WHO  _ 

.  IBUYS  what 

.Chicago  NOW 


in  MMO"*"""  *•'  . 


Other  studies  give  you  sales  and  share-ot-market  figures.  But 
only  the  new  Sun -Times/ Daily  News  continuous  home  audit 
tells  you  who  buys  your  brand.  Who  buys  your  competitor’s 
brand.  By  age.  Sex.  Occupation.  Income.  Education.  Size  of 
family. 

This  is  the  kind  of  information  that  gives  specific  direction 
to  your  marketing  and  advertising.  Tells  you  where  you’re 
strong.  Where  you’re  weak.  Gives  you  a  continuing  check  on 
how  your  promotions  and  campaigns  are  clicking— and  with 
whom. 

Study  covers  food,  apparel,  appliances,  home  furnishings, 
cosmetics,  drugs,  toiletries,  travel,  automobiles,  gasoline,  oil, 
tires,  batteries,  cigarettes  or  alcoholic  beverages  in  Chicago. 
Any  manufacturer  (or  retailer)  may  obtain  individual  data 
sheets  on  his  products. 


OMMGO 

SURW, 


CWMGO 

W 

NEWS 


If62.  Ia< 

New  quarterly  report  now  available. 
Ask  for  it,  from  your  Sun-Times 
and  Daily  News  representative. 


MamM  ^ 


APERS.  ADVERTISERS  AND  AGENCIES 


* ,  .  ■ 


Now  you  can  find  out 


Conducted  in  consultation  with  the 
Advertising  Research  Foundation. 

6,000  homes  sampled  annually,  selected 
by  area  probability.  Continuous 
interviewing.  Reports  available  quarterly. 


Economical  to  install  and  operate,  these  versatile  equip¬ 
ments  handle  paper  rolls  ranging  in  size  from  20"  to  28" 
in  width;  40"  to  42"  in  diameter  and  are  available  in 
three  tnodels  which  can  be  attached  to  virtually  all 
makes  of  roll  fed  presses. 

Model  I  Manually  operated  Reel,  Tension  and  Autopaster 
with  full  press  speed  pasting  by  WOOD  Electrotab. 


MANUFACTURERS  OF  PRESSES.  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CENTUM 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.Y. 


Model  II:  View  from  opposite  drive  side  with  reel  in 
loading  position  —  Paper  roll  shown  mounted  on 
spider  arm  from  loading  area. 


Model  II:  All  mechanical  movements  powered 
by  motors.  Web  tension  controlled  by  electro¬ 
mechanical  system  using  core  brake.  Full  speed 
pasting  by  WOOD  Electrotab. 


Model  II:  View  from  drive  side  —  web  in  running 
position  —  brush-arm  shown  in  retracted  position. 


Model  II  Mechanical  operations  powered  by  electric  motors 
—  Full  speed  pasting  by  WOOD  Electrotab. 


Send  for  our  illmtrated  brochure  showing  all  specifications. 


Model  III  Mechanical  operations  powered  by  electric  motors. 

Web  Tension  controlled  by  variable  speed  running 
belt.  Full  speed  pasting  by  push  button  operations 


INFLUENCE  WHERE  BUYING  DECISIONS  ARE^MADE 

When  the  old  washer  is  on  its  last  legs  .  .  .  when  there’s  a  buying  decision  to  be  made,  you'll  find  families  in  the 
Wichita  Marketing  Area  rely  on  ads  in  The  Wichita  Eagle  and  Beacon.  Delivered  13  times  weekly  it  keeps  them  posted 
.  .  .  gives  them  the  opportunity  they  demand  to  thoughtfully  compare  information  and  data  on  your  products.  These 
families  with  a  spendable  income  in  excess  of  $lV^-billion  offer  a  broad  market.  Their  interests  are  diversified  in  agri¬ 
culture,  petroleum,  milling,  aircraft  and  manufacturing.  Their  needs  are  diversified  too.  They  look  to  The  Wichita  Eagle 
and  Beacon  ...  the  medium  that  has  served  the  area  faithfully  for  more  than  89  years. 


it  belongs  on  your  schedule 

Micljita  €a0lc  %  ISeacott 


M.  M.  MURDOCK,  publishtr 


NATIONAL  KimiSlNTATIVtS 


O’MARA  &  ORMSBEE,  INC. 

NEW  YORK  —  CHICAGO  —  DETROIT  —  SAN  FRANCISCO  —  lOS  ANCEtES 
KANSAS  CITY  REPRESENTATIVE  —  HAROLD  HENE/MAN  —  /MDSE.  /MART  IlDG. 


GROW  WITH  THE  GROWTH  MARKET 


BLACK  AND  WHITE  OR  R.O.P.  COLOR 


Food 

Study 

Available! 

of  Florida's  2nd  Largest 
Metropolitan  Market.  B 
1^.  Write  for  it!  H 

Pinellas  County  (St.  Petersburg) 
does  more  than 


no9,ooo, 000.00 

annually  in  Food  Soles  (SM) 

Chain  Stores 

Publix  15 

Food  Fair _ _  8^ 

A&P _ 11  i 

Grond-Woy  2  ^ 

Total _ 144 

Plus  the  huge  Webb  City  Market  —  one 
of  the  largest  single  outlets  in  the  nation. 

This  folder  also  gives  the  addresses  of  all 
chain  stores  and  independents  for  all 
Pinellas  County! 

Jlflrrsburn  ainira^  x 

Represented  by  (_/  r? 

Story,  Brooks  and  Finley  MARKETS 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

4 — Oklahoma  Press  Association,  district  meeting,  Youngblood  Hotel,  Enid 
4-6 — Southern  Newspaper  Publishers  Association  Mechanical  Conterence 

(Western  Division).  Sklrvin  Hotel,  Oklahoma  City.  ’  " 

4- 6 — Pacific  Northwest  Classified  Managers  Association.  Vancouver.  Wash 

5- 9 — Communications  Week.  University  of  Florida  Gainesville. 

7— 8 — Inter  American  Press  Association  Freedom  of  Press  Committee.  San 

Juan  Intercontinental  Hotel,  San  Juan,  Puerto  Rico. 

8 —  Maryland-Delaware  Press  Association  and  Chesapeake  Association  of 
AP.  Carvel  Hall,  Annapolis. 

9 —  Newspaper  Comics  Council,  Park  Lane.  New  York  City. 

9- 11 — Inter  American  Press  Association  Board  of  Directors  meeting,  San 

Juan  Intercontinental  Hotel,  San  Juan,  Puerto  Rico. 

10 —  Sigma  Delta  Chi  (region  7).  Muehlebach  Hotel,  Kansas  City,  Mo. 

1 1 —  Southern  Illinois  AP  Editors,  Centralia,  III. 

M-13 — Central  States  Circulation  Managers  Association.  Pick-Congreti 
Hotel,  Chicago. 

12- 23 — American  Press  Institute  seminar  tor  Managing  Editors  and  Newj 
Editors.  Columbia  University. 

16- 17 — Virginia  Press  Association  Mechanical  Conference,  Hotel  Jefferson.  I 
Richmond. 

17- 18 — Wisconsin  AP  Sports  Writers  Association,  Holiday  Inn,  Madison. 
19-22 — Women's  page  workshop,  University  of  Missouri,  Columbia.  Mo. 

23 — New  Jersey  Press  Association  circulation  conference.  Princeton  Inn, 

Princeton,  N.  J. 

23- 24 — U.S.  Basketball  Writers  Association.  Brown  Hotel,  Louisville,  Ky. 

24 —  New  Mexico-Arizona  AP  members.  Phoenix,  Ariz. 

24- 25 — Kansas  AP  Wire  Editors,  Wareham  Hotel,  Manhattan,  Kansas. 

25- 26 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick 
St.  Hayes  Hotel,  Columbus. 

30-31 — Hoosler  State  Press  Association,  Marott  Hotel,  Indianapolis. 


APRIL 

1st — Oklahoma  Press  Association,  News  Clinic,  Sheraton-Oklahoma  Hotel. 
Oklahoma  City,  Okla. 

5 -  New  Jersey  Press  Association,  Public  Relations  Conference  Princeton. 

6- 7 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Nittany  Lion  Inn, 

University  Park. 

7- 8 — Missouri  AP  Wire  Editors,  Hollywood  Motel,  Moberly,  Mo. 

8- 10 — Ohio  Circulation  Managers  Association,  Onesto  Hotel,  Canton. 

8- 11 — New  York  State  Circulation  Managers  Association.  Statlar  Hilton 

Buffalo. 

9- 20 — API  Picture  Seminar,  Columbia  University,  New  York. 

12-14— North  Dakota  Press  Association,  Dickinson. 

12-14 — Iowa  Press  Association,  Des  Moines. 

15-17 — Interstate  Circulation  Managers  Association,  Lord  Baltimore  Hotel. 
Baltimore. 

15-17 — Northern  States  Circulation  Managers  Association,  Capp  Towers 
Motel,  St.  Paul,  Minn. 

15-18 — Pan  American  Press  Seminar,  International  House,  New  Orleans. 

18-20 — American  Society  of  Newspaper  Editors,  Hotel  Roosevelt.  New 
Orleans. 

20-23 — National  Cartoonists  Society,  Astor  Hotel.  New  York. 

22 —  American  Council  on  Education  for  Journalism,  Waldorf-Astoria  Hotel, 
New  York. 

23 —  Associated  Press  annual  meeting.  Waldorf-Astoria.  New  York. 

23-26 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel 

New  York. 

26-28 — Nebraska  Press  Association,  Fontenelle  Hotel,  Omaha. 

26- 28 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  W.  Va. 

27- 29 — Florida  Women's  Press  Club  Spring  conference.  Tides  and  Bath 
Club,  Redington  Beach,  Fla. 

28- 29 — Sigma  Delta  Chi.  Region  8.  Lubbock.  Tex. 

29- 30 — Iowa  Short  Course  on  Newspaper  Circulation,  University  of  Iowa. 
Iowa  City. 

29- May  5— J  ournalism  Week,  University  of  Missouri  School  of  Journalism 
Columbia,  Mo. 

30 —  Commonwealth  Press  Union,  Toronto. 

30-May  4— National  Newspaperboy  Convention,  Disneyland,  Calif. 

MAY 

3-5 — Pacific  Northwest  Newspaper  Advertising  Executives  Association  Doric 
Motor  Hotel,  Tacoma,  Wash. 

3-5 — Southern  Short  Course  in  News  Photography.  Merchandise  Mart, 
Charlotte,  N.  C. 

5-6 — Arkansas  AP  Association,  Hot  Springs. 
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We've  chalked  up  some  remarkable 
new  records  in  Los  Angeles  since  January  5 ! 


The  blackboard  tells  the  story  of  what’s 
happened  in  Los  Angeles  during  the  past 
several  weeks. 

Since  January  5,  when  The  Mirror  was 
consolidated  with  the  Los  Angeles  Times, 
Times  circulation  has  increased  by  more 
than  200,000  copies  a  day. 


The  Times  now  reaches  more  than 
three  quarters  of  a  million  families  week¬ 
days;  well  over  a  million  families  Sun¬ 
days.  This  is  by  far  the  largest  circulation 
ever  achieved  in  western  America. 

Today  in  Los  Angeles,  The  Times 
offers  a  unique  opportunity  to  advertisers 

Los  Angeles  Times 


— the  West’s  largest  and  most  able-to-buy 
audience,  concentrated  in  the  upper  half 
of  the  rich  Los  Angeles  market. 

Now,  more  than  ever,  the  people  who 
count  in  Los  Angeles  count  on  The  Times 
for  information,  for  public  service  and  for 
guidance,  every  morning  of  the  year. 


NATIONALLY  REPRESENTED  BY  Cresmer  &  Woodward,  Inc..  Saw  Yori,  Chicago,  Detroit,  Atlanta,  Lot  Angeles,  San  Francisco. 


This  is  36  pf. 
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*And  Another  Thing — ' 

The  saddest  words  of  tongue  or  pen — 
“You’ve  got  my  name  spelled  wrong  AGAIN 


Confucius  say,  ''Man  who 
forget  initial  cap  on 
honorable  registered 
trademark  like  Teletype, 
no  longer  number 


■Margie  Taylor 


TeMfpm  mlwmyB 
n»md»  a  cap  T, 


COR  PO  R  ATI  O  N  or  Western  Electric  Company  me. 

Department  54Ci  5555  Touhy  Avenue  •  Skokie,  Illinois 


Byline:  V.  S.  Mail 

Assistant  Managing  Editor  Don  Wolfe,  Toledo  Blade,  writes: 

“Your  column  about  columns  is  always  most  interesting. 

“It’s  a  treat  to  read  about  the  trials,  tribulations  and  novel 
approaches  of  those  who  earn  their  bread  by  the  sweat  of  their 
brow,  grinding  out  a  daily  treatise  at  the  risk  of  a  cerebral  hernia. 

“At  one  time  I,  too,  was  a  columnist  while  serving  as  sport; 
editor  of  the  Blade.  Writing  a  daily  column  was  the  second  tough¬ 
est  phase  of  the  sports  editorship,  next  to  trying  to  explain  to  thr 
managing  editor  that  baseball  and  football  games  were  really  all 
work  and  no  play. 

“Anyhow,  I  can  qualify  for  entrance  into  the  Columnist  Hall-of- 
Fame  on  the  claim  of  writing  the  shortest  column  ever  in  a  news¬ 
paper^— one  word.  It  was  in  1959.  The  mighty  New  York  Yankees 
fell  into  last  place  in  June,  and  this  was  the  worst  calamity  in  a 
stadium  since  someone  lost  a  bottle  opener  in  the  press  box.  So 
my  typewriter  was  in  the  bull  pen,  warming  up  the  adjectives, 
multiple  modifiers,  background,  interpretative,  etc.,  as  I  was 
enduring  the  usual  labor  pains.  All  at  once,  like  a  beanball,  a 
thought  struck  my  head. 

“The  entire  column  that  day  consisted  of  a  black-border  sym. 
pathy  box  with  one  word — Yankees— in  agate  type  in  the  center. 

“Yankee  fans  screamed  in  anger,  but  the  proofreader  (my  one 
sure  reader,  although  at  times  I  wasn’t  even  certain  about  him) 
was  delighted. 

“Thus,  1  claim  the  world’s  record  for  the  briefest  column.  Inci¬ 
dentally,  I  don’t  write  a  daily  column  any  more.  My  new  job  is 
to  help  our  paper  win  back  the  readers  we  lost  because  I  wss 
sports  editor.’’ 


. .  who  make  the 

decisions  in  sales,  marketing  and  advertising. 


Washington  Correspondent  Reflects 

Statesmen  possessed  of  ingenuity 
Who’d  hold  their  jobs  in  perpetuity 
Produce  a  frightful  superfluity 
Of  bombast,  bunk  and  ambiguity. — ^Tom  Pease 

EDITOR  8C  PUBLISHER  for  March  3,  1962 


published  at: 

NEW  YORK  •  WASHINGTON.  D.C.  •  CHICOPEE  FALLS,  MASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  new  Riverside  {Calif.)  plant  now  under  way 
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In  1961,  with  2,104,942  lines  of  retail  grocery  advertising, 
the  Long  Island  Press,  for  the  22nd  consecutive  year, 
tops  all  other  New  York  City  and  Long  Island  newspapers. 
Cash  registers  in  Long  Island  food  stores  ring  up  a 
resounding  tune  of  four  and  three-quarter  million  dollars 
worth  of  food  sales  every  day,  and  retail  food  stores 
know  the  important  part  that  the  Long  Island  Press’  huge 
family  audience  plays  in  this  vast  symphony  of  sales, 
as  evidenced  by  the  Long  Island  Press’  year  by  year 

dominance  in  food  linage. 


RETAIL  GROCERS  1961  ADVERTISING  LINAGE 
IN  LONG  ISLAND  AND  NEW  YORK  NEWSPAPERS 

LONG  ISLAND  PRESS  2,104,942 

*Staten  Island  Advance  1,339,994 

*Long  Island  Star-Journal  1,010,623 
Newsday  1,508,285 

N.  Y.  News  1,501,351 

N.  Y.  Journal-American  1,083,197 

N.  Y.  World-Telegram  &  Sun  700,394 

N.  Y.  Post .  643,846 

N.  Y.  Mirror  486,748 

N.  Y.  Times  18,905 

N.  Y.  Herald-Tribune  7,577 

Source;  Retail  Food  Linage  1961  Media  Records 
‘Publisher's  figures 


NATIONAL  ADVERTISING  OFFICE  •  NEWHOUSE  NEWSPAPERS  •  LONG  ISLAND  CITY  1,  N.  Y. 


editorial 


Linage  Into  Dollars 

^I^HK  project  ol  the  News|);i]x*i  Ailvertisiiig  Executi\es  Assmiation 
working  through  media  records  with  ANI’A  assistance  to  compile 
the  total  19()1  newspa|)er  advertising  volume  in  dollars  insteail  of 
linage  represents  a  significant  change  in  thinking  among  newspa|jer 
admen  ami  will  play  an  im|)ortant  role  in  the  com|)etitive  battle  ol 
media. 

Em  roR  It  1*1  in.isHKR  is  proud  that  an  editorial  in  this  s|xtce  [idy  1. 
19()1,  was  responsible  lor  sparking  this  project.  .At  that  time  E  1’ 
said:  “We  think  newspapers  are  at  a  tremendous  disadvantage  with 
competing  media  in  measnring  sales  success  and  progress  in  advertising 
lines  w  hile  they  (others)  measure  in  dollars.” 

1  he  feeling  now  seems  to  Ik*  nnanimons. 

}.  Warren  McC^lnre.  pnblisher  of  the  Hurlin^loii  (\’t.)  I  ree  Press 
and  X.AE.V  president,  says  in  his  letter  to  meml)ers  advising  them  of 
this  development:  “In  measuring  the  total  advertising  pressure  which 
advertisers  exert  throngh  oiir  medium,  newspa|)ers  are  at  a  tremendous 
ilisailvantage  with  com]>eting  media.” 

In  its  letter  asking  for  publisher  cooperation,  the  .American  News- 
jiaper  Publishers  Association  says:  “Newspapers  are  at  a  tiisadvantage 
under  present  metlKKl  of  comparison  since  television,  radio  aiul  maga¬ 
zines  report  in  dollar  volumes  while  newspapers  re|K)rt  anil  are 
measured  in  lines.” 

riie  letter  from  L.  H.  ('.ollins,  president  of  .Media  Records,  asking 
for  the  figures  also  notes  that  newspa])ers  are  “at  a  tremeiulous  dis¬ 
advantage  with  com|K“ting  media.” 

It  should  be  obvious  to  newspa|)er  publishers  and  admen  that  while 
linage  figures  may  be  a  necesstuw  and  valuable  tiMil  for  them  in  gauging 
their  own  progress  they  can  be  misleading  to  ailvertisers  and  the 
public.  Newspa|)ers  may  carry  less  lines  but  receive  more  advertising 
dollars  because  of  rate  increases.  Ca>m|xting  media,  however,  use  any 
drop  in  linage  as  an  argument  that  ailvertisers  are  swinging  away  from 
iiewspa|)ers  to  television,  magazines,  etc. 

The  N.AE.A  project  is  unit|ue  not  only  Itecanse  it  is  the  first  time 
ilollar  figures  have  Iteen  compileil  for  total  newspa|)er  ailvertising,  not 
just  general  or  national,  but  it  is  also  the  first  time  that  figures  are 
l)eing  reipiesteil  from  all  newspapers  regardless  of  whether  or  not  their 
linage  is  measureil  by  Media  Records. 

We  hope  evei-y  newspa|)er  publisher  will  coo|)erate  for  the  gixKl  of 
the  entire  news|Ki)}er  busint*ss.  Reliable  figures  which  will  lie  impres- 
si\e  in  tolume  can  only  react  favorably  on  the  fortunes  of  each 
inilividual  newspa|)er.  The  first  survey  letter  reipiests  total  dollar 
figures  for  IPfil  as  compared  to  IPfif).  We  ho|X.*  that  eventually  a  way 
can  be  founil  to  ob'tain  tomparati\e  dollar  figures  ipiarterly,  anil 
perhaps  monthly. 


‘Oiir  Face  Is  Red  Department 

¥  .\sT  wf.kk’s  editorial  j>aid  a  well-deserved  tribute  to  the  Miami 
^-^Herald's  “Operation  .Amigo”  and  alsoijuoted  “an  unusual  eilitorial 
tribute”  from  another  paper  which  E&P  said  “expresses  our  sentiment 
|)erfectly  and  ileser\es  the  attention  of  other  eilitors  and  publishers.” 

I  he  only  thing  wrong  with  it  was  that  we  inadvertently  crediteil 
the  wrong  newspajier  with  that  eilitorial.  It  was  the  Chicago  Tribune 
that  gave  the  unusual  editorial  tribute  to  the  Miami  Herald  and 
shonlil  have  had  the  creilit. 

Our  a]X)logies  to  the  Tribune  for  the  blunder  in  attribution.  It  was 
a  giKxl  editorial,  and  we  meant  what  we  sjtid  alxnit  it — the  Tribune, 
that  is. 
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...  And  yet  shew  I  unto  you  a  more 
excellent  way. — I  Corinlhians,  \//;  .JJ. 


Editor  &  Publisher 
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PER  CAPITA 

Kenn«*lh  R.  Byerly's  article  (Feb.  17) 
on  “Blue  Kil>l)on'’  Dailies  fails  to  stress 
an  imtiortant  |M>int  in  appraising  circula¬ 
tion  per  capita.  .\nd  I  don't  mean  to  be¬ 
little  the  success  of  any  of  the  publica¬ 
tions  —  certainly  not  tbe  two  leaders 
which  are  Ixtth  New  Jersey  dailies  and 
splendid  ones. 

The  point  is  that  if  you  are  fortunate 
enough  to  have  your  office  of  publication 
in  a  city  that  has  closely  drawn  bound¬ 
aries  you  can  make  out  a  fine  case  for 
coverage.  Hunterdon  County  Democrat, 
a  weekly  which  I  publish,  sells  four  copies 
(.\BC)  for  every  resident  in  Flemington. 
where  it  is  published.  .Around  the  rim  of 
Flemington.  hi>wever.  is  another  munici¬ 
pality  whi<h  has  slightly  more  population 
ind  is  growing  faster  l)ecause  Flemington 
is  pretty  much  built  up.  Hence  if  we 
include  the  Raritan  Township  population, 
ve  have  a  t»er  capita  circulation  of  only 
two  copies. 

The  Boro  of  Flemington  and  Raritan 
Township  ought  to  l)e  one  municipality 
but  probably  won't  l)e  very  soon.  If  and 
vhen  they  are  merged  our  “circulation 
ichievement"  would  have  been  down¬ 
graded  by  fifty  percent  even  though  we 
-night  still  be  doing  all  the  things  that 
he  business  n)anagers  of  the  smaller-city 
ladies  listed  in  the  article  say  are  the 
reasons  for  their  success. 

D.  H.  Morf.m- 

Publisher.  Hunterdon 
County  Democrat, 

Flemington.  N.  J. 

*  «  * 

PLBIJC  INTEREST 

I  have  been  somewhat  chagrined  within 
the  last  few  weeks  with  a  number  of 
newspaper  stories  that  I  have  read.  In 
each  of  these  instances,  what  began  as 
news  stories  somehow  developed  into  a 
step-by-step  explanation  of  how  children 
can  buy  airplane  glue  at  a  neighimrhood 
store  and  then  full  details  were  given  on 
how  to  “go  into  orbit”  or  “get  kicks”  with 
this  glue. 

Each  time  an  explanation  like  this  ap- 
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DROP  AT  A  TIME 

Sandeson,  Fort  Wayne  (Ind.)  News-Sentinel 


pears,  it  constitutes  an  open  invitation,  in 
fact  a  strong  compulsion  upon  thousands 
of  teen-agers  who  read  such  a  story  to 
immediately  try  to  “get  kick.s”  out  of  glue. 

I  think  this  is  a  terrible  situation. 

It  is  one  thing  to  print  the  news  and  it 
is  another  thing  to  go  out  of  one's  way 
to  present  information  that  lures  un¬ 
suspecting  youngsters  into  a  form  of  dope 
addiction.  I  can  understand  a  dope  ped¬ 
dler  trying  to  ensnare  youngsters  —  he 
d«M?s  so  Irecause  of  a  profit  motive. 

It  is  utterly  incomprehensible  to  me 
why  an  editor  or  publisher  knowingly 
places  himself  in  the  same  [Htsition  as  a 
dope  peddler  by  spelling  out  in  detail 
how  youngsters  can  “get  kicks”  out  of 
glue  and  by  giving  details  of  how  “getting 
kicks”  is  to  be  accomplished. 

Surely  editors  and  publishers  must  be 
aware  that  they  have  a  responsibility  to 
keep  instructions  of  this  type  out  of  news 
stories.  I  can  understand  an  eager  l)eaver 
reporter  working  these  instructions  into 
a  story.  I  can  understand  a  headline 
writer  coming  up  with  a  real  whiz-bang 
of  a  headline. 

Somewhere  near  the  top.  say  on  the  edi¬ 
tor's  level,  there  should  be  someone  who 
says,  “that  makes  a  hell  of  a  story  but  I 
think  it  would  be  more  in  the  public  inter¬ 
est  if  we  changed  that  headline  or  left 
out  these  two  paragraphs  (of  instruc¬ 
tions).” 

Michael  A.  Fiore 
Director.  Department  of 
Health  &  Welfare, 
jersey  City,  N.  j. 

♦  *  * 

FIGHTING  SECRECY 

Public  apathy  toward  governmental 
affairs  is  bad  enough  as  it  it  but  when 
on-the-scene  reporters  adopt  the  same  “I 
don't  give  a  damn”  attitude,  it  makes  my 
stomach  turn  upside  down. 

With  advance  warning  recently  by  our 
county  commissioners  that  a  locked  door 
session  would  be  held  on  budget  matters 
regarding  loss  of  expected  services  to  our 
15,000  residents.  1  had  the  misfortune  of 
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witnessing  five  other  reporters  accept  the 
news  without  a  mumble  of  protest! 

One  of  the  five  was  brave  enough  to  ask 
the  officers  for  confirmation  of  the  time 
they  were  to  release  a  printed  statement. 

Not  meaning  to  blow  my  horn,  but  only 
at  my  insistence  and  argument  that  we  six 
were  the  “eyes  and  ears”  of  the  people  was 
the  meeting  thrown  open  to  the  press  .  .  . 

The  resulting  story  was  the  “big  one” 
of  the  day. 

I  know  the  Tampa  Tribune's  policy  to¬ 
ward  “secret”  sessions;  after  all,  V.  M. 
(Red)  Newton  Jr.,  who  has  served  for 
the  last  10  years  as  chairman  of  the  Free¬ 
dom  of  Information  Committee  in  Sigma 
Delta  Chi.  is  my  boss.  But  any  reporter 
worth  a  grain  of  salt  should  be  aroused 
to  the  point  of  asking  what  the  locked 
door  session  is  about,  particularly  when 
he  has  forewarning,  even  if  he  doesn’t  give 
a  damn. 

But  it  appears  to  me  editors  should  lay 
d<)wn  some  iron-clad  rules.  Often  the  guy 
in  the  field  has  no  idea  in  the  world 
whether  to  raise  a  “rumpus”  or  not  in  a 
case  of  this  kind. 

■Another  thing  an  editor  could  teach  his 
reporters  is  something  about  manners  at 
such  meetings. 

One  of  the  reasons  for  the  closed  ses¬ 
sion.  the  commission  chairman  noted,  was 
so  the  reporters  wouldn’t  “interfere”. 

So  what  happens?  You  guessed  it,  the 
inevitable. 

■After  my  little  speech  and  reconvening 
of  the  meeting  the  five  aforementioned  re¬ 
porters  plagued  the  officials  with  ques¬ 
tions.  Two  hours  before,  they  had  sat 
silently  back  and  agreed  to  be  satisfied 
with  just  a  printed  release. 

Lyle  G.  Van  Bussum 
Tampa  (Fla.)  Tribune. 

>  -  '  ' 

Short  Takes 

Police  Beat : 

Sheriff’s  deputies  arrested  a  woman 
who  has  been  receiving  county  welfare 
aid  for  three  of  her  four  children  and 
a  former  cab  driver  on  abortion  charges. 
— San  Francbtco  (Calif.)  Examiner. 

• 

He  said  Blank  offered  him  a  $5,000 
bride.  —  Huntington  (W,  Va.)  Herald- 
Dispatch. 

Comers  and  medical  examiners  would 
have  added  powers  to  order  examina¬ 
tions,  under  legislation  filed  today.  — 
Olean  (N.  Y.)  Times  Herald. 

• 

The  detective  drew  his  revolver  and 
forced  a  dozen  citizens.  —  New  York 
Herald  Tribune. 

• 

.A  bookie  was  escorted  by  two  detec¬ 
tives  after  a  raid  when  a  customer  ap¬ 
proached  the  trio  on  the  sidewalk  and 
tried  to  get  a  bed  down.  —  Los  Angeles 
(Calif.)  Herald-Examiner. 
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Ahead! 

Colorful! 

Superior! 


“UPI  was  excellent.  We  used  both  UPI 
stories  and  pictures  and  the  picture  of 
the  blastoff  was  superior.  As  a  result  of 
the  Glenn  coverage  by  UPI  I  feel  we  had 
a  much  better  looking  and  more  readable 
paper  than  our  competition.”— Sterling 
Noel,  Managing  Editor,  Baltimore  News- 
Post. 

“Glenn  coverage  excellent,  right  on  top 
all  the  way.  You  gave  us  one  complete 
orbit  for  each  of  our  street  editions  and 
writing  was  splendid.  Picture  coverage 
couldn’t  have  been  better.”— Baxter  Hub¬ 
bard,  News  Editor,  Oregon  Journal, 
Portland. 

“UPI  captured  the  drama  and  im^ct. 
It  was  a  superior  job.”— Carroll  Lisby, 
Telegraph  Editor,  Columbus,  Ga.,  Ledger. 

“Charles  Corddry’s  (night)  lead  was  a 
magnificent  job  with  the  right  human 
interest  touches  of  the  astronaut’s  trip 
into  space.”— B.  Marshall  Stross,  Assistant 
Managing  Editor,  Dayton,  O.,  Journal 
Herald. 

“UPI  was  more  readable,  more  lively 
than  your  competition.  We  used  UPI  all 
the  way.”— Elmer  Cunningham,  Manag¬ 
ing  Editor,  Wilmington,  Del.,  Evening 
Journal. 

“Splendid  job  on  pictures.  UPI  best  on 
feature  angle.  Good  imagination  on  off¬ 
beat  pictures.  Your  pictures  had  a  pimch 
to  them.”  —  Thomas  Collins,  Managing 
Editor,  Chicago  Daily  News. 

“UPI  had  much  the  best  detail  and 
punch.”  —  Durioood  McAlister,  News 
Editor,  Atlanta  Journal. 

“UPI  pictures  showed  initiative  and 
good  planning.”— Bofeerl  Harrell,  Picture 
Editor,  Atlanta  Journal. 

“UPI  performance  on  the  man  in  space 
shot  was  very  good.”— Thomas  Reay,  Man¬ 
aging  Editor,  Rockford,  III.,  Register- 
Republic. 

“UPI  coverage  excellent.”  —  Herbert  H. 
Krauch,  Editor,  Los  Angeles  Herald- 
Examiner. 

“We  used  UPI  on  the  Glenn  space  story 
because  UPI  had  good  coverage  and 
bright  leads.” —Newell  Avery,  Assistant 
Wire  Editor,  Bangor,  Me.,  Daily  News. 

“UPI  on  top  of  it  all  the  way.”— Walter 
Willey,  Picture  Editor,  Chicago  Daily 
Tribune. 


“UPI  gave  us  very  good  coverage.  We 
were  well  pleased.”  —  Harry  Hamm, 
Editor,  Wheeling,  W.  Va.,  News-Register. 

“UPI  was  far  ahead  and  superior.  Ex¬ 
cerpting  of  Glenn’s  conversation  in  flight 
was  excellently  handled.”  —  Robert  W. 
Lee,  Managing  Editor,  San  Francisco 
News-Call  Bulletin. 


“'The  big  spreads  on  Page  One  were  UPI 
—both  story  and  picture.  UPI’s  all-aroimd 
performance  was  very  good.”— iioger  Syl¬ 
vester,  News  Editor,  Springfield,  Mass., 
Union. 


“UPI  news  coverage  had  the  impact  of 
what  Glenn  experienced.  Picture  coverage 
also  was  very  good.  We  used  your  full 
color  stuff  twice  and  blew  it  up  big.” 
—  James  H.  McKinney,  Jr.,  Managing 
Editor,  Greenville,  S.C.,  Piedmont. 

“'The  fact  that  we  chose  to  banner  yoiur 
story  speaks  for  itself.”— D.  K.  Woodman, 
Editor,  Mansfield,  O.,  News-Journal. 


“UPI  very  solid.”  —  Frank  McCulloch, 
Day  Managing  Editor,  Los  Angeles  Times. 


“We  were  certainly  glad  to  have  UPI 
pictures  on  Col.  Glenn’s  day.”— Luke  P. 
Carroll,  Managing  Editor,  Chicago’s 
American. 


“We  liked  UPI  coverage  very  much.  The 
writing  especially  was  very  good.  UPI 
kept  us  up  to  date  with  new  leads  when 
they  were  needed.  It  was  effective  and 
well  done.”  —  Robert  P.  Clark,  Managing 
Editor,  Louisville,  Ky.,  Times. 

“UPI  was  ahead  on  fact  Glenn  being 
flown  to  the  Bahamas  and  your  general 
lead  was  better.”— William  Waller,  Tele¬ 
graph  Editor,  Illinois  State  Journal, 
Springfield. 

“Good  stuff.  It  was  colorful,  exciting  and 
yet  to  the  point.  It  was  reporting  in 
depth.  We  liked  it.”  —  Kenneth  Dalton, 
Managing  Editor,  Brockton,  Mass., 
Enterprise-Times. 


ntemational 


News  research  goes  a  lot  faster  w’hen  you  have 
The  New  York  Times  Index. 


How  to  track 
down  facts 
in  the  shortest 
possible 
time 


It  gives  you  quick  answers  to  questions  about 
national  and  world  affairs— enables  you  to  verify 
names  of  people  and  places,  and  get  the  dates 
of  important  happenings.  It  comes  up  with 
hard-to-find  facts  about  developments  in  all 
spheres  of  activity. 

In  each  twice-a-month  issue  of  The  Index,  and 
in  the  Cumulative  Annual  Volume,  the  news  is 
recorded  and  summarized  under  thousands  of 
topical  headings  that  are  alphabetically  ar¬ 
ranged  and  thoroughly  cross  referenced.  When 
you  want  further  details  of  an  event  or  situa¬ 
tion,  The  Index  tells  you  how  to  find  them 
quickly  in  your  file  of  The  New  York  Times. 
And  it  gives  you  the  dates  you  need  in  locating 
items  in  other  newspapers  and  in  the  news 
magazines. 

Of  cour.se,  in  leading  you  quickly  to  all  kinds 
of  information  buried  in  your  news  files.  The 
Index  keeps  your  clipping  needs  down  to  a 
minimum. 

If  you  are  not  using  The  New  York  Times  Index 
now,  why  be  without  its  advantages  any  longer? 
For  only  $95  you  can  have  a  full  year’s  subscrip¬ 
tion  that  includes  24  issues  of  the  twice-a-month 
Index  and  a  copy  of  the  1961  Annual  Volume 
to  be  published  around  June  1.  If  you  want  the 
twice-a-month  Index  only,  the  price  is  $60.  Most 
subscribers  get  the  complete  service. 

To  insure  faster,  easier  fact  finding  in  your 
library  during  the  months  ahead,  let  us  enter 
your  Index  subscription  without  delay.  Please 
.send  your  order  direct  to  us  at  the  address  below. 


THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  N.  Y. 


Every  Saturday  Since  1884 
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NAEA  Plans  To  Compile 
Total  Ad  Dollar  Volume 


Media  Records  To  Collect  Data 
From  Nation’s  1,700  Dailies 


think  that  publishers  will  find  it 
easy  to  cooperate  in  this  project 
partially  bwause  of  the  ground¬ 
work  laid  by  Editor  &  Pub¬ 
lisher  editorially  last  July.” 

“In  measuring  the  total  ad¬ 
vertising  pressure  which  adver¬ 
tisers  exert  through  our  me¬ 
dium,  newspapers  are  at  a 
tremendous  disadvantage  with 
Mc- 
the 

advertising  executives.  “This  is 
especially  true  in  today’s  infla¬ 
tionary  economy,  w’hen  all 
advertising  rates  keep  inching 
upward.  Television,  radio  and 
magazines  repci-t  their  perform- 


Obtaining  accurate  dollar  fig¬ 
ures  on  newspaper  advertising 
expenditures  is  the  aim  of  a 
project  instituted  this  week  by 
the  statistical  committee  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association.  Working  in 
cooperation  with  the  American 
Newspaper  Publishers  Assoca- 
ton,  the  NAEA  committee  is 

requesting  publishers  of  the  competing  media,”  Mr. 
nation’s  1,700-odd  NAEA  news-  Clure’s  letter  reminded 
papers  to  report  gross  advertis¬ 
ing  dollar  figures  for  use  in  the 
national  computation.  A  nation¬ 
wide  report  will  then  be  com¬ 
piled  by  Media  Records,  Inc. 

Purpose  of  the  project,  ac¬ 
cording  to  Felix  J.  Tomei, 
assistant  general  advertising 
manager  for  the  Chicago  Tri¬ 
bune,  and  chairman  of  the 
NAEA  statistical  committee,  is  ^ 

to  develop  a  regular  newspaper  /JJ  fi  Jjl S(l(l VdlltClS^ 
progress  report  w'hich  will  be  ^ 

comparable  to  those  currently 
used  by  competitive  media.  It 
was  approved  by  the  NAEA 
board  in  January. 


ance  in  terms  of  total  dollar 
volume,  w'hile  newspapers  re¬ 
port  in  terms  of  advertising 
lines. 

“Now,  there’s  nothing  wrong 
with  advertising  lines.  (Don’t 
we  all  wish  we  had  more  of 
them?)”,  Mr.  McClure  said,  “but 
they  don’t  go  far  enough  in 
measuring  the  total  strength 
and  progress  of  our  medium. 
Color  linage  produces  more 
revenue  _ier  line  than  black-and- 
white,  general  linage  usually 
produces  more  revenue  per  line 
than  retail,  Sunday  linage  may 
produce  more  revenue  than 
daily,  and  if  you’ve  had  a  rate 
increase,  any  of  this  year’s  lin¬ 
age  is  worth  more  than  last 
year’s.” 

As  a  result,  Mr.  McClure 
said,  “Advertisers  may  actually 
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“If  we  can  develop  a  system 
for  regularly  measuring  and 
reporting  the  awe  -  inspiring 


K  THINK  ncwspajjers  are  at  a  tieniciuloiis  disadvantage 
”  witii  coni|x.*ting  media  in  measuring  sales  success  and 
progress  in  advertising  lines  wliile  they  measure  in  dollars. 
Linage  is  a  necessary  comparati\e  measurement  within  the 
newspajjc’r  business  but  lielore  the  pidilic,  and  es|x.Hially  the 
s|>;ice-bnying  public  of  advertising  and  agencies,  the  news- 
pajxr  acbertising  linage  of  tcxlay  cannot  l)e  measured  against 
total  volume  of  all  advertising  the  linage  of  last  year  or  five  years  ago  to  get  a  clear  j>icture 
dollars  spent  by  all  advertisers  of  success  or  progress.  In  some  cases  advertisers  may  have 

in  all  daily  newspapers,’  Mr.  |x)norht  fewer  lines  than  a  year  ago  but  si>ent  more  dollars. 
Tomei  said,  “w-e  11  have  a  com-  „  •  ,  i  i  i 

petitive  tool  which  will  readily  that  so-and-so  s  linage  is  down  by  a  certain  |xrcent 

demonstrate  the  newspapers’  not  only  misleading  but  can  do  damage  to  a  medium’s 
total  productivity  for  adver-  reputation  in  the  comjjetitive  fight. 

.  Radio  and  television  do  not  reixnt  their  sales  success  in 
an  Edit^^^&  TALisHER^edU  |jrograms.  They  propagandize  the 

torial  July  1,  1961,  suggesting  ntunber  of  dollars  taken  in  fully  realizing  that  it  sounds  more 
such  a  program.  successful  to  rejxirt  a  sale  increase  even  though  it  may  result 

NAEA  president  J.  Warren  from  the  same  number  of  program  hours  at  a  10*^'^  rate 
^ut-  magazines  are  doing  this.  They  talk  alxiut 

lined  the  goals  of  the  statistical  ^Jollar  sales  not  numlxr  of  pages. 

committee  in  a  letter  to  NAEA  For  five  months  total  newspa|>er  linage,  as  measured  by 
members,  who  represent  91  per-  Media  Records  for  .52  cities,  was  off  7%.  Sounds  bad!  With 
bon  the  uls!^aSd^  cL^ada'  exception  c>f  general  linage  most  classifications  are  only 
Mr.  McClure  alerted  NAEA  slightly.  We’ll  wager  that  when  the  dollar  figures  for  the 
members  to  expect  a  letter  from  year  are  reported  next  Spring  newspa|)er  advertising  volume 
president  of  in  dollars  will  ecpial  or  l)e  above  the  IWO  figure.  .A  much 
'  ronfidenti^^dvertisln^rev^nu^  Iietter  and  more  realistic  picture!  W’hy  can’t  a  way  l)e  found 
^  data, 


to  do  this  month  by  month? 


Mr.  McClure  told  E&P*  “I 

*  . . . 
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be  spending  more  dollars  but 
using  less  linage  in  newspapers, 
and  the  overall  report  still  looks 
bad.  Our  competitors,  on  the 
other  hand,  can  conceal  most 
losses  in  total  dollar  volume 
figure.” 

‘Better  Showing' 

A  similar  reminder  has  been 
sent  to  members  of  the  Ameri¬ 
can  New’spaper  Publishers  .As¬ 
sociation  through  the  ANPA  top 
executive  letter.  It  said: 

“Better  shotving  for  newspa¬ 
pers  in  comparisons  with  other 
media  is  anticipated  through  a 
measurement  for  the  first  time 
soon  of  total  dollar  volume  in¬ 
vested  by  all  advertisers  in  all 
daily  newspapers.  Newspaper 
Advertising  Executives  Associa¬ 
tion  has  commissioned  Media 
Records  to  collect  and  tabulate 
this  information  on  a  strictly 
confidential  basis.  About  March 
1  Media  Records  will  ask  every 
newspaper  for  total  gross  ad¬ 
vertising  volume  in  dollars. 
Only  the  all-newspapers  totals 
will  be  released.  No  disclosure 
will  be  made  to  anyone  of  in¬ 
dividual  figures. 

“Newspapers  are  at  a  disad¬ 
vantage  under  present  methods 
of  comparison  since  television, 
radio  and  magazines  report  in 
dollar  volumes  while  news¬ 
papers  report  and  are  measured 
in  lines.  In  an  inflationary  econ¬ 
omy,  this  has  under-stated  the 
strength  and  progress  of  adver¬ 
tiser  investment  in  newspapers. 

“NAEA  committee  consulted 
ANPA  about  these  plans  which 
all  concerned  believe  will  pro¬ 
duce  data  of  promotional  value 
to  small  papers,  large  papers, 
general,  retail  and  classified  ad¬ 
vertising.” 

Individual  Figures 

L.  H.  Collins,  president  of 
Media  Records,  in  his  letter  to 
publishers  March  1  advised  the 
individual  figure  w’ould  be  kept 
confidential.  He  said: 

“In  measuring  the  total  ad¬ 
vertising  pressure  which  adver¬ 
tisers  exert  through  newspapers, 
the  industry  is  at  a  tremendous 
disadvantage  with  competing 
media.  This  is  especially  true  in 
today’s  inflationary  economy, 
when  all  advertising  rates  keep 
inching  upward. 

“Television,  radio  and  maga¬ 
zines  report  their  performance 
in  terms  of  total  dollar  volume. 
The  newspaper  industry  has  no 
comparable  dollar  figures  to 
show  the  true  progress  of  all 
newspaper  advertising.  The  best 
(Continued  on  page  55) 
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01  Wl  7  6/^  9  palmetto  bush  and  motels,  was  that  morning  with  no  real  feel- 

I  full  of  strange  surprises  which  ing  that  anything  would  happen. 

TT  C*»0  VF  frequently  interfered  with  our  We  looked  casually  across  a  mile 

self-imposed  programs  of  arts  of  sand  and  palmetto  at  the  big 
17' _  1_  OH  1  H/^O  crafts,  basket-weaving  and  missile  and  the  capsule.  Glenn 

1  in  1/  Cj3m.3.1/y  JL7^t3M  Uluscle-building.  went  aboard  and  we  yawmed. 

y  "  For  example,  strictly  as  a  A  heavy  cloud  cover  hid  the 

^  morale-building  device,  a  four-  moon  in  the  early  darkness  and 

By  ^aul  Fett  some  made  up  of  Dick  Witkin  of  the  ceiling  still  didn’t  look  prom- 

The  Associated  Press  the  New  York  Times,  Bob  Toth  jsing  in  the  light  of  dawn  The 

Cape  Canaveral,  Fla.  countdown  resumed  and' then 

In  the  wee  hours  one  morning,  an  unwee  AP  writer  named  Hugh  i  °  resumed,  then  held 

..ii: _  _  .. -XU  _  _ j _ x_i  and  Alton  Blakeslee  of  the  AP  arain.  We  made  evnipnl 


By  Saul  Pett 

The  Associated  Press 


Mulligan  rose  with  some  difficulty  in  a  cardboard  motel  and 

assaulted  members  of  the  Cape  Canaveral  Watch  &  Waiting  , 

Society  with  this  parodv  of  “Eventhing’s  Up  To  Date  In  At  a  cruc.^  ^mt  when  Bob 
Kansas  Citv”:  .  «  t  Toth  was  about  to  serve  his 


again.  We  made  cynical  jokes 
alxiut  another  scrub. 


^1,  a  cruc.^  wnen  «oo  Suddenly  a  big  hole  opened 

Toth  was  about  to  serve  h.s  the  sky  and  we  began  tostir 
second  ball,  suddenly  an  apan-  ^  J 


today.  And  we  were  wondering. 


“Everything’s  tickety-boo  in  Cape  Canaveral,  tion  appeared  over  their  heads.  x_  VioM  iT^" 

They’ve  scrubbed  about  as  oft  as  they  can  scrub.  .4  member  of  a  local  parachuting  x-j„„  a„j  «  j  ^ 

They  got  .  great  big  miss-aUle  dub  wag  coming  do™  just  21)  T  mZlSS: 

For  shMling  Colonel  Glenn.  feet  away  from  the  tennis  court.  morTrev 

Some  day  they  re  gonna  shoot  him  After  the  chutist  had  landed  o^a  l 

But  who  the  hell  knows  when?  safely  and  folded  up  his  chute  ^v^Se  5^4 

Oh,  everything’s  tickety-boo  in  Cape  Canaveral  .  .  and  the  crowd  disappeared,  the  j 

What  the  singer  lacked  in  the  UPI  when  he  came  in  with  four^me  on  the  tennis  court  chests  felt  tight  and  our 

xUrs  - - fLo  a-grttf  raC  tVtga  iry,.r;„„  Lgre-A  Xra  tried  to  resumc  their  game.  But  . 


club  was  ^ming  down  just  20  ^ow  after  so  many  postpon^ 
feet  away  from  the  tennis  court. 

we  once  more  rev 

After  the  chutist  had  land^  ^  ^ 

safely  and  fold^  up  his  chute 

to  cover  the  story. 

and  the  crowd  disappeared,  the  ' 

The  minutes  slipped  away  and 


VAAA.  AMVIVVVft  nr  .  -  n..-  ...  ..sw,  ,0......,^  ...  X  •  J  1.  aV  •  T>  i.  AFUI  VllCOVO  ICllf  tlKllt  allU  our 

voice  and  the  song  lacked  in  the  rest  of  the  lowing  herd  to  ^ned  to  resume  their  game.  But  suddenly  we 

rhyme  was  more  than  compen-  hear  a  NASA  weather  advisory  an  argument  developed,  had  the  longer  had  to  w'orry  about 
sated  by  the  mood  it  captured.  It  at  press  headquarters.  Charley  ^istraction  teen  Preat  enough  emotion  would  come 

immediately  became  the  theme  sat  down  to  wait  in  the  artificial  allow  Toth  to  take  two .  The 

song  of  the  shrinkmg  bridgehead  blue  light  and  somehow  the  ^  At  one  AP  phone  Howard 

of  newsmen  who  had  teen  wait-  strange  hght  did  strange  things  Benedict  waited  tensely  to  let 

mg  and  waiting  for  something  to  his  shirt.  It  brought  up  the  with  the  bulletin.  At  nthpr 


XU  -r,  XU-  x  A  i  XU  ^  ,  gentlemen  from  the  two  morning  Po  with  the  bulletin.  At  other 

to  happen.  The  something,  it  was  laundry  mark  that  Canaveral  Peniiemen  irom  me  two  morning  ,  .  ^  Plake^lee 

still  hoped,  would  be  either  that  washwomen  favored  us  with-a  newspapers.  Hoffman,  John  fiST’and  I 

Marine  Col.  John  Glenn  Jr.  long  string  of  numters  across  20  w^ere  quietly  alternating  the 

would  take  off  into  the  cosmos  ns  chest,  making  Charley  look  feeding  of  the  running  bai 

or  the  cavalry  would  come  down  hke  a  man  waiting  to  audition  And  so  time  passed  and  we 

to  relieve  the  teleagured  press  for  trusty  at  Alcatraz.  struggled  to  stay  afloat  in  a  sea 

fort  at  Canaveral.  Those  of  us  w’ho  remainexl  of  tedium  and  waves  of  guilt.  ‘  ' 

Ten  postponements  of  the  behind  tried  to  be  brave.  We  And  suddenly  it  was  Tuesday, 

orbital  launch  had  come  and  swam,  w’e  took  up  bird-watching  Feb.  20,  1962,  and  the  press  A  wure  drew  »  deep  bi 

gone.  Optimism  was  running  and  girl-watching,  we  playe<i  busses  once  again  were  rolling  puncnea  tne  loiiowing: 
dangerously  low  and  the  first  tennis,  we  forced  ourselves  to  us  out,  reluctantly,  at  four  in  the  A24CB 

signs  of  emotional  scurv’y  had  take  a  drink  now  and  then  and  morning  to  the  press  site  at  the  BUREAUS 

appeared.  Would  John  Glenn  even  to  try  the  T-bone  and  Canaveral  missile  base.  CAPE  CANAVERAL 

ever  go?  How  long  could  we  caesar  salad  at  Ramon’s.  To  The  press  site,  with  its  small  NOW  TAKING  THIS  W 


.And  Tlien  CAime  Feb.  20  were  quietly  alternating  the 

And  so  time  nassed  and  we  the  running  back  to 

And  so  time  passed  and  A\e  Holiday 

struggled  to  stay  afloat  in  a  sea  ^ 

of  tedium  and  waves  of  guilt. 

-And  suddenly  it  was  Tuesdav,  And  across  the  country  the 
Feb.  20.  1962.  and  the  nress  “A”  wire  drew  a  deep  breath 


ever  go?  How  long  could  we  caesar  salad  at  Ramon’s.  To  The  press  site,  with  its  small 
hold  out,  we  brave  besieged  keep  up  at  least  an  appearance  stand  of  bleachers  and  its  cluster 


BUREAUS 

CAPE  CANAVERAL  IS 
NOW  TAKING  THIS  WIRE. 
DO  NOT  BREAK.  THE  AP 


soldiers  of  the  expense  account?  of  morale,  we  even  forced  our 
How  long  would  our  treasurers’  selves  to  play  poker. 


of  trailers  and  trucks,  looked  CAPE  CANAVERAL. 


offices  back  home  endure  the 
strain? 

How  long  could  a  man  endure 
the  strain  of  writing  every  day 
that  Glenn  felt  no  strain  in 
waiting,  that  all  systems  in  the 
missile  were  in  a  go-condition 
(or  as  one  British  correspond¬ 
ent  phrased  it,  “all  systems  in 
the  miss-aisle  are  tickety-boo.”)  ? 
How  long  could  a  man  go  on 
writing  sidebars  about  low  resi¬ 
due  diets,  about  John’s  haircuts, 
about  the  roseate  spoonbills  and 
other  wildlife  along  the  teach, 
about  uninhibited  singer  “Peggy 
Lloyd,”  “the  den  mother  of 
Canaveral,”  and  other  examples 
of  night  life? 

Men  cracked  under  the  strain 
of  solitary  confinement  at  sunny 
swimming  pools  knowing  that 
their  loved  ones  back  north  were 
suffering  the  worst  w’eather  of 
the  winter.  The  news  ranks 
dwindled  from  a  high  of  about 
600  to  a  low  of  about  200. 

Among  the  survivors  there 
was  a  prison  feeling.  It  -was 
startlingly  demonstrated  one 
night  by  Charley  Corddry  of 


selves  to  play  poker.  like  a  combination  of  a  little  JN938AES 

But  this  part  of  Florida,  league  ballpark  and  disorganized  SIX  MINUTES  AND 

mostly  sand  and  palm  trees  and  carnival.  And  we  came  out  there  COUNTING. 

_  SIX  MINUTES  30  SECONDS 

AND  HOLDING. 

mm.’  T  I  ■  •  1  A  at  AN  ESTIMATED  5-MINUTE 

VVorUI  Hails  Astronaut:  Tount.ng resumeb at 

.  7^ 6  -MINUTES  30  SECONDS. 

_  FIVE  MINUTES  AND 

7^^  .SSj ~  ^^^H^lEE  ^-MINUTES  &  40 

SECONDS  AND  COUNTING. 
Pt^pk-  of  Inlin-  TWO  MINUTES  30  SEC- 
'korld  tpplaii.l  ONDS  AND  COUNTING. 

GJfnii‘s^i;\|>I.Mi  ONE  MINUTE  AND 

COUNTING. 

-  all  systems  in  go  CON- 

. DITION,  GLENN  SAYS  HE 
^  :  N— t  Nilt  jg  ready. 

-  "  u t.. lx -x I M  thirty  ' SECONDS  AND 

£  COUNTING. 

V-  ten  seconds  and 

COUNTING. 

FIFE. 

.  -  ---  —  JN947AES 

I  rtv... - 1 ,  ,,  v.«-i  Hdfr  The  huge  rocket  with  the  little 

“  man  on  top  was  rising  in  a  wmn 

SPECIAL  TREATMENT — ^The  Eureka  (Calif.)  Humboldt  Times  used  this  qJ  flame  and  smoke  and  went 

typographical  magic  to  present  the  news  of  Col.  John  Glenn's  historic  higher  and  higher  and  we  held  , 
flight.  The  story  was  boxed  in  a  "rocket''  outline  while  the  flag  was  “  ,  xu  xu.>  -Uoannoarine 

superimposed  oTer  the  globe.  Responsible  for  handling  the  storj  was  disappearing 

Elmer  Hodgkinson,  managing  editor.  {Continued  on  page  58) 
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World  Hails  Astronaut! 


1  iiiiiii'il  XoIf-  Til 

\i)aii<iiin  Sfnvl  Lirr- Itwh 
l$\  Si.  Iti-riianl''  .  * 


Propk’  of  Killin’ 
y  arid  \p|it:iiid 
Glrnn's  K\|ikMl 


iimboldl  ©L! 


(0 


I  llix.|iilaii/rd 
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CARTOONISTS  GO  INTO  ORBIT 


SAM'S  SOT  BACK  TO  tAKTH  YET 


(Conn.)  Times;  Jerry  Doyle,  Philadelphia  Daily  News;  Hy  Rosen,  Albany 
(N.Y.)  Times-Union;  Len  Warren,  Cincinnati  Enquirer;  Bruce  Shanks, 
Buffalo  Evening  News;  Kendall  Vintrou*,  Charleston  (W.  Va.)  Gaiette; 
Bud  Tamblyn,  Allentown  (Pa.)  Chronicle;  Milt  Morris,  Associated  Press. 


THE  DRAWING  BOARD  BRIGADE  showed  varying  approaches  to 
Astronaut  Glenn's  orbital  flight  last  week.  Center  cartoon  by  Ralph 
Yoes,  San  Diego  (Calif.)  Union  shows  Durer-like  hands.  Surrounding  it, 
clockwise  from  top  left  are  interpretations  of:  Ed  Valtman,  Hartford 
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Pollsters  Urge  Press 
To  Battle  Ignorance 


A  charg^e  that  the  “press  is 
far  too  concerned  with  spot  news 
reporting”  was  made  by  Dr. 
George  Gallup,  director  of  the 
American  Institute  of  Public 
Opinion,  in  the  latest  of  the 
series  of  interviews  on  the  Amer¬ 
ican  Character  being  published 
by  the  Center  for  the  Study  of 
Democratic  Institutions. 

The  interview  with  Dr.  Gallup 
was  published  with  one  with 
Elmo  Roper,  senior  partner  of 
Elmo  Roper  and  Associates,  in 
a  pamphlet  entitled  “Opinion 
Polls.”  Single  copies  may  be  ob¬ 
tained  free  by  writing  the  Center 
at  Box  4068,  Santa  Barbara, 
Calif. 

‘6-Hour  Complex' 

“I  think  most  newspaper 
people  are  geared  to  think  that 
the  only  thing  important  in  the 
news  is  what  happened  in  the 
last  six  hours,”  Dr.  Gallup  said, 
answering  a  question  asked  by 
Donald  McDonald  of  Marquette 
University,  the  interviewer. 
“That  view  is  wrong,  I  believe, 
especially  now  that  radio  and 
television  can  beat  them  with 
the  news  anyway. 

“The  press  would  do  a  better 
job  if  it  put  much  greater  em¬ 


phasis  on  informing  the  people 
about  the  issues,  giving  the 
people  the  background  of  the  is¬ 
sues,  and  interpreting  the  news 
in  a  thoughtful,  interesting  way. 

“Radio  and  television  people 
are  afflicted  with  the  same  point 
of  view  because  many  of  their 
people  have  come  from  the  news¬ 
papers  and  they’ve  grown  up 
thinking  the  only  thing  that 
matters  is  what  took  place  in 
the  last  hour.” 

Polls  Called  ‘Accurate’ 

Dr.  Gallup  has  been  polling 
public  opinion  for  26  years.  Now 
he  doubts  accuracy  of  the  polls 
can  be  much  improved. 

“In  the  last  five  national  elec¬ 
tions,  our  average  error  has  been 
around  one  to  one-and-a-half 
percentage  points,”  he  said. 

From  the  beginning — in  Oc¬ 
tober  1935 — the  work  of  the 
American  Institute  of  Public 
Opinion  has  been  paid  for  by 
al^ut  100  newspapers  that  sub¬ 
scribe  to  the  service.  Dr.  Gallup 
said. 

Dr.  Gallup  saw  the  polls  serv¬ 
ing  as  a  check  on  presumably 
popular  assumptions. 

“In  the  political  field,  for  ex¬ 
ample,”  he  said,  “the  Washing¬ 


ton  correspondents  read  each 
other’s  articles  and  pretty  soon 
they  become  convinced  that  what 
they  are  saying  to  each  other 
amounts  to  a  ‘national  trend’.” 

Potentially  Valuable 

Mr.  Roper  called  polling  “a 
potentially  valuable  tool  of  de¬ 
mocracy.”  He  said  it  provided 
one  of  the  few  ways  “through 
which  the  so-called  common  man 
can  be  articulate.” 

“Sure,  he  can  write  a  letter 
to  the  editor,  but  people  who  do 
write  letters  to  the  editor  are 
a  rather  distorted  cross-section 
of  American  life,”  he  com¬ 
mented. 

Mr.  Roper  also  declared  poll¬ 
ing  was  valuable  to  education 
in  that  it  exposes  the  areas  of 
ignorance  in  American  life. 

Opinion  Is  Stable 

Commenting  on  the  two  inter¬ 
views,  William  V.  Shannon,  on 
leave  from  the  position  of  chief 
of  the  Washington  Bureau  for 
the  New  York  Post  to  work  for 
the  Center,  concluded  that  “as 
polls  are  better  understood  as 
part  of  the  educational  process, 
their  value  as  an  auxiliary  in¬ 
fluence  in  the  working  of  our 
democracy  may  increase  still 
further.” 

Mr.  Shannon  noted  that  both 
experts  drew  the  conclusion  that 
“opinion  is  relatively  stable  and 
that  manipulation  of  mass  emo¬ 
tions  is  not  as  easy  as  it  may 
appear.” 


Yoo,  hoo,  Tony! 

Are  You  There,  Old  Boy? 


By  Michael  ClaflFey 
United  Press  International 

London  i 

Dropping  in  for  an  im¬ 
promptu  chat  with  Anthony 
Armstrong- Jones,  Britain’s 
most  talked  about  newspaper¬ 
man,  is  just  not  good  form. 

“You  might  be  able  to  get 
by  with  that  stuff  in  America 
or  Canada,  but  not  over 
here,”  a  security  guard  told 
me  when  I  arrived,  unan¬ 
nounced,  at  the  Sunday 
Times. 

Princess  Margaret’s  hus¬ 
band  joined  the  newspaper 
Feb.  1  as  a  special  adxiser 
for  its  new  magazine  supple¬ 
ment.  The  job  set  off  an  up¬ 
roar  and  brought  charges 
that  publisher  Roy  Thomson 
was  trying  to  use  the  royal 
family  in  a  circulation  battle 
with  his  Sunday  rivals.  (His 
“exclusive”  photos  have  Fleet 
Street  worked  up  to  a  frenzy 
of  protest.) 

I  was  there  for  his  first 


Television  Style 
Directive  Issued 

United  Press  International 
issued  a  directive  in  its  log  ask¬ 
ing  copyreaders  on  its  Teletype¬ 
setter  wires  to  abandon  the 
abbreviation  TV  or  tv  and  use 
instead  the  word  television.  The 
exception  to  the  directive  will  be 
references  to  individual  stations 
or  networks — ABC-TV,  CBS- 
TV,  etc.  It  is  considered  in  such 
easel  the  capitalized  letters  are 
part  of  the  name. 

The  directive  came  after 
Edward  H.  Armstrong,  man¬ 
aging  editor,  Springfield  (Ill.) 
Illinois  State  Register,  wrote: 
“We  went  some  months  ago  to 
tv,  a  style  which  some  others 
including  Editor  &  Pi  bushis 
are  following.” 

A  spokesman  for  the  Associ¬ 
ated  Press  said  it  prefers  the 
word  television  and  does  not  like 
the  initials.  In  using  call  letters 
for  a  station  or  network,  it  will 
continue  to  use  all  caps  and  if 
in  regular  copy  tv  creeps  in 
instead  of  television,  it  will  con¬ 
tinue  to  be  carried  TV  in  caps. 
• 

Cartoonist  to  Retire 

Cleveland 

Fred  Reinert,  who  for  years 
has  been  drawing  a  little  (Cleve¬ 
land  Indian  that  appears  on  the 
front  page  of  the  Plain  Dealer 
every  time  the  baseball  team 
plays,  is  retiring.  He  has  been 
drawing  the  Indian  for  30  years. 


day,  and  it  seemed  a  good 
idea  to  drop  around  a  few 
weeks  later  for  a  talk  with 
Tony  after  he  had  had  a 
chance  to  get  the  feel  of 
things. 

It  seemed  easy  enough.  I 
walked  in  through  the  front 
door,  snapped  a  “good  morn¬ 
ing”  to  the  uniformed  guard 
and  found  my  way  to  Tony’s 
third  floor  office.  No.  256. 

Inside  sat  Mrs.  Jean  Ryan, 
a  petite,  attractive  woman  of 
middle  years.  She  serves  as 
secretary  to  both  Lord  Snow¬ 
don,  as  she  calls  him,  and  C. 
D.  Hamilton,  Sunday  Times 
editor. 

“Lord  Snowdon  is  very 
busy  today,”  Mrs.  Ryan  told 
me  politely.  “He  is  busy  every¬ 
day  and  even  if  you  write  a 
letter  asking  for  an  interview 
I  doubt  whether  he  would  be 
able  to  see  you.” 


Would  she  care  to  say  what 
it  is  like  working  for  Lord 
Snowdon  ? 

“No,  I’d  not  care  to  com¬ 
ment  on  that  at  all,”  she  an¬ 
swered.  “All  I  can  do  is  to 
repeat  to  you  that  he  is  ex¬ 
tremely  busy.” 

Mrs.  Ryan  was  firm.  “Good¬ 
bye,”  she  said. 

Outside  in  the  hall,  I  en¬ 
countered  a  young  woman 
who  said  she  was  also  a  sec¬ 
retary,  but  did  not  work  for 
Lord  Snowdon. 

She  was  in  a  hurry,  but 
polite.  “I  have  never  seen 
Lord  Snowdon,”  she  offered. 
“He  spends  all  his  time  in  the 
office.  I  understand  he  works 
very  hard.” 

I  made  my  way  to  the  office 
of  publisher  Thomson  to  see 
what  luck  I’d  have  there.  En- 
route,  I  was  trapped  by  secur¬ 
ity  officers.  Apparently  some¬ 
one  (I  couldn’t  bring  myself 
to  suspect  that  nice  Mrs. 
Ryan)  had  called  out  the 
guard  to  track  me  down. 

“There  you  are!”  said  the 
uniform  who  had  bid  me  good 
morning  at  the  door.  “Come 
along  v-ith  me.  You  can’t 
come  in  here  like  that.” 


He  was  angry  as  he  hustled 
me  into  the  self-service  ele¬ 
vator.  His  gesture  at  the  front 
door  meant  an  unmistakable 
“out!” 

It  was  raining  and  I  had 
no  umbrella. 

“You’re  not  being  very 
polite.”  I  argued.  “I  was 
about  to  see  Mr.  Thomson’s 
assistant.  I  wish  to  apply  for 
an  interview  with  Lord  Snow¬ 
don.” 

The  guard  and  two  other 
uniforms  held  a  whispered 
conversation.  One  of  them 
picked  up  a  nearby  house 
phone,  and  spoke  into  it 
briefly. 

He  hung  up,  then  informed 
me:  “No  interviews  with  any¬ 
one  unless  you  write.” 

“And  next  time,”  chimed  in 
guard  No.  1,  “don’t  try  to  slip 
by  me.” 

There  was  no  hesitancy  at 
the  door  this  time.  I  was 
ushered  out,  umbrella  or  no. 

Outside,  I  walked  around 
the  comer  and  looked  up  at 
Tony’s  office  window.  It  was 
the  only  one,  in  the  entire 
building,  with  the  blinds 
drawn. 
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Anybody  Interested 
In  a  One-Man  Daily? 


REPORTER — Publisher  of  a  one-man  daily  newspaper  at  Nanficoke,  Pa., 
Benjamin  F.  Howells  (right)  interviews  Mayor  Vincent  Znanieclti  at  his 
ofRce. 


By  Jof«eph  A.  Subarton 

Nantiooke,  Pa. 

America’s  only  one-man  daily 
newspaper  may  soon  become 
extinct. 

The  Nanticoke  Daily  Press  is 
for  sale.  Published  Monday 
throuffh  Friday  in  a  cluttered 
furniture  store  basement  here, 
a  city  of  15,600  in  the  anthracite 
region,  the  Press,  with  a  circula¬ 
tion  of  2,900,  sells  at  3c  per  copy 
or  10c  a  week  delivered. 

The  paper’s  entire  operations 
are  conducted  by  Benjamin  F. 
Howells,  64,  a  man  of  energy. 

A  newspaperman  for  49  years, 
Mr.  Howells  has  spent  his  last 
18  years  as  reporter,  advertising 
salesman,  printer,  pressman, 
and  circulation  manager  on  his 
paper.  Now  he  feels  it’s  time  to 
quit  his  strenuous  pace. 

“I’ve  done  the  daily  one-man 
routine  long  enough,”  he  said. 
“I  sent  my  four  children  through 
college  and  would  like  to  settle 
down — but  not  retire — to  an 
eight-hour-a-day  job  in  public 
relations  or  in  a  news  executive 
position.” 

This  one-man  daily  is  an  off- 


EDITOR — At  his  cluttered  one- 
room  office-press  room,  Howells 
works  at  an  ancient  typewriter. 


shoot  of  the  former  Nanticoke 
News,  a  weekly  founded  in  1890 
and  disbanded  in  1936  when  a 
group  of  business  men  beg^n 
publication  of  the  Daily  Press. 
Nanticoke,  then,  with  a  popula¬ 
tion  of  26,000,  was  at  its  peak 
in  the  anthracite  industry.  The 
News  which  had  its  printing 
done  in  nearby  Wilkes-Barre, 
Pa.,  but  the  new  daily  hired  a 
staff  of  10  and  located  its  offices 
and  a  24-page  press  in  down¬ 
town  Nanticoke. 

“I  was  business  manager  of 
the  Canandaigua  (N.  Y.)  Daily 
Messenger  when  I  heard  about 
the  birth  of  a  daily  at  Nanti¬ 
coke,”  Mr.  Howells  said.  “It 
sounded  challenging  to  become  a 
charter  staff  member  of  a  new 
daily  so  I  moved  to  Pennsylvania. 

Mr.  Howells  became  adver¬ 
tising  and  business  manager. 
The  paper  had  rough  going  with 
competition  from  Wilkes-Barre’s 
dailies.  By  1940,  the  coal  mining 
industry  went  into  decline. 
About  6,000  men  were  then 
engaged  in  mining  as  compared 
to  150  today. 


PRINTER — This  machine  was  once 
a  ’’gruesome  monster,"  but  the 
Nanticoke  Daily  Press  publisher 
learned  how  to  master  it. 


When  the  Second  World  War 
began,  reporters  and  pressmen 
were  drafted  and  other  staffers 
sought  employment  in  defense 
plants. 

“I  never  wanted  to  be  a  one- 
man  daily  newspaper  publisher. 
It  just  happened,”  Mr.  Howells 
related.  “When  the  last  printer 
left  in  1944,  I  was  alone.” 

By  that  time  Mr.  Howells  was 
well  versed  in  all  phases  of  put¬ 
ting  out  a  newspaper. 

“Learning  to  operate  the  Lino¬ 
type  was  my  gn*eatest  problem,” 
he  recalled.  “It  stood  in  the  back 
room  like  a  gruesome  man-eating 
mechanical  monstrosity.  I  didn’t 
know  a  thing  about  the  machine, 
but  I  decided  I  had  better  learn 
fast.  A  printer  friend  was  ready 
to  help  me  if  I  got  stuck.  In  the 
first  30  days  of  publishing  the 
paper  as  a  one-man  operation,  I 
lost  45  pounds.” 

.\lito  Has  City  Job 

Getting  out  a  daily  by  oneself 
is  challenging  enough,  yet  Mr. 
Howells  works  part-time  as  City 
Clerk,  a  salaried  job  whereby  he 
attends  city  council  meetings  and 
is  responsible  for  publishing 
legal  notices,  bond  issues,  public 
relations,  and  other  chores.  He 
finds  time,  too,  to  be  active 
in  community  and  church  affairs. 

He  is  at  City  Hall  by  8:30 
a.m.,  completes  this  work  at 
10  a.m.,  except  when  the  council 
meets  and  he  stays  until  noon, 
then  begins  his  day  as  a  pub¬ 
lisher. 

Assuming  the  role  of  a 
reporter,  he  checks  with  the 
heads  of  city  departments  for 
news.  Then  he  stops  at  business 
establishments  to  solicit  adver¬ 
tising.  Back  at  his  newsroom,  he 
reads  through  the  mail,  checks 
news  beats  by  phone,  and  plans 
his  paper. 

His  afternoon  is  spent  writing 
news  and  setting  type.  On  extra 
busy  days  he  sets  stories  at  the 
Linotype  from  his  notes.  Head¬ 


lines  above  24-point  type  are  set 
by  hand.  Cuts  are  made  in 
Wilkes-Barre.  His  old  flatbed 
press  begrins  “rolling  off”  the 
paper  about  4:30  p.m.  and  fin¬ 
ishes  by  6  p.m.  when  boys  begin 
their  deliveries.  But  Mr.  Howells’ 
job  isn’t  finished.  As  circulation 
manager,  he  prepares  350  copies 
for  mailing.  He  often  stays  at 
his  plant  until  midnight,  setting 
type  and  planning  the  next  day’s 
paper. 

The  masthead  of  the  Daily 
Press  reads,  “If  It’s  Good  for 
Nanticoke,  If  It’s  for  the  Good 
of  Nanticoke,  We’re  for  It.” 

Two  years  after  he  moved  to 
Nanticoke,  Mr.  Howells  helped 
organize  a  city  playground  asso¬ 
ciation.  The  Press  aided  in 
raising  enough  money  for  the 
construction  of  five  playcenters 
and  also  sponsored  soap-box 
derbies.  In  1945,  it  backed  a 
drive  to  construct  an  indoor 
recreation  center. 

The  Press  then  sparked  a  cam¬ 
paign  to  raise  funds  to  entice 
industries  to  the  city.  The  Nan¬ 
ticoke  Industrial  Development 
Fund  Inc.  has  had  some  success 
in  that  a  dozen  or  more  smaller 
industries  have  located  here.  Mr. 
Howells  is  secretary  of  the  Fund. 

A  Bom  Rover 

Mr.  Howells’  interest  in  news- 
paperwork  began  as  a  boy.  He 
sold  papers  in  practically  every 
town  where  he  lived.  His  father’s 
work  as  an  elevator  installer 
took  them  all  over  the  East.  The 
proudest  possession  in  his  pres¬ 
ent  newsroom  is  a  1906  tintype 
showing  him  selling  newspapers 
on  a  street  comer  in  Elizabeth, 
N.  J.  Headlines  of  the  paper  tell 
of  the  San  Francisco  Earth¬ 
quake. 

His  first  fling  at  writing  came 
in  1913  when  he  attended  the 
Elmira  Academy  and  was  high 
school  reporter  for  a  newspaper. 
After  high  school,  he  remained 
(Continued  on  page  54) 
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Cancer  Scientists 


Face  Writers’  Quiz 


In  the  informal  setting  of  a 
motel  auditorium  in  Phoenix, 
about  50  science  writers  and  60 
scientists  will  meet  March  9- 
14  to  discuss  developments  in 
cancer  research. 


The  idea  of  communicating 
research  results  to  the  public 
was  begun  by  the  American 
Cancer  Society  12  years  ago 
with  a  tour  of  eight  research 
centers  in  the  East  and  Mid- 
West.  A  dozen  newspaper  and 
wire  service  reporters  took  part 
in  this  pioneering  venture  which 
was  to  become  in  later  years  a 
successful  series  of  seminars. 

The  American  Cancer  Soci¬ 
ety’s  Science  Writers  Seminar 
is  a  national  focal  point  for  an¬ 
nual  reports  to  the  public  on 
new  advances  in  three  areas  of 
cancer  research — basic  research, 
clinical  research  and  preventive 
research. 


On  Congenial  Campus 


Gould's  Medical  Dictionary 


Subjects  that  will  challenge 
the  interpretive  skills  of  the  sci¬ 
ence  writers  at  this  year’s 
seminar  will  include  protein 
synthesis,  DNA  and  RNA  mole¬ 
cules,  nucleic  acid  infectivity, 
radiation  and  sensitivity,  and 
new  experimental  methods  of 
treating  cancer.  Scientists  from 
all  parts  of  the  United  States, 
and  from  England,  Sweden  and 
Israel,  will  report  on  these  and 
other  areas  of  cancer  research 
in  nine  panels  during  the  six- 
day  seminar. 

To  enable  the  science  writers 
to  develop  their  stories  in  depth, 
the  choice  of  a  meeting  site  is 
important.  The  seminar  is  held 
in  a  different  city  each  year, 
and  in  a  semi-private  area 
where  science  w’riters  and  sci¬ 
entists  can  all  live  together  in 
congenial  surroundings  reason¬ 
ably  free  from  the  distractions 
of  city  life. 

The  1961  seminar  in  St. 
Petersburg,  Florida,  was  held, 
as  one  reporter  put  it,  “in  a 
paradise  mysteriously  named 
Doctor’s  Motel  with  a  view  of 
the  Gulf,  pelicans  and  one  devi- 
ationist  whippoorwill  who 
shouted  ‘trick  or  treat!’  across 
the  scented  evening.’’ 

On  arrival,  each  science 
writer  is  given  an  indexed  kit 
bulging  with  abstracts  of  all 
panelists.  Although  the  scien¬ 
tists  are  reminded  that  their 
reports  should  be  written  in 
language  clear  to  science  writ¬ 
ers  as  well  as  to  fellow  scien¬ 
tists,  a  few  papers  will  inev¬ 
itably  arrive  weighted  with 


24-hour  Press  Facilities 


front-page  space  in  competition 
with  Khrushchev’s  visit  to 
Paris,  South  African  race  riots, 
the  Tiro  weather-eye  satellite, 
and  presidential  primarj'  rum¬ 
blings.’’ 


Cherish  Your 


technical  jargon.  For  this  rea¬ 
son  the  kit  contains  a  kind  of 
Baedeker’s  guide  to  the  more 
abstract  of  the  abstracts.  This 
is  the  work  of  ACS  Science  Edi¬ 
tor  Pat  McGrady. 

Last  year,  Mr.  McGrady  titled 
his  guide,  “A  Combination  Lit¬ 
tle  Daisy  Prefabricated  Dry- 
Run  Mistake-Maker  and  Handy- 
Dandy  Summary  Interpretation 
Kit.’’  He  said,  “It  gives  the 
names  and  numbers  of  the  play¬ 
ers,  the  positions  they  play  in 
cancer  research  and,  as  each 
comes  to  bat,  a  refresher  of 
what  he’s  up  to.’’ 


Member!*  of  Seminar 


But  the  prize  for  advance 
planning  at  St.  Petersburg,  as 
Harold  Schmeck  of  the  New 
York  Times  pointed  out,  went  to 
Bill  Burrus  (Dallas  Times  Her¬ 
ald)  “who  lugged  the  four- 
pound  bulk  of  Gould’s  Medical 
Dictionary  all  the  way  from 
Dallas  and  then  let  it  slip  from 
his  fingers  en  route  from  airport 
to  motel.  It  came  to  rest  mys¬ 
teriously  in  a  gas  station,  was 
retrieved  there  and  returned  to 
owner  by  no  less  a  messenger 
than  Dr.  Warren  Cole  of  Illi¬ 
nois,  past  president  of  the 
American  Cancer  Society.’’  (Dr. 
Cole  is  also  head  of  the  Depart¬ 
ment  of  Surgery,  University  of 
Illinois  College  of  Medicine.) 

With  abstracts,  Handy-Dandy 
Summary,  and  possibly  a  Gould’s 
dictionary  in  hand,  the  science 
editor  is  prepared  for  the  “live” 
part  of  the  program.  Each 
scientist — there  are  about  five 
on  a  panel — is  introduced  by 
the  panel  chairman,  and  given 
ten  minutes  to  present  an  oral 
summation  of  his  longer  paper. 
Then  follows  a  question  period 
of  about  an  hour.  After  ses¬ 
sions  the  writers  seek  out  pan¬ 
elists  for  further  questioning. 
Each  evening  after  the  final 
session,  an  informal  reception 
is  held  for  all  seminarians,  pro¬ 
viding  further  opportunity  for 
discussion  between  science 
writer  and  scientist  and  between 
scientist  and  scientist. 


Most  of  the  science  writers 
scheduled  to  attend  the  Arizona 
seminar  have  been  at  previous 
seminars.  They  include  (from 
newspapers)  : 

John  F.  Allen,  San  Francisco 
Chronicle ;  Per  Bergstrom, 
Stockholms-Tidningen;  Herbert 
Black,  Boston  Globe;  Alton 
Blakeslee,  Associated  Press;  Al¬ 
bert  Bloom,  Pittsburgh  Post- 
Gazette,  Ray  Bruner,  Toledo 
Blade;  Ralph  Clark,  Valley 
Times  Today,  North  Hollywood, 
Calif.;  Jane  Eshleman  Conant, 
San  Francisco  News-Call  Bul¬ 
letin;  Rae  Corelli,  Toronto  Star; 
Ray  Duncan,  Pasadena  Inde¬ 
pendent  Star-News; 

Also  Bryant  Evans,  San  Diego 
Union;  Will  Fehr,  Salt  Lake 
City  Deseret  News;  Dr.  Henry 
Fineberg,  Long  Island  Press; 
Jerry  Gengler,  Gary  Post;  Al¬ 
berta  Greicus,  Muncie  Star; 
William  Grigg,  Washington 
Star;  Richard  Lyons,  New  York 
Daily  News;  Mar>'  McGarey, 
Columbus  Dispatch;  Harry  Nel¬ 
son,  Los  Angeles  Times;  Merle 
Oliver,  Detroit  News;  John  Os- 
mundson.  New  York  Times; 
Jean  Pearson,  Detroit  Free 
Press;  Dave  Perlman,  San 
Francisco  Chronicle ;  Tom  Sell¬ 
ars,  Columbus  Ledger-Enquirer; 
Suzanne  Siems,  Evansville 
Press;  Delos  Smith,  United 
Press  International ;  James 
Spaulding,  Milwaukee  Jou  rnal; 
Mildred  Spencer,  Buffalo  Eve¬ 
ning  News;  John  Troan, 
Scripps-Howard  Newspaper  Al¬ 
liance;  Earl  Ubell,  New  York 
Herald  Tribune;  and  Ben  Zin- 
ser.  Long  Beach  Independent 
Press  Telegram. 


“Neck-Breakers” 
Ended  by  Herald 


Press  room  facilities  are 
available  on  a  round-the-clock 
basis  for  science  writers. 


At  the  Louisville  seminar  in 
1960,  wordage  for  newspapers 
and  magazines,  as  Modem 
Medicine  reported,  “rivalled  the 
Kentucky  Derby  in  sheer  vol¬ 
ume’’  and  “stories  from  the  57 
investigators  frequently  won 


Paper,  Art 
Caylor  Says 


M0NTE31EY,  Calif. 

Virtual  elimination  of  jump 
stories  has  brought  reader  ap¬ 
proval  that  has  astonished  the 
Monterey  Peninsula  Herald 
staff,  reports  Edward  Kennedy, 
assistant  editor  and  publisher. 

The  move  followed  a  sub¬ 
scriber’s  criticism.  Mr.  Kennedy 
had  to  agree  that  it  was  a  won¬ 
der  that  some  reader  hadn’t 
broken  his  neck  turning  pages 
to  inside  jump  stories. 

“I  don’t  know  of  anything 
that  the  Herald  has  ever  done 
that  has  received  more  complete 
or  enthusiastic  approval  by 
readers,”  the  former  AP  corre¬ 
spondent  said  of  the  change. 


San  Francisco 

Suspensions  of  two  Los 
Angeles  newspapers  brought  a 
warning  to  the  public  to  stop 
and  think  from  Arthur  Caylor, 
columnist  of  the  San  Francisco 
News-Call  Bulletin. 

Readers  should  begin  to  cher¬ 
ish  those  newspapers  which  have 
managed  to  survive,  “Art”  Cay¬ 
lor  said  after  observing  that 
publishers  with  cost  problems 
“either  have  to  join  up  or  fold 
up.” 

But  newspapers  are  something 
this  country  can’t  live  without, 
he  said  in  his  daily  column. 

“A  country  such  as  ours, 
rooted  in  democracy,  can’t 
endure  without  freedom  of  the 
press.  And  you  can’t  have  free¬ 
dom  of  the  press  without  news¬ 
papers,”  he  wrote. 

Occasionally  he  hears  people 
say  they  can  get  all  the  news 
they  ne^  over  the  air.  They  pre¬ 
dict  that  before  long  all  news 
will  be  disseminated  that  way, 
Mr.  Caylor  added. 

“When  that  day  comes,  there’ll 
be  no  more  freedom  of  the 
press,”  he  observed, 

“When  there  is  no  more  free¬ 
dom  of  the  press,  there’ll  be  no 
more  of  this  government  by  the 
consent  of  the  governed.” 

Art  Caylor’s  views  stem  from 
a  newspaper  career  which  goes 
back  to  1914. 

Today  he  is  the  dean  of  col¬ 
umnists  in  a  city  of  columnists. 
His  record  includes  the  launch¬ 
ing  of  many  top  projects,  and 
posting  of  signs  which  have 
shown  up  the  errors  of  many 
ways  and  moves,  and  a  continued 
independence. 

Friends  say  he  was  the  first 
person  in  the  country  to  write 
about  Alcoholics  Anonymous, 
and  that  he  provided  that  move 
with  an  important  lift. 

His  proposal  for  family  calam¬ 
ity  or  catastropic  insurance  as 
a  safeguard  against  bankruptcy 
in  the  advent  of  crippling  dis¬ 
ease  is  credited  with  advancing, 
the  physicians’  service  programs 
of  Blue  Cross  and  similar  types. 

Art  Caylor’s  career  began  in 
1914  on  the  old  Portland  Tele¬ 
gram.  Paul  Chamberlain,  city 
editor,  was  about  to  brush  aside 
the  young  Reed  College  grad¬ 
uate’s  plea  for  a  job  when  he 
learned  he  was  the  nephew  of 
Oliver  P.  Caylor. 

His  uncle  was  famed  as  a 
sportswriter,  and  was  credited 
with  founding  personalized 
sports  reporting. 
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*OPERATi()IV  WEEKEND^ 

Foreign  Press  Visits 
Launched  by  Maine 

By  B«b  Warner 


Two  foreign  correspondents  in 
this  country  recently  made  a 
weekend  visit  to  Maine  in  what 
could  be  the  bejf inning  of  a 
widespread  program  designed  to 
help  the  foreign  press  corps  and 
promote  international  go^will. 

The  program  is  the  brainchild 
of  James  G.  McLoughlin  of 
Simonds,  Payson  Company, 
which  handles  public  relations 
for  the  state  of  Maine.  About  a 
year  ago,  he  became  aw’are  of 
problems  the  foreign  press  faces 
in  this  country  through  stories 
in  Editor  &  Publisher,  the  Satur- 
iay  Review  and  newspapers.  He 
learned  that  out  of  some  500 
foreign  newsmen  assigned  to 
cover  the  U.S.,  the  majority  of 
them  are  confined  to  New  York 
or  Washington  because  of  their 
companies  inability  to  afford 
travelling  expenses. 

Mr.  McLoughlin  approached 
some  people  in  Maine,  who 
proved  to  be  sympathetic,  and 
jver  a  period  of  time  many 
agreed  to  contribute  to  a  pro- 
'  gram  which  they  believe  will 
help  the  foreign  press,  gain  good 
publicity  for  Maine  and  con¬ 
tribute  to  the  “people  to  people” 
effort. 

For  Nexi  3  Months* 


The  weekend  of  Feb.  15 
marked  the  start  of  a  program. 
Every  weekend  for  the  next 


Elena  Frilovna  Nielsen 
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three  months  two  foreign  cor¬ 
respondents  and  their  wives  (or 
husbands)  will  be  flown  to  Maine 
in  the  Governor’s  plane  and 
lodged  in  the  home  of  local 
citizens,  at  no  expense  to  the 
newsmen.  Working  through  rep¬ 
resentatives  of  the  state,  the 
Foreign  Press  Association  and 
the  United  States  Information 
Agency,  the  visitors  will  plan 
their  own  itinerary,  and,  after  a 
three  or  four  day  weekend,  will 
be  flow'n  back  to  New  York. 

If  successful,  when  the  trial 
period  ends,  the  program  will  be 
continued  indefinitely. 

Participants  in  the  first  visit 
were  Elena  Frilovna  Nielsen,  a 
Danish  photojoumalist,  and 
Spyros  N.  Granitsas,  a  Greek 
correspondent  for  the  daily 
Eleftheria,  of  Athens.  Mrs.  Niel¬ 
sen,  whose  photographs  appear 
in  Billedbladet  of  Copenhagen 
and  other  Danish  periodicals, 
was  accompanied  by  her  hus¬ 
band,  Jorgen,  w’ho  is  a  librarian 
at  the  United  Nations.  Mr. 
Granitsas  was  accompanied  by 
his  German-bom  wife,  Margot, 
who  is  a  free-lance  photogra¬ 
pher. 

As  the  first  couples  involved 
in  the  program,  they  were 
treated  like  visiting  royalty. 
Local  reporters  and  photogra¬ 
phers  showed  up  at  every  town 
and  place  they  visited.  A  tele¬ 
vision  reporting  team,  headed 
by  Paul  Cunningham,  covered 
the  entire  four-day  visit  for  the 
NBC  program  “Today.”  Local 
newspapers  supported  the  ven¬ 
ture  editorially  and  the  homes 
the  couples  visited  were  often 
jammed  with  well-wishers. 

Former  APer  Is  Host 

In  Lewiston,  the  Nielsens’ 
hosts  w'ere  Mr.  and  Mrs.  Torben 
K.  Andersen.  A  native  of  Den¬ 
mark  and  a  former  correspond¬ 
ent  for  the  Associated  Press  in 
Copenhagen,  and  later  in  Maine, 
Mr.  Andersen  left  the  news  busi¬ 
ness  several  years  ago  and  is 
now  executive  vicepresident  of 
the  Maine  Truck  Owners  Asso¬ 
ciation. 

The  Granitsas  stayed  at  the 
home  of  Mr.  and  Mrs.  Edward 
Robinson.  Their  host  is  a 
lawyer.  His  wife,  Marie,  is  of 
Greek  extraction  and  speaks  the 
language. 

In  pairing  the  couples  off  in 
homes  which  offered  a  Danish 
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MAINE  STREET:  Spyros  and  Margot  Granitsas  stroll  down  a  street  in 
Brunswick  heading  for  a  visit  to  the  house  where  Harriet  Beecher  Stowe 
wrote  “Uncle  Tom's  Cabin."  (Photos  by  Warner,  E  &  P). 


or  Greek  background,  there  was 
no  attempt  made  at  making  this 
a  necessary  feature  of  all  future 
visits.  The  Nielsens  and  Granit¬ 
sas  all  speak  English,  as  do 
most  members  of  the  foreign 
press  corps  in  America.  Both 
couples  have  been  in  this  coun¬ 
try  for  approximately  8-10 
years  and  neither  needed  the 
crutch  of  being  hosted  by  a 
family  familiar  with  their  na¬ 
tive  countries  or  languages  in 
order  to  feel  comfortable. 

In  some  cases  the  couples’ 
paths  crossed,  at  other  times 
they  went  sight-seeing  in  oppo¬ 
site  directions.  For  example,  the 
day  Elena  Nielsen  elected  to  go 
to  Denmark  (Maine),  on  a  pic¬ 
ture-taking  spree  of  the  Danish 
community  there,  Spyros  Granit¬ 
sas  visited  the  office  of  the 
Portland  Press  Herald  and  Ex¬ 
press. 

At  Shipbuilding  Yard 

Both  couples  spent  an  after¬ 
noon  at  the  Bath  Iron  Works, 
probably  the  oldest  shipbuilding 
yard  in  America.  Coming  from 
tw’o  shipbuilding  countries,  both 
Elena  and  Spyros  threw  techni¬ 
cal  questions  at  delighted  yard 
officials  as  fast  as  they  could 
be  answered. 

The  Granitsas  were  guests  of 


honor  one  evening  at  a  party 
given  for  them  by  Greek- 
American  families  in  the  Lewis¬ 
ton  area.  The  Nielsens  and 
Granitsas  were  guests  of  honor, 
along  with  Governor  and  Mrs. 
John  H.  Reed,  at  a  buffet  sup¬ 
per  in  the  Andersen  home. 
Later  in  the  same  evening,  the 
Granitsas  were  again  guests  of 
honor  in  the  Robinsons’  home 
at  a  large  party  attended  by 
community  leaders. 

The  pace,  everyone  readily  ad¬ 
mitted,  was  a  bit  too  fast.  But 
everyone  was  bent  on  making  the 
visit  a  success.  Whether  it  was 
a  cocktail  party,  though,  dinner 
with  the  governor,  a  visit  to 
the  Harriet  Beecher  Stowe 
home,  a  Sunday  morning  attend¬ 
ing  services  at  the  Danish  Meth¬ 
odist  Church  at  Falmouth  or  a 
tour  of  the  Lewiston  Sun- Jour¬ 
nal  offices,  everywhere  the  two 
couples  went  there  was  the  glare 
of  the  television  lights,  flash¬ 
bulbs  popping,  an  interview  for 
Voice  of  America,  local  reporters 
asking  questions. 

Despite  the  “first-time”  at¬ 
mosphere  surrounding  their 
visit,  Elena  and  Spyros  both 
commented  that  the  essential 
elements  of  what  such  a  trip 

(Continued  on  page  18) 
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Alabama  Suits 
Against  Times 
Are  Filed  Anew 

Birmingham,  Ala. 

Plaintiffs  in  libel  suits  against 
the  Sew  York  Timea  totaling 
$3,100,000  have  filed  further 
amendments  seeking  to  get  the 
suits  to  trial  in  U.  S.  District 
Court  here. 

.The  suits  were  brought  by 
members  of  the  Birmingham  and 


Weekend 

(Continued  from  page  17) 


could  accomplish  for  foreign 
newsment  were  all  there. 

Much-Needed  Travel 

“I  think  this  is  going  to  be  a 
really  worthwhile  program,” 
Elena  said.  “It  gives  the  foreign 
press  an  opportunity  to  travel 
to  an  area  of  the  United  States 
completely  different  from  any¬ 
thing  they  have  seen  before,  to 
meet  a  wide  variety  of  people 
and  broaden  their  ability  to  in¬ 
terpret  what  this  country  is 
really  like  to  people  all  over  the 
world” 

“Really,  it  isn’t  so  much  that 
a  trip  like  this  offers  hard  news 
value,”  Spyros  explained.  “What 
it  represents  instead  is  a  rare 
chance  to  get  away  from  New 
York  and  Washington  and 
broaden  your  contacts  and  your 
knowledge  of  the  people  here. 

“It  is  really  a  shame,  but  the 
ranks  of  foreign  newsmen  are 
constantly  dwindling  in  this 
country.  Do  you  know  that  a 
few  years  ago  there  were  about 
a  dozen  bona  fide  Greek  news¬ 
men  in  America?  Today  I  am 
one  of  a  handful  left  whose 
newspapers  can  afford  to  keep 
them  here.” 

Both  Elena  and  Spyros  agreed 
that  one  of  the  major  benefits 
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TALKING  SHOP  —  with  interna¬ 
tional  flavor.  Spyros  and  Margot 
Granitsas  talk  about  newspapering 
in  Greece  and  America  during 
visit  to  Lewiston  Sun  Journal 
offices.  From  left:  Quentin  Whit¬ 
tier,  general  manager  of  the  news¬ 
paper;  Margot;  R.  H.  Costello, 
publisher,  and  Spyros. 

from  a  trip  such  as  they  com¬ 
pleted,  was  the  large  number 
of  people  they  met  and  had  the 
opportunity  to  talk  with. 

They  met  people  who  are 
active  in  local  politics,  local 
news  editors  and  editorial  page 
writers,  doctors,  lawyers, 
farmers  and  students. 

Informal  Atmosphere 

Both  couples  were  impressed 
with  the  informal  nature  of  the 
arrangements  made  for  various 
get-togethers.  For  example,  the 
meeting  with  Governor  Reed  and 
his  wife  took  place  at  a  buffet- 
style  dinner.  As  guests  came  off 
the  serving  line,  they  strolled 
into  the  Andersens’  living  room 
and  sat  on  chairs,  sofas,  window 
ledges  or  on  the  floor.  The  gov¬ 
ernor  seated  himself  in  a  chair 
in  front  of  a  coffee  table  and 
spent  about  two  hours  chatting, 
joking  and  getting  to  know  the 
visitors. 

Neither  Mr.  McLoughlin  nor 
the  state  of  Maine  are  stopping 
at  the  idea  of  simply  setting  in 
motion  a  Maine-wide  effort  of 
working  with  the  foreign  press. 
From  the  beginning,  it  was 
hoped  that  Maine’s  example 
would  spark  a  larger  effort. 

Sparks  Co^-emors'’  Aides 

Mr.  McLoughlin  took  the  idea 
for  “Operation  Weekend”  to 
Washington  and  presented  it  at 
the  Conference  of  Press  Repre¬ 
sentatives  to  Governors,  at  the 
White  House  Feb.  24.  USIA  Di¬ 
rector  Edward  R.  Murrow,  Jay 
Gildner,  White  House  press  offi¬ 
cer  who  specializes  in  foreign 
press  contacts,  and  White  House 
press  secretary  Pierre  Salinger 
all  recommended  it  to  the  49 
state  press  aides. 

After  the  conference,  several 
governors’  press  secretaries  dis¬ 
cussed  the  project  with  Mr.  Mc¬ 
Loughlin  and  said  they  would 


recommend  similar  projects  for 
their  states. 

Mr.  McLoughlin  is  hopeful 
that  transportation  for  the 
weekend  visits  will  come  not 
only  through  the  use  of  official 
planes  but  from  the  loan  of  busi¬ 
ness  “executive  aircraft.” 

Details  of  the  program  which 
led  to  the  first  visit  were  worked 
out  by  Ernest  G.  Wiener,  direc¬ 
tor  of  the  State  Department’s 
Foreign  Press  Center;  William 
Strieker,  deputy  director  ; 
George  Fenin,  president  of  the 
F  o  r  e  i  g  n  Press  Association ; 
Hans  Steinitz,  former  president 
of  the  association,  and  Mr.  Mc¬ 
Loughlin. 

• 

Christmas  Cartoon 
Award  to  Shevchik 

Chicago 

John  Shevchik,  staff  cartoon¬ 
ist  for  the  Beaver  Falls  (Pa.) 
News-Tribune,  is  the  grand 
award  winner  in  the  National 
Safety  Council’s  1961  Christmas 
Cartoon  project. 

The  cartoonist  and  his  news¬ 
paper  each  will  receive  the 
Public  Interest  Award  for  ex¬ 
ceptional  service  to  safety.  Mr. 
Shevchik  also  will  receive  $300. 

Five  other  cartoonists  and 
their  newspapers  were  cited. 
They  are  Kenneth  J.  Dolan, 
Flint  (Mich.)  Journal;  Jacob 
Burck,  Chicago  Sun-Times ; 
James  J.  Dobbins,  Boston  Trav¬ 
eler;  William  S.  Sandeson,  Fort 
Wayne  (Ind.)  News-Sentinel, 
and  Albert  Getchell,  Columbus 
(Ohio)  Citizen  Journal, 

• 

Newsprint  Record 

Newspapers  reporting  to  the 
American  Newspaper  Publish¬ 
ers  Association  consumed  2.7% 
more  newsprint  in  January, 
1962  than  in  1961  and  0.5% 
more  than  the  previous  January 
record  in  1960.  AN  PA  report¬ 
ing  newspapers  used  434,011 
tons  in  January,  1962;  422,428 
tons  in  January  1961;  and  431,- 
639  tons  in  January  1960.  There 
were  four  Sundays  in  January, 
1962  and  five  Sundays  in  each 
January  1961  and  1960. 


Bessemer  City  Commissions  and 
Birmingham  City  Detective  Joe 
Lindsey.  They  were  based  on  ' 
articles  written  for  the  Times 
on  racial  problems  by  Harrison 
Salisbury. 

In  the  latest  amendment,  the 
plaintiffs  contend  that  at  least 
350  copies  of  the  Times  are  sold 
in  Alabama  every  day  and  thus 
the  newspaper  is  doing  business 
in  the  state. 

The  U.  S.  Fifth  Circuit  Court 
of  Appeals  previously  upheld  the 
contention  of  the  Times  that  it 
could  not  be  sued  in  Alabama. 

The  plaintiffs  then  amended 
their  suits,  but  these  amend¬ 
ments  were  dismissed  Feb.  7,  by 
U.  S.  District  Judge  H.  H. 
Grooms  here.  Judge  Grooms  said 
he  based  the  dismissal  on  the 
decision  of  the  appellate  court 
in  New  Orleans. 

The  Supreme  Court  of  the  | 
United  States  has  denied  the  re¬ 
quest  of  four  Negro  ministers 
for  nullification  of  libel  judg¬ 
ments  for  $500,000  each,  won  by 
two  Montgomery  city  commis¬ 
sioners  in  Montgomery  Circuit 
Court. 

The  suits  were  two  of  five 
brought  against  the  Negroes  and 
the  Times.  They  were  based  on 
an  ad  which  appeared  in  the 
Times  in  March,  1960,  criticizing 
the  handling  of  demonstrations 
by  Negro  students  in  Montgom¬ 
ery.  The  Times  did  not  appeal 
the  judgments. 

In  its  decision,  the  Supreme 
Court  said  the  defendants  had 
not  exhausted  their  recourse  in 
Alabama  courts.  The  Alabama 
Supreme  Court  has  the  two  cases 
under  consideration. 

Other  suits  filed  against  the 
Negroes  and  the  Times  have 
been  transferred  from  Circiyt 
Court  to  U.  S.  District  Court  in 
Montgomery. 

Education  Prize 

Louisville,  Ky. 
Charles  E.  Whaley,  education 
editor  of  the  Courier- Journal, 
won  an  award  from  the  Educa¬ 
tion  Writers  Association  “for 
clear  and  comprehensive  cover¬ 
age  of  education  in  Kentucky." 
He  has  been  with  the  C-J  for  12 
years. 
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U.S.  Steel  Set 
WithTroduct 
Of  Month’ 

United  States  Steel  Corp.  will 
sponsor  eight  special  merchan¬ 
dising  events  during  1962  to 
stimulate  the  sale  of  specific 
consumer  products  made  of 
steel. 

Products  to  be  featured  under 
the  banner  head  of  “Product  of 
the  Month”  are:  May,  Power 
Mowers;  June,  Outdoor  Furni¬ 
ture;  July,  Stainless  Steel  Table¬ 
ware;  August,  Home  Freezers; 
September,  Stainless  Steel  Cook¬ 
ware;  October,  Clothes  Dryers; 
November,  Dishwashers;  and 
December,  Toys. 

The  program  will  include: 
Full-page  newspaper  ads  in 
a  total  of  40  cities — a  page  each 
for  the  first  four  “Products  of 
the  Month”  in  20  markets  and  a 
page  each  for  the  second  four 
“Products  of  the  Month”  in  20 
different  markets. 

Eight  full-color  insertions  of 
one  or  two  pages  in  Life  maga¬ 
zine. 

Commercials  on  the  “U.S. 
Steel  Hour”  on  the  CBS-tv  net¬ 
work. 

Trade  advertising  to  distribu¬ 
tors  and  retailers  starting  in 
May  and  continuing  during  the 
year. 

A  newspaper  service  kit — 
available  to  all  papers — of  ad¬ 
vertising  and  editorial  materials 
for  each  product. 

Personal  contact  with  manu¬ 
facturers  of  the  selected  steel 
consumer  products,  the  distribu¬ 
tors  of  the  products  in  the 
selected  markets,  and  a  total  of 
12,000  retailers  of  the  products 
in  these  markets. 

Direct  mail  to  1,200  customer- 
manufacturers  and  to  50,000 
retailers  eight  times. 

Merchandising  and  display 
materials  for  retailers  of  each 
product 

• 

Sacramento  Union 
Names  Ad  Director 

Sacramento,  Calif. 
Robert  L.  Roop,  formerly  with 
the  Loa  Angeles  Examiner,  has 
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Kudner’s  President 
Seeks  Ad  ‘Totality’ 


How  does  a  magazine  go  about 
using  President  Kennedy’s  photo 
in  a  newspaper  ad? 

*  «'  « 

The  question  came  up  when 
Gentlemen’s  Quarterly,  men’s 
fashion  magazine,  used  an  in¬ 
formal  photo  of  the  President 


By  Philip  N.  Schuyler 

“Totality”  is  what  Roger  A. 
Purdon,  president  of  the  Kudner 
Agency,  Inc.,  looks  for  in  an 
advertisement. 

As  president,  a  new  position 
he  assumed  Jan.  2,  Mr.  Purdon 
expects  to  continue  that  search 
on  behalf  of  the  agency’s  clients, 
even  though,  as  he  put  it  the 
other  day,  he  has  every  con¬ 
fidence  in  Kudner’s  present  art¬ 
ist  and  writer  teams. 

“Kudner  has  had  a  long  and 
enviable  record  for  the  creative 
abilities  of  its  personnel,”  he 
said. 

Mr.  Purdon,  who  was  a  senior 


Roger  A.  Purdon 

vicepresident  and  creative  direc¬ 
tor  of  McCann-Erickson,  Inc., 
was  selected  by  Kudner  man¬ 
agement  after  a  careful  study 
and  screening  of  some  two  dozen 


IS  in 
tradi- 
crea- 


n  n^ed  advertising  dire<^r  leading  executives  in  the  adver- 
0  the  bacramento  Union,  Willi-  tising  profession.  His  outstand- 
^*”1  A  Simpson,  Jr.,  publisher,  ing  record  in  creativity 
and  Robert  B.  Selby,  general 
manager,  announced  this  week. 

Mr.  Roop  joined  the  Examiner 
in  1955.  He  served  as  retail  food 
advertising  manager  and  de¬ 
partment  store  account  execu¬ 
tive,  Previously  he  had  been  _ _ _ 

wth  Hearst  Advertising  Serv-  advertising  copy, 
ice  in  New  York  City.  “My  primary  goal  is  to  do  all 
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keeping  with  Kudner’s 
tional  high  standing  as 
tive  agency. 

Primary  Job 

Mr.  Purdon  was  asked  if  he 
expected  to  continue  to  write 


I  can  to  help  make  every  one 
of  our  clients  bigger  than  they 
are  now,”  he  said.  “That  means 
that  we  must  plan  and  execute 
the  best  possible  individual  ad¬ 
vertisements  for  each  one  of 
them. 

“You  can’t  stop  a  writer  from 
writing,  but  I  suspect  that  now 
I  will  spend  more  time  in  super¬ 
vising  the  already  fine  teams 
we  have  than  writing  myself.” 

As  an  avocation,  Mr.  Purdon 
sculptures  in  metals  —  sheet 
steel  and  lead.  That  requires  a 
strong  arm,  a  blow-torch,  and 
a  fireproof  studio.  Supervising 
the  preparation  of  an  advertise¬ 
ment,  to  make  certain  it  has 
“advertising  totality”  (AT),  is 
as  exacting  if  not  as  dramatic 
as  this  artistic  endeavor. 

Mr.  Purdon  said  this  is  what 
he  means  by  AT: 

“First  of  all,  you  should  have 
an  instant  visual.  The  minute 
you  see  an  ad  you  should  know 
what  it  is  all  about. 

“That  doesn’t  necessarily 
mean  that  the  illustration  should 
be  big,  if  your  ad  is  for  print, 
although  there  is  no  question 
that  a  large  illustration  has 
large  impact.  But  don’t  be  fooled 
by  thinking  if  I  can’t  make  it 
good.  I’ll  make  it  big.  Sometimes 
a  tiny  picture,  if  it  has  instant 
visual  quality,  can  draw  just  as 
much  attention  as  a  big  one. 

Words  Should  Match 

“Second,  the  words  should 
match  the  visual,  if  they  don’t, 
you  won’t  have  AT, 

“Third,  be  mercifully  brief. 
Brevity  is  the  soul  of  advertis¬ 
ing.  The  words  must  get  to  the 
point  quickly.  There  is  so  much 
to  read,  so  much  to  hear  and 
see  these  days,  that  verbosity  is 
verboten.  Short  ads  may  be 
harder  to  write  than  long  ones, 
but  they  are  worth  the  effort. 

“Even  if  brief,  the  ad  content 
in  space  or  on  broadcast  time, 
must  be  meaningful.  You  can  be 
entertaining,  but  not  to  the  ex¬ 
tent  that  the  real  purpose  of 
your  message  is  lost. 

{Continued  on  page  20) 


wearing  boating  attire  to  illus¬ 
trate  a  full-page  ad  in  the  New 
York  Times  calling  attention  to 
GQ’s  March  cover  story  on  the 
influence  of  presidential  dress. 

According  to  Bernard  J.  Mil¬ 
ler,  publisher  of  GQ,  the  ad 
posed  no  problem. 

“We  report  fashion  news,”  Mr. 
Miller  explained,  “whether  it’s 
made  by  an  outstanding  designer 
or,  as  in  this  case,  the  President. 
We  felt  that  Mr.  Kennedy’s  pre¬ 
eminent  example  of  good  groom¬ 
ing  deserved  wide-spread  atten¬ 
tion,  hence  our  decision  to  fea¬ 
ture  this  news  in  a  tastefully  con¬ 
ceived  ad. 

“In  so  doing,”  Mr,  Miller  con¬ 
tinued,  “we  have  followed  prece¬ 
dent  established  by  other  leading 
magazines  which  have  featured 
the  President  or  his  family  and 
have  advertised  this  fact.  There 
must  be  a  valid  newsworthy  rea¬ 
son  for  mention  of  our  chief 
executive  in  an  advertisement.” 
*  *  * 

The  ad  in  the  Times  was  head¬ 
lined,  “The  American  Look.” 
Only  reference  to  President  Ken¬ 
nedy  read:  “The  American  Look 
in  men’s  fashion  is  dramatically 
typified  by  the  tasteful,  vigorous 
appearance  of  our  chief  execu¬ 
tive.” 


CQ  has  indicated  once  again 
that  good  taste  is  “the  literary 
conscience  of  the  soul.” 
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Golden  Dozen 

(Continued  from  page  19) 


“Tell  the  reason  why  a  reader,  ( 
listener  or  viewer  should  buy.  1 

“And  never  forpet  to  make  it  j 
very  plain  who  is  speaking.  In  i 
printed  copy  the  logotype  must  i 
be  quickly  comprehended. 

“Finally,  the  overall  advertis-  ■ 
ing  should  present  a  pleasant 
personality  picture  of  the  ad-  i 
vertiser,  one  whom  people  wdll 
like  and  trust.” 

These  precepts  were  not  rat¬ 
tled  off  by  Mr.  Purdon  like  a 
memorized  catechism.  They  were 
dug  out  of  notes  jotted  down 
during  an  interview.  At  one 
point  during  the  interview  in 
which  he  was  talking  specifi¬ 
cally  about  ad  totality,  Mr.  Pur¬ 
don  commented : 

*10  Commandments' 

“All  advertising  men  know 
the  fundamentals  of  good  adver¬ 
tising  —  the  10  commandments 
—  but  like  the  10  command¬ 
ments  they  are  constantly  being 
ignored.  You  can  find  365  ex¬ 
ceptions  as  to  why  ads  that 
ignore  the  fundamental  precepts 
are  good,  but  in  every  case  the 
very  best  advertising  employs 
them  all.” 

Mr.  Purdon  was  asked  to 
analyze  the  “Boiling  on  Ice”  ad 
for  Shell  that  was  published  in 
the  New  York  Times  Jan.  24. 
Its  eye-catching  picture  shows 
a  beaker  boiling  and  bubbling 
and  giving  off  vapor.  The  cap¬ 
tion  advises  the  public  immedi¬ 
ately  that  what  is  boiling  on  ice 
is  butane,  and  that  it  boils  even 
though  the  beaker  is  filled  with 
ice  cubes.  The  text  goes  on  to 
explain  to  those  whose  curiosity 
has  been  aroused  that  butane 
is  one  of  the  nine  ingredients 
that  make  Super-Shell  the  gaso¬ 
line  for  motorists  to  buy,  be¬ 
cause  it  gives  quick  starts  in  the 
coldest  weather. 

Prior  to  taking  his  present 
position  wnth  Kudner,  Mr.  Pur¬ 
don  as  creative  head  of  McCann- 
Erickson  sat  on  the  plans  board 
that  approved  the  80%  broad¬ 
cast  campaign  of  Humble  Oil  & 
Refining  Company’s  Esso  gaso¬ 
line. 

The  Shell  campaign  in  news¬ 
papers  is  being  prepared  and 
executed  by  Ogilvy,  Benson  & 
Mather,  Inc.,  New  York  agency, 
of  which  David  Ogilvy  is  presi¬ 
dent. 

Admires  Ogilvy 

“I  admire  David  Ogilvy  for 
his  courage  in  standing  behind 
his  convictions  as  he  has  in  this 
Shell  campaign,”  Mr.  Purdon 
said. 

“What  I  personally  do  not  be¬ 


lieve  in  is  the  long  detailed  text  tinned  model  was  introduced  created  by  Puck — The  Comie 
of  the  ad.  I  firmly  believe  that  that  year,  and  Mr.  Purdon  came  Weekly.  More  than  250  teams 
brevity  is  the  soul  of  success-  up  with  the  headline  “We’ve  of  two  participated.  The  prize 
ful  advertising.  added  a  new  season  to  the  winner  was  in  the  form  of  a 

“But  there  is  no  question  that  year — ”.  Today  he  laughs  about  comic  strip  and  was  suggested 
you  can  often  be  more  believably  another  ad  for  Nash  for  which  for  Timex,  Inc.  (E&P,  Aug.  19 
dramatic  in  newspapers  than  on  he  was  responsible.  Nash  had  ’61,  page  16). 
tv.  This  ‘Boiling  on  Ice’  ad  is  a  convertible  with  a  bed  in  the  At  Kudner,  Mr.  Purdon’s 


tv.  This  ‘Boiling  on  Ice’  ad  is  a  convertible  with  a  bed  in  the  At  Kudner,  Mr.  Purdon’s 
a  classic  in  following  the  com-  back  seat,  for  which  Mr.  Pur-  teammate  is  Robert  M.  Watson, 
mandments  of  advertising  that  don  created  the  theme —  “the  58,  chairman  and  chief  execu> 
are  so  frequently  broken.  perfect  car  for  outdoor  lovers!”  tive  officer.  Mr.  Watson  has 

“First,  it  has  a  very  instant  “We  touched  up  the  wedding  charge  of  administration  and 
visual,  "rhe  photograph  of  bu-  rings  of  the  young  couple  camp-  management,  while  Mr.  Purdon 
tane  boiling  and  bubbling  on  ice  ing  in  the  illustration,”  he  re-  handles  the  creative  side, 
cubes  is  so  unusual  it  attracts  called,  “but  it  didn’t  stop  the  Together  they  hope  to  make 
instant  attention.  Then  the  mail.”  the  Kudner  Agency’s  present 

reader  gets  an  immediate  ex-  Transferring  to  Lord  &  annual  billing  of  $21,475,000 
planation  in  the  italic  caption.  Thomas  he  w'rote  advertising  grow.  Both  are  agreed  that  the 
This  is  followed  by  the  shock  for  Lucky  Strike.  It  was  in  the  best  means  toward  that  end  is 
headline  with  the  boldfaced  days  when  George  Washington  to  practice  “creative  advertis- 
‘reason  why’  copy  quickly  stated  Hill  was  doing  most  of  the  ad-  ing”  and  to  make  certain  that 


directly  underneath  it. 


vertising  for  Lucky  Strike  and  every  advertisement  has  “AT” 


“I  can  at  least  praise  the  long  Mr.  Purdon  said  he  couldn’t 
text,  which  I  otherwise  would  claim  credit  for  anything  sen- 
avoid,  not  only  for  its  fine  writ-  sational  on  the  account.  He  was 
ing,  but  also  for  the  excellent  w’orking  with  Bogart  Carlaw, 
choice  of  type  and  for  the  fact  now  with  Ted  Bates  &  Co., 
that  it  is  well  broken  up  into  whose  copy  lines  included  the 
sub-heads.  Although  different  famous  “LSMFT”  —  “So  round, 
faces  of  type  are  used  —  Frank-  so  firm,  so  fully  packed,”  and 
lin  Gothic  and  Cheltenham  for  “Lucky  Strike  Green  has  gone 


(advertising  totality). 

Split  Market 
Issue  Offered 


headlines,  and  Garamond  for  to  war”  when  the  white  pack 
body  type  —  they  are  close  in  age  was  introduced, 
character,  authoritative  in  man-  After  serving  in  the  Mer 
ner  and  easy  to  read.”  chant  Marine  during  the  war 


.ucky  Strike  Green  has  gone  Salt  Lake  City,  Utah 

war”  when  the  white  pack-  Graphs  contrasting  the  con- 
■e  was  introduced.  centrated  coverage  offered  by 

After  serving  in  the  Mer-  newspapers  with 


chant  Marine  during  the  war,  the  split  audiences  of  competing 
u_  V _ e.  _ media  appear  m  a  presentation 


Mr.  Purdon  concluded  his  he  joined  Young  &  Rubicam  in  .  ^  presentation 

analysis  of  the  Shell  ad  by  say-  1945  as  senior  copyw'riter,  and  Newspaper  Agency 


- ^ - —  - - - - ^  i*/**t»  ««49  ocriiiA/x  wpjr  v>  A  I  aiivi  O  4-*  —  - 

ing  that  each  advertising  me-  wrote  Borden  and  Royal  type-  ^on^nat>on.  .  , 

dium  has  its  own  function  and  writers.  Then  three  years  later  .  ,  *7  audience  in  the  Salt 

should  be  used  by  advertisers  he  went  to  Kenyon  &  Eckhardt  , , Intemountain  area  is  split 
for  what  it  does  best.  to  help  with  the  newly  acquired  radio  audience  is 

“Newspapers  are  for  giving  Lincoln-Mercury  account.  He  charts  show, 

news  and  information,  tv  for  remained  with  automobiles  when  national  ma^zinw 

entertainment  and  diversion,”  he  next  transferred  to  William  ®  message  across  in  this 

he  said.  H.  Weintraub  &  Co.,  as  asso-  according  to  the  pie- 

Mr.  Purdon,  47,  has  been  in  ciate  director  with  Paul  Rand  ^  resigns.  These  credit 


advertising  for  27  years.  He  on  Kaiser-Frazer. 
wanted  to  be  a  newspaper  man.  Purdon  wa 


Reader's  Digest  with  circulation 
to  33  out  of  every  100  homes. 


^nie«  u.  oe  a  newspaper  man.  p  -  -  ---  --  — 

Bom  in  New  Jersey,  raised  in  wLon  Vio  un-ofo  -mH  with  11  of  100,  Saturday 

NewYorfeaeradiof  Eras-  000  ce^ 

mus  Hall  High  School,  and  Pace  ad  for^the  Np«itle  Com  with  11  and  Me- 

Institute  he  had  written  for  ^®”old  ad  for  the  Nestle  Com  Call’s  with  a  distribution  of  nine 
insiuuie,  ne  naa  wriiien  lor  published  in  mn 

school  publications  and  m  1933  Life  in  March  1957.  But  he  had  in  ^,inarUon  the  mominn 

besieged  the  New  York  Journal  u-  tViaf  comparison,  the  morning 

American  and  New  York  u  Partnership  in  that  and  Sunday  editions  of  the  Salt 

American  ana  i\ew  i  oru  ^^gncy  by  the  time  the  ad  was  t 

Graphic  unsuccessfully  for  a  _,,Ki:r,v..ari  +ra  iii/.ror,n  Dake  irimine  and  the  evening 

job.  The  only  work  he  Luld  set  flSt  I?  "™ 

this  depression  year  was  with  ^.i^tkson,  firet  as  account  super  ,  of  10  families  in  metropoli- 

Se  New  York  Tdeph™“  (Sm-  rirj  Wo^^  senio^  vi»n^^^ 

_ fri 1 — 1  h’hy  to  become  senior  Vicepresi-  The  two  oaners  rearh  nearlv 


dayra  for^$14,°an? on  his  ‘^canadtv'^'lm  ^ suner" 

ex^a  day  made  up  lists  of  ad-  ^he  creative  work  for  such  '‘Smost^^five^  ^"^0^10 

accounts  as  Coca-Cola,  the  Na-  fo'ttl  "Inlati 


The  two  papers  reach  nearly 
seven  out  of  10  homes  in  the  Salt 


call.  Since  he  couldn’t  be  a  re¬ 


homes  in  the  total  circulation 


m  T  rl-  tional  Biscuit  Company’s  Mill-  area  the  renort  adds 

porter,  he  could  write  advertise-  UwsrsL.  rtmaori  niarioirs.,  a, rim  area,  the  report  aaas. 
inents.  Division,  Avis  Salt  Lake  City  is  described  as 

After  working  up  to  $25  a  a  market  of  1.5  million  persons 

week  with  the  phone  company,  Foundation.  ^  separate  brochur 

he  took  a  loss  in  salary  down  Millbrook  Success  under  the  direction  ol 


ivings  &  Loan  foundation.  ^  separate  brochure  prepared 

Millbrook  Success  aa^ier  the  direction  of  Robert  E. 

to  $15  a  week  to  accept  a  job  _  ,  ,  Cutler,  promotion  manager, 

with  Geyer,  Cornell  &  Newell.  The  campaign  for  Millbrook  nAC. 

His  ambition  to  g^ct  on  the  writ-  last  year  was  considered  Market  facts,  photos  and  il* 

ing  end  was  not  immediately  dne  of  the  most  successful  ever  lustrations  include  a  page  on  the 
satisfied,  however.  That  came  placed  for  a  standard  loaf.  AVith  recently-developed  arsenal  of 
when  he  was  given  a  chance  to  other  brands  show’ing  losses,  this  America  factors.  Maps  show  the 
try  his  hand  at  some  radio  com-  bread  w-ent  ahead  in  sales.  papers’  correspondents  and  cir- 
mercials.  In  1961,  Mr.  Purdon  and  Dan  culation  carriers.  This  “must 

The  first  important  advertise-  Keefe,  vicepresident  and  art  di-  market”  is  represented  nation- 
ment  Mr.  Purdon  can  recall  rector  at  McCann-Erickson,  won  ally  by  Moloney,  Regan  and 
writing  was  for  Nash  automo-  the  first  prize  in  a  national  Schmitt  and  by  Metro  Comits 
bile  in  1939.  A  weather-condi-  “creative  man’s”  competition  Network,  the  report  notes. 
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"insights  into  the  lighter  side  of 
modern  international  living" 

-WORCESTER  TELEGRAM 


^orld"  a  trip 

Wrin,  _ 


"the  perpetual  delight  of  reading 
Stan  Delaplane  is  not  only  in  what 
he  says,  but  how  he  says  it" 

—LOUISVILLE  COURIER- 
JOURNAL 


RETAIL  SLRVEY; 

Trade  Stamps  A-Okay 


With  Public:  S&H 


Trading  stamps  continue  to 
be  highly  popular  with  U.  S. 
consumers  with  more  than  three 
out  of  four  families  saving  them. 

A  study  conducted  by  Benson 
and  Benson,  Inc.,  Princeton,  N.J., 
for  The  Sperry  and  Hutchinson 
Co.,  trading  stamp  firm,  shows: 

1)  Stamps  are  saved  by  vast 
majority  in  all  regions  of  the 
U.S. 

2)  Women  are  more  inclined 
than  men  to  save  stamps,  but 
not  by  much  (78%  vs  74%). 

3)  Large  families  are  more  in¬ 
clined  to  save  stamps  than  small 
families.  Where  there  are  just 
one  or  two  in  a  family,  about 
60%  save.  However,  w’ith  fam¬ 
ilies  numbering  three  or  more 
persons,  over  80%  save  stamps. 

4)  Higher  income  families  are 
more  inclined  to  save  stamps 
than  those  with  lower  incomes. 
Among  households  with  incomes 
of  $5,000  or  below,  seven  out  of 
10  save  stamps.  But  among 
households  with  incomes  of  $5,- 
000  or  above,  eight  out  of  10 
save  stamps. 

5)  Better  educated  people  are 
more  inclined  to  save  stamps 
than  those  with  little  education. 
About  seven  out  of  10  of  these 
with  some  grammar  school  edu¬ 
cation  save  stamps.  About  eight 
out  of  10  of  those  with  some 
high  school  or  higher  education 
save  stamps. 

6)  The  younger  the  families, 
the  more  inclined  they  are  to¬ 
ward  saving.  Eighty-four  per¬ 
cent  of  the  21  to  34  age  group 
save  stamps.  Seventy-eight  per¬ 
cent  of  the  35  to  49  age  group 
save  stamps.  Sixty-eight  percent 
of  the  50  and  over  age  group 
save  stamps. 

According  to  William  S.  Bein- 
ecke,  president  of  S&H,  the  use 
of  trading  stamps  is  likely  to 


continue  setting  new  records  for 
the  industry  which  in  1961  re¬ 
deemed  stamps  w’orth  between 
$700,000,000  and  $800,000,000. 
By  1970,  stamp  redemptions  will 
more  than  double,  he  said. 

One  thing  is  certain.  A  battle 
is  in  the  making  over  trading 
stamps.  The  Atlantic  &  Pacific 
Food  Stores  chain  is  gradually 
adding  more  and  more  units  to 
its  stamp-giving  list,  but  the 
Loblaw  chain — which,  like  the 
A&P,  never  did  like  stamps  and 
added  them  reluctantly — is  drop¬ 
ping  stamps  to  see  whether  the 
customers  will  object  enough  to 
take  their  business  elsewhere. 

In  New  Jersey,  consumer  op¬ 
position  to  stamps  has  blossomed 
into  a  petition  presented  to  the 
manager  of  A&P  in  Midland 
Park. 

.4&P  Plaid  Stamps 

The  A&P  is  distributing  its 
MacDonald  Plaid  stamps  in  more 
than  200  stores,  chiefly  in  the 
areas  around  Albany,  N.Y., 
Springfield,  Mass.,  taking  in 
many  units  in  Connecticut,  west¬ 
ern  Massachusetts,  Vermont  and 
New  Hampshire.  There  have 
been  recent  additions  in  Port 
Jer\’is,  N.Y.  and  in  New  Jersey. 

A&P’s  entry  into  northern 
New  Jersey  took  the  Grand 
Union  Company  by  surprise.  GU 
distributes  Triple-S  blue  stamps 
through  its  wholly-owned  stamp 
concern. 

A&P  stamps  are  produced  by 
E.  F.  MacDonald  Stamp  Com¬ 
pany,  which  also  is  distributing 
stamps  through  retailers  outside 
the  grocery  field.  The  usual  in¬ 
troductory  offer  consists  of  a 
coupon,  printed  in  newspaper  ad¬ 
vertising  space,  good  for  10  free 
stamps. 

Loblaw  has  dropped  stamps  at 


Morning  •  Evening  •  Sunday 


‘Lulu’  Awards  Given 
For  Men’s  Fashions 

Washington 

The  third  annual  “Lulu” 
Awards  for  editorial  coverage 
of  male  fashions  in  the  past  year 
were  presented  Feb.  14  by  the 
American  Institute  of  Men’s  and 
Boys’  Wear  with  credit  to  news¬ 
papers  generally  for  increasing 
the  dress-up  pattern  noted 
among  men. 

Winners  were:  Lawrence 
(Kans.)  Daily  World,  Green  Bay 
(Wis.)  Press  Gazette,  Hacken¬ 
sack  (N.  J.)  Record,  Chicago 
Sun-Times,  Los  Angeles  Times, 
and  Berta  Mohr  Fashion  Syndi¬ 
cate.  A  special  award  went  to 
Mrs.  Drue  Lytle,  Honolulu 
Advertiser. 


two  of  its  stores  in  Ohio,  at  Ash¬ 
tabula  and  Conneaut,  and  at 
Oneonta,  N.Y.  Earlier  it  had  dis¬ 
continued  stamps  at  four  stores 
in  Schenectady,  N.Y.  These  are 
All-American  stamps,  distrib¬ 
uted  through  a  Loblaw  subsidi¬ 
ary.  In  its  stores  in  Buffalo,  N.Y., 
Loblaw  distributes  S&H  Green 
Stamps. 

A&P’s  next  jumping-off  place 
for  stamps  will  be  Buffalo,  where 
Loblaw  is  said  to  be  working  on 
a  plan  to  fight  A&P’s  stamps 
with  lower  prices — instead  of 
stamps. 

• 

Banks  Still  Favor 
Newspapers  for  Ads 

Advertising  budgets  for  banks 
of  the  nation  in  1962  will  total 
$195,000,000,  up  $15,000,000  over 
the  previous  year  and  almost 
double  the  expenditures  for 
1957. 

These  figures  are  based  on  a 
projection  of  amounts  to  be 
spent  for  advertising  by  3,297 
commercial  banks  reported  in 
an  annual  surv’ey  to  the  adver¬ 
tising  department  of  the  Ameri¬ 
can  Bankers  Association. 

As  in  previous  years,  news¬ 
papers  are  the  first  choice  of  the 
banks  for  advertising.  Three 
thousand  and  seventy-eight 
banks  said  they  plan  to  adver¬ 
tise  in  their  local  newspapers. 

Other  media  in  order  of  their 
importance:  display  posters,  2,- 
940  mentions:  direct  advertising 
including  folders,  booklets,  and 
inserts,  2,502;  calendars,  2,338; 
radio,  1,804;  specialties,  1,721; 
outdoor  posters,  1,142;  movie 
trailers,  504;  television,  436; 
magazines,  213;  car  cards,  164. 
• 

GAS  in  Raleigh 

General  Advertising  Service, 
Inc.,  Atlanta,  Ga.,  has  opened 
an  office  in  Raleigh,  N.  C.,  under 
the  direction  of  Robert  D.  Tur¬ 
ner,  according  to  Francis  A. 
Milligan,  GAS  manager. 


Wash.  Birthday 
Set  Ad  Records 

Pre-Washington  Birthday  edi¬ 
tions  set  new  records,  accord¬ 
ing  to  scattered  reports  from 
newspapers. 

The  W  ashington  (D.C.) 
Star’s  Feb.  21  issue  ran  164 
pages  and  marked  the  “largest 
weekday  edition  of  any  paper 
ever  published  in  the  nation’s 
capital,”  John  H.  Kauffmann, 
business  manager,  reported. 

The  Feb.  21  ^ition  of  the 
Buffalo  (N.  Y.)  Evening  News 
published  100  pages,  carried 
some  200,000  lines  of  advertis¬ 
ing,  of  which  165,000  were  re¬ 
tail.  It  was  said  to  be  the  “larg¬ 
est  edition  ever  published  by  the 
Evening  News  in  the  month  of 
February.” 

Gordon  T.  Friedman,  promo¬ 
tion  manager  of  the  Perth  Am¬ 
boy  (N.  J.)  Evening  News,  re¬ 
ported  that  his  daily  for  Feb. 
21  carried  100  Ymges,  including 
a  28-page  tabloid-size  shopper, 
a  special  18-page  auto  section, 
and  an  eight-page  food  section. 

A  96-page  issue  of  the  New¬ 
ark  (N.  J.)  Evening  News  for 
Feb.  21  contained  611  columns 
of  advertising,  the  “greatest 
amount  ever  published  on  a 
weekday.”  Space  limitations 
forced  the  daily  to  omit  240 
columns  of  advertising,  the 
equivalent  of  30  full  pages,  the 
paper  said  in  a  front-page  an¬ 
nouncement. 

• 

Profp*es8  Editions 
Score  Ad  Progress 

The  37  th  annual  Progress 
Edition  of  the  Walla  Walla 
(Wash.)  Union  -  Bulletin  for 
Feb.  18  totalled  204  pages  in  11 
sections.  It  included  258,391 
lines  of  advertising. 

Copies  were  sent  to  President 
Kennedy  and  Premier  Khrush¬ 
chev  by  courtesy  of  an  interested 
reader  while  a  former  resident 
of  Indonesia,  now  employed  in 
the  newspaper’s  circulation  de¬ 
partment,  forwarded  copies  to 
Queen  Juliana  of  The  Nether¬ 
lands  and  President  Sukarno  of 
Indonesia. 

The  Waco  (Texas)  Citizen 
published  its  annual  Progress 
Edition  Feb.  19.  It  ran  40  paget, 
five  sections  and  carried  almost 
50%  advertising. 

• 

Atwater  Media  Chief 

Robert  Atwater  has  been  ap¬ 
pointed  media  director  of  all  ac¬ 
counts  at  Charles  Palm  &  Co., 
Bloomfield,  Conn.,  ad  agency. 
Mr.  Atwater,  who  has  been  with 
the  firm  for  more  than  10  years 
as  copywriter  and  account  ex¬ 
ecutive,  will  supervise  media 
budgeting  and  buying. 
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NORTHERN  ILLINOIS  MARKET... GEARED  FOR  GROWTH 


Elgin,  Aurora,  and  Joliet  are  trading  centers  for  a  prosperous  seven-county  area  spreading  out\ward  from 
Chicago.  With  annual  retail  sales  now  topping  $1  billion,  the  rfiarket  continues  to  expand  rapidly  and  vig¬ 
orously.  And  three  dominant  daily  newspapers  — Elgin  Courier-News,  Aurora  Beacon-News,  Joliet  Herald-News  — 
are  helping  it  grow.  Advertisers  may  buy  all  three  newspapers  at  a  special  discounted  rate  which  offers  a 
saving  of  cents  a  line. 

ELGIN  COURIER-NEWS  /  AURORA  B  E  A  C  0  N  -  N  E  W  S  /  J  0  L  I  E  T  HERALD-NEWS 


15  Hometown  Daily  Newspapers  covering  Northern  Illinois— Springfield, 
Illinois— San  Diego.  California— and  Greater  Los  Angeles.  Served  by  the 
Copley  Washington  Bureau  and  The  Copley  News  Service.  REPRESENTED 
NATIONALLY  BY  NELSON  ROBERTS  &  ASSOCIATES,  INC. 


'The  Ring  of  Truth' 


"THIS  IS  ADVERTISING" — On  hand  last  week  to  see  the  Association  of 
National  Advertisers'  new  documentary  film  called  "This  Is  Advertising" 
were  (left  to  right):  John  D.  Thees,  advertising  director,  New  York 
Herald  Tribune;  Penny  Speckter,  vicepresident,  Martin  K.  Speckter 
Associates,  Inc.;  and  Joseph  Kaselow,  advertising  news  columnist  for 
the  New  York  Herald  Tribune.  The  16mm  sound  film  runs  27  minutes 
and  traces  advertising's  contribution  to  the  U.  S.  economy. 


Film  Tells 
Role  of  Ads 
In  Eeonomy 

Representatives  of  leading  ad¬ 
vertising  and  metlia  associations 
last  week  saw  the  first  screen¬ 
ing  of  the  Association  of  Na¬ 
tional  Advertisers’  new  docu¬ 
mentary  film  callerl  “This  Is 
Advertising,”  a  27-minute,  Ifi 
mm  sound  film  which  drama¬ 
tized  the  story  of  advertising’s 
contribution  to  the  expanding 
society  and  free  economy  of 
the  U.S. 

The  film  will  be  available  in 
a  few  weeks  for  a  nationwide 
informational  program  invol¬ 
ving  all  elements  of  advertising. 

Max  Banzhaf,  director  of  ad¬ 
vertising,  promotion  and  public 
relations  and  chairman  of  the 
ANA  Government  and  Public 
Relations  Committee,  said: 

“ANA  members  have  indi¬ 
cated  they  plan  to  make  ex¬ 
tensive  use  of  the  film  before 
in-company  audiences  such  as 
dealers  and  distributors,  stock¬ 
holder,  super\'isory  personnel, 
etc.  Plans  have  also  been  worked 
out  with  the  Advertising  Fed¬ 
eration  of  America  to  make  it 
possible  for  each  AFA  adver¬ 
tising  club  and  the  clubs  be¬ 
longing  to  the  Advertising  As¬ 
sociation  of  the  West  to  receive 
a  copy  to  use  before  audiences 
in  their  communities.” 

The  AFA  and  AAW  clubs 
have  agreed  to  build  an  in¬ 
tensive  program  around  the 
film  and  to  make  every  effort  to 
have  it  shown  locally  at  schools, 
colleges,  PTA  meetings  and 
service  clubs.  Ad  agencies, 
media  organizations  and  others 
are  expected  to  make  heavy  use 
of  the  film. 

The  film  was  made  by  Fred 
A.  Niles  Productions,  Chicago, 
and  is  based  on  an  illustrated 
talk  developed  by  Harry  Wayne 
McMahan,  TV  consultant,  who 


pre.sented  it  last  fall  before  the 
annual  meeting  of  the  ANA  in 
Hot  Springs,  Va. 

The  film  presentation  will  be 
made  in  two  forms:  1)  a  com¬ 
plete  film;  and  2)  as  an  illus¬ 
trated  talk.  Speakers  will  have 
a  script  plus  TV  commercials, 
each  designed  to  drive  home  a 
point  in  support  of  advertising. 
The  complete  package  will  in¬ 
clude  the  filmed  version,  sepa¬ 
rate  filmed  TV  commercials  on 
the  same  reel,  a  copy  of  the 
.script  including  an  introduction 
to  the  film,  a  fact  sheet  for  any 
discussion  after  the  film,  and  the 
reel  and  can. 


Fainveather  Named 

Lynn  Fairweather,  formerly 
an  account  executive  with  Out¬ 
door  Advertising,  Inc.,  has  been 
named  media  group  supervisor 
on  the  Burgermeister  beer  ac¬ 
count  at  Post  &  Morr  Inc. 


JWT  LeadH  Billings; 
Interpublic  Secoml 

J.  Walter  Thompson  Co.,  with 
billings  of  $380,000,000,  and 
Interpublic  Inc.,  with  $371,000,- 
000  in  billings,  topped  the  18th 
annual  billings  report  on  514 
U.S.  and  Canada-bastsl  adver¬ 
tising  agencies  compiled  by 
Advertiiting  Age. 

Young  &  Rubicam  and  Batten, 
Bartcn,  Durstine  &  Osborn 
ranked  third  and  fourth  with 
$260,000,000  and  $248,100,000 
respectively.  Ted  Bates  &  Co. 
was  fifth  with  $163,100,000 
billings. 

Others  agencies  in  the  Top  10 
listing  w’ere:  Leo  Burnett  Co., 
$136,100,000;  Foote,  Cone  & 
Belding,  $12'7 ,000,000;  Benton  & 
Bowles,  $116,000,000;  N.  W. 
Ayer  &  Son,  $113,500,000;  and 
D  a  ncer-Fitzgera  Id-Sample, 
$103,100,000. 


McLernan  Named 

James  J.  McLernan  has  been 
appointed  department  store 
merchandising  manager  of  This 
Week  magazine.  Prior  to  join¬ 
ing  This  Week  in  1956,  he 
served  on  the  sales  and  promo¬ 
tion  research  staff  of  the  Mew 
York  World-Telegram  &  Sun. 


BBDO  Names  Dillon 

Thomas  C.  Dillon,  executive 
vicepresident  and  treasurer  of 
BBDO,  has  been  elected  general 
manager  and  second  ranking 
officer  of  the  agency. 


Profession^’  || 
Ad  Bans  Hit  ' ' 
In  Minnesota 

St.  Paui,,  Minn. 

The  practice  in  certaiti  pro¬ 
fessions  of  prohibiting  their 
meml)ers  from  advertising  was 
protested  in  a  resolution  passed 
Feb.  17  during  the  96th  annual 
Minnesota  Newspaper  Associa¬ 
tion  convention  here. 

The  300  Minnesota  editors 
and  publishers  listed  doctors, 
dentists,  architects,  morticians, 
veterinarians  and  lawyers  as 
those  whose  societies  do  not  per¬ 
mit  advertising  of  ser\’ice.s. 

Ollier  Ke!«uliitu>n<> 

In  other  resolutions,  the  dele¬ 
gates  called  on  Congress  to  re¬ 
frain  from  raising  second  class 
)H)stal  rates  and  asked  the  Min¬ 
nesota  Legislature  to  guard 
against  attempts  to  recognize 
free  distribution  publications  as 
vehicles  for  publications  of  legal 
notices. 

MNA  also  passed  to  its  lioard 
of  directors  a  plan  by  .\rch 
Pease,  editor  and  publisher  of 
the  Anoka  County  Union,  to 
create  a  memorial  forest  plot  to 
stimulate  interest  in  the  forest 
products  industry.  I 

.Selling  with  SymboU 

A  new  advertising  concept  in 
hometown  newspaper  advertis¬ 
ing  was  outlined  by  Cecil  P. 
Martin,  co-publisher  of  the 
Truer  (la.)  Star-Clipper.  He 
said  his  paper  “dared”  to  dis¬ 
card  all  mention  of  “classified 
advertising”  and  yet  sells  89,000 
inches  in  a  weekly  in  a  com-  , 
munity  of  1,600. 

Mr.  Martin  said  his  paper  re¬ 
fers  to  classified  as  “the  adver¬ 
tising  supermarket”  using  a  dif¬ 
ferent  system  of  display.  It 
stresses  the  use  of  symbols  in 
selling  ads. 

Arthur  J.  Suel,  publisher  of 
the  New  Prague  Times,  was 
elected  president  of  the  asso¬ 
ciation. 

The  Janesville  Argus  and  the 
Appleton  Press  won  general  ex¬ 
cellence  awards.  Joe  Perrin, 
Anoka  County  Union,  was  win¬ 
ner  in  three  photography  com- 
))etitions. 

Other  winners  were  Mrs.  Alys 
Brockway,  Minneapolis  Subur¬ 
ban  Newspapers,  feature;  John 
T.  Schneider,  Redwood  Falls 
(iazette,  sports;  Paul  H.  Mills, 
Cambridge  Star,  agriculture; 
Tom  Young,  Wabasha  County 
Herald,  news  series,  and  Ken  ■ 
Hickman,  Grand  Rapids  Herald- 
Review,  scenic. 
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Growing:  140,000,000,000  Newspapers 


By  rough  count  .  .  .  Great  Northern 
owns  2,03 1 ,000  acres  of  woodlands  in 
the  Great  Northwoods  of  Maine.  It 
draws  on  five  million  more.  Together 
this  represents  1 ,7 1 1 ,440,000  trees  . . . 
enough  newsprint  “on  the  stump”  to 


print  140  billion  newspapers.  And  still 
supply  continues  to  grow.  With  the  aid 
of  scientific  forest  management.  Great 
Northern  timberland  is  treasured  like 
the  valuable  legacy  which,  indeed,  it  is. 
Cut  is  limited  to  natural  reproduction 
rate,  assuring  a  jjerpetual  wood  supply 
—  good  assurance  of  Great  Northern’s 
position  of  dependable  leadership  in 
U.S.  newsprint  production. 


Mills  in  Maine  •  Sales  Offices:  522  Fifth  Avenue,  New  York  36  •  Boston  •  Chicago  •  Cincinnati  •  Washington 


PAPER 


Merchandising  Starts 
Ripple  in  Sales  Pool 


When  Lucia  Collins,  promotion 
director  of  Mruiemoinelle  maga¬ 
zine  was  asked  to  define  mer¬ 
chandising  as  it  relates  to  her 
position,  she  promptly  replied: 

“Our  magazine  is  like  a  stone 
thrown  into  a  pool ;  merchan¬ 
dising  represents  the  ripples 
thus  created.” 

What  this  means  is  that  Mrs. 
Collins  ties  up  Mademoiselle, 
manufacturers,  retail  stores  in 
all  major  and  many  minor  mar¬ 
kets,  and  the  daily  press  in  a 
neat  package,  and  on  the  label 
writes  the  Bureau  of  Adver¬ 
tising,  ANPA,  slogan,  “All  busi¬ 
ness  is  local.” 

Monthly  Function 

Every  month  Mrs.  Collins  and 
her  staff  perform  this  function. 
She  has  been  in  charge  now  for 
three  years.  In  those  years  the 
magazine’s  circulation  has 
increased  steadily;  so  has  its 
advertising.  After  dropping  off 
1%  from  IQ.IS  to  1059  adver¬ 
tising  jumped  10%  from  1959  to 
1960,  then  another  two  percent 
in  1961  as  compared  to  1960. 
Circulation  went  up  three  per 
cent  in  1960  compared  to  1959; 
10%  in  1961  over  1960. 

A  special  month  for  tying 
magazine,  fashion  sources, 
stores,  and  local  newspapers 
together  is  August.  That  is  when 
college  fashions  are  introduced 
to  young  palpitant  females.  By 
then,  fashion  leaders  have  l)een 
designing  and  making  clothes 
for  many  months.  Store  buyers, 
beginning  in  June,  have  been 
combing  the  markets  for  mer¬ 
chandise.  Mademoiselle’s  editors 
have  been  hard  at  work  since 
February.  As  August  nears  girls 
and  their  mothers  become  deeply 
immersed  in  their  local  news¬ 
papers.  That’s  where  they  will 


News-Journal 
Papers 
ONE-RATE-FOR-ALL 
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coverage  of  Delaware, 
America’s  only 
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For  details  of  Wilmington  Plan 
contact:  Story,  Brooks  &  Finley 
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Wilmington,  Delaware 


find  where  they  can  buy,  and  for 
how  much,  the  fashions  the 
magazine  pictures  and  describes. 
Of  course,  Mrs.  Collins  and 
Mademoiselle  are  not  alone  in 
making  ripples.  It  just  happens 
that  the  record  shows  they  do  it 
very  well  indeed. 

Biggest  Splash 

The  biggest  splash  a  ripple 
can  make  at  the  end  of  its  jour¬ 
ney  from  the  magazine  is  to  get 
the  name  of  the  magazine  men- 
tionerl  with  the  fashion  mer¬ 
chandise  its  editors  have  selected 
in  the  retail  newspaper  adver¬ 
tising  throughout  the  country. 

The  record  reveals  that  from 
January  through  December  1961 
inclusive,  Mademoi.selle  got  more 
mentions  in  retail  ads — 8,039 — 
than  any  of  these  other  fashion 
magazines:  Glamour,  7,681; 
Harper’ It  Bazaar,  3,248;  and 
Voffue,  7,849. 

Vogue  has  20  issues,  compared 
to  the  12  for  Mademoiselle, 
which  accounts  for  the  fact  that 
it  led  with  2,670,297  lines  of 
advertising.  The  other  publica¬ 
tions  fared  as  follows:  Glamour, 
2,259,564  lines;  Harper’s  Bazaar, 
1,0.')4,213;  and  Mademoiselle, 
2,291,656. 

Mrs.  Collins  is  already  work¬ 
ing  on  the  August  issue’s  mer¬ 
chandising  plans.  Last  August 
some  1,000  .stores  tied  in  with 
ads  on  merchandise,  and  window 
displays  keyed  to  a  “Campus 
Watch”  theme.  This  year  the 
theme  will  be  “Campus  Guide.” 

Retail  Kit 


The  kit  sent  out  last  year  in 
advance  to  retail  stores  was 
almost  as  heavy  as  the  Sunday 
edition  of  the  Hew  York  Times. 
It  consisted  of  six  heavily  stuffed 
file  folders  marked  for  the  dis¬ 
play,  advertising,  fashion  and 
publicity  directors,  and  two  con¬ 
taining  (a)  the  editorial  resource 
list  and  (b)  the  advertising 
resource  list.  Under  .separate 
cover  the  stores  also  received 
six  August  Mademoiselle  cover 
blowups,  posters,  and  streamers. 

The  fashion  director  received 
detailed  instructions  including  a 
script  for  producing  a  “Campus 
Watch  Fashion  Show.”  Even 


music  to  l)e  played  was  .sug- 
gesttsl.  It  was  a  repeat  of  the 
show  the  magazine  had  given  for 
store  buyers  the  preceding  June. 
Thus,  the  outline  was  illustrated 
with  photographs  showing  how 
to  get  l)e.st  results.  Blueprints 
and  complete  descriptions  of 
stage  sets  were  furnished,  and 
as  a  final  touch  an  Old  English 
Sheepdog  was  recommended  as 
“Campus  Watchdog”  (the  jwint 
being  that  most  people  wonder 
how  they  see  anything,  with  all 
that  fur  over  their  eyes.) 

/\d  Folders 

Even  more  important  were 
the  folders  for  the  ad,  display 
and  publicity  directors.  Fine 
fashion  drawings  of  actually 
available  merchandise  were  pro¬ 
vided  for  reproduction  in  the 
store’s  paid  advertising.  Many 
different  window  displays  were 
blueprinted.  A  release  for 
women’s  page  editors  of  local 
newspapers,  and  suggested  spots 
for  tv  and  radio  were  in  the 
publicity  directors’  folder. 

Mrs.  Collins  started  last 
December  planning  for  the 
coming  August  issue.  While  all 
other  months  in  between  are  also 
worked  on  and  the  results  are 
each  important  (last  March,  for 
instance,  1,013  stores  gave  1,499 
mentions,  representing  427,230 
lines)  the  biggest  month  is 
August.  Last  year  1,000  stores 
gave  1,365  mentions,  for  a  total 
of  652,701  lines.  These  mentions 
were  61.3%  more  than  any  other 
fashion  magazine. 

The  big  fashion  show  that 
introduces  store  buyers  to  the 
promotion  has  been  set  for  the 
Waldorf-Astoria  June  8. 

Working  with  her  are  Audrey 
Ofeldt,  associate  promotion 
director;  Lenore  Benson,  mer¬ 
chandising  editor;  Shirley  Ryan, 
press  editor;  Betty  Bender, 
copy  chief;  Alan  Fliesler,  art 
director;  Judith  Tobin,  merchan¬ 
dise  credits;  and  Anne  Garilli, 
merchandise  aids. 

Before  becoming  promotion 
director  of  Mademoiselle,  Mrs. 
Collins  held  the  .same  position 
with  Charm,  which  was  incor¬ 
porated  with  Glamour  in  1959. 
She  has  also  been  merchandise 
editor  of  Flare  and  of  Look  and 
marketing  editor  of  Harper’s 
Bazaar.  She  grew  up  in  Georgia 
where  she  was  graduated  from 
La  Grange  Ck)llege  and  got  her 
first  job  on  the  Columbus 
L  edger-E  nqu  irer. 


■ERIN  GO  BOURBON’  —  Tkafs 
how  National  Distillers  Products 
Company  plans  to  celebrate  St. 
Patrick's  Day  in  full-page,  one- 
color  (guess  which)  and  black 
newspaper  ads.  Here  Ray  R.  Herr¬ 
mann  Jr.,  vicepresident  and  assist¬ 
ant  general  manager  of  National, 
examines  proof  of  ad.  After  St. 
Pat's  Day,  the  ad  will  revert  to 
regular  "Taste  the  Greatness" 
copy  and  will  run  in  blue,  purple, 
brown  and  red  in  successive  inser¬ 
tions. 


Free  to  WRITERS 

seeking  a  book  publisher 

Two  illustrated  brockures  reveal  how  we 
can  publish,  proMote  and  sell  your  book; 
tips  to  writers;  facts  and  figures  on  how 
we  published  over  3000  authors.  All 
types  of  books  wanted.  >Vrlle  Dept.  KPS 
Expoaition  Press,  316  Pork  Ava.  S.,  N.Y.  1 6 


Circus  and  Carnival 
Used  in  Merchandisin^ 

San  Francisco 
The  San  Francisco  Examiner 
is  sponsoring  a  circus  and  carni¬ 
val  at  area  shopping  centers  in 
a  merchandising  program  for 
advertisers. 

Thirteen  one-week  stands  are 
scheduled  for  the  John  Strong 
Circus  and  West  Coast  Shows. 
The  program  opens  March  19. 

Admission  to  the  three  daily 
circus  performances  of  the  eight- 
act  circus  will  be  free  through 
the  presentation  of  box  tops  and 
other  labels  from  the  partici¬ 
pating  advertisers’  products. 

Contracts  for  specified  sched¬ 
ules  running  through  the  13 
weeks  of  the  promotion  enable 
producers  to  qualify  for  the 
ev'ent. 

In  addition  to  the  circus 
attraction,  11  carnival  rides  will 
be  provided  at  reduced  admis¬ 
sions  for  persons  providing 
advertiser  product  labels  and 
proof  of  purchases. 

• 

Le»toil  Sets  Biggest 
Newspaper  -4<1  Drive 

Lestoil  Products  Inc.  has 
broken  its  biggest  newspaper 
campaign  (via  Sackel- Jackson 
Co.)  to  date  in  175  newspapers 
coast-to-coast. 

The  campaign,  which  will 
combine  product  advertising 
with  introductory  couponing, 
features  400  and  1,000-line  in¬ 
sertions  per  market. 

Combined  circulation  of  the 
175  newspapers  runs  34  million. 

The  newspaper  drive  will 
back  Lestoil’s  network  radio-tv 
spots  and  its  national  magazine 
ads. 
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Ohio  League  in  ANR 

Sixteen  members  of  the  Ohio 
League  of  Home  Dailies  have 
signed  with  American  Newspa¬ 
per  Repre'entatives  Inc.,  the 
former  Weekly  Newspaper  Rep¬ 
resentatives  Inc. 
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Functional. . . 


.V4.X  .  .  •  It  fits  the  hand.  It 
fits  the  eye.  It  fits  the  breakfast  table 
or  the  crowded  subway;  its  pages  can 
be  turned  without  calisthenics.  It  fits 
the  reader’s  time,  unless  you  are  a 
long  haul  commuter.  It  fits  the  typical 
reader’s  need  for  news.  It  provides 
entertainment.  It  affords  services  used 
by  millions  of  people  every  year,  and 
builds  a  lasting  bond  with  its  readers. 

The  News  also  saves  its  readers 
money.  1 1  carries  thousands  of  pages  of 
retail  advertising  which  offer  the  best 
values  to  the  housewife  and  home- 
owner— and  moves  millions  of  dollars 
in  merchandise  every  month  for  local 
advertisers.  One  Sunday  ad  brought 
orders  for  nearly  $200,000  worth  of 
small  appliances.  Small  space  copy 
sold  5,000  party  dresses  and  carloads 
of  fry  pans.  One  Saturday  ad  once 
sold  out  a  300  house  development 
over  the  weekend. 


For  the  national  advertiser,  no 
other  medium  has  as  much  impact  in 
the  country’s  richest  metropolitan 
market,  the  16,000,000  pKjpulation 
50-mile  zone.  With  nearly  2  million 
daily  circulation.  The  News  reaches 
half  the  families  in  the  City  proper,  and 
a  quarter  of  those  in  the  suburban 
area.  T welve  sectional  editions  deliver 
substantial  shares  of  the  market. 

The  small  page  gives  advertising 
greater  visibility.  One  of  the  most 
thoroughly  read  newspapers.  The 
News  offers  any  advertiser  highest 
assurance  of  getting  his  message  seen, 
read,  acted  on.  The  milline  rate  is 
still  the  lowest  in  the  New  York  field. 

As  a  truly  functional  medium.  The 
New  York  News  is  any  advertiser’s 
most  effective  instrument  for  getting 
more  business  in  the  one  market 
which  has  the  most  business.  Any 
News  office  can  give  you  the  details. 
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PHOTOGRAPHY 

Still  Photographers 
Covered  Glenn,  Too 


By  Bob  Warner 

In  the  aftermath  of  the  orbit¬ 
ing  shot  of  Col.  John  Glenn  we 
have  seen  a  number  of  well- 
«leser\’ecl  plaudits  in  newspaper 
television  columns  regarding  the 
networks’  outstanding  coverage 
of  this  historic  event. 

We  can’t  escape  the  feeling, 
however,  that  in  the  lavish  post¬ 
mortem  examinations  of  how  the 
event  was  covered,  the  press 
photographer  was  the  forgotten 
man.  Newspaper  columnists,  of 
course,  are  not  paid  to  recognize 
the  efforts  of  their  own,  but 
while  they  were  handing  out 
paeans  of  praise  for  the  marx'el- 
ous  manner  in  which  the  tele¬ 
vision  cameras  “saw”  the 
history-making  events  of  the 
<lay,  we  wonder  why  no  one  felt 
compelled  to  note  the  superb 
reportage  offered  by  the  still 
camera. 

Newspaper  photos  blanketed 
the  flight  and  all  its  side-bar 
human  interest  elements.  Even 
newspapers  which  ordinarily  are 


not  notable  for  an  abiding  inter¬ 
est  in  photojournalism  —  and 
which  do  not  take  excessive  care 
in  reproducing  well  the  few  i)ic- 
tures  they  do  i*un  daily — came 
through  smartly  day  after  day 
with  several  pages  of  carefully 
])roduced  photographs. 

From  a  P«mi1 

Most  of  the  pictures  published 
the  first  day  of  the  flight  were 
taken  by  pool  photograi)hers 
from  AP,  UPI,  Life,  National 
Gfofjraphic  and  a  cameraman 
from  the  National  Space  and 
Aeronautics  Administration  it- 
•self.  Some  of  the  pictures  taken 
aboard  the  carrier  Randolph 
and  the  destroyer  Noa  were 
made  by  Navy  cameramen. 

On  the  human  interest  side 
newspapers  really  pulled  out  the 
stops  on  photo  coverage  using 
everything  from  wire  sendee 
material  to  staff  produced 
l)hotos,  in  the  cases  of  larger 
papers.  There  were  picture 
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pages  on  the  flight  in  every’ 
newspaper  we  saw.  In  many 
cases  .sports  and  women’s  i)age 
pictures  had  to  give  way  to  a 
full  page  photo  of  Glenn  resting 
after  the  flight  or  smiling  vic¬ 
toriously  into  the  camera. 

Like  their  television  brethren, 
the  still  men  were  everywhere. 
They  j)ictured  Glenn  and  his 
family  and  the  President  and 
the  public. 

Stills*  Impact 

The  impact  of  the.se  still  i)ic- 
tures,  many  in  full  color,  was 
great.  People  stared,  fascinate<l 
by  Glenn  in  his  space  suit; 
Glenn  dangling  in  mid-air  as  he 
was  hoisted  from  the  deck  of 
the  Noa  to  a  helicopter;  a 
slightly  weary  Glenn,  sitting  in 
an  automobile  pressing  the 
|)alms  of  his  hands  against  his 
temples  or  Glenn,  feet  uji  on  a 
desk,  <lictating  a  record  of  his 
experiences  into  a  tape  recorder. 

These  iiictures  did  not  simply 
duplicate  television  coverage 
either.  There  is  a  different  feel¬ 
ing  and  atmosphere  and  a  totally 
different  way  of  looking  at  what 
is  produced  by  the  television  eye 
—  which  is  constantly  open, 
drinking  in  every  aspect  of  what 
lies  before  it  —  and  the  still 
camera  eye,  whose  operator 
judiciously  selects  what  he  is 
trained  to  see  as  an  important 
or  interesting  moment. 

We  are  not  trying  to  argue 
here  that  one  medium  is  su¬ 
perior  to  another.  They  are  dif¬ 
ferent  ways  of  looking  at  the 
same  events.  Both  television  and 
still  cameraman  have  to  know 
their  business;  how  to  tell  the 
stoi’y  within  the  technical  limi¬ 
tations,  which  hamper  any  me¬ 
dium  dependent  on  mechanics 
and  chemistry,  from  being  per¬ 
fect. 

Altogether,  the  photographers, 
technicians,  darkroom  men,  pic¬ 
ture  and  layout  editors  who 
comprise  the  world  of  still 
l>hotojournalism,  can  he  justly 
proud,  too,  of  what  they  con¬ 
tributed  to  the  coverage  of 
Glenn’s  flight. 


Restricts  Use  | 

Of  Juveniles’  Pietur*  1 

CoLl’MItlrt.  S.C.  X 

The  Cdlinnhin  Itvrnrd.  m  a  I 

uni<iue  judicial  dreision,  was  I 

able  to  ])ublish  a  picture  vhich 
was  not  available  to  television 
viewers. 

It  (H’curred  this  way;  Four 
juveniles  were  arrested  after 
being  trapped  by  city  police  as 
they  ransacked  a  local  vaiiety 
store  on  a  Sunday  morning. 

Juvenile  Judge  John  DuPre 
ordered  the  children  placed  in 
the  county  home — rather  than 
in  a  state  correctional  in.stitu- 
tion — and  their  family  life  and  '  ' 
l)arents  inve.stigated.  A  Record 
photographer-reporter,  .1  ack 
Orr,  receivefl  permission  to  pho¬ 
tograph  the  four,  from  the  back, 
as  they  entered  their  new  home. 

Judge  DuPre,  however,  or¬ 
dered  that  the  picture  could  not 
l)e  distributed  by  the  Associated 
Press  liecause  he  did  not  want 
it  to  appear  on  television. 

The  children,  he  said,  .should 
not  .see  the  picture.  They  have 
no  access  to  newspapers  in  the 
home,  but  they  do  see  television, 
he  .said. 

• 

Quiet  Picture-Takiiifi 
Stirn  Riiiupiis  in  Coiiiiril 

Ottawa 

After  a  newspaper  photogra¬ 
pher  entered  an  Ottawa  City  I  I 
Council  meeting  and  took  16 
pictures  without  anyone  know¬ 
ing  about  it,  there  were  indica¬ 
tions  that  the  council  may  re¬ 
view  its  regulations  banning 
photographers  from  meetings. 

Mayor  Charlotte  Whitton  said 
she  will  have  no  part  of  cameras 
at  the  .sessions.  The  action  by 
Gordon  Karam  of  the  Ottawa 
Citizeri,  she  said,  was  “a  sneak 
play  of  the  lowest  type.” 

.Alderman  Charles  St.  Ger¬ 
main,  said  he  w’ill  present  a 
resolution  asking  that  camera¬ 
men  l)e  allowed  inside  the  cham¬ 
ber. 

Controller  Lloyd  Francis  said 
he  was  surprised  that  pictures 
could  be  taken  so  quietly.  In  the 
light  of  this,  the  whole  question 
should  be  reviewed,  he  said. 

• 

Civil  War  History 

Milwaukee,  Wis. 

“Wisconsin  in  the  Civil  War,” 
a  102-page  illustrated  booklet,  is 
being  distributed  by  the  Milwau¬ 
kee  Journal.  The  booklet,  by 
request,  w’as  printed  for  schools 
throughout  Wisconsin  as  an  edu¬ 
cational  service.  It  sells  for  75c 
at  the  Journal’s  Public  Service 
Bureau  and  schools  are  offered  a 
33 ‘A  percent  discount  in  quan¬ 
tities  of  25  or  more.  The  booklet  ^ 
reprints  a  series  of  articles  by  I 
Robert  W.  Wells.  I 
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Are  Food  Fads 
Unbalancing  Your  Diet? 

It’s  Time  To  Call  A  Halt  To  The 
Spreadinjj^  Of  False  Health  Information 


III  most  of  the  world  today  people  are  happy  if  they 
can  find  enough  food  simply  to  keep  themselves  alive 
for  another  day.  In  the  Unittnl  States,  however,  we 
witnes.s  the  ironical  situation  in  which  many  people 
are  beinjf  misled  into  believinK  that  they  must  buy 
many  kinds  of  pills  and  potions  because  our  abundance 
of  foods  does  not  satisfy  health  demands. 

.As  dairy  farmers,  our  business  is  to  produce  and  .sell 
milk.  Becau.se  milk  and  products  made  from  milk  play 
a  very  imixirtant  part  in  the  j'ood  health  of  the  Ameri¬ 
can  i>eople,  we  work  closely  with  public  health  authori¬ 
ties  to  offer  to  the  American  public  milk  that  is  a  pure 
and  whole.some  food.  VVe  al.so  finance  independent  .scien¬ 
tific  re.search  to  assist  in  expandinK  the  nation’s 
knowledge  about  the  role  of  dairy  foods  in  human 
nutrition. 

Whenever  .scientists  have  agreed  that  we  dairymen 
should  take  action  that  will  benefit  the  people  who 
consume  the  milk  we  produce,  we  have  followed  the 
advice.  Thus,  as  one  example,  vitamin  D  is  added  to 
much  of  the  milk  .sold  in  this  country  because  nutri¬ 
tion  .scientists  determine<I  after  many  years  of  study 
that  adding  vitamin  D  to  milk  offers  the  most  con¬ 
venient  means  of  assuring  that  children  will  have  this 
essential  food  nutrient  in  their  daily  diets. 

Milk  has  loriK  been  known  as  “nature’s  most  nearly 
perfect  food,”  and  there  are  .some  very  .sound  reasons 
behind  this  de.scription.  Becau.se  nutrition  .scientists 
have  provided  very  pood  evidence  to  back  this  claim, 
it  is,  not  surprisingly  of  course,  .somewhat  irksome  to 
us  to  be  spendinp  much  of  our  time  answerinp  the 
.sensationalized  charges  and  false  ideas  projiapated  by 
the  flood  of  food  faddists  and  quacks. 


THERE  IS  NO  PERFECT  FOOD  FOR  .MAN 

As  one  example  of  the  kind  of  thing  that  disturbs 
us,  we  cite  the  often  heard  suggestion,  usually  coming 
from  pill  and  potion  peddlers,  that  man  is  the  only 
mammal  that  consumes  milk  beyond  infancy.  There¬ 
fore,  we  are  .supposed  to  assume,  milk  is  not  intended 
as  a  food  for  man  beyond  infancy.  This  is  a  ridiculous 
charge,  and  there  is  no  .sound  basis  for  keeping  it  alive 

Obviously,  nature  intends  the  human  mother’s  milk 
for  her  infant,  and  this  probably  is  the  only  .stage  in 
mammalian  life  w’here  there  is  anything  really  clo.se 
to  a  perfect  food.  Beyond  this,  however,  there  is  no 
perfect  food  for  man. 

As  a  matter  of  fact,  we  don’t  need  any  particular 
kind  or  kinds  of  food  except  in  terms  of  the  essential 
food  nutrients  which  are  provided.  The  nutrition  scien¬ 
tists  don’t  profess  to  know  all  they  would  like  to  know 
about  what  nutrients  we  need  to  maintain  the  human 
machine  at  a  peak  of  good  health,  but  a  great  deal  of 
progress  has  been  made.  The  Food  and  Nutrition  Board 
of  the  National  Research  Council  has  established 
“Recommended  Daily  Dietary  Allowances”  for  food 
nutrients  based  on  the  current  advanced  knowledge 
derived  from  scientific  research. 


Thus,  for  an  adult  man  (ba.sed  on  an  age  of  25  years, 
a  weight  of  154  lbs.,  height  of  69  inches,  and  doing 
moderate  physical  activity)  the  Recommended  Daily 
Dietary  Allowances  call  for  3,200  calories;  70  grams 
of  protein ;  .8  gram  of  calcium ;  10  milligrams  of  iron ; 
5,000  international  units  of  vitamin  A;  1.6  milligrams 
of  thiamine;  1.8  milligrams  of  riboflavin;  21  milli¬ 
grams  of  niacin;  75  milligrams  of  ascorbic  acid  or 
vitamin  C.  The.se  are  the  food  nutrients  which  the 
National  Research  Council  recognizes  as  essential  and 
for  which  recommendations  have  been  made.  Nutri¬ 
tionists  also  recommend  that  we  select  our  daily  diet 
from  the  four  basic  food  groups — milk,  meats  and  fish, 
fruits-vegetables,  grains  and  cereals — in  order  to  meet 
all  of  the  nutritional  requirements  known  and  any  that 
might  not  yet  be  fully  establi.shed. 


THE  CASE  FOR  .MILK  FOR  ALL  AGES  IS  STRONG 

Let’s  look  now  at  the  rea.sons  why  milk  is  recom¬ 
mended  by  the  nutritioni.sts  for  iieople  of  all  ages  as 
part  of  the  w'ell  balanced  American  diet.  Two  8-ounce 
glas.ses  of  milk  provide  from  10  to  13%  of  the  total 
daily  caloric  needs  of  this  adult  man  described  above; 
25%  of  the  protein;  71%  of  the  calcium;  15%  of  the 
vitamin  A;  46%  of  the  riboflavin;  and  10  to  12%  of 
the  thiamine.  \Vhile  milk  al.so  contains  some  iron,  vita¬ 
min  C,  and  niacin,  other  footls  are  far  better  sources 
of  these  nutrients. 

It  is  becau.se  milk — in  the  quantities  recommended 
at  various  age  levels — provides  .such  a  large  percentage 
of  the  essential  food  nutrients  that  milk  is  considered 
to  be  a  “nearly  perfect”  food  for  people  of  all  ages 
Milk  also  provides  a  tremendous  bonus  in  that  all  of 
these  nutrients  are  available  at  a  low  “calorie  cost.” 
To  obtain  the  essential  nutrients  provided  by  milk 
through  other  foods  would  require  a  higher  calorie 
co.st  for  most  combinations  available. 

All  of  which  adds  up  to  this:  the  faddists  and  quacks 
who  .seek  fame  and  fortune  by  confusing  the  Ameri¬ 
can  people  about  our  food  supply  and  about  the  way  we 
.should  consume  this  food  to  build  and  to  maintain  good 
health  ought  to  be  called  to  task  for  the  misinforma¬ 
tion  they  peddle.  The  American  food  supply  is  the  best 
in  the  world,  providing  an  abundance  and  a  variety  of 
food  that  .serv’es  well  to  provides  us  a  strong  base  for 
good  health  if  we  w'ill  follow  the  simple  rules  for  good 
eating  established  by  the  nutrition  scientists. 
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‘Pep’ — ‘Platitude’ 
Meetings  Obsolete 

By  Duniel  L.  Lionel 

Oassilied  AdvertiNiiiK  Dir<‘cl»»r,  ISeiv  York  Post 


there  is  any  doubt  in  a  ffirl’s 
mind,  the  ad  is  referred  to  her 
super\’isor. 
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?100rill£S  ^DSO10I0  “Censorship  regulations,"  con-  Managing  Editors  Asso.  ..Uion 

clu(u*d  Miss  Hogan,  are  not  lie.search  Seminar  will  be  held 
,  ,  intended  to  be,  nor  are  they,  a  at  the  Medill  School  of  Journal- 

By  Duniel  L.  Lionel  hindrance  to  any  hone.st  VVant  ism  at  Northwestern  University, 

Oassilied  Advertising  Director,  Neic  Yitrk  Post  Ad  user.  They  are  nwe.ssary  to  Evanston,  Ill.,  May  19  and  JO. 

avoid  the  breaking-down  of  Emmett  Dedmon,  managing 
“The  days  of  platitudes  and  and  to  control  her  entire  tele-  reader  confidence  which  would  (^ditor,  Chicago  Sun-Times,  and 
p  j)  talks  are  gone,”  Max  Jones,  phone  room  operation.  m€>an  the  loss  of  result  power.”  chairman  of  the  APME  .Tour- 
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monitoring  ad  takers  and  sohci-  secondly  in  a  diplomatic  together  with  radio  spots  on  four  questions  on  making  newspapers 

^  manner  so  as  not  to  injure  the  stations  supplement  news-  useful.  4)  Agreement  on  a 


“Praising  the  sales  person  for  overlines,  result  stories,  research  techniques  that  editors 

the  good  judgment  she  displayed  j^Qp  white  and  a  “se  either  with  a  limited 

is  the  easiest  part  of  all,  but  Sunday  without  budget  or  by  doing  their  own 

applying  the  constructive  criti-  ^o  newcomers  research.  3)  Some  research 


Anyone  ('.ail  Monitor  girl’s  confidence  or  enthusiasm  paper  promotion!  limited  number  of  questions 

is  the  more  tedious  phase  of  *  ....  i  ^  which  researchers  agree  are  “re- 

“Anyone  can  monitor,”  .she  monitoring.”  ,  having  a  balance  of  searchable”  and  the  answers  to 

k;  id.  “However,  it  is  what  you,  family  vs.  comniercial  ad  count  usable 

as  a  supervisor  or  the  observer,  Onsor  and  Editor  were  not  desirable,  going  after  pertinent.  5)  The  group  will 

di  with  the  facts  you  have  The  classified  department  cen-  ic^^T'must  '^ere^is^a  P^ss  on  a  distillation  of  the  two 

rmnitoring  ^n  eXtiv?  or  ineff-  a  combination  of  both  dollars  worth  of  house-  pK”  'T 

fectivrsairtooU  censor  and  editor,  according  to  personal  goods  wasted  APME  meet- 

levxivc  sales  tool.  Gertrude  Hogan,  supervisor  of  •  .  j,,  Davenport- 

“Monitoring  is  a  special  duty  the  Toronto  (Ont.)  Star.  She  R^ttendorf  (fieoirine  S35  per  * 

assigned,  along  with  other  listed  the  following  qualifications  h«.n,isf^thev  don’t  Sin  r _ _  W _ 


limited  number 


Censor  and  Editor 


K’.id.  “Howev'er,  it  is  what  you, 
as  a  supervisor  or  the  observer, 
d  I  with  the  facts  you  have 
recorded  that  can  make  your 
monitoring  an  effective  or  inef- 
fectiv'o  sales  tool! 


responsibilities,  to  the  super-  for  an  effective  censor: 


visor  for  constructive  purposes.  good  censor  knows  all  market  for  me! 


The  supervisor  who  merely  ,mmicipal,  federal,  provincial 
analyzes  a  worker  s  methods,  laws  as  applied  to  clas- 


family)  because  they  don’t  run  Court  Won’t  Enioiu 
ads  and  sell.  That’s  a  big  enough  »•  1  .• 

market  for  me!  Peaceful  Picketing 


pSl'i  »;;'J'inTnBihe  sam;  w;i  they  Court  jud^  has  iuM  '  th'ui 

that  information  to  improve  the  {..sicrof  iood  taste  nranS  in  buying  cars  and  tbe  Fp«- 

performance  of  that  individual,  vorcUng  knowled^^W  c^^^^  houses.  We  feel  the  ground  wo^  Jnntt  (Mich.)  Press  building  by 

wording,  know  lertge  01  city  been  laid  for  continued  the  typographical  union  did  not 
—  -  I  streets  and  phone  exchanges,  at  higher  rates  than  constitute  an  unfair  labor  prac- 


“This  has  paid  off  for  us  .  .  . 
readers  seem  to  react  on  per- 


Detroit 

A  United  States  District 


'TIVE  CUSTOMERS” 
are  people  who  want 
something  and  who  have 
the  money  or  credit  to 
buy  it  NOW!  Want  to 
know  where  they  are  ? 


postal  districts  and  spelling,  and  commercial  without  resorting  to  tice. 

must  in  fact  be  on  a  par  w-ith  pgrson-to-person  discount  rate.”  Federal  Judge  Ralph  M.  Free- 

the  well-know'ii  Philadelphia  _ ,  ,  , ”  xr  1-  ,  t  \ 

law’ver  ”  Officiating  at  the  major  ses-  man  refused  the  National  Labor 

‘  ,  .rt  ,  sions  was  C!harles  W.  Laughlin,  Relations  Board’s  request  for  an 

^ch  member  of  the  classified  ^ivCAMs  president,  CAM,  injunction  to  halt  the  picketing, 
staff  at  the  Star  is  taught  to  j^yidgrson  (Ind.)  Bulletin-Her-  The  union  has  been  picketing 
accept  responsibility  for  censor-  Ralph  Ahrens,  general  man-  the  newspaper  for  3%  years. 

ager  of  the  association,  handled  jj,  j,jg  ruling.  Judge  Freeman 
the  arrangements.  said  “it  is  undisnuted  that  the 


WHY  DON’T  YOU  WRITE? 


WRITE 

WIRE 

RHONE 


BARN  EXTRA  MONEY  IN  SPARETIME 

niinulrs.  writing  short  stories,  articles  on  ,,...—1,  mi.  .  ..  , 

children,  honieniaking.  travel,  hobbles,  local.  RiPiIARn  "Pt  TNT  COTIV  chief  in  WOrK  Stoppage,  me  COUrt  tUlrtS, 

club  and  church  activities.  Under  the  guld-  KK  HAKU  r  UlW  l,  copy  ciuci  iii  swirteneo  tkat  the 

ance  of  professional  vn-iter-editors.  you  learn  fhg  Circulation  promotion  depart-  ■‘■tom  me  eviaence,  tnat  tne 

N.i.^.‘‘c?pv*D«rMet'h^“*‘‘  ment  of  the  New  York  World-  picketing  was  primarily  for  the 

v^"u“ha;r^i,t?iti1S‘‘r'b.J^^i;r’su^^^^^^^  Telegram  &  Sun,  has  been  purpose  of  truthfully  informing 
?o■i'fl^^entr.?.•^'o"“f.^e:n.a^^??i‘*V;°^^  appointed  Circulation  Promotion  the  public  including  customers, 
N.Y.  State.  Accredited  National  Home  Study  manager.  He  is  a  former  pro-  tnat  tne  rress  flirt  not  employ 
coun^  Writers  Institute  Division  motion  manager  of  the  Midland  members  of  or  have  a  contract 


PERSONAL  NOTES 


In  his  ruling.  Judge  Freeman 
said  “it  is  undisputed  that  the 
picketing  has  not  interfered 
with  deliveries  nor  induced  any 


CLEVE  LAND 

Plain  Dealer 

Represented  by  Kelly-Smith  Co. 


Writers  Institute  Division 
Newspaper  Institute  of  America 

Suite  5462-C.  2  Park  Ave..  N.Y.  I«. 


(Tex.)  Reporter-Telegram,  with  the  union.” 
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DenverGrows  a 

THE 
DENVER  ] 


5-YEAR  SURVEY 


The  Voice  of  the  Rocky  Moinilain 


Colorado’s  swift  growth  as  a  major  convention  j 
and  vacation  center  was  shown  Saturday  in  a  five-| 
year  report  made  public  by  the  Coiorado  Visitors  | 

The  bureau,  currently  conducting  its  annual 
membership  campaign  with  a  budgeted  goal  of 
$231,000,  said  spending  by  Colorado  visitors  in  1961 
was  $408,198,683^ _ _  ,  ^  ^ 

- - — I  That  compares  with  an  esti- 

m  •  i  J  1  mated  total  of  only  J270  million 

II  CCA#lflY Ofl  tourists  and 

vlU  I  convention  delegates  in  1957. 

Increased  promotion  is  a  ma- 
jor  key  in  growth  of  the  touri.st 
laf  Af  C  and  convention  business,  said 

^#1  W%Wi  *9  pjjyl  ^  Yetter.  vice  president 

_  of  Public  Service  Co.  of  Colo- 

f  rado  and  tbe  bureau’s  vice  presi- 

^  A||  Y  fjlftj  <1®"*  P'  membership. 

Budqets  Boosted 

By  HARRY  WALKER  bureau  worked 

Denver  Post  Business  Writer  ’  ^  ^  $156.(K)0 


'.limate  ('.apital  of  the  Vei 


of  an  over-all  sales  yener.  “in  1961  this  tiKure  I 

crease  of  20  pet.  to  around  I  grown  to  S2i6.ooo.  I 

$119  million  for  1962, j  ,he  same  time,  the  State 

some  3,000  members,  sup- 1  Advertising  Department  s  ap- 
Dliers  and  allied  trades-lpropriation  has  gone  from 
men  of  Associated  Gro-i  around  $200,000  to  $343.ooo.  and 
cers  of  Colorado  opened! the  state  now  is  seeking  $551.- 
rVkAit*  97tVi  annual  conven-‘00fl  lot*  next  fiscal  year, 
tr  Bro“dm„«r'  v,„„ 

lion  ai  ,  J  CnrintTs.Rrowth  has  occurred  m  the  con- 
Hotel  in  Colorado  p  g-  winter  sports  fields. 

Monday.  1  "Denver's  convention  busi- 

Fred  S.  Fishburo.  executive, 

vice  president  and  general  man-  venrs.”  he  said, 

ager.  predicted  the  sales  in-l  convention  In¬ 
crease.  attributing  a  major  part  million.  Ijist 

of  it  to  expectations  from  a  new  1  $19,188.6*3  and  that 

$1  million  mechanized  waie-,  amounts  con- 

house  which  opened  at  Albuquer-  ^  delegates  spent  for 

que  simultaneously  with  the  con-  a„er  their 

vention.  1  inventions. 

He  predicted  a  10-15  pet.  ,.ai  -nuring  the  same  period,  our 
too.  in  Denver-Pueblo  area  sales.  doubled,  from 

based  on  growth  of  $7  5  million  to  $14.7  million.  And 

berships  to  637  during  1%1.  outlook  is  for  substantial  in- 

The  predictions  followed  the  duiing 

annual  financial  re|>ort  ten-  „ 

dered  to  a  closed  meeting  Sun-  lL.jf«-»k/»ec 

day  of  members  only,  during  2.200  Members 
which  he  reported  1961  sales  Yetter  said  the  Colorado  Visit-, 
through  AG  surpassed  *99  mil-  ors  Bureau  plans  to  use  the 
Hon  and  traced  organliation  proposed  increase  in  its  new 
policies,  legislation  and  trade  [budget  largely  for  expanded  na- 
reements  tional  promotion,  plus  increased 

"tot  level  officials  of  the  food  1  services  to  visitors, 
and  marketing  divisions  were.  The  bureau,  which  operates 
slated  for  talks  Monday  and  the  Denver  Convention  and 

Tuesday  with  election  of  officers,  Visitors  Bureau,  the  COlora^ 

set  for  Tuesday  afternoon.  Hospitality  Center  and  the  Coto- 

Business  sessions  for  the  en-'rado  Ski  Information  Center, 
tire  convention  began  Monday  ended  1%1  with  2.200  members, 
morning  and  cover  new  trends, of  whom  about  600  are  residents 
in  food  merchandising  and  sales  of  150  communities  outside  tlie 
and  advertising  techniques.  ;Denver^area^^__^___ 

$225  Million 

A  Wrillhart.  Longmont., 


How  New  Federal  Buildingi 


below  thil 
A  conirafj 
struclion  tj 
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lower  1^ 


.Mor*  ' 
lamlU)* 
thr«i^< 

swUti^ 
hoiae  4 

(■h»d*J 

of  lk<l 


By  WIIJ-ARD  HASELBl'SH 
Denver  Po»t  BustnesH  Editor 

An  electronic  device  perfected  in  a  Denver  lab- 
mnlfr  it  l - transmit  med- 


•laculard^ 


H  rolorailo 
itMr  honn-it 
^  \aaii  »»• 


il  Center 


Product  Value 
Shows  Gain 

nroduction  and  coi 


g.iiM  Wsh- 

o.  a,?r^a“  sr 

Ked  by  .be  ««'»' d  g.“ns  ib  .be  .».« 

The  bureau  * ,  g°s  liquids  produced.  Nat- 
of  natural  gas  "^J^g^aUied  at  S14.8  million,  com- 

lion  to  S9.6  million.  - - -  ' 

I  ££iSS]ob  Upturn 

46  ™-t  of  the  state  s  'otal  inin-  _ 

'r.S.“r”SPtedittei 

I  “  ...  e™  pAr  ArPO 

,  1  a'--  “  •  "Tr:r;V";.  roi  HI 

There  »e  ..accessful  lias  upturn  in  employ 

M  vveils  and  112  suc«  An  .  Q^^ver  area 

b  wells  completed.  ment  m  the  ue 

*1  total  of  412  wells  was  rom-'.y  spnng  waS  prc 

'pleted  m  eastern  Colorado  J^ted  Saturday  bV  \Vlb 

iine  the  year,  a  tain  of  25  _  jj  Lancaster,  man 

1960  s  287  completions.  The  nu.m  Denver  office 

■  '  ^  of  successful  oil  J  ^^e  Colorado  Depart- 

B  eastern  Colorado  was  dow  ‘^P’P'Py‘r®"^redic 

S  \lZZfof  Tuccessful  gas  wells;  t^„caster  based  h.s  pr 
PT  UP  .41  to  '201.  Tbe  -n’l^ --  ^  .^c  more 

U  dry  holes  increased  fron  -  expanding 

I  to  308.  .  ,  in  Dooulation  in  the  Denver  area. 

1  Main  center  of  f.eneral  expansion  of  manu- 

II  ?rwPre  factoring  industries  in  the  com- 

H  c"omplet"ed  during  "'There  »Ul  be  the  usual  sea- 

■  wens 

|‘*1T1heas.ern  Colora^Jja^^^  'PP .«en?To?J  come  by 

■B  l--sed  *  w.thj«-^^^^  _ 


Thrnr  will  tn*  — 
sonal  increase  in  uneniploV 
,„ent  during  February  airf 
March,  he  said.  The  upturn  in 
rmpkiymenl  should  come  by 


'dHll^in'’^' county,  t  A»rlh 

which  found  new  supplies  of  g.-s  made  m 

development  7'"'  .T‘'cm  recession  lows  of  early  1%1.  but 

in  Baca  County  and  21  of  them  unforeseen  events  1^ 

I  were  gas  producer!.  ^e  a  banner  year  for  t M 

;  Spectacular  Find  worker  and  the  employer.  Lan 

1  Rio  Blanco  County  led  '“J^15JJ“*j4cnver  area  will  ron- 

W^Tern  Slope  with  76  Thigh  on  the  10  besf 

i  '"""'w  Ted^'to  thP  gis  rscovei:  hst  of  major  economic  areas  m 

1  'which  \(^  'o  tmee  K  nation. 

2  ies. 


Fit  in  Deny^ 

rvicet  Administrolioneijj^^B 
be  awarded  m 
,g.  Completion 
resent  New  Qi 
Icffice.  M 


sell  the 


GROWTH  MARKET 
of  the  West 
through 

one  of  America’s 
I  great  newspapers 


Afl  stories  m  this  odverthement  ore  repro¬ 
ductions  of  news  itetRs  which  appeored 
in  reguior  issues  of  THE  DENVER  POST. 


e  I  II  C  U  L  A  T  I  o  N 

«>*ri<T  v  .  .  .  W  . .271,738 

Sunday.  -  - -  352,027 

Empire  Megesine  oiNi  Comics  .  .  369,099 
A.  $.  C.  ArbfUwr'i  SWmmW  Septeiotwr  SO,  fMI 


[jTTnMSWJTTA 


To  Open  .M... 

1  '  More  tharT  900  buyers  ^  _ 

.  of  soft  goods  from  nine  ^  WeW  rCH - - 

‘  Blend  W'+h  ??!'!!!?! 


^  UL  a4a|uHte/te  t/npe/t 


Deiwj^/TRit 


Editor  oed  Pafrtisherr  PAIMEI  HOYT 
tepreseeled  Neliohaily  hy. 
MOIONEY,^  REGAN  A  SCHMITT,  fNC. 


I 

1 
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FAIRCHILD 

news 


Additional  award  in  the  Fairchild  j 
Newrs  and  Reporting:  roiilest  include  | 
Martin  Gottfried,  and  \\  illiain  Kink¬ 
ier,  Newr  York,  for  tlie  A  &  F  story 
on  its  first  laundry  and  dry  clean¬ 
ing  estahlishnient  which  appeared  in  ! 
SI  PERMAKKET  NE\\>. 


Fairchild  was  host  to  30  Japa¬ 
nese  department  store  heads  on 
Tues<lay  led  by  Laurence  Williams 
of  the  Department  of  State.  Th»-se 
retailers  heard  talks  on  trends  and 
asked  questions  of  several  of  the 
Fairchild  editors. 


Laura  Stump,  covering  housewares 
and  Jean  Galloway  in  the  drapery, 
curtain  and  fabric  fields  have  joinwl 
the  fashion  department  of  HOME 
FLR.MSHINGS  DAILY. 


In  a  few  weeks  Mrs.  Consuelo  Was-  j 
sink  will  join  Fairchild  to  cover  j 
all  their  papers  out  of  Boulder,  ^ 
Colorado.  ! 


DRUG  NEWS  W  EEKLY’S  e<litor.  j 
Morton  Stark,  addressed  a  luncheon 
meeting  of  the  Retail  Research  ! 
Council  in  New  Y'ork  recently.  He 
spoke  to  the  group,  which  is  com-  I 
posed  of  local  major  department 
stores  and  chain  stores,  on  changes 
in  retail  distribution. 


Total  volume  for  all  classified  adver¬ 
tising  in  the  Fairchild  Publications 
was  the  highest,  in  January,  for  any 
single  month  in  history.  Classified 
advertisers  spent  $114,918  that 
month  which  was  an  increase  of 
16.5  per  cent  over  a  year  ago  and 
6.2  per  cent  higher  than  the  all 
Ume  high  of  March  1%1.  Total  vol¬ 
ume  for  all  classified  in  all  papers 
last  year  was  over  a  million  dollars 
for  the  third  consecutive  year. 


Stanley  Slom.  furniture  editor  c 

HOME  FURNISHINGS  DAIL^ 

treks  to  Chicago  next  week  to  liel 
the  Chicago  staff  cover  the  Marc 
11th  National  .Association  of  Bet 
ding  Manufacturers  convention. 


FAIRCHILD 
Publications,  Inc. 

7  East  12Hi  St.,  New  York,  N.  Y. 

fwbllihtrt  of 


Datty  N.WS  RKord,  Woman's  Waar  Dally, 
Homo  Furnishings  Daily,  Footwaar  Naws, 
Suparmarkat  Naws,  Drug  Naws  Waakly, 
Man's  Waar  Elactronic  Naws.  Book^ 
Matalworking  Naws,  Oiractorias. 


EDITOR — Edmund  Hasse,  a  for¬ 
mer  United  Press  Bureau  manager 
in  the  midwest,  has  been  named 
editor  and  assistant  to  the  pub¬ 
lishers  of  All  Florida  Magaiine, 
Sunday  supplement  published  at 
Jacksonville,  Fla.  for  19  news¬ 
papers. 

Ge(ikge  Cable  AVkight,  .Vcw 
i'ort  Times — elected  president 
of  New  Jersey  Legislative  Cor¬ 
respondents  Association. 

*  ♦  ♦ 

D.  WiLUA.M  Bennett,  one¬ 
time  Rockford  (Ill.)  Morning 
Star  reporter — now  assistant  to 
public  relations  manager  at  Leo 
Burnett  Co.  advertising  agency, 
Chicago. 

*  ♦  * 

Margi  Daniel,  former  fashion 
editor  of  the  Los  Angeles  Ex¬ 
aminer  —  to  publicity  director. 
Rose  Marie  Reid,  swimsuit 
maker. 

*  * 

Jack  Dixon  —  from  classi¬ 
fied  advertising  manager.  Fort 
Lauderdale  (Fla.)  Neivs,  to 
vicepresident  of  Bristol  (Va.) 
Newspaper  Printing  Corp.  and 
classified  advertising  manager 
of  the  Herald  Courier  and  Vir- 
ginia-Tennessean.  Robert  L. 

I  WiNEBARGER,  acting  CAM  —  re- 
I  turns  to  post  of  national  adver- 
S  tising  manager. 

*  «  « 

Lewis  B.  Edwards — from  day 
city  desk  of  the  Clet’eland  Plain 
Dealer  to  night  desk.  Sidney  E. 
Elsner — from  assistant  on  the 
night  desk  to  day  city  editor. 

♦  *  ♦ 

Heber  Johnson,  Webster 
City,  Iowa — to  copy  desk  of  the 
Des  Monies  Register. 

*  *  * 

James  C.  Saunders  Jr. — to 
Portland  (Me.)  Press-Herald 
general  assignment  from  TFor- 
cester  (Mass.)  Telegram- 
Gazette. 

*  ♦  ♦ 

Barbara  Burns — to  New 
England  Telephone  &  Telegraph 
Company,  Boston,  to  work  on  the 
company’s  trade  journal  from 
■  Portland  (Me.)  Press  Herald 
women’s  society  department. 


P 

A  Correction 

Allen  J.  Nieber,  promoted 
from  city  e<litor  to  .staff  assistant 
for  sptH-ial  jirojects  to  the  man¬ 
aging  wlitor,  Detroit  (Mich.) 
S'ews,  and  Ray  ().  Williams, 
promoted  to  city  tnlitor  of  the 
News,  were  incorrectly  identifie<l 
as  as.sociated  with  the  Detroit 
Free  Press  in  E&P  in  the  issue 
of  Feb.  24. 

• 

Jack  Still.ma.n.  the  .Associ¬ 
ated  Press  Birmingham  bureau 
— transferreil  to  AP,  Atlanta. 
Joe  W.AGNF21.  foimerly  of  Jack- 
son  (Miss.)  State-Times — to  AP, 
Birmingham. 

*  «  * 

Jerry  McLeese,  former  sports 
editor  of  the  .Anderson  (S.  C.) 
Independent  —  to  sports  staff, 
Winston-Salem  (N.  C.)  Journal 
and  Sentinel.  He  will  write  high 
school  sports. 

*  ♦ 

A.  W.  Gosbee,  formerly  retail 
advertising  manager,  Toronto 
(Ont.)  Globe  and  Mail  —  ap- 
jiointed  sales  development  man¬ 
ager.  James  Scott,  mining 
editor.  Globe  and  Mail — pro¬ 
moted  to  assistant  business 
editor  with  supervision  of  edi¬ 
torial  matter  for  the  national 
edition  of  the  morning  paper’s 
twice  weekly  “Report  On  Busi¬ 
ness,’’  which  began  publication 
on  a  national  basis  on  February 
(5. 

9k 

Peter  S.  Beer,  formerly  with 
Portland  Oregonian  ad  service 
department,  recently  of  Yakima 
(Wash.)  Daily  Republic — to 
advertising  staff,  Oregon  City 
(Ore.)  Enterprise-Courier. 

4>  *  * 

Douglas  P.  Starr — who  has 
spent  eight  years  in  the  Asso¬ 
ciated  Press  capitol  bureau  in 
Jackson  (Miss.) — transferred  to 
AP’s  Miami  bureau. 

*  «  * 

SoNDRA  Whisnant — women’s 
staff,  Winston-Salem  (N.  C.) 
Journal  and  Sentinel —  to  wo¬ 
men’s  staff,  Charlotte  (N.  C.) 
Observer. 

*  *  * 

Bob  Hurt,  Topeka  (Kans.) 
Capital- Journal  sports  editor — 
named  executive  secretary  of  the 
Kansas  Amateur  Golf  Associa¬ 
tion.  He  will  direct  both  the 
State  Men’s  golf  tournament  and 
the  State  Junior  tournament. 

•  ♦  * 

Robert  Van  Buskikk,  UPI 
assistant  bureau  manager,  Boise 
(Idaho) — to  public  relations 
manager  in  Idaho  for  S&H 
Green  Stamps. 


ersonal 


Philip  Miller 


Philip  Miller  Adds 
Editfkr  to  HiN  Titles; 

Royal  Oak,  Mich. 

Philip  F.  Miller,  publisher  and 
general  manager  of  the  Daily 
Tribune  since  1954,  was  named 
editor  and  publisher  at  the  meet¬ 
ing  of  the  directors  of  Tribune 
Publishing  Company  Feb.  22.  He 
was  also  elected  president  and 
treasurer  of  Tribune  Publishing 
Company.  He  has  been  a  vice- 
president  since  1944,  assistant 
publisher  and  assistant  general 
manager  of  the  Tribune  from 
1949  to  1954. 

Mr.  Miller  succeeds  his  uncle, 
the  late  Lynn  S.  Miller,  as  edi¬ 
tor.  He  succeeded  his  father,  the 
late  Floyd  J.  Miller,  as  publisher. 

Watson  T.  Brown  was  re¬ 
elected  vicepresident  and  secre¬ 
tary  of  "rribune  Publishing 
Company.  He  is  business  and 
sales  manager.  Mrs.  Florence 
F.  Miller  was  re-elected  vice- 
president  and  assistant  secre¬ 
tary.  The  other  member  of  the 
Board  of  Directors  is  Mrs. 
Philip  F.  Miller. 

Philip  Miller  was  graduated 
from  Royal  Oak  high  school  in 
1933  and  worked  in  the  editorial 
department  of  the  Tribune  while 
attending  college.  Following  his 
graduation  from  Wesleyan  Uni¬ 
versity  in  1937  he  worked  in  the 
editorial  department  of  the 
Grand  Rapids  Press,  until  he 
returned  to  the  Tribune  in  1938. 
• 

J.  C.  (Chuck)  Tillman, 
former  state  editor,  the  Asso¬ 
ciated  Press  Lake  Charles  (La.) 
bureau — to  AP  bureau,  Little 
Rock  (Ark.). 

♦  ♦  * 

Gene  Keith,  Louisville  (Ky.) 
Times  reporter — to  information 
officer  for  Atomic  Energy  Com¬ 
mission,  Washington,  D.  C. 
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Three  new  staffers  have  joined 
the  Associated  Press  Atlanta 
bureau.  They  are;  Don  EdiRcr, 
formerly  of  the  Honolulu  Adver¬ 
tiser,  whose  father  is  Ted 
Edijjer,  a  Miami  AP  staffer; 
Don  McKee,  formerly  of  the 
Tallahassee  Democrat  and  the 
Montgomery  Advertiser;  Rich¬ 
ard  Levine,  formerly  of  the  Hut- 
land  (Vt.)  .Daily  Herald  and  the 
Utica  (N.  Y.)  Daily  Press. 


.MiKii^an  to  Huiidle 
Still  ioii^s  Editorials 

Chicago 

\\  ilHM-TV,  CBS-owned  tele¬ 
vision  station  here,  will  broad¬ 
cast  •  tlitorials  twice  each  day  as 
pan  of  its  propframming  start¬ 
ing  -'larch  12. 

John  Madipran,  former  city 
editor  and  assistant  inanaprinp; 
editor  of  Chicago's  .American 
and  for  .several  years  a  Wash- 
inprton  corresiKindent  for  Xews- 
wetk  Magazine,  has  l)een  named 
editorial  assistant  to  the  Gen¬ 
eral  Manager  and  given  the 
assignments  of  researching, 
preparing  and  delivering  the 
daily  editorial  material.  Mr. 
Madigan  joined  WBRM-TV  last 
August. 


Milton  N.  Bkikowitz,  Hart¬ 
ford  (Conn.)  Courant’s  New 
Britain  (Conn.)  Bureau — presi¬ 
dent  of  the  New  Britain  Press 
Club,  succeeding  John  G.  Went¬ 
worth,  New  Britain  Herald. 


NO  LONGER  ACTING— Beverly 
Herris,  acting  women's  editor  of 
the  Houston  (Tex.)  Chronicle  for 
the  past  six  months,  has  been 
named  woman's  editor.  She's  a 
former  Chronicle  food  editor,  and 
„  „  ,  ,  will  continue  to  write  food  copy. 

Patsi  Farmer,  formerly  with 

New  Orleans  (I.«i.)  States-Dem  Richard  Gaikowski,  state 
—  to  Evansville  (Ind.)  Sunday  editor,  Aberdeen  (S.  D.)  Amer- 
Courier  and  Press  as  “Sunday  ican-News — to  public  relations 
Look”  magazine  writer.  director  of  the  South  Dakota 

*  ■*  ■*  Farmers  Union,  Huron. 

Al  Goldfarb,  former  sports  ♦  *  ♦ 

staff  writer,  Los  Angeles  Judy  Donovan,  reporter, 
(Calif.)  Examiner  —  to  San  women’s  department,  Txicson 
Fernando  Valley  (Calif.)  Times  .Arizona  Daily  Star — to  assist- 
Today.  ant  women’s  editor. 


William  H.  Antill — from 
Butler  (Pa.)  Eagle  staff  to  Palm 
Beach  (Fla.)  Neivs. 


Jo.sE  Maria  Orlando,  form¬ 
erly  at  Havana  —  now  corre¬ 
spondent  in  charge  of  AP  bu¬ 
reau  at  Santiapfo,  Chile. 


Tho.mas  Plaut,  staff  reporter, 
Worcester  (Mass.)  Telegram — 
to  reportorial  staff  Baltimore 
(Md.)  Sun. 


Charles  A.  Ferguson, 
reporter,  Houston  Tex.)  Post — 
to  New  Orleans  (La.)  States- 
I  tern. 


Edward  H.  Seneff,  editor,  trollers  and  Finance  Officers. 
Oakmont  (Pa.)  Advance-Leader 
—  to  editor.  La  Plata  Maryland 

Independent.  Samuel  A.  Benyas,  police 

•  *  and  court  reporter,  Milwaukee 

Duncan  F.  Cameron,  former-  (Wis.)  Journal  for  nearly  40 
ly  on  reporting  staff,  Toronto 
(Ont.)  Telegram  —  to  director 
of  public  relations  research  of 
Canadian  Facts  Ltd.,  Toronto 
market  research  firm. 


When  was  the 
last  time 
you  saluted 


impression  adjustments .... 

...are  quick  and  positive  on  the  Hoe  Colormatic*. 
The  pressman  needs  only  his  all-purpose  socket 
wrench  to  unlock  the  old  setting- and  reset  to  the 
impression  desired.  He  merely  watches  a  finely  cali¬ 
brated  dial  and,  with  wrench  in  adjustment  socket, 
makes  the  new  impression  setting  with  micrometric 
accuracy.  More  consistent  printing  results  because 
these  adjustments  directly  control  only  the  impres¬ 
sion  cylinder;  thus  the  all-important  relationship  of 
plate  cylinder  to  form  rollers  is  not  disturbed. 


W.  Harley  Rudkin,  theatre 
editor  and  editorial  writer, 
Springfield  (Mass.)  Daily  News 
—  retired  from  full-time  news¬ 
paper  work,  but  will  continue 
“Family  Fare”  column  and  book 
reviews. 


Bill  Hosokawa  —  from  Sun¬ 
day  editor  to  associate  editor, 
Denver  (Colo.)  Post. 


Gardiner  Kune,  publisher, 

Amsterdam  (N.  Y.)  Recorder 
—  a  life  membership  in  the 
Amsterdam  YMCA. 
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Edward  G.  Clark,  in  charge 
of  the  Associated  Press  night 
office  in  Chicago  —  transferred 
to  general  news  desk,  New  York. 
Robert  C.  Hines  succeeds  Mr. 
Clark. 

*  «  « 

Richard  C.  Havlin  —  from 
business  editor  of  the  Cincinnati 
(Ohio)  Enquirer  to  city  editor. 
He  joined  the  staff  in  1944  as 
a  copy  boy  and  was  advancwl 
to  reporter  late  in  1945. 

m  *  * 

Mel  Seidenberg,  Pittstburqh 
(Pa.)  Post-Cazette  to  executive 
assistant  in  charge  of  commu¬ 
nity  relations  for  the  Urban  Re¬ 
development  .\uthority  of  Pitts¬ 
burgh.  The  iK).st  pays  $10,400  a 
year. 

*  ♦  ^ 

Guy  W.  Far.mer,  formerly 
with  Klamath  Fallx  (Ore.)  Her¬ 
ald  and  Newx  —  to  Asswiated 
Press  Carson  City  (Nev.)  bu¬ 
reau. 

*  *  * 

Wayne  Mackey,  state  editor, 
Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Timex  ■ —  elected 
president  of  the  Oklahoma  Pro¬ 
fessional  chapter  of  Sigma  Delta 
Chi. 

*  *  * 

Gordon  A.  Murphy,  formerly 


Ontario  Dailies  Elect 

Toronto 

J.  F.  Grainger,  publisher  of 
the  North  Bay  Nuyyet,  was 
electe<l  president  of  the  Ontario 
Provincial  Dailies  Association, 
succe<*ding  J.  R.  Bates  of  St. 
Catherines.  Honorary  president 
is  T.  H.  Kaye  of  Kitchener. 
Other  officers  named  at  the 
OPDA'x  two-day  annual  meeting 
here  last  week  are:  W.  J. 
Garner,  Peterlwrough,  first  vice- 
president;  P.  S.  Robertson, 
Cornwall,  second  vicepresident. 

• 

•Jack  R.  Bell,  formerly  city 
editor,  Kalamazoo  (Mich.)  (ia- 
zette  —  to  news  editor,  .succeed¬ 
ing  Jack  L.  Crittenden,  now 
managing  wlitor,  Joliet  (Ill.) 
Herald-Neivx.  Loi  IS  BoCK.STANZ 

—  from  Gazette  assistant  city 
editor  to  assistant  news  e<litor. 
F.  Haydon  Bradford  —  from 
Gazette  business  editor  to  city 
editor.  Howard  Feste.makkr  — 
from  reporter  and  building  page 
editor  —  to  assistant  city  edi¬ 
tor,  while  continuing  duties  as 
building  i)age  editor. 

*  *  « 

Rubye  Graha.m,  fa.shion  edi¬ 
tor,  Philadelphia  (Pa.)  Inquirer 

—  elected  regional  director  of 


Oil  Luxury  Cruise 

Baltimore 
Fred  I.  Archibald,  publisher 
of  the  Baltimore  Newx-Poxt  and 
Baltimore  American,  and  Mrs. 
Archibald  are  on  a  88-day  cruise 
aboard  the  Moore- McCormack 
Lines  luxury  liner,  SS  Argen¬ 
tina. 


Obituary 


John  Ogden  Carley,  <57,  tnli- 
tor  writer  and  former  managing 
editor,  Memphix  (Tenn.)  Com¬ 
mercial  Appeal;  Feb.  20. 

*  *  * 

Clai’de  j.  Hunt,  77,  former 
wlitor  and  iiublisher,  Faribault 
(Minn.)  Daily  Neivx;  Feb.  19. 

*  *  « 

Burton  Perry  “M  o  n  k” 
Weaver,  55,  former  sportswriter 
for  the  Louixi’ille  (Ky.)  Herald- 
Poxt;  and  the  brother  of  the 
late  Ben  H.  “Buck”  Weaver, 
sports  columnist  for  the  Louix- 
cille  Timex;  Feb.  18. 

*  «  « 

Max  G.  Funke,  .53,  former 
San  Francixco  (Calif.)  Exam¬ 
iner  city  hall  reporter,  and 
liefore  that  islitor,  Boixe  (Idaho) 


William  Perkins,  S.v. 
Sioux  City  Publisher 

Sioux  City,  Dwa 

William  R.  Perkins,  jnil  her 
of  the  Sioux  City  Journal,  lon- 
orary  chairman  of  the  Ixiar  1  of 
the  Journal-Tribune  Publi  ling 
Company,  and  president  of 
Perkins  Bros.  Company,  lied 
Feb.  21  at  his  home  north  oi  lere 
after  a  lengthy  illness. 

He  was  the  son  of  G.  ..rge 
Douglas  Perkins,  who  had  pur¬ 
chased  the  Journal,  then  a 
weekly,  in  1864,  and  had 
launcheti  it  as  a  daily  leublica- 
tion  six  years  later. 

William  Perkins,  a  former 
farmer,  became  associated  with 
the  office  sup|)ly  department  of 
Perkins  Bros.  Company,  the 
Journal’s  parent  company,  in 
19(15.  In  1915  he  was  named  sec¬ 
retary  of  Perkins  Bros.,  and 
served  in  that  capacity  tintil 
1944  when  he  was  elected  presi¬ 
dent,  a  iwsition  he  held  until  his 
death. 

Late  in  1941,  the  Journal  and 
Tribune  were  consolidated  and 
ownership  of  the  combine<l  new.s- 
j)aper.s  pas.sed  to  the  Journal- 
Tribune  Publishing  Company,  of 
which  Mr.  Perkins  serve<l  as 
president  for  .some  20  years.  He 


with  Jamextown  (N.  Y.)  Poxt-  the  Philadelphia  Fashion  Group 
Journal  —  to  editor,  Eaxt  Au-  Inc.,  a  non-commercial  group  of 
rora  (N.  Y.)  Orbit,  a  weekly  leading  professional  women  in 
newspaper.  the  fashion  field. 
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ideas  for  the  new  day. 
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Capital  Newx,  later  exwutive 
secretary  to  the  mayor  of  San 
Francisco  and  general  manager 
of  the  San  Francisco  municipal 
recreation  and  park  de|>artment; 
recently.  At  the  time  of  his 
death,  he  was  director  of  public 
relations  and  advertising  for  the 
Transamerica  Corporation. 

*  *  * 

Ra.nik)LI'H  L.  Fort,  53,  former 
managing  editor  of  the  Puerto 
Rico  World  Journal,  an  English 
language  newspajjer  in  San 
Juan,  and  Puerto  Rican  corre¬ 
spondent  for  Associate<I  Press, 
later  editor  of  the  Emory  Uni- 
rerxity  Alumnux,  the  school’s 
alumni  magazine;  Feb.  22.  .4t 
the  time  of  his  death  he  was 
director  of  Publications  for 
Emory. 

*  «  * 

John  F.  Delaney,  75,  form¬ 
erly  with  the  Chicayo  (Ill.) 
Journal,  Chicayo  Record-Herald, 
Chicayo  Daily  Newx,  Chicayo 
Examiner,  Chicayo  Herald  and 
Examiner,  and  Chicayo  Ameri¬ 
can;  later  head  of  his  own  adver¬ 
tising  agency  and  supervisor  of 
public  relations  for  Cook 
County;  and  from  1931  to  1961, 
when  he  retired,  publicity  man 
for  the  Chicago  Board  of  Educa¬ 
tion;  Feb.  22. 

m  m  m 

Harry  J.  White. man,  72, 
former  publisher  of  the  Latrobe 
(Pa.)  Bulletin;  Feb.  21.  He  had 
been  associated  with  the  paper 
since  1921  and  at  the  time  of  his 
death  was  corporation  consult¬ 
ant  for  the  paper. 


was  succeedwl  in  that  post  la.st 
July  by  a  niece.  Miss  Elizabeth 
Sammons. 

Among  the  survivors  is  a  son, 
George  D.  Perkins  II,  current 
assistant  publisher  of  the  Jour¬ 
nal,  secretary  of  the  jiublishing 
company,  and  a  director  of 
Perkins  Bros. 

• 

Arthur  Nisselius,  69,  long¬ 
time  Gillette,  Wyo.,  publisher; 
Feb.  17.  He  purchased  the  Oil- 
lettc  Campbell  County  Record, 
combined  it  with  the  Cillette 
Newx  the  next  year,  sold  the 
New.s-Record  in  1928  and  repur¬ 
chased  it  in  1936.  Among  the 
sur\'ivors  is  a  son.  Jack,  eflitor 
of  the  News-Record. 

*  *  * 

David  W.  Mack,  publisher  of 
the  Greenxhury  (Pa.)  Tribune- 
Review,  Feb.  23;  He  jointnl  the 
newspaper  in  1946,  and  was 
nametl  publisher  in  1954. 

*  ♦  « 

Bruce  N.  Barnard  Jr..  40, 
vicepresident  of  the  El  Pnxo 
(Tex.)  Timex;  Feb.  22. 

*  «  * 

William  Haggard,  61,  for¬ 
merly  a  reporter  with  the 
Birminyham  (Ala.)  Aye-Her¬ 
ald;  news  editor.  New  York 
World;  news  editor.  Interna¬ 
tional  News  Service;  managing 
editor,  Washinyton  (D.  C.) 

Poxt;  photo  editor,  Philadelphia 
(Pa.)  Inquirer;  copy  editor. 
New  York  Mirror;  and  later 
chief  public  information  officer 
at  White  Sands  (N.  M.)  Missile 
Range;  Feb.  17. 
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As  a  service  to  professional  and  educational 
people  the  Cereal  Institute  maintains  a 
continuous  scientific  research  program  at 
distinguished  universities.  90,000  reprints  of 
the  Iowa  Breakfast  Studies  have  been 
distributed  over  the  past  decade. 

On  each  of  these  appeared  this  footnote: 
“This  work  was  generously  supported  by  a 
research  grant  from  the  Cereal  Institute,  Inc.' 
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to  the  betterment  of  national  nutrition 
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C:iRCLLATIO!\ 

Network  of  Stringers, 
Strong  Editorials 

By  Kenneth  R.  Byerly 


(Part  3  of  a  report  by  Pro¬ 
fessor  Byerly  of  the  University 
of  North  Carolina,  on  a  survey 
amon^  smaller-city  (under  50,- 
000  population)  dailies  whose 
circulation  exceeds  the  popula¬ 
tion  of  the  city  where  they  are 
published.) 


Two  factors  most  often  men¬ 
tioned  in  the  success  stories  of 
the  “blue  ribiwn”  newspapers  in 
this  study  were  the  maintenance 
of  alert  stringers  and  branch 
offices  in  far-flunp  circulation 
areas  and  strong  editorials  on 
local  affairs. 

Some  comments  were  as  fol¬ 
lows  : 

Snn  Rafael  (Calif.)  Inde¬ 
pendent- Jotimal — “Our  first  ob¬ 
jective  .  .  .  cover  Marin  County 
news-wise.  We  also  have  offices 
staffed  by  news,  classified  and 
display  people  in  Novato,  Corte 
Madera  and  Mill  Valley  .  .  .  each 
linked  with  our  San  Rafael  office 
by  Teletype.  We  also  have 
stringers  in  important  key  spots 
whom  we  depend  on  most  for 
such  things  as  social  items, 
women’s  activities  and  club  af¬ 
fairs.  City  Council  and  school 
board  meetings  and  all  other 
civic  programs  are  covered  by 
assigned  reporters.” 

Norfolk  (Neb.)  Newn  —  “We 
built  our  circulation  by  giving 
our  readers  a  combination  of 
regional  and  local  news  that  no 
other  paper  can  match.  We 
maintain  more  than  50  corre¬ 
spondents  in  nearby  towns.  We 
run  more  local  news  than  most 
papers  of  our  size.” 

Wenatchee  (Wash.)  World — 
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“35  local  correspondents  plus 
staffers  in  county  seats  we  serve. 
This  coverage  has  resulted  in  a 
news  hole  which  is  altove  aver¬ 
age  for  our  size  of  publication.” 

Expeiisivo  Uttveragc 

Redding  (Calif.)  Record- 
Searchlight  —  “Our  type  of 
cov'erage  is  expensive  Itecause  of 
the  large  numlter  of  motor 
routes  and  the  many  correspond¬ 
ents  needed  to  cover  the  news 
of  our  area.  Our  efforts,  from 
an  wlitorial  .standpoint,  become 
further  complicated  by  our  com¬ 
paratively  small  papt'r  .  .  .  daily 
average  18  pages  for  the  past 
year.” 

Santa  Rom  (Calif.)  Press 
Democrat  has  “strong  corre¬ 
spondents  in  every  community 
in  three  counties,  with  a  full¬ 
time  man  handling  them.” 

Snnbury  (Pa.)  Item  has  full¬ 
time  correspondents  in  Selins- 
grove  and  Lewisburg,  the  largest 
towns  in  two  adjoining  counties, 
with  three  branch  offices. 

Butler  (Pa.)  Eagle  has  “more 
than  20  correspondents  ‘string¬ 
ing’  for  us  in  the  more  heavily 
populated  areas  outside  the  city 
zone.” 


Speidal  Stress 

Special  fields  and  phases  of 
the  news  are  stressed  by  many 
of  the  37  newspapers  in  build¬ 
ing  up  their  readership: 

Santa  Rosa  (Calif.)  Press 
Democrat — “A  full  time  farm 
editor  in  the  field.  Very  thorough 
cov'erage  (possibly  exaggerated) 
is  given  to  community  events 
such  as  fiestas  and  celebrations 
for  every  town  in  our  three 
counties,  complete  with  full  page 
spreads  of  news  stories  and  pic¬ 
tures.’’ 

Hickory  (N.  C.)  Record  — 
“Our  second  edition  (more  than 
10,000  copies)  is  the  only  after¬ 
noon  newspaper  in  the  state 

■ 

^  Al  Taylor's  PtOVEN 
Coin  Oporatod  Nawstands. 

Coin-Trolled  Equip.  Corp. 

11486  Hart  St., 

North  Hollywood,  Calif, 


that  carries  an  abbreviaterl  list 
of  the  closing  Wall  Street  mar¬ 
ket.” 


CartooiiistH  Present 
Colleetion  to  JFK 


Rosehurg  (Ore.)  Netvs-Re- 
view — “Much  of  the  population 
is  rural,  .so  we  try  to  carry  a 
great  dt'al  of  personal  news  .  .  . 
get  as  many  names  as  the  news 
will  justify  into  the  paper.  Our 
policy:  ‘We  publish  a  weekly 
paper  every  day.’  ” 

Wnteri'ille  (Me.)  Sentinel  — 
“We  believe  we  have  very  good 
sports  coverage  for  the  50 
schools,  prep  schools  and  colleges 
in  our  territorj’  .  .  .  some  small, 
but  if  they  are  large  enough  to 
engage  in  sports,  we  cover  their 
events.” 

Editorials 

Only  a  few  of  the  37  higher- 
circulation,  .smaller-city  dailies 
mentioned  a  strong  editorial 
page,  aggressive  area  promotion 
and  public  service  as  key  factors 
in  their  high  readership,  but 
most  of  them  are  marked  by 
these  attributes.  Here  are  some 
comments : 

Bangor  (Me.)  News  —  “A 
.strong  editorial  policy  ...  at¬ 
tempt  to  take  a  stand  on  every 
important  issue  affecting  our 
area.” 

Norfolk  (Neb.)  News — “Our 
executive  editor  has  devoted  ex- 
clusiv’e  time  to  writing  editorials 
for  many  years.” 

Berkley  (W.  Va.)  Post-Herald 
— “The  public  generally  gives  us 
credit  for  Beckley’s  schedule<l 
airlines  airport;  organization 
and  functioning  of  the  Beckley 
.4rea  Rural  Development  Coun¬ 
cil  ;  Honey  in  the  Rock,  the  out¬ 
door  drama  of  West  Virginia’s 
birth  from  the  travails  of  the 
Civil  War;  and  other  accom¬ 
plishments.” 

In  IxM'al  Affairs 

Ashurif  Park  (N.  J.)  Press — 
“Continuity  of  management  over 
75  years  and  participation  of 
our  staff  in  local  affairs  give  us, 
we  believe,  a  deep  insight  into 
the  interests  of  our  readers,  and 
demonstrates  our  interests  in 
them.” 

Pottsville  (Pa.)  Republican — 
“Some  of  our  other  activities 
.  .  .  first  non-metropolitan  new's- 
paper  to  have  its  newsboys  sell 
War  Savings  Stamps,  soap  box 
derby  contests,  cooking  schools. 
Miss  America  contests,  Good 
Neighbor  contests  .  .  .  active  in 
war  salvage,  in  charge  of  black¬ 
outs  for  entire  area  during  the 
war,  and  headed  Civilian  De¬ 
fense  program  .  .  .  sponsor  cele¬ 
brations  such  as  Christmas  pa¬ 
rades,  theater  parties  to  raise 
funds  to  send  Christmas  gifts  to 
local  boys  in  the  service,  and 
veterans’  parades.” 

I  Next:  Late  deadlines. 


Washington 

When  President  Kenned  was 
presented  with  a  collection  of  76 
caricatures  of  him  by  wliiorial 
cartoonists  of  newspapet<  re¬ 
cently,  be  learnwl  that  tb.  car¬ 
toonists  differ  on  whether  he  is 
harder  or  easier  to  draw  than 
former  President  Eisenhower. 

A  liook  of  the  caricatur*  was 
given  to  him  by  officers  of  the 
association  of  American  Edi¬ 
torial  Cartoonists.  In  the  (I roup 
were  Scott  Long,  Minni  apolis 
Tribune;  Hart  Wood  Pittsburgh 
Pi  •ess;  .John  Stampone,  Army 
Times;  Charles  Werner,  Indian¬ 
apolis  Star,  and  .Tames  Berry¬ 
man,  Washington  Star. 

Mr.  Long  said  he  told  Mr. 
Kenn(“dy  it  \vas  more  difficult  to 
draw  his  picture  than  Gen. 
Eisenhower’s. 

“I  also  said  Eisenhower  wasn’t 
easy  either,”  Mr.  Long  added. 

In  contrast,  Mr.  Berryman 
told  the  President  he  had  no 
trouble  portraying  him  “but  I 
.still  do  have  trouble  with  Ei.sen- 
hower.” 

“With  me,  it’s  about  the  .same 
now  as  with  Eisenhower,”  Mr. 
Wood  reported.  Mr.  Werner 
agreed,  but  Mr.  Stampone  said 
he  thought  it  was  easier  to  draw 
the  former  chief  executive. 

Several  of  the  cartoonists  said 
that  in  caricaturing  Eisenhower 
they  emphasized  his  head  and 
broad  grin,  while  with  Kennedy 
the  emphasis  was  on  his  hair, 
chin  and  mouth. 

• 

Scholarship  Projfram 
For  Copley  Carriers 

Borrexjo  Springs,  Calif. 

Inauguration  of  a  Copley 
Newspaperboy  Scholarship  pro¬ 
gram  was  announced  by  James 
S.  Copley,  chairman  of  the  cor- 
IJoration  publishing  the  Copley 
newspapers,  here  last  week.  It 
will  provide  18  scholarships  an¬ 
nually  to  colleges,  business  or 
trade  schools  of  the  winners’ 
selection. 

Each  Copley  newspaper  will 
award  one  or  more  scholarships 
of  $250  to  be  used  for  tuition 
and  other  direct  educational  ex- 
jjenses.  Under  the  program  an 
individual  newspaperboy  could 
become  eligible  for  up  to  $1,000 
in  etlucational  assistance. 

Winners  will  be  selected  by  a 
committee  of  three  including 
each  newspaper’s  circulation 
manager.  A  representative  of 
public  schools  and  a  representa¬ 
tive  of  the  business  community. 
Basis  of  judgment  will  be  a 
newspaperboy’s  route  perform¬ 
ance  and  scholastic  record. 

Any  Copley  newspaperboy  is 
eligible. 
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PORTLAND 


BUTTE 


CHEYENNE 


OMAHA 


ST  LOUIS 


SALT  LAKE  CITY 


KANSAS  CITY 


Phone  the  Director  of  Public  Relations 
serving  your  territory  as  named  below. 

ED  SCHAFER— Omaha— 342-5822 

WALT  GRAYDON— Portland— CApitol  7-7771 

W.  G.  BURDEN— New  York  City— REctor  2-7440 

Ridgewood,  N.  J. — Gilbert  5-0340 

PAUL  HARRISON— Los  Angeles— MAdison  7-9211 

JOEL  PRIEST,  JR.— Salt  Lake  City— EMpire  3-1544 


General  Director  of  Public  Relations 
UNION  PACIFIC  RAILROAD 


UNION 

PACIFIC 
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UNION  PACIFIC 
RAILROAD 


ABOUT 


We  are  at 
your  service 


...where  people,  materials, 
and  products  are  transported 

the  a^tomawed 

ral  way 


NEWSPAPER  LAW 


I  I 


Omission  Can  Destroy 
Fair,  Impartial  Report 


Bv  Albert  W  o<Mlruff  Grav 


A  judgment  of  $12,500  against 
the  San  Antonio  (Tex.)  Kx- 
press  for  libel  in  the  publication 
of  a  fraud  charge  was  affirmed 
by  the  Texas  Court  of  Civil 
Appeals.  (350  S.W.2d  580) 

Under  the  head,  “Sisters  Win 
Oil  Land  Suit,”  the  Express 
reported  that  S)i)-year-old  twin 
si.sters  had  alleged  in  the  Dis¬ 
trict  Court  that  their  land  had 
l>een  fraudulently  taken  from 
them  by  their  nephew,  Beningo 
Barrera,  and  by  Enrique  G. 
Gonzalez. 

In  this  suit  against  the  Ex¬ 
press,  Gonzalez,  a  well-known 
rancher,  alleged  that  he  had  had 
no  connection  whatever  with  the 
transaction  and  that  his  name 
was  not  mentioned  either  in  the 
pleadings  or  in  the  judgment. 

Privilege  Claimed 

The  publisher  contended  that 
the  article  was  privileged  as  “a 
fair,  true  and  impartial  account 
of  the  proceetiings  in  a  court  of 
justice”  and  relied  on  the  fact 
that  Gonzalez  had  been  a  de¬ 
fendant  in  an  earlier  action  in¬ 
volving  the  sisters. 

As  a  further  defense  the  pub¬ 
lisher  maintained  that  since 
Gonzalez  had  signed  the  appeal 
Ix>nd  for  Barrera  he  had  made 
himself  a  party  to  the  suit. 

The  appellate  court  said  the 
story  correctly  stated  that  the 
sisters  had  charged  Gonzalez 
with  fraud  in  their  original 
petition,  but  faileil  to  state  that 
the  sisters  had  dismissed  the 
action  against  Gonzalez,  filed  an 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfunifies 


Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  8500,000,000  Invested 
In  Australia. 

To  kssp  in  touch  with  msrkoting, 
sdvsrtiiing,  publishing  and  graphic 
arts  in  Australia  road 
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amended  petition  in  which  the 
name  of  Gonzalez  was  not  men¬ 
tioned  and  that  the  judgment 
restoring  the  land  to  the  sisters 
was  again.st  Barrera  alone. 

The  court  said: 

“The  literally  true  .statement 
in  the  questioned  article  that 
the  District  Court  ‘returned  the 
sisters’  *  *  *  land’  imi)lied  that 
the  court  had  sustained  the 
charge  against  Gonzalez.  Gon¬ 
zalez  was  not  even  a  party  to 
the  suit  when  the  judgment  was 
rendered.  The  further  state¬ 
ment  that  ‘the  appeals  court  had 
ruled  against  Barrera  and  Gon¬ 
zalez’  made  a  false  implication 
still  stronger.  The  article  failed 
to  state  the  true  fact  that  the 
judgment  against  Gonzalez  was 
.solely  as  surety  on  the  appeal 
bond  for  costs.” 

The  article,  the  court  ruled, 
was  not  “a  fair,  true  and  im- 
|)artial”  account  of  the  proceed¬ 
ings  in  a  court  of  justice  and 
therefore,  not  privileged  at  the 
common  law  or  under  the  pro¬ 
visions  of  the  state  .statute. 

The  court  concluded : 

“A  statement  is  not  true  nor 
even  substantially  true  if  by 
implication  an  entirely  untrue 
impression  is  made  by  the  omis¬ 
sion  of  part  of  the  facts.  The 
signing  of  Barrera’s  appeal 
bond  by  Gonzalez  did  not  rein¬ 
state  him  as  a  party  to  the  suit. 

“If,  under  the  circumstances, 
it  was  reprehensible  or  blame¬ 
worthy  or  injurious  to  his  rep¬ 
utation  for  Gonzalez  to  sign  the 
appeal  bond,  it  w'as  nevertheless 
not  the  same  thing  as  defraud¬ 
ing  the  two  aged  women  of  their 
land,  which  w'as  the  effect  of  the 
statement  in  the  article,” 


A  MAJOR  REASON  WHY 
3  OUT  OF  4  NEWSPAPERS  ARE 
PRINTER  ON  GOSS  PRESSES 


LET  'ER  ROLL. — ^The  Hoe  Lithomatic  web  offset  press  built  for  Grit  at 
Williamsport,  Pa.  is  assembled  in  the  Hoe  company's  Bronx  plant  and 
undergoing  trial  runs.  It  will  be  moved  later,  in  sections,  to  Grit's  new 
production  plant  where  operations  are  scheduled  to  begin  in  July. 


18  Staffers 
Get  Awards 

Chicago 

Cash  awards  for  meritorious 
work  during  Ififil  have  been 
awarded  to  18  members  of  the 
editorial  department  of  Chi- 
cngo’s  American. 

The  grand  award  of  $(>()()  was 
shared  etjually  by  Hassal  T. 
Sullivan,  news  editor;  Clifford 
Bridwell,  chief  copy  editor;  and 
Milton  R.  Hart,  day  telegraph 
editor.  Their  citation  said  they 
represent  a  fast  working  team 
of  editors,  who  work  “calmly  and 
efficiently  in  the  midst  of  great 
excitement  and  pressure.” 

Husband  and  Wife  Win 

A  husband  and  wife  combina¬ 
tion,  Sam  and  Sheri  Blair,  were 
awarded  first  and  second  prizes 
in  the  news  category.  Harry 
Romanoff,  night  city  editor,  re¬ 
ceived  first  prize  for  enterprise 
and  Mort  Edelstein  won  second 
prize  in  the  enterprise  category. 

Wesley  Hartzell,  special  proj¬ 
ects  editor,  and  Lois  Baur,  soci¬ 
ety  editor,  were  awarded  first 
and  second  prize,  respectively, 
for  feature  writing. 

Max  McCrohon,  women’s  page 
editor,  received  first  prize  for 
women’s  page  layouts  and  Bruce 
Harrow  of  the  art  department 
won  second  prize  in  the  layout 
division. 

Wendell  Smith  won  first  prize 
in  sports  writing  and  Marc 
Michaelson,  now  travel  editor, 
took  second  prize  in  the  sports 
category. 

In  photography,  the  winners 
were  Steve  Marino  in  the  news 
field,  Frank  Berger  in  sports 
and  Steve  Lasker  for  features. 

Ed  Coudaland,  Don  Husch 


were  first  and  second,  res|)ec- 
tively  for  headline  and  caption 
writing. 

• 

$120  in  Puerto  Rieo;  j 
Fir^t  Guild  Contruet 

San  .Juan,  P.  R. 

The  Puerto  Rico  Newspajier  I 
Guild  and  the  San  Juan  Star  i 
have  signed  a  two-year  contract,  " 
which  provides  for  a  $120  mini-  ! 
mum  for  newsmen  and  photog¬ 
raphers  after  five  years. 

The  agreement  covers  e<li- 
torial,  advertising,  general  and 
administrative  departments  and 
inside  circulation. 

A  key  provision  gives  the  esti¬ 
mated  70  Star  employes  covered 
by  the  contract  a  $2.80  weekly 
contribution  toward  a  hospitali¬ 
zation  plan.  . 

Manny  Suarez  is  president  of 
the  newly-chartered  Puerto  Rico 
guild  and  Horst  Buchholz  is 
chairman  of  the  Star  unit. 


Seripps  Interests 
Buy  California  Weekly 

Rancho,  Calif. 

The  Rancho  Santa  Fe  Times 
has  been  purchased  by  interests 
associated  with  the  Scripps 
League,  which  publishes  14  daily 
newspapers  in  the  West. 

The  weekly  was  acquired  from 
Mrs.  Betty  Hillman,  widow  of 
its  founder,  David  S.  Hillman, 
who  died  recently. 

H.  Smith  Johnson,  publisher 
of  the  Del  Mar  Surfcomber,  a 
weekly,  will  take  on  additional 
duties  as  manager  of  the  Rancho 
Santa  Fe  Times.  The  Surf-  ^ 
comber  is  not  involved  in  the 
transaction.  I 
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YOUR  KEYS  DEMONSTRATE 
THE  LOW  COST  OF  COPPER 


considerably  higher  —  hut  still, 
the  price  is  so  small  that  it’s  not 
really  worthwhile  to  make  keys 
of  metals  that  rust  or  are  weak 
enough  to  twist  off  in  the  lock. 
And  notice  that  head  chain.  It’s 
made  of  cop|>er  metal,  too — solid 
brass.  Automatic  machines  knock 
chains  out  by  the  mile  at  a  cost 


so  low  that  a  quantity  user  can 
buy  them  for  less  than  a  j»enny 
apiece.  In  the  things  you  buy  or 
make,  take  the  clue  from  your 
keys.  Copper  metals  are  strong, 
lasting  and  easy  to  fabricate — and 
a  little  copper  goes  a  long  way. 

62S01A 


\Iost  keys  are  made  ot  cop{)er 
metals — and  for  good  reasons. 
These  bright  and  colorful  metals 
won’t  rust,  they  work  easily  in 
locks,  have  strength  for  hard  use. 
A  house  key  w  eighs  about  oz. — 
less  than  one  cent’s  w  orth  of  metal 
at  refinery  prices.  Fabricating, 
sales,  distribution  bring  the  cost 


AnacondA 


PROMOTION 


Statistics  Humanized 
With  Touch  of  Humor 


There’s  no  end,  either,  to  the 
number  of  ways  of  telling  the 
inside  story  of  a  newspaper’s 
audience.  This  one  invites  com¬ 
plete  readership.  .\nd  I’ll  l)et 
that  Dan  Stem  and  his  staff  had 
a  ball  putting  it  together. 


Bv  George  Vi'ill 


SPORTS  PIX — A  combination  formation;  and  New  York  Times 

presentation  and  mailing  piece  folder  promotes  International  Auto 

from  the  Philadelphia  Bulletin  Show  Section, 

head,  and  Pfoves  that  there  are  other  ways  to  an  estimated  209,200  in  1961. 


VISUAL  IMPACT  heightens  offee- 
tiveness  of  newspaper  direct  mail 
promotions.  Left,  Philadelphia  Bul¬ 
letin  booklet  uses  sports  photos 
of  the  past;  New  York  Journal- 
American  die-cut  telephone  en¬ 
closes  long-distance  timer;  San 
Jose  Mercury  &  News  booklet  fea¬ 
tures  cartoon-illustrated  reader  in¬ 
formation;  and  New  York  Times 
folder  promotes  International  Auto 
Show  Section. 


In  a  world  that  seems  to  be  second  without  a  head,  and  _ ..i  _ ...*1 

]H>|>ubted  bv  ()v(>[>lv  turned  into  furnishes  a  special  rule  for  **  '  ‘  ' 

Ltitistics,  a  inry  of  statistics  mcasurinit  number  of  kids  b.; 

.  1  .  Vi.  1  1  i.!  11  V  point  type.  Karrv  Urdanp  has 

turned  into  peoplt^and  with  a  readers  have.)  tiirnwl  out  a  Isoo'klet  that  uses 

light  and  delicate  touch — comes  Auto  ownership  is  d£‘scrit)ed  ,  *  -u  *  ♦  *1, 


RIGHT  NUMBER— A  “gim¬ 
mick”  mailing  from  the  .Vcui 


light  and  delicate  touch^omes  Auto  ovvyrship  is  descrit)^  illustrate  the  York  Jmernal- American 

as  a  breath  of  fresh  air.  by  telling  that  only  l  out  of  20  j^tes  of  the  paper’s  leadership  Paper’s  circulation 

o  supp  >  at  \  er  isers  am  tm.sn  tan  a  tar,  at  f  .  milestones  in  circulation  and  erf 

agencies  with  specific  informa-  hau  2  or  uwre  (earn  of  course.)  advertising  The  first  page  aing  field.  The  mailing  consi.sted 
tion  alMHit  what  its  readers  think.  Other  information  included  states-  “In  1905  James  J  Jef-  ^  die-cut  telephone.  The  3- 
own  and  do,  the  San  Jose  tells  that  5  of  6  have  life  insur-  fj.jpg  retired  as  heavvweight  sentencecopyisrevealedbylift- 
(CuUf.)  Mercury  and  \ewn  pub-  ance  with  $10,000  to  $19,999  the  ehampion.  In  the  same  year,  the  ^he  receiver  on  the  cut-out. 
he  rehitions-promotion  depart-  most  popular  amount  ...  7  of  Evening  Bulletin  became  the  enclosed  gimmick  proves  a 

ment  has  written  and  produced  k,  j^ve  .savings  accounts,  and  1  ig^der  in  total  circulation  among  useful  adjunct  for  the  desk  (or 
(  if  you  want  to  call  it  that,  of  4  owns  stocks  or  Ixmds,  Uncle  Philadelphia  daily  newspapers.”  recipient.  It  s  a 

says  PR  ‘l»re£-tor  Dan  Stern)  a  Sam’s  excludwl.  Subsequent  pages  show  Johnny  ‘ong-distance  phone  call  timer, 

32-page  booklet.  Say  Mha  (Vo..  Vander  Meer  of  the  Cincinnati  ^^'^h  a  Swiss  movement  that 

AlKiut  San  Jose  Mercury  and  Imonu  Reds,  who  pitched  two  successive  times  calls  up  to  six  minutes. 

ivC3(l0rS  .  rr-»*rwc?e  i  n tvk  IfkOO  A-U.,.  Fred  Lowe  has  come  up  with  a 


leader  in  total  circulation  among  useful  adjunct  for  the  desk  (or 
Philadelphia  daily  newspapers.”  P^uue)  of  the  recipient.  It  s  a 
Subsequent  pages  show  Johnny  ‘ouP-^'stance  phone  call  timer, 
Vander  Meer  of  the  Cincinnati  ^^'^h  a  Swiss  movement  that 
Reds,  who  pitched  two  successive  ^ime®  calls  up  to  six  minutes. 


News  Readers.  Average  gross  income  per  no-hitters  in  1938,  the  year  the  Lowe  has  come  up  with  a 

In  fairytale  parlance,  the  opus  family  is  presented  from  Intern-  Bulletin  achieved  leadership  in  attention-getter, 

begins  wuth  the  traditional  Owee  al  Revenue  figures,  with  the  foot-  total  daily  ad  linage;  1946,  the  *  *  ♦ 

upon  a  ttnw  .  .  .  adverttniny  showing  the  total  number  year  of  Army  backs  Blanchard  GETTING  AROUND— A  bro- 

ayeneten  and  ni  an  u  t  act  urern  returns  filed  in  the  market,  and  Davis— and  Bulletin  leader-  chure  from  the  Washington 
pleaded  with  ntwnpapern  .  .  .  4nother  page  tells  of  the  num-  ship  in  daily  department  store  (D.  C.)  Post  promoting  the 
He  jifead  witit  you,  tliey  returns  in  the  over-  linage;  1939,  when  Joe  Louis  paper’s  seven  special  Sunday 


pleaded,  “tell  us  about  your 
Readers  .  .  .  What  kind  of  mar¬ 
ket  is  he,  she  or  them?" 


$10,000  bracket.  kayoed  Tony  Galento  and  the  Travel  Sections  for  1962  is 

The  high  income  figure  leads  Bulletin  liecame  top  paper  in  headlined,  “Washingtonians  are 
isily  into  the  .story  that  6  out  daily  retail  linage.  fToing  places.”  The  folder  out- 

F  7  travel  to  work  by  car.  The  »  ♦  *  lines  per  household  incomes  of 

gate  copy  at  the  bottom  of  this  GO  GO  GO _ An  S-naee  mail-  the  nation’s  top  ten  counties. 


easily  into  the  .story  that  6  out  daily  retail  linage. 


The  light-hearted  text,  illus-  -  travel  to  work  by  car.  The  »  ♦  *  lines  per  household  incomes  of 

trated  with  frisky  line  cartoons,  a^ate  copy  at  the  bottom  of  this  GO  GO  GO _ An  8-page  mail-  the  nation’s  top  ten  counties, 

romps  through  one  .statistic  after  page  tells  the  service  station  jne  piece'  promoting  the  New  number  of  passports  issued,  and 
another,  sugar-coating'  the  data  ^ales  for  the  past  two  years,  and  York  Times  1962  International  transportation  and  hotel  and 


another,  sugar-coating  the  data  ^ales  for  the  past  two  years,  and 
with  a  good  humored  irrever-  1-year  gain. 


ence,  sandwiching  chuckles  in  One-fact-to-the-page  presenta- 
l>etw-een  the  facts.  Even  the  foot-  ^jons  tell  about  vacations,  use  of 
notes  carry  out  the  tongue-in-  eommercial  planes,  cigarette 
cheek  technique.  Deliberately  omnkine'.  beer  and  whiskv  con- 


the  1-year  gain.  Automobile  Show  Section  (April  resort  linage  of  D.C.  papers 

One-fact-to-the-page  presenta-  22),  uses  the  ivord  “go”  as  its  *  ♦  ♦ 

tions  tell  about  vacations,  use  of  visual  gimmick.  The  “o”  on  the  BROADCAST  DATA — A 
commercial  planes,  cigarette  cover  is  an  automobile  speed-  research  report  from  the  Rtch- 


cheek  technique.  Deliberately  smoking,  beer  and  whisky  con-  ometer.  On  the  page  on  the  (Va.)  Times-Dispatch  and 

omitted  are  the  basic  market  sumption.  Sketches  of  shopping  Times’  linage  leadership,  the  Mews-Leader  details  household 
statistics  that  any  space  buyer  compare  favorite  shopping  letter  is  replacetl  by  a  gold’ seal,  coverage  of  radio  and  tv  sta- 

Vioe  r»Ti  hic  H<>cLr  nr  iti  thA  i  .  _  _ _ _ 1!a r>:_ i _ J 


has  on  his  desk,  or  in  the  libraiy,  d^ys. 
in  Market  Data  annuals  and 


,ys.  On  the  last  page,  with  emphasis  tions  in  metropolitan  Richmond. 

“Sometimes  our  folks  run  out  on  the  spring  market  for  cars, 
of  dough  .  .  .  (ei'en  as  you  and  the  “o”  is  indicated  by  the  PER.SON'AL  NOTES 


m^azines.  *  j  _ _ of  dough  .  .  .  (et'en  as  you  and  the  “o”  is  indie 

Each  art-dominated  page  /  •'  ,  '  •'  j  i  • 

gets  across  a  single  point.  For  ^  preludes  data  on  gasoline  and  picture  of  a  daisy, 

example,  one  page  .states:  “BV  bank  credit  cards.  »  * 

found:  Hes  mostlu  married  to  The  final  spread  carries  a  GROWTH  — A 


PER.SONAL  NOTES 


fotind:  He’s  mostly  married  to 

her."  The  footnote:  “*True  in  tipped-in  new.^print  miniature  produced  for  the  .Albuquerque  was  telegraph  editor  and  assist- 

90.1%  of  the  cases."  The  car-  of  the  paper,  with  the  banner  (N,  M.)  Tribune  and  Journal  ant  copy  desk  chief, 

toon  shows  arm-in  arm  couple,  head,  “Open  me  up!”  Inside  by  the  Scripps-Howard  News-  *  *  ♦ 


cture  ot  a  daisy.  rjll  Brooks  has  become  the 

*  *  *  Lafayette  (Ind.)  Journal  and 

GROWTH — A  presentation  CounVr’.<?  promotion  director.  He 


with  papa’s  eye  focused  on  a  spread  says,  reser\'ed  loi 
passing  ankle.  The  back  cover  ends  on  i 

The  page  on  family  size  tells  along  with  Mitch”  note 
that  “these  folks  have  1  and  "  “you  may  think  that  this 


spread  says,  “reser\'ed  for  you.”  papers  promotion  and  research 
The  back  cover  ends  on  a  “sing  department  tells  a  story  of  spec- 


papers  promotion  and  research  Arthur  S.  Goldenberg  has 
department  tells  a  story  of  spec-  been  named  sales  manager  for 
tacular  growth:  “From  a  dot  on  Riverdale,  Inc.,  a  New  York  pro- 


that  “these  folks  have  1  and  "  “you  may  think  that  this  is  the  the  map  to  a  $‘A-billion  dollar  motion  agency.  He  was  formerly 
kids  per  family."  (The  illustra-  end  .  .  .  but  there’s  no  end  in  market  place  in  a  few  short  with  FamRj/  BVeW}/ and  Hearst 


tion  of  two  kids  shows  the  sight  for  San  Jose." 
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EDITOR  &  PUBLISHER 
NEWSPAPER  PROMOTION 


AWARDS 


g_%3^ 


Sponsored  in  cooperation  with  the 
National  Newspaper  Promotion  Association 


Deadline  for  entries:  March  30,  1962 


For  27  years  newspap)cr  promotion,  public  rela¬ 
tions  and  research  directors  have  submitted  their 
outstanding  efforts  in  E&P’s  annual  promotion 
contest.  The  competition  has  grown  both  in  vol¬ 
ume  and  stature,  with  presentation  of  the  awards 
adding  to  the  prestige  and  importance  of  promo¬ 
tion  and  the  promotion  manager  within  the  news¬ 
paper  industry  ...  as  well  as  providing  an  inter¬ 
change  of  ideas. 

The  competition  for  the  best  promotion  of  1961 
has  an  added  dimension  with  both  the  judging  of 
the  contest  and  the  presentation  of  awards  taking 


place  in  Montreal,  adding  true  international  as¬ 
pects.  The  awards  will  be  presented  at  the  NNPA 
annual  convention  at  the  Queen  Elizabeth  Hotel, 
Montreal,  May  13-16. 

A  total  of  18  first  prizes  and  36  Certificates  of 
Merit  will  be  awarded  in  nine  classifications  and 
two  circulation  groups. 

Special  note;  Entries  shipped  jrom  the  US.  must 
be  kept  simple,  unadorned  and  with  a  minimum 
of  decoration,  to  avoid  Canadian  Customs  charges. 
Fancy  entries  will  be  assessed  for  commercial 
value.  Ship  early  to  facilitate  customs  clearance. 


•COMPETITION  RULES  AND  GENERAL  INFORMATION 


CLASSIFICATIONS 
A  First  Prize  plaque  and  two  Merit 
Award  Certificates  will  be  presented 
to  newspapers  with  over- 1 00,000  cir¬ 
culation,  and  newspapers  with  circu¬ 
lation  under- 1 00,000  in  the  following 
categories: 

1.  Notional  Advertising  Promo¬ 
tion— Trade  Papers.  Entries  to  con¬ 
sist  of  a  series  of  six  or  more  adver¬ 
tisements,  published  during  the  calen¬ 
dar  year  1961,  in  one  or  more  trade 
or  business  publications,  and  submit¬ 
ted  in  scrapbook  or  portfolio  form, 

2.  Notional  Advertising  Promo¬ 
tion— Direct  Moil.  Entries  to  consist 
of  a  single  direct  mail  piece  or  a 
complete  direct  mail  campaign  pre¬ 
pared  during  1961. 

3.  National  Advertising  Promo¬ 
tion-Presentations.  Entries  to  con¬ 
sist  of  a  single  presentation  designed 
to  obtain  general  advertising,  either 
general  presentation,  or  for  a  single 
classification  or  account. 


4.  Retail  Promotions:  Entries  to 
include  any  effort  during  1961  to  ob¬ 
tain  retail  advertising,  including  ads, 
direct  mail,  or  any  other  media. 

5.  Retail  Presentations — Entries  to 
consist  of  a  single  presentation  de¬ 
signed  to  obtain  retail  advertising, 
either  for  the  entire  classification,  an 
individual  account,  or  group  of  ac¬ 
counts. 

6.  Classified  Promotion— Entries  to 
consist  of  a  campaign  designed  to 
obtain  classified  advertising  during 
1961,  consisting  of  advertisements  in 
your  own  newspaper  or  other  local 
media,  direct  mail,  or  presentations. 

7.  Circulation  Promotion — Entries 
to  consist  of  any  form  of  printed  pro¬ 
motion  used  to  obtain  circulation,  in¬ 
cluding  any  or  all  media,  and  directed 
at  either  the  newspaper  reader,  or 
through  the  carrier  organization. 

8.  Public  Relations  Promotion  — 
Awards  for  the  most  outstanding  sin¬ 


gle  public  relations  activity  sponsored 
by  a  newspaper  during  1961.  Submit 
in  scrapbook  form. 

9.  Research — Awards  for  the  out¬ 
standing  research  project  performed 
by  or  for  a  newspaper  during  1961. 

GENERAL  RULES 

Entries  must  consist  of  promotion 
prepared  by  a  newspaper  or  news¬ 
paper  representative  during  the  cal¬ 
endar  year  1961. 

Elaborate,  expensive  or  hand-lettered 
and  decorated  entries  are  discour¬ 
aged.  Keep  entries  simple,  and  neat. 
Where  possible,  document  entries 
with  summary  of  purpose  of  the  entry, 
results,  and  any  other  pertinent  infor¬ 
mation  for  the  judges. 

Continuing  themes  or  programs  will 
not  be  eligible  if  they  have  won  first 
awards  in  the  past  three  competitions. 
All  entries  must  be  labeled  as  to 
classification,  name  of  newspaper,  and 


circulation  division.  Make  as  many 
entries  as  you  like.  But  each  entry 
must  be  labeled. 

Each  entry  must  clearly  indicate  the 
circulation  group  (over  or  under  100,- 
000)  in  which  it  is  submitted.  Non- 
conforming  entries  will  be  disquali¬ 
fied. 

Entries  are  to  be  submitted  addressed 
as  follows:  NNPA-Editor  &  Publisher 
Promotion  Contest,  c/o  Montreal  Star, 
245  St.  James  Street,  W,,  Montreal  I, 
Quebec,  Canada. 

Ship  all  entries  post  or  express  paid. 
No  collect  packages  will  be  accepted. 
No  entries  will  be  returned  by  the 
awards  committee.  Entrants  may  make 
their  own  arrangements  for  return  of 
entry  at  the  NNPA  Convention.  All 
award-winning  entries  will  bo  kept  for 
exhibit  during  1962. 

The  decisions  of  the  judges  are  final. 
Entries  must  be  shipped  so  as  to  ar¬ 
rive  at  Montreal  no  later  than  March 
30,  1962. 


EDITOR'S 
EGO  .  .  . 

That  nagging,  bragging, 
neuer-done  determination 
to  haue  the  best-looking, 
widest-read  paper,  period. 

We  cater  to  editorial  ego. 
Ergo,  the  lively  tabloids 
printed  in  Washington  by 

NATIONAL 

PUBLISHING 

COMPANY 

come  closer  than  most  to 
weekly  perfection. 

We  print  two-color  news¬ 
papers  by  web  offset  for 
many  professional,  trade 
and  industry  associations^ 

National  magazines  too, 
by  fast,  four-color  web 
letterpress.  A  match  for 
top  editorial  quality. 

Our  set-print-bind-and- 
mail  operation  is  under 
one  large  roof.* 

This  speeds  transmission 
of  news  to  readers.  And 
by  intelligent  use  of  our 
versatile  equipment  we 
can  help  to  reduce  strain 
on  the  publisher's  pocket. 

*At  301  N  Street  Northeast, 
Washington  2,  D.C.  Telephone-. 
Area  code  202  DEcatur  2-4014 


The  Weekly  Editor 

INTO  OUTER  SPACE 
By  Rick  Frie<lnian 


Photos  of  the  son  atop  i  luxik- 
case  could  l)e  seen  in  H  r  pic¬ 
ture. 

City  Editor  Tom  Wen,,  i,  who 
took  the  front-page  photc,  rote 
in  his  regular  column  that  the 
son’s  letter  began:  “I  iven’t 
received  the  Record  fi  i  two 


Time  was  when  the  weekly 
press  stayed  within  the  bound¬ 
aries  of  its  own  town  or  county 
and  seldom  strayetl  into  the  wide 
world  of  state  and  national 
news.  But  times  have  changed. 

Local  news  is  utill  the  back¬ 
bone  of  the  weekly,  but  state 
and  national  stories  are  finding 
their  way  into  its  pages  with 
increasing  frequency. 

Two  big  news  breaks  in  re¬ 
cent  weeks  give  proof  of  this 
new  dimension.  One  was  Colonel 
John  Glenn’s  orbital  flight;  the 
second  was  George  Romney’s 
entrance  into  the  Michigan  gu¬ 
bernatorial  race. 

Some,  might  find  it  hard  to 
picture  a  5,800  ABC-circulation 
weekly  in  Virginia  with  its  own 
correspondent  fully  accretlited 
and  on  the  job  at  Cape  Canav¬ 
eral,  but  this  is  what  the  War- 
revton  Fauquier  D  e  m  o  c  r  a  t 
pulled  off. 

Barbara  H.  Jenkins,  a  house¬ 
wife,  had  been  vacationing  in 
Vero  Beach,  Fla.,  when  she  re¬ 
quested  through  a  friend  that 
Democrat  Editor/ Publisher  Hu¬ 
bert  B.  Phipps  let  her  cover  the 
space  shoot.  Mr.  Phipps  agreed. 
Managing  Editor  John  Eisen- 
hard  had  no  trouble  securing 
accreditation  for  her  from 
NASA.  He  instructed  Mrs.  Jen¬ 
kins,  who  had  no  journalism 
background,  to  write  what  she 
saw  and  not  try  to  be  a  reporter. 

Every  morning  from  Jan.  27 
on,  whenever  a  blast-off  was 
scheduled  and  weather  reports 
varied  “from  so-so  to  good,” 
Barbara  Jenkins  got  up  at  12:30 
a.m.  and  drove  the  60  miles  from 
her  winter  home  at  Vero  Beach 
to  Cocoa.  There  she  Iwarded  the 
press  bus  with  other  correspond¬ 
ents  for  the  pre-dawn  vigil  at 
the  Cape. 

When  Colonel  Glenn  took  off 
Feb.  20,  she  telephoned  an  eye- 
witness  account  which  appeared 
in  the  Democrat  tw'O  days  later. 

‘Clear  and  Beautiful' 


her  trip  on  the  press  bus,  and 
her  first  glimpse  of  the  rocket: 

Soon,  far  off  in  the  distance 
to  the  left  we  saiv  ivhat  looked 
like  a  slim  shiny  silver  pencil 
upside  down,  poised  within  a 
yiant  rosy  red  labyrinth  of 
metal  illuminated  on  all  sides 
by  the  brighte.st  beams  of  light 
I’ve  ever  seen.  It  was  a  mag¬ 
nificent  sight,  with  a  round,  full 
moon  oi-erhead. 

After  noting  Colonel  Glenn’s 
api>earance  and  entrance  into 
the  space  capsule,  Mrs.  Jenkins 
reiwrted  how,  at  7  a.m.,  they 
allowed  the  correspondents  to 
use  the  phones. 

.4  mail  dash  for  the  half  circle 
of  little  booths  down  front  en¬ 
sued  ...  I  was  one  of  the 
fortunate  ones  with  my  o2vn 
phone. 

And  this  was  Mrs.  Jenkin’s 
de.scription  of  the  blast-off : 

.  .  .  the  delays  and  troubles 
melted  away  as  the  countdoum 
reached  zero  at  9:U7  and  the 
rocket  rose  majestically,  like  a 
w'hite  ball  of  fire.  Up,  Up,  Up. 

For  three  minutes,  as  the 
rocket  asceyided  into  the  flaw¬ 
less  .sky,  .some  of  the  most  talka¬ 
tive  people  in  the  world,  the 
newsmen  around  me,  were  ut¬ 
terly  qtiiet.  Then  the  white 
vapor  trails  were  all  that  re¬ 
mained  for  us  to  see. 

Tbe  Democrat’s  second  front¬ 
page  piece  by  Mrs.  Jenkins  was 
taken  from  an  earlier  report, 
discussing  the  press  facilities. 

The  Democrat  ran  an  extra 
100  copies  Feb.  22,  and  sold  out. 
By  the  following  day  there  were 
calls  from  newsstands  which 
couldn’t  be  filled. 

Ix»ral  Touch 

The  Reading  (Pa.)  Berks 
County  Record  found  a  home¬ 
town  touch  in  the  orbit  story. 
A  front-page  head  Feb.  21  in 
the  22,000-circulation  Wednes¬ 
day  tabloid  read: 

Local  Man  Had  Personal 

Interest  in  Glenn’s  Historic 


weeks  now  —  don’t  believ.  they 
can  find  the  ship.” 

I.UIS  of  Koinncy 

The  Birmingham  (Mid.  i  Ec¬ 
centric  on  Feb.  15  providul  the 
example  of  hea\'y  coverage  on 
a  story  that  was  state,  national, 
and  also  local.  The  12,448  ABC- 
circulation  weekly  is  in  a  De¬ 
troit  suburb,  and  George  Rom¬ 
ney  lives  in  Bloomfield  Hills, 
l)art  of  the  paper’s  circulation 
area. 

An  eight-column  head  across 
the  to])  of  the  page  and  ulx)ve 
the  flag  read:  “George  Romney 
Enters  State’s  Gubernatorial 
Race.” 

The  eight  -  columns  -  across 
story,  written  by  Les  Langlois, 
city  editor,  had  two  pictures  in 
it.  One  was  of  the  .state  capitol 
with  a  cut  of  Romney  inserted 
in  the  comer.  The  caption  un¬ 
der  it  read:  “Eyes  State  ('api- 
tol.”  The  second  was  a  cartoon 
by  George  Peters  of  Romney 
driving  a  Rambler  inside  a  cir¬ 
cle  and  holding  a  large  hat. 
The  caption  read:  “In  the  Ring.” 

In  Editor  Emeritus  George 
R.  Averill’s  “This  and  That” 
column  on  the  front  page,  he 
discussed  Mr.  Romney’s  candi¬ 
dacy. 

Inside  the  paper  one  could 
find  a  press  conference  picture 
of  George  Romney  and  his  fam¬ 
ily;  an  editorial  titled  “Citizen 
Level  Leadership”  which  con¬ 
cerned  Romney;  the  text  ot 
Romney’s  statement  announcing 
his  decision  to  seek  the  nomina¬ 
tion  for  governor;  a  story  on 
how  pleased  his  fellow’-Oakland 
County  Republicans  were  that 
Romney  mentioned  them  on 
“Meet  the  Press”  the  Sunday 
before  (Oakland  is  the  Eccen¬ 
tric’s  home  county) ;  and  a  .story 
on  Mrs.  Romney. 

The  last,  written  by  Shirley 
Adams,  women’s  editor,  was  a 
personal  interview  which  gave 
some  insight  into  the  wife  of 
America’s  newest  ]K>litical  fig¬ 
ure. 


The  weekly  ran  two  bylined 
stories  by  Mrs.  Jenkins  on  Page 
One.  Tbe  first  started  with  this 
lead: 

Up  at  12:30  this  morning,  I 
ivaited  to  hear  the  2  o’clock 
weather  report  before  leaving 
for  my  assignment.  The  night 
had  been  clear  ami  beautiful  at 
Vero  Beach  and  I  hoped  that 
it  would  be  the  same  at  Canav¬ 
eral. 

Mrs.  Jenkins  then  described 


Space  Flight. 

Under  it  was  a  five-column 
picture  of  a  man  watching  a 
television  screen  at  the  moment 
the  rocket  was  ascending. 

The  caption,  boldfaced  “HIS 
SON  HELPED  MAKE  HIS¬ 
TORY,”  explained  that  he  was 
holding  a  letter  from  his  sailor- 
son,  a  machinist’s  mate  aboard 
the  U.  S.  Powers,  a  destroyer 
with  the  Navy  recovery  fleet  as¬ 
signed  to  cruise  the  area  where 
Colonel  Glenn  landed. 


New  Dimension 

Romney  and  Glenn  are  good 
examples  of  state  and  national 
stories  which,  when  handled 
well,  add  a  new  dimension  to 
weekly  coverage.  In  all  three 
instances  they  were  subordi¬ 
nated  to  important  local  stories 
in  the  three  weeklies. 

The  lead  piece  in  the  Demo¬ 
crat  on  Feb.  22  was  an  an¬ 
nouncement  of  the  tentative 
county  budget.  The  lead  head- 
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liiu  11  the  tabloid  Record  in- 
forini'l  that  state  political  ex- 
j)ert  were  confident  Berks 
Conn'”  would  retain  its  status 
as  a  I'parate  confjressional  dis¬ 
trict  The  lead  stor>’  in  the  Ec- 
centri'.  was  on  an  airport  plan 
which  inipht  send  jets  flying 
over  Birmingham. 

long  as  weeklies  remem- 
Itcr  'hat  their  main  function  is 
the  lissemination  of  local  news 
—  i-i  the  atiove  three  pai)ers 
hav»‘  —  wading  into  farther-out 
wati  rs  iK'casionally  can  Ije  an 
interi-.'ting  excursion. 


Senators’  Wives  Turn 
Out  Newsy  Columns 


Washington”  was 
four  or  five  New 
papers,  including 
Kast. 


carried  by 
York  state 
Manhattan 


For  a  larger  Audience 


Bv  Marv  Munro«*  un<l  (i«*rrv  Van  «ler  Heuvel 


THURSDATA 


HO.ST-MODERATOR  —  Du- 
Pree  .Jordan  .Jr.,  publisher  of 
Jordon  Enter  prise  Weekly 
Newspajiers,  Atlanta,  Ga.,  re¬ 
cently  completetl  a  series  of 
television  programs  which  fea¬ 
tured  di.scussions  with  religious 
leaders  on  current  news  topics. 
Mr.  lordon  is  a  deacon  in  the 
Baptist  Church. 


OPKN  HOUSE  —  Twin  City 
Suburban  Newspa|)ers,  Hopkins, 
Minn.,  held  an  ojK-n  house  at 
its  new  offset  ])lant  Feb.  17.  In¬ 
vitations  were  on  Linofilm  jihoto 
(laper. 


Washington 

Swelling  the  ranks  of  Wash¬ 
ington  columnists,  and  giving 
their  husbands  a  run  for  their 
money  in  newspaper  space  is  a 
small  group  of  Senate  wiv’es. 

Proud  of  their  amateur  stand¬ 
ing  these  Capitol  Hill  insiders 
are  a  valued  and  valuable  news 
.source  to  small-town  (“ditors. 

Their  articles  are,  for  the 
most  part,  non-|)olitical,  and  are 
authenticated  by  a  “high  level 
.source”  no  farther  removed 
than  his  pipe  and  slippers  in 
the  living  room. 

All  apparently  have  achieve<l 
that  nir\'ana  of  newspaperdom 
—  all  praise  and  no  criticism. 

“I  just  don’t  write  anything 
controversial,”  is  the  general 
explanation. 

The  columns  are  a  trip  back- 
-stage  into  .social  and  sometimes 
legislative  Washington.  Written 
I)articularly  for  women,  most  of 
the  writers  are  surprised  to 
learn  that  they  have  just  as 
many  male  readers. 


l.ine  from  I>uraine’ 


SUBSCRIPTION  DRIVE  — 
“Tag-.'jOO”  was  the  theme  of  a 
children’s  contest  to  gain  .'jOO 
sub.scril)ers  for  the  Parma 
(Idaho)  Review.  First  prize 
was  a  iK)ny.  Subscription  rates 
were  cut  from  $4  to  $3  a  year 
for  the  contest  by  Theron 
Gough,  editor/ publisher. 


CLOSED  —  Suspension  of  the 
Berkeley  (Calif.)  Review,  a.  two- 
year-old  weekly,  has  been  an¬ 
nounced  by  Orr  Kelly,  editor/ 
publisher.  The  failure  of  adver¬ 
tising  income  to  meet  costs  was 
given  as  the  cause.  Last  Novem- 
l)er  the  Review  converted  its 
3,000-i)aid  circulation  into  a  15,- 
000  controlled-circulation  i)aper. 
.  .  .  The  Rolla  Central  Mi.<mouri 
Herald,  a  95-year-old  weekly, 
ceased  publication  Feb.  23.  Rolla 
is  .served  by  the  Rolla  Daily 
•Vcic.s. 


I 


‘BREAKING  OUR  HEART!’ 
—  The  New  Plymouth  (Idaho) 
Pnyettc  Valley  Setitinel  is  hav¬ 
ing  success  with  its  method  of 
notifying  subscribers  that  re¬ 
newal  i)ayments  are  due.  In¬ 
stead  of  mailing  notices,  a  rub- 
l)er  stamp  is  used.  The  first 
mes.sage  says:  “In  a  month  your 
subscription  will  run  out.”  The 
second  one:  “In  a  week  your 
subscription  will  run  out.”  The 
third:  “Parting  is  such  sweet 
sorrow.” 


Mrs.  Gale  McGee,  wife  of  the 
Democratic  Senator  from  Wy¬ 
oming,  has  had  the  distinction 
of  having  her  column,  “A  Line 
From  Loraine,”  run  alongside 
the  editorial  column  of  the 
Powell  Tribune  which  recently 
won  the  State  Press  Association 
award  for  best  makeup  of  an 
editorial  page. 

Mrs.  McGee  feels  that  .she 
was  pressured  into  starting  her 
column  l)ecause  of  precedent. 
Earlier  columns  had  been  writ¬ 
ten  by  the  wives  of  Senator  Mc¬ 
Gee’s  predecessors.  Mrs.  Joseph 
C.  O’Mahoney’s  column  ranked 
.-second  only  to  Drew  Pearson  in 
a  poll  conducted  by  the  Univer¬ 
sity  of  Wyoming.  Mrs.  McGee 
found  column  writing  was  ex- 
l>ected  of  her.  Some  17  Wy¬ 
oming  ])apers,  including  7 
dailies,  carry  “A  Line  From 
Loraine.” 

Ellen  Proxmire,  wife  of  Dem¬ 
ocratic  Senator  William  Prox¬ 
mire  of  Wisconsin,  said  she  felt 
she  was  pressured  into  writing 
a  column  because  none  of  the 
state’s  newspapers  would  run 
her  husband’s  newsletters.  In 
her  column,  .she  said,  she  tries 
to  give  the  public  an  under¬ 
standing  of  the  problems  faced 
by  a  Senator  and  his  family 
as  well  as  an  idea  of  how  the 
Pro.xmires  live,  their  interests 
and  doings  in  the  Capital. 


Mrs.  Proxmire’s  “Capitol  Cas- 
•serole”  may  be  a  purely  woman’s 
angle  story  or  it  may  center  in 
her  husband’s  office  (such  as 
the  column  on  “dreamworld 
only”  replies  to  letters  from 
constituents).  In  addition  to 
writing  a  column  and  caring 
for  her  four-months  old  baby, 
Mrs.  Proxmire  also  works  two 
days  a  wt'ek  in  her  husband’s 
office.  She  is  a  former  executive 
secretary  of  the  Wisconsin  Dem¬ 
ocratic  Party  and  editor  of  its 
paper. 

Mrs.  John  Sherman  Cooper, 
wife  of  the  Republican  Senator 
from  Kentucky,  has  l)een  writ¬ 
ing  a  column  for  about  four 
years. 

“I  started  it,”  she  .said,  “to 
thank  i)eople  who  had  been  so 
kind  during  the  ’56  campaign. 
Now  I  enjoy  doing  it  liecause 
I  find  that  I  notice  everything 
more  than  I  used  to  —  I  am 
more  aware.” 

Mrs.  Cooper  writes  her  col¬ 
umn  everj’-  other  week  and  it  is 
carried  in  60  or  70  newspapers 
including  four  dailies.  It  is  writ¬ 
ten  in  the  form  of  a  letter  and 
each  paper  carries  its  own  head¬ 
ing. 


Not  A  Society  (iolumn 


Mrs.  Wallace  F.  Bennett  of 
Utah  is  a  fairly  new  recruit 
to  the  ranks  of  columnists,  as  is 
Mrs.  Jacob  Javits  of  New  York. 

Mrs.  Bennett’s  column,  “It 
Happened  in  Washington,”  is 
written  once  a  week.  Mrs.  Ben¬ 
nett  stresses  that  it  is  not  a 
society  column  although  some 
editors  would  have  her  write 
more  about  what  Utahns  are 
doing  in  Washington. 

“I  write  about  anything  that 
is  current  and  interesting,”  she 
.says,  “including  important  so¬ 
cial  events.”  Her  column  is  car¬ 
ried  by  35  papers  including  the 
Ogden  Standard-FJxaminer  and 
the  Provo  Herald.  Mrs.  Bennett 
says  she  has  had  no  special 
training  but  she  likes  to  write. 
She  was  a  music  major  in  col¬ 
lege  and  has  written  a  series 
on  composers  for  children  for 
her  church  publication. 

Mrs.  Javits,  former  Broad¬ 
way  actress  and  theatrical  pro¬ 
duction  assistant,  does  her  re¬ 
porting  from  June  to  October, 
since  that  is  the  time  she  lives 
in  Washington.  She  l>egan  by 
doing  an  occasional  article  and 
started  doing  a  regular  column 
last  year.  “Senator’s  Wife  In 
Washington”  or  “Report  from 


Mrs.  Prescott  Bush,  wife  of 
the  Republican  Senator  from 
Connecticut,  has  lieen  doing  her 
column  since  1953.  Coming  from 
a  large  family  who  keep  in 
touch  by  letter,  Mrs.  Bush  found 
it  but  a  short  step  to  writing  for 
a  larger  audience.  Her  column 
“Washington  Life  of  a  Senator’s 
Wife”  is  carried  by  about  18 
jKipers  including  the  New  Haven 
Reyistcr,  Bridfjeport  Telegram 
and  the  Hartford  Times. 

Senator  John  .1.  Williams, 
Democrat  of  Delaware,  who  lays 
claim  to  lieing  the  only  Senator 
who  doesn’t  send  out  a  news¬ 
letter  nor  has  a  press  relations 
man  on  his  staff,  is,  neverthe¬ 
less,  proud  of  his  wife’s  jour¬ 
nalistic  efforts. 

“They  all  brag  al)out  the  col¬ 
umn  to  me,”  he  said.  “It’s  writ¬ 
ten  from  a  woman’s  angle  but 
a  lot  of  men  read  it  from  a  news 
angle.  I  read  it.  I  find  out  what 
women  are  doing.” 

The  Senator  .said  there  is 
nothing  controversial  in  the 
column  and  “if  they  don’t  like 
it  they  don’t  have  to  read  it.” 

Explaining  how  the  column, 
“Washington  (Chatterbox,”  got 
started,  the  Senator  said  it  was 
“like  topsy.  It  just  grew.”  Mrs. 
Williams  sent  in  a  few  news 
items  to  the  ])apers  and  they 
asked  for  more.  “It  was  all  her 
idea.” 

As  for  his  own  public  rela¬ 
tions  the  Senator  said: 

“If  I  got  anything  worth  put¬ 
ting  in  the  papers,  I  can’t  keep 
it  out.  Otherwise  I  can’t  get  it 
in.” 


Future  Journalists 
Active  in  12  States 


Norman,  Okla. 

Future  Journalists  of  Amer¬ 
ica,  without  national  dues,  is 
operative  in  12  states,  primarily 
at  the  high  school  level. 

Sigma  Delta  Chi,  chapters 
have  assisted  in  organizing  FJA 
units  in  some  areas,  according 
to  John  H.  Casey,  national  pres¬ 
ident. 

Theta  Sigma  Phi,  national 
.society  for  women  in  journalism, 
has  virtually  “adopted”  the  FJA 
organization  as  a  development 
project  integrated  with  its  “Tal¬ 
ent  Sparks  Program.” 

In  three  to  five  years  Future 
Journalists  of  America,  founded 
here  three  years  ago,  may  l)e  as 
well  and  favorably  known  as 
Future  Farmers  of  America, 
Future  Homemakers  of  America 
or  Future  Teachers  of  America, 
Professor  Casey  said. 
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Jan.  Linage 
Gain  of  3% 

A  Good  Start 


A  3%  gain  in  total  newspaper 
advertising  linage  for  the  month 
of  Januaiy  heljied  dailies  in  52 
Media  Record  cities  off  to  an  op¬ 
timistic  start  for  the  New  Year. 

Total  linage  hit  201,348,000 
lines,  up  2.9%  over  the  195,066,- 
000  lines  scored  in  January  of 
1961. 

General,  off  1.5%,  and  .Auto¬ 
motive,  down  2.9  %p,  were  the 
only  classifications  showing  a 
decline  for  the  month. 

The  five  other  classifications 
gained  as  follows;  Display, 
2.5%;  Classified,  4.0%;  Retail, 
2.9%;  Department  Store,  0.5%f, ; 
and  Financial,  16.2%. 

City-by-city  figures  follow: 


1962  1961 

AKRON,  OHIO 

Beacon  Journal-e  1,949,696  1,699,167 

IBaacon  Journal-S  ...  753,231  771,600 


January  IN'ewspaper  Linagr — 52  Citirn 

M;uni|>ilfKl  b>  KUITUR  A  Pt'lil.lSIIKR  from  Media  Record  Mraaurement. I 


Linage 

I.inage 

%  of 
Previ¬ 
ous 

E&P 

Total  Adverfising 

This  Year 

Last  Year 

Year 

Index 

January  1962  . . 

201,348,000 

195,666,000 

102.9 

99.8 

Decemlier  1961  . 

242.786,000(61) 

238,724,000(60) 

101.7 

100.9 

Display 

January  1962  . . 

145,633,000 

142,115,000 

102.5 

98.5 

December  1961  . 

191,986,000(61) 

190,464,000(60) 

100.8 

99.8 

Classified 

January’  1962  . . 

55,715,000 

53,551,000 

104.0 

103.2 

December  1961  . 

50,800,000(61) 

48.260,000(60) 

105.3 

105.1 

Retail 

Januaiy  1962  . . 

108,390,000 

105,352,000 

102.9 

102.1 

December  1961  . 

154,269,000(61) 

152,545,000(60) 

101.1 

100.9 

Department  Store 

Januaiy  1962  . . 

37,637,000 

37,434,000 

100.5 

97.6 

December  1961  . 

56,291,000(61) 

54,237,000(60) 

103.8 

99.4 

General 

January  1962  . . 

18,715,000 

19,003,000 

98.5 

83.0 

December  1961  . 

23,294,000(61) 

24,803,000(60) 

93.9 

89.6 

.Vutomotive 

Januaiy  1962  . . 

10,713,000 

11,038,000 

97.1 

97.8 

Decem^r  1961  . 

8,861,000(61) 

8,506,000(60) 

104.2 

96.9 

Financial 

January  1962  . , 

7,815,000 

6,722,000 

116.2 

128.4 

December  1961  , 

5,562,000(61) 

4,610,000(60) 

120.6 

126.1 

IMPORTANT  NOTICE 
Tha  linage  tabulations  shown  he  r  have 
been  compiled  by  Madia  Records  c  tor 
exclusive  publication  by  Editor  t  P'  .  lisher. 
They  may  not  ba  reprinted  or  pub  -ed  iii 
any  form  without  explicit  permissi  from 
Media  Records,  Inc. 

Except  where  other  figures  are  -.pecifi. 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  January  1962  ..nages' 
•Includes  11,662  lines  AMERICAN  WEEKLY' 
••Includes  21,713  lines  FAMILY  WEEKLY.  ' 
flncludas  43,927  lines  THIS  WEEK 
§lncludas  28.285  lines  PARADE. 

(Includes  51.827  lines  WEEKEND. 


1962 

1481 

ELMIRA, 

N.  Y. 

Advertis«r-m  . 

.  328.211 

JS7.47I 

Star  Gazatta-a  . 

.  6S3.3f0 

-48.884 

••Talagram-S  . 

Star  Gazatta  t 

.  217,878 

243.288 

Advartisar-Sat  . 

SI. 883 

Grand  Total  .  1.252,360  1,097,926 

NOTE;  The  Saturday  Advertiser  and  Sat¬ 
urday  Star  Gaiettc  combined  publications 
to  tha  Saturday  Star  Gazette  t  Advertiser 
starting  July  IS  1961,  As  of  that  date, 
the  Advertiser  Morn,  and  Star  Gazette 
Eve.  publish  5  days  a  week  only. 

EL  PASO.  TEX. 

Times-m  .  1,016,979  992  6M 

ITimes-S  .  308,468  128  572 

Herald-Post-e  .  1,073,081  I  029,719 


Grand  Total  .  2,398.528  2.350,957 

ERIE.  PA. 

TImes-e  ..  1,107.003  922.898 

ITimes-News-S  .  353,545  368,041 


Grand  Total  . 

2,702,424  : 

2,470,487 

ALBANY, 

N.  Y. 

**Knickerbocker>News-e 

1,057.858 

407,858 

Ttm«$  Union-m  . 

474,128 

850,485 

•Times  Union-S  . 

405,832 

445,141 

Grand  Total  . 

2,437,818 

2,203,814 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

1,284.583 

1,182,074 

§Journai'S  . 

354,244 

344,458 

Tribune-e  . 

1,241,448 

1,140,534 

Grand  Total  . 

2,415,325 

2,772,584 

ATLANTA 

..  GA. 

Constitution*m  . 

.  1,528,885 

1,341,102 

Journai>e  . 

1,444,148 

1,748,488 

Journal  & 

Constitution-S 

771,445 

888,757 

Grand  Total  . 

.  4,242,458 

4,028,825 

ATLANTIC  CITY,  N.  J. 

Press*m  . 

877,447 

582,124 

••Press-S  . 

154,233 

174,444 

Grand  Total  . . 

831,880 

737,118 

BALTIMORE,  MD. 

•American-S  . 

424,824 

447,484 

News-Post-e  . 

.  1,247,348 

1,055,510 

Sun-m  . 

.  1,234,154 

1,017,558 

Sun-e  . 

.  1.838.048 

1,583,511 

(Sun-S  . 

.  1,255,022 

1,247,548 

Grand  Total  . 

.  5.444,443 

5,352,134 

BANGOR,  ME. 

News-m  . 

.  754,001 

872.838 

BINGHAMTON,  N.  Y. 

Press-e  . 

.  1,308,817 

1,082,734 

§Press-S  . 

.  304,888 

277,341 

Sun-Bulletin-m  . 

.  470,248 

487,424 

Grand  Total  . 

,.  2,088,724 

1,847,554 

BIRMINGHAM.  ALA. 

Post-Harald-m  . 

740,137 

747,134 

News-e  . 

..  1,388,052 

1,358,840 

(News-S  . 

..  811,084 

741,013 

Grand  Total  . 

..  2,717,258 

2,848,837 

NOTE:  Part  run  adv.  includes:  News-e 

1482  -1,388,052  (  35,344).  1481- 

-  1,358,840 

(52,018). 

BOISE. 

IDAHO 

Statesman-m  . 

. .  703,377 

723,232 

••Statesman-S  . 

151,841 

172,182 

1962  1961 

BOSTON.  MASS. 

Record  American-d _  597,714  . 

American-a  .  528,102 

Record-m  .  606,214 

•Advertiser-S  .  204,914  262,969 

Globe-e  .  1,388,774  1,291,872 

Globe-m  .  1,306,709  1,261,209 

§Globe-S  .  1,082,357  1,132.456 

Herald-m  .  1,057,342  1,144,786 

fHerald-S  .  908,464  991,260 

Travaler-e  .  1,308,951  1,333,765 


1962  1961 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,301,393  2.071.147 

(Plain  Dealer-S  .  1,298,730  1,439,589 

Press  and  News-e .  2,413,802  2,227,117 


Grand  Total  .  7,855,225  6,552.633 

NOTE:  Boston  Record  Morn,  and  Ameri¬ 
can  Eve.  became  an  all-day  newspaper. 
The  Record  American  Daily,  effective 
October  2.  1961. 


Grand  Total  .  6,013.925  5.737,853 

NOTE:  Part  run  adv.  includes;  Press  and 
News-e  1962  —  2,413,802  (142,463).  1961  — 
2,227.117  (71,292). 

COLUMBUS,  OHIO 

Dispatch-e  .  1,907,156  1,694,978 

Dispatch-S  .  957,558  1,056,016 

Citizen-Journal-m  .  796,637  794,297 

Star-w  .  44,144  43,876 


Grand  Total  .  1,460,548  1,290.939 

NOTE;  The  News,  Morning,  and  the 
Times,  Evening,  are  sold  in  optional  com¬ 
bination.  Tha  linage  of  one  edition,  tha 
Times,  Evening  is  shown. 

EUGENE,  ORE. 

Register  Guard-e  .  993.332  938.819 

••Register  Guard-S  ...  225,092  236.345 

Grand  Total  .  1,218,424  1,175,164 

FALL  RIVER.  MASS. 

••Herald  News-e  .  642,393  782,186 

FORT  WAYNE.  IND. 

Journal  Gazatte-m .  1,133.170  983  188 

^Journal  Gazetta-S  _  413.384  423.230 

News  Sentinel-e  .  1,508,401  l,509.0W 


Grand  Total 


BUFFALO,  N.  Y. 

Courier  Express-m  .  946,260 

§Courler  Express-S  _  582,711 

(Evening  News-e  .  1,784,834 


918,959 

683,873 

1,669,501 


Grand  Total  .  3,313,805  3,272,333 


CAMDEN,  N.  J. 

Courier-Post-e  .  1,355,741 

CHARLESTON,  W.  VA. 

Mail-e  .  763,832 

Gazette-m  .  776,082 

§Gazette-Mail-S  .  311,629 


Grand  Total 


DALLAS.  TEX. 

News-m  .  1,803,940  1,640,211 

(News-S  .  671,348  586,830 

Times  Herald-e  .  1,992,930  1,797,776 

§Timas  Herald-S  .  654,095  648,776 

Grand  Total  .  5,122,313  4,673,593 

NOTE:  Part  run  adv.  includes:  Timas 
Herald-e  1962-1,992,930  (42,605).  1961— 

1,797,776  (25,417). 

DAYTON,  OHIO 

661,322  Journal-Herald-m  .  1,413,677  1,380,259 

689,773  News-e  .  1,719,498  1,587,876 

291,639  §News-S  .  510,012  560,829 

..  3,643,187  3,528,964 


3.703,495  3,589,167  3,054,955  2,915,476 

FORT  WORTH.  TEX. 

5tar-Telegram-m  .  840,264  733,143 

5tar-Telagram-e  .  1,545.273  1,422.250 

5Star-Telegram-S  .  643.069  655.701 

Press-e  .  414.790  393.373 

Press-S  .  159,292  197,274 


972,165 


1,851,543  1,642,734  Grand  Total 


CHARLOTTE.  N.  C. 

News-e  .  948,423  857,632 

Observer-m  .  1,274,941  1,186,108 

(Observer-S  .  440,794  448,181 


Grand  Total  .  2,664,158  2,491,921 

CHICAGO.  lU. 

Tribune-m  .  2,611,590  2,460,914 

Tribuna-S  .  1,306,356  1,409,816 

(Daily  News-e  .  1,603,335  1,482,053 

American-e  .  831,319  775,622 

•American-S  .  242,538  270,697 

5un-Times-m  .  1,243,065  1,091,356 

§Sun-Timas-S  .  546,854  566,045 


Grand  Total  .  855,068  895,394 

NOTE:  Statesman  Morn,  and  Eva.  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 


Grand  Total  .  8,385,057  8,056,503 

NOTE;  Part  run  adv.  includes:  Tribune-m 
1962  -  2,611,590  (  242,324).  1961—2,460,914 
(297,059).  Tribune-S  1962—1,306,356  (279,- 
946).  1961-1,409.816  (  326,482).  Sun-Times-S 
1962—546,854  (67,120).  1961-566,045  (67,- 

217). 

CINCINNATI,  OHIO 

Enquirer-m  .  1,890,529  1,919,433 

(Enquirer-S  .  985,142  1,115,418 

Post  &  Timas-Star-e -  1,653,503  1,574,423 


Grand  Total  .  4,529,174  4,609,274 


DENVER.  COLO. 

Rocky  Mt.  News-m  ....  1,646,727  1,484,913 
§Rocky  Mt.  Ncws-S  ....  343.804  357,850 

Post-e  .  2,137,697  1,813,450 

(Post-S  .  720,338  731.462 

Grand  Total  .  4,848,566  4,387,675 

NOTE:  Part  run  adv.  includes;  Post-a  1962 
-2,137.697  (115,791). 

DES  MOINES,  IOWA 

Register-m  .  530,155  518,918 

Trioune-e  .  781,712  789,963 

(Register-S  .  497,973  573,177 

Grand  Total  .  1,809,840  1,882,058 

DETROIT.  MICH. 

Free  Press-m  .  1,125,512  1,254,546 

§Free  Press-S  .  371,593  425,481 

News-e  .  1,997,601  1,936,561 

(News-S  .  886,847  1,053,910 

Grand  Total  .  4,381,553  4,670.498 

NOTE:  Part  run  adv.  includes:  Free 
Press-m  1962—  1,125,512  (87,901).  1961  — 

1,254,546  (108,294).  Free  Press-S  1962-371,- 
593  (  22,031).  1961—425,481  (34,249).  News-e 
1962-1,997,601  (96.396).  1961  —  1,936,561 

(64,162).  News-S  1962  —  886,847  (  32,308). 
1961-1,053.910  (25.701). 


Grand  Total  .  3.602.68B  3.401.741 

NOTE:  Press  Waning  published  5  days  a 

week  only. 

FRESNO.  CALIF. 

Bee-e  .  1,259,822  1.186,371 

§Bea-S  .  473,374  514,082 

Grand  Total  .  1,733,196  1.700,453 

GARY.  IND. 

Po$t-Tribune-e  .  1,241,410  1,106,821 

••Post-Tribune-S  .  341,229  358.090 


Grand  Total  .  1,582,639  1,464.911 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  ..  554,671  _  485,816 

NOTE;  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  is 

given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,907,290  1,753.465 

(Press-S  .  406,704  528,329 

Grand  To(al  .  2,313,994  2,281,794 

HACKENSACK.  N.  J. 

Record-e  .  1,670,447  1,352,951 

NOTE;  Part  run  adv.  includes;  Record-a 

1962  —  1,670,447  (37.410).  1961  —  1.352.951 
(34,463). 

HAMMOND,  IND. 

Times-e  .  1,126,074  1,022.371 

Times-S  .  403.148  478,625 

Grand  Total  .  1,529,222  1.500,996 

NOTE;  Times  published  5  days  a  weak 
only. 
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1961 


1961 


S2 


Pat  - 
§Pat 


1962 

HARRISBURG,  PA. 

1  .  1, 132, Ml 

Ntwt-S  .  293,148 


981.187 

359,701 


1,425,189  1,340.888 


HARTFORD,  CONN. 


850.396 

769  685 

jCou.  ,.lt-S  . 

639,565 

685. 1 14 

(Time,  e  . 

1,883,898 

1.551,025 

Gfd'^d  Total  . 

3,373,859 

3,005,824 

HAVERHILL, 

MASS. 

Journal-e  . 

228.876 

334.782 

HONOLULU, 

HAWAII 

Adver*  ser-m 

883.611 

817.331 

••AOvertiser-S . 

377.113 

338.762 

Star  Bultetin*e 

1.490  582 

1.378,976 

§Star  Bulletin's . 

241,969 

298.852 

Grand  Total 

2,993.275 

2,833,921 

HOUSTON 

TEX. 

Chrenicle-e 

2.268.080 

2.023.978 

IChronicle-S 

792.038 

923,915 

Post-m  . 

1.801.125 

1.603  986 

fPost-S 

623.583 

698.275 

Prtt>e  . 

600,626 

574.203 

Grand  Total 

6.085,452 

5,824.357 

1962 

LOS  ANGELES,  CALIF. 

Eiamin*r-m  . 

E«amin«r-S  . . . 

Timas-m  . . 

tTima»-S  . 

Harald-E>prtss-a  ... 

Mirror-a  . 

Harald-Eiaminar-e  . 
*Harald-Eiaminar-S 


4.364.060 

2,932,305 


1,970,256 

543,203 


1961 

1,765,095 

911.661 

3,587.021 

2.891.281 

1,139,924 

1,180,765 


1962 

MUNCIE,  IND. 

Prais-a  686.076 

5tar-m  678,367 

♦•Star-5  ..  168,228 


Grand  Total 


637  297 
633,312 
215,676 


1,532,671  1,486.285 


1962 

OKLAHOMA  CITY.  OKLA. 


Oklahoman-m 

Oklahoman-S 

Timai-a 


892,964 
338  305 
1,012,774 


Grand  Total  .  9,809,824  11,475,747 

NOTE:  Part  run  adv,  includas:  Timas-S 
1962  —  2,932,305  (  976.488).  1961  —  2,891  281 
(l,0M030).  Timei-m  1962  —  4.364,060  (421,- 
Ml).  1961  —  3.587.021  (291,956). 

Eiaminar  (Morn.  A  Sun.)  caasad  Publi¬ 
cation  attar  issua  of  Jan.  7,  1962.  Herald 
Eiaminar  (Sun.)  First  issua  Jan.  14,  1962. 
Herald  Eipress  (Eva.)  changed  name  to 
Harald  Eiaminar  effective  Jan.  8,  1962. 
Mirror  Eve.  caasad  publication  after  issua 
of  Jan.  5,  1962. 

LOUISVILLE,  KY. 


NASHVILLE,  TENN. 
Bannar-a  1,156,999 

Tannessaan-m  1,142,592 

Tennassaan-S  .  .  419.374 


Grand  Total  2,244,M3 

NOTE:  Part  run  adv.  includas: 


Grand  Total 


1.027.198 

1.013.550 

485.251 


2,718,965  2,525.999 


1962  —  1,012,774  (97,765). 
(II4.S7I). 


849.898 
440  851 
995,M5 

2.285,794 

Times-e 


1961  —  995  M5 


NEW  HAVEN.  CONN. 

Journal  Couriar-m  582.905 

Registar-e  1.147.873 

••Ragistar-S  523,139 

Register  t 
Journal-Couriar-Sat. 


OMAHA,  NEBR. 

World-Herald 

(sea  note)  1,161.610 

tWorld-Harald-S  672,216 


437,307 

1.113,548 

576,191 


994  1 19 
714.833 


Grand  Total  1,833,826  1,708  952 

NOTE:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 


65,7M 


Grand  Total 


2.319.621  2,127.046 


NCIE:  Part  run  adv.  includas:  Chronicla-a 
1962-2  268  080  (150  628).  1961—2.023  978 

(72,963)  Post-m  1962—1,801,125  (  77,026). 
I96I-I  603,986  (  24.274). 


INDIANAPOLIS.  IND. 

Newse 

1,488.944 

1,336.448 

Star-m 

1,493.671 

1,331,107 

(Star-S  . 

856.330 

923.088 

Timete  . 

.  737.573 

666  461 

§Times-S  . 

213.591 

246.506 

Grand  Total 

4,790,109 

4.503.610 

JACKSON 

.  MISS. 

Clarion  Ledger-m  _ 

719,965 

668.430 

Clarion  Ledger  A 

News-S 

261.776 

278.264 

Daily  News-e  . 

.  677,562 

635.978 

state  Times-e  . 

191888 

422,576 

State  Times-S  . 

50.646 

140.146 

Grand  Total  . 

1,901,837 

2.145.394 

NOTE:  (•)  State  Ti 

mes  last  publication 

January  lA.  1962. 

Courier  Journal-m  ... 

.  1,206,405 

1. 126.051 

Courier  Journal-S  _ 

569,731 

670.212 

Times-e  . 

.  1,309,950 

1,183,459 

Grand  Total  . . 

..  3,085,086 

2,979,722 

LOWELL. 

MASS. 

Sun-e  . 

. .  647,654 

606  009 

••Sun-S  . 

177,092 

219.806 

Grand  Total  . 

..  824.746 

825.815 

LYNN. 

MASS. 

Item-e  . 

..  651,760 

560.397 

MANCHESTER.  N.  H. 

Union  Laadar-d  _ 

648.619 

573  686 

••News-S  . 

159,597 

200.543 

Grand  Total 

808.216 

774.229 

NOTE:  The  Saturday  Journal-Courier  and 
Saturday  Register  combined  publ'cations 
as  tha  Saturday  Register  A  Journal-Courier, 
starting  Juna  10,  1961.  As  of  that  data  tha 
Journal-Courier  Morn,  and  Register  Eva. 
publish  5  days  a  weak  only. 


Day-e 


NEW  LONDON.  CONN. 

842,302 


NEW  ORLEANS.  LA. 

Times-Picayuna-m  .  2.319,818 
tTimes-Picayuna-S  784  244 

States  A  Itam-e  1,231,931 


Grand  Total 


2.170.753 

833.327 

1,156.996 


4,335,993  4,161.076 


NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  tha  following  Mon¬ 
day  Union  Laadar. 

MEMPHIS.  TENN. 

Commercial  Appaal-m  1,424.623  1,382,298 
(Commercial  Appaal-S  649.044  674.518 

Prass-Scimitar-a  .  1,138,967  1,012.202 


Timas-m 
Timas-S 

Harald  Tribune-m 

(Herald  Tribune-S 

Mirror-m 

Mirror-S 

Naws-m 

Naws-S 

Journal  Amarican-e 
•Journal  American-S 
Po$t-a 
Post-S 

World  Telegram 
A  Sun-e 


NEW  YORK,  N.  Y. 

2,638  309 


2.533  693 
833.177 
668.826 
679  409 
263,931 
1,341.997 


2,379  493 
2.657.298 
845  179 
736.586 
591,857 
333,334 
1,176,955 


1.302.420  1.395.206 
954.141  871  837 


252.373 
895  627 
106.661 


362  952 
796  537 
101.593 


1,197,330  1,142.654 


ORLANDO, 

FLA. 

Star-e 

1  844  998 

1,637  782 

Santinal-m 

1,844.998 

1,637  382 

5entinal-S  . 

664.509 

744,107 

Grand  Total 

4  354.505 

4.018  871 

NOTE:  Part  run  adv. 

includas: 

1962  — 

698.317,  1961  —  575.341. 

PASADENA, 

CALIF. 

Star-Ntw$-a 

1. 170.852 

1,072,423 

§lndapendant-Star 

News-S  . 

343  384 

377,519 

Indapandant-m 

1 .074.273 

1,023.201 

Grand  Total 

2,588.509 

2,473,143 

PAWTUCKET,  R.  1. 

Timas-e 

676,190 

642,115 

PENSACOLA.  FLA. 

News-e 

529.337 

517,174 

Journal-m 

939  474 

888.925 

News-Journal-S 

287,296 

282,856 

Grand  Total  . 

1,756,107 

1,685.955 

PEORIA, 

ILL. 

Journal  Star 

(See  Note) 

1,078,670 

1,056.600 

IJournal  Star-S 

365.916 

390.330 

Grand  Total 

1.444  586 

1,446.930 

JACKSONVILLE,  MISS. 

Times-Union-m  .  1.908.163 

(Times-Union-S  .  614,235 

Journal-e  . 907,231 


1,744,731 

642.090 

846.538 


Grand  Total 


3.212,634  3,069,018  Grand  Total 


MERIDEN.  CONN. 

Record  Journal 

(Saa  Note)  692.900  633.775 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination. 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 


Grand  Total 


3,429,629  3,233,359 


JERSEY  CITY,  N.  J. 
Jersey  Journal-a  965.506 

NOTE:  Part  run  adv,  includes: 
Journal-e  1962—965.506  (100,471). 
821.088  (65.076). 


821.088 

Jersey 

1961— 


Harald-m 

IHarald-S 

Naws-e 

(Naws-S 


MIAMI, 


FLA. 
3.388,571 
1,234  076 
1,194,802 
306.828 


3.219.160 
I .424  542 
977,989 
410.899 


Timas-m 

Star-a 

(Star-S 


KANSAS  CITY,  MO. 

.  1,438.501 


1.458,931 
1.244,457  1.261. 825 
729.648  875,612 


Grand  Total  6,124.277  6.032.590 

NOTE:  Part  run  adv.  includes:  Harald-m 
1962  —  3,388.571  (46.294).  1961  —  3.219.160 
(49.393).  Herald-S  1962  —  1.234.076  (  57,- 
534).  1961  —  1,424,542  (  84.803). 


Grand  Total 


3,412,606  3.596,368 


KNOXVILLE.  TENN. 

Journal-m  480.292 

Naws-Sentinal-a  .  830,346 

§News-Sentinal-S  .  266,202 

Grand  Total  .  1,576,840 

LAWRENCE,  MASS. 

Eagle-Tribuna-e  .  822,564 

LITTLE  ROCK,  ARK. 

Arkansas  Gazatte-m  835.361 

lArkansas  Gazette-5  ..  301,979 


397,078 

785,437 

281,825 


830,117 

359,054 


MILWAUKEE,  WIS. 

Santinal-m  .  1,005.507 

•Santinal-S  .  202.286 

Journal-e  . 

(Journal-S  . 


9B5.2M 

290,162 


2,839,505  2,446,593 
1.223.657  1,381,176 


Grand  Total 


5,270,955  5,103,135 


13  667  894  13  391  481 
NOTE:  Post  Evening  published  5  days 
a  week  only. 

NOTE:  Part  run  adv  includas:  Mirror-m 
1962  —  679409  (159  544).  1961  —  591857 
(157,268).  Mirror-S  1962  —  263.931  (80  931). 
1961  —  333.334  (1 12.515).  News-m  1962  — 
1.341,997  (  602.842).  1961  —  1,176.955  (  519,- 
073).  News-S  1962  —  1.302.420  (  848.728). 
1961  —  1.395.206  (929.954).  Journal-Amari- 
can-a  1962  —  954.141  (108.995).  1961  — 
871.837  (85  084)  Journal-Amarican-S  1962 
—252.373  (  28.324).  1961  —  362.952  (  65.592). 
World  Tel.  A  Sun-a  1962  —  1.197,330  (189,- 
209).  1961  —  1.068,301  (192.787). 

Split  run  adv,  includas:  News-m  153.002. 
Naws-S  85.817. 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Prass-a  1.374.530  I.2M4I5 
§Long  Island  Press-S  .  433,113  469.002 

Grand  Total  .  1,807,643  1,673,417 

NEWPORT  NEWS.  VA. 

Prass-m  .  990,524  853,992 

iPrass-S  331,906  422.595 

Timas-Herald-e  932,758  758.016 

Grand  Total  .  2,255,188  2,034.603 


NOTE:  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal  Star 
Evening — is  shown. 


PHILADELPHIA.  PA. 

Bullatin-e  1.897.002 

(Bulletins  .  492.348 

fnquirer-m  .  1,432.680 

Inquirar-S  .  1,171.358 

Naws-e  .  789,802 


1,689.321 
495,672 
1,274  245 
1,215.413 
667,033 


Grand  Total  5.783,190  5,341.684 

NOTE:  Part  run  adv.  includas:  Bullatin-e 
1962  —  1.897,002  (  21,334).  1961  —  1.689.321 
(23.405).  Inquirer-m  1962  —  1,432,680  (10,- 
601).  1961  —  1,274.245  (7.305). 


PHOENIX,  ARIZ. 

Rapublic-m  .  2,393.799 

(Republic-S  926,055 

Gazatte-e  .  2.444.881 


2,369,559 

1,033.917 

2,4M,799 


Grand  Total  .  5,764,735  5,808,275 


PITTSBURGH,  PA. 

A  Sun-Tal.-m  927.3M 
A  Sun-Tel.-S 


1,023.140 

348,095 


1.691. 174  1,448.820 
846.094  913,534 


MINNEAPOLIS.  MINN. 

Tribuna-m  .  I,3M.I78  1,231,894 

Star-a  .  2,167,862  2,053,563 

(Tribuna-S  .  1,067,784  1,086,027 


NIAGARA  FALLS.  N.  Y. 
Gazatte-e  M7,696 

••Gazatte-S  .  139,366 


Grand  Total  .  4,539,824  4,371,484 

NOTE:  Part  run  adv.  includes.  Star-e 
1962  —  2.167,862  (165.356).  1961  —  2.053.563 
(103.681). 


842.728 

145.238 


Grand  Total  1,027,062  987,966 


Grand  Total 


1,137,340  1,189,171 


LONG  BEACH.  CALIF. 

Independent-m  .  1,842,488  1,637,406 

llndependent  Press- 

Talegram-S  577,365  600.689 

Press-Telegram-e  1,914,762  1,674.777 


MODESTO.  CALIF. 

.  729  811 

189.001 


637.166 

168.636 


Grand  Total 


4,334.615  3.912,872 


Bee-e 
§Bee-S 

Grand  Total  918  812  805.802 

NOTE:  Bee  Evening  published  5  days  a 
week  only. 


MONTREAL.  CANADA 

2.249.632  2,099.245 
1.325.301  1.228.804 

2,041,475  1,980  174 
68.950  84.712 

468.330 


NORFOLK.  VA. 

Ledger-Dispatch  A 
Portsmouth  Star-e  ..  1,477,003 

Virginian-Pilot-m  .  1,713,256 

(Virginian-Pilot  A 
Portsmouth  Star-S  .  638,444 


1,275,196 

1,556.006 


773,317 


(•Star-e 
Gazette-m 
La  Presse-e 
La  Patrie-S 
Le  Nouveau  Journal-a 


NOTE:  Part  run  adv.  includes;  Indapand- 
ent-m  1962  —  1.842.488  (171,531).  1961— 

1,637.406  (207.673).  Press-Telegram-e  1962 — 

1.914,762  (171,531).  1961—1,674,777  (207,- 

673). 

LONG  ISLAND.  N.  Y. 

Nawsday  Suffolk-e  1.839.362  1.476.723 

Nawsday  Nassau-e  ....  2,075,304  1,697,214 

Grand  Total  .  3,914,666  3,173,937 
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Grand  Total  6  153.688  5  392  935 

NOTE  (•!  Includas  WEEKEND  MAGA¬ 
ZINE  linage. 

La  Nouveau  Journal  first  publication  Sep¬ 
tember  5.  1961. 


Grand  Total  3.828.703  3,604.519 

NOTE:  Part  run  adv.  includas:  Ledger- 
Dispatch  A  Portsmouth  Star-e  1962  —  1,477,- 
003  (  316.854).  1961  —  1,275,196  (  301.859). 
Virginian-Pilot-m  1962  —  1.713.256  (  234, 
813).  1961  —  1.556.006  (  223.256).  Virginian- 
Pilot  A  Portsmouth  Star-S  1962  —  638,444 
(122.146).  1961  —  773,317  (188,615). 

OAKLAND,  CALIF. 

Tribuna-e  ..  1,776.320  1.644.917 

§Tribune-S  622.407  659.088 

Grand  Total  2,398.n7  2.304.005 

NOTE:  Part  run  adv.  includas:  Tribuna-e 

I9S'»  —  1.776,320  (  38,941).  1961  —  1,644,917 
(5'!.440). 


Post-Gaz. 

Post-Gaz. 

Press-e 

(Press-S 


Grand  Total  3,464.604  3,733.589 

NOTE:  (•)  Post-Gazette  A  Sun-Telegraph 
Sunday  last  publication  November  12, 
1961. 

PORTLAND,  ORE. 

Oregonian-m  .  1,595.686  1,363,545 

§Oregonian-S  729.614  658.930 

Oregon  Journal-e  .  679,802  907,866 

(Oregon  Journal-S  298.728 

Grand  Total  3.005,102  3,229,069 

NOTE:  Portland  Oregon  Journal  Sunday 
last  data  of  Publication  August  20,  1961. 

PROVIDENCE.  R.  I. 

Bullatin-e  .  1.295,410  1,238.688 

Journal-m  .  1,343.461  1,173,691 

(Journal-S  .  653.225  624.080 


Grand  Total 


3,292,096  3,036,459 


READING,  PA. 

Eagle  (See  Note)  .  991,143  858,443 

§Eagle-S  .  257,020  212,567 

Grand  Total  1,248,163  1,071,010 

NOTE:  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 
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1962 

1961 

RICHMOND.  VA. 

News  Leader-e  . . . 

.  .  1,454.337 

1,326,261 

Times  Dispatch-m  . 

....  1,374.564 

1,122,862 

(Times  Dispatch-S  . 

....  608,984 

732,260 

Grand  Total  , . . 

....  3,437,885 

3,181,383 

RIVERSIDE.  CALIF. 

PresS'Enterprise 

(see  note) 

1,165,414 

1,070,538 

^Press-Enterprise-S 

.  287.205 

271,813 

Grand  Total  . 

. .  1,452,619 

1,342,351 

NOTE:  Part  run 

adv.  includes:  Press- 

Enterprise  1962  — 

1,165,414  (16,585).  1961 

-1,070,538  (44,652). 

NOTE:  Enterprise 

Morn,  and  Press  Eve. 

sold  in  combination.  Linage  of 

one  edi- 

tion,  Enterprise  Morn,  is  shown. 

ROANOKE.  VA. 

Times-m  . 

865,174 

748,803 

§Times-S 

239,028 

310,428 

World-New$>e 

.  900,803 

760,240 

Grand  Total  . 

2,005,005 

1,819,471 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle*m 

1,397,232 

1,266,070 

fDemocrat  & 

Chronicle-S 

688,772 

744,541 

Times-Union-e  . 

1,734,883 

1,466,680 

Grand  Totai  .... 

.  3,820,887 

3,477,291 

ROCKFORD.  ILL. 

Star  (See  Note) 

941.493 

900,886 

Star-S  . . 

..  417,535 

466.087 

Grand  Total  . . 

1,359,028 

1,366,973 

NOTE:  Star  Morning  and 

Register- 

Republic  Evening 

sold  in  combination. 

Linage  of  only  one 

edition^Star 

Morning 

— is  shown.  Star  Morning  published  five 

week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e 

1,947,503 

1,742,278 

§Bee-S  . 

486,727 

455,952 

Union-m  . 

.  641,457 

643,364 

••Union-S  . . 

175,264 

250,239 

Grand  Total  .  3,250,951  3,091,833 

NOTE;  Union  Morning  published  5  days 
a  week  only. 


ST.  LOUIS.  MO. 

Globe-Democrat-m  ..  .  1,227,658  1,225,525 

Slobe-Democrat-we  .  424,193  . 

tGlobe-Democrat-S  .  386,342 

Post-Dispatch-e  .  1,762,813  1,681,644 

§Post-Dispafch-S  .  920,952  1,109,471 


Grand  Total  .  4,335,616  4,402,982 

NOTE:  Part  run  adv.  includes;  Globe- 
Democrat-m  1962  —  1,227,658  (226,524). 

1961  —  1,225,525  (153,307).  Post-Oispatch-e 

1962  —  1,762,813  (93,989). 
"Globe-Democrat-Morning  is  published 

5  week  days  only." 

Globe-Democrat  Weekend  first  publica¬ 
tion  effective  October  I,  1961. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  901,938  868,831 

IPioneer  Press-S . .  763,032  821,281 

Dispatch-e  . 1,788,849  i, 459,231 


Grand  Total  3,453,819  3,149,343 

NOTE;  Part  run  adv.  includes:  Dispatch-e 
1962  —  1,788,849  (155,350).  1961  —  1,459,231 
(124,029). 


ST.  PETERSBURG.  FLA. 

•Independent-e  .  646,497  572,747 

••Independent-S  .  208,333  267,372 

Times-m  .  2,013.195  2,037,308 

§Times-S .  594,997  734,719 


Grand  Total  3,463,022  3,612,146 

NOTE:  (*)  Published  5  days  a  week  only. 


SALEM, 

ORE. 

Oregon  Statesman-m 

709,126 

655,200 

**Oregon  Statesman-S 

164,755 

182,915 

Capital  Journal-e 

827,939 

772,285 

Grand  Total . 

.  1,701,820 

1,610,400 

SALT  LAKE  CITY.  UTAH 

Tribune-m . 

1,521,144 

1 ,507,458 

Tribune-S . 

464,405 

508,276 

Deseret  News 

Telegram-e  . 

.  1,544,617 

1,450,172 

Grand  Total . 

.  3,530,166 

3,465,906 

SAN  ANTONIO.  TEX. 

Express-m 

1,210,089 

1,121,121 

Express-News-S  . 

559,677 

580,847 

(Express-News-Sat  _ 

.  253,553 

245,478 

News-e . 

.  1,489,091 

1,341,850 

1962  1961 

Light-e  .  1,525,325  1,399,617 

•Light-S  .  675,007  546,332 


Grand  Total  5,712,742  5,235,245 

NOTE;  Evpress  Morning  and  News  Ge¬ 
ning  published  5  days  a  week  only. 


SAN  BERNARDINO.  CALIF. 


Sun-m 

1,297,236 

370,917 

Grand  Total  . 

1,668,153 

NOTE:  Part  run  adv.  includes 

:  Sun-m 

1962  —  1,297,236  (52,583) 

SAN  DIEGO, 

CALIF. 

Union-m  .  . 

1,660,068 

1,449,607 

§Union-S  . 

744,157 

754,554 

tribune-e  . 

2,182,279 

1,925,541 

Grand  Total  . 

4,586,504 

4,129,702 

SAN  FRANCISCO.  CALIF. 

Chronicle-m 

1.773,436 

1,370,174 

fChronicle-S  . 

647,094 

629,728 

Examiner-m . 

2,073,620 

1,822,199 

•Examiner-S  . 

772,224 

830,638 

News-Call-Bulletin-e 

949,666 

906.572 

Grand  Total  . 

6,216,040 

5,559,311 

NOTE:  Part  run  adv. 

includes: 

Chroni- 

cle-m  1962  —  1,773,436 

(35.882). 

1961  — 

1,370,174  (35,196). 

SAN  JOSE. 

CALIF. 

Mercury-m 

2,027,781 

1,639,402 

News-e  . 

2,069,379 

1,634.660 

§Mercury-News-S  . 

682,351 

660,225 

Grand  Total 

4,779,511 

3.934  287 

NOTE:  Part  run  adv  includes:  Mercury-m 

1962  —  2,027,781  (29,797).  1961  — 

1,639,402 

(24,299).  News-e  1962  - 

2,069,379 

(29,797). 

1961  —  1,634,660  (24,299). 

SAN  RAFAEL.  CALIF. 

Independent- 

Journal-e  . 

1,091,835 

920,772 

SCHENECTADY,  N.  Y. 

Gaiette-m  . 

1,041,008 

872,667 

••Union  Star-e . 

821,551 

702,822 

Grand  Total  . 

1,862,559 

1,575,489 

SCRANTON.  PA. 

Times-e  . 

849,253 

720,359 

SEATTLE.  WASH. 

Post-lntelli^encer-m 

1,103,154 

1,013,467 

•Post-Intelligencer-S  .  . 

373,668 

393,017 

Times-e  . 

1,651,435 

1,597,987 

Times-S  . 

560,336 

606,445 

Grand  Total . 

3,688,593 

3,610,916 

SHREVEPORT.  LA. 

Journai-e  . 

868,331 

829,157 

Times-m  . 

1,029,209 

931,112 

Times-S  . 

320,049 

336,682 

Grand  Total . 

2,217,589 

2,096,951 

SOUTH  BEND,  IND. 

Tribune-e 

1,244,017 

1,159,739 

Tribune-S 

437,575 

485,275 

Grand  Totai . 

1,681,592 

1,645,014 

SPOKANE. 

WASH. 

Spokesman-Review-m 

634,415 

626,618 

fSpokesman-Review-S 

377,445 

422,835 

Chronicle-e  . 

776,466 

755,179 

Grand  Total . 

1 ,788,326 

1,804,632 

STOCKTON. 

CALIF. 

Record-e  . 

1,301,344 

1,132,701 

SYRACUSE 

.  N.  Y. 

Herald-Journal-e  . 

1,413,477 

1,261,799 

§Herald-American-S  . . 

487,137 

520,549 

Post-Standard-m  . 

707,056 

681,512 

fPost-Standard-S 

267,132 

322,669 

Grand  Total  . 

.  2,874,802 

2,786,529 

TACOMA. 

WASH. 

News-Tribune-e  . 

1,210,317 

1,142,633 

News-Tribune-S . 

364,880 

387,864 

Grand  Total . 

1,575,197 

1,530,497 

TAMPA. 

FLA. 

Tribune-m  _ 

1,762,830 

1,769,417 

(Tribune-S  . 

643,389 

746,982 

••Times-e 

.  1,074,220 

901,306 

Grand  Total  . 

.  3,480,439 

3,417,705 

TOLEDO, 

OHIO 

•Times-m  . 

.  514,749 

463,686 

Blade-e  . 

.  1,534,213 

1,406,172 

1962  1961 

Blade-S  .  607,925  688,868 


Grand  Total  .  2,656,887  2,558,726 

NOTE:  (•)  Published  5  days  a  week  only. 


TORONTO.  CANADA 

Globe  8  Mail-m .  1,296,454  1,279,000 

»*Telegram-e  .  2,015,559  1,953,313 

Star-e  .  2,309,841  2,158,488 


Grand  Total  .  ...  5,621.854  5,390,801 

NOTE;  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  linage. 

Part  run  adv.  includes;  Telegram-e  1962 
—2,015,559  (53,456).  1961  —  1,953,313  (22.- 
435). 

TRENTON.  N.  J. 

Evening  Times-e  _  1,049,074  837,770 

••Times  Advertiser-S  . .  369,677  382,644 

Trentonian-m  .  774,755  651,605 


Grand  Total  .  2,193,506  1,872,019 

NOTE:  Times  Evening  published  5  days 
a  week  only. 

TROY.  N.  y. 

Record  (See  Note)  849,561  742,651 

NOTE;  Record  Morning  and  Times-Rec- 
ord  Evening  sold  in  combination.  Linage 
of  one  edition  (Record  Morning)  is  shown. 

TULSA,  OKLA. 

Tribune-e  . .  1,249,346  1,228,357 

World-m  .  1.210,948  1,217,606 

World-S  .  353,086  426,596 


Grand  Total  .  2,813,380  2,872,559 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  ...  725,493  634,145 

UTICA.  N.  Y. 

Observer  Dispatch-e  .  874,417  748,780 

••Observer  Dispatch-S  .  235,782  295,441 

Press-m  .  1,056,844  956,553 


Grand  Total  .  2,167,043  2,000,774 


ADVERTISINC; 
LINAGE  SERVK.i: 


1962  1961 

BLUEFIELD.  W.  VA. 


Telagraph-m  . 

M.I50 

’62.554 

Telegraph-S  . 

129,571 

•29,967 

Grand  Total  .... 

497,721 

992  521 

Includes  FAMILY  WEEKLY  21.619  linet 

(1962);  31,915  lines  (1961). 

NOTE:  Telegraph-S  sold  in  com 

With  Sunset  News-e. 

COLUMBIA, 

S.  C. 

State-m  . 

775,677 

719,542 

State-S  . 

314,623 

<45.211 

Record-m  . 

599,422 

^.170 

Grand  Total  . 

1,689.722 

1 .624  991 

Includes  AMERICAN 

WEEKLY  21619 

lines  (1962);  25,423  lines  (1961). 

DULUTH,  MINN. 

Herald-e  . 

633,551 

636.549 

News-Tribune-m  . 

512,820 

513,098 

News-Tribune-S  . 

413,936 

425,610 

Grand  Total  . 

1,560,307 

1.575.257 

I960  figures  from  Media  Records. 

LAS  VEGAS, 

,  NEV. 

Nevada  Sun-m _  ... 

1,142,449 

1,009,451 

Nevada  Sun-S  . 

260,534 

230,879 

Grand  Total . 

1,402,983 

1.240.330 

MONROE. 

LA. 

World-m  . 

615,260 

587,679 

World-S  . 

196,857 

232,830 

Ncws-Star-e  . 

623,038 

572,310 

Grand  Total  . 

1,435,155 

1.392.819 

NEW  YORK. 

N.  Y. 

El  Diario  Da 

Nueva  York-m  . 

240,472 

201,798 

El  Diario  De 

Nueva  York-S . 

60,580 

56.480 

WASHINGTON.  D.  C. 


News-e  . 

....  938.232 

811,448 

Post-m . 

....  2,600,642 

2,328,217 

§Post-S  . 

. .  .  905,454 

874,706 

Star-e  . 

....  2,339,044 

2,086,475 

(Star-S  . 

....  780.442 

812,776 

Grand  Total  .... 

...  .  7,563,814 

6,913,622 

Grand  Total  .  301,580 

NORWALK,  CONN. 

Hour-e  .  869,861 

PATERSON.  N.  J. 

News-e  .  1,003,236 


258,278 


783.689 


822,881 


WATERBURY.  CONN. 

American-e  .  1,070,436  911,802 

•Republican-S  .  288,833  377,995 


Grand  Total  .  1,359,269  1,289,797 


9UINCY,  MASS. 


Patriot  Ledger-e .  715,626 

SCRANTON,  PA. 

Tribune-m  .  407,421 

Scrantonian-S .  300,055 


612,912 


388,907 

260,239 


MACY  WESTCHtSTBI-ROCKLAND 


GROUP.  N.  Y.  (10  CITIES) 


Mamaroneck  Times-e  . . 

778,309 

675,422 

Mount  Vernon  Argus-e  . 

874,849 

755,156 

New  Rochelle 

Standard-Star-e  . 

961,657 

814,115 

Ossining  Citizen- 

Register-e  . 

760,372 

661,096 

Peekskill  Star-e . 

649,01 1 

552,176 

Port  Chester  Item-e 

941,999 

815,581 

Tarrytown  News-e 

753,018 

648,268 

Yonkers  Herald 

Statesman-e  . 

1,011,263 

881,087 

White  Plains 

Reporter  Dispatch-e 

i, 054,547 

936,682 

Rockland  Journal 

News-e  . 

671,020 

564,706 

Grand  Total  . 

.  8.456.045 

7,304,289 

Grand  Total  . 

Includes  PARADE 

707,476 
28,437  lines 

649,146 

(1962); 

32,951  lines  (1961). 

WILKES-BARRE.  PA. 

..  449,854 

409,287 

720,599 

428,712 

..  833,917 

Independent-S . 

...  391,050 

Grand  Total  .  1,674,821  1,558,598 

includes  FAMILY  WEEKLY  21,619  lines 
(1962);  31,915  lines  (1961). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


WICHITA. 

KANS. 

Eagle-m  . 

.  1,178,181 

1,030,276 

Eagle  &  Beacon-e  _ 

910,280 

1,033,052 

(Eagle  &  Beacon-S  .. 

.  351,480 

374,316 

Grand  Total . 

2,439,941 

2,437,644 

WINSTON-SALEM.  N.  C. 

Journal-m  . 

.  943,414 

879,158 

Sentinel-e  . 

.  977,544 

861,514 

Journal  &  $entinel-S  . 

297,432 

349,383 

Grand  Total  . 

.  2,218,390 

2,090,055 

WORCESTER.  MASS. 

Telegram-S  .  . 

.  422,384 

417,138 

Telegram-m  . 

.  833,946 

771,847 

Sazette-e . 

.  1,076,372 

994,231 

Grand  Total  . 

2,332,702 

2,183,216 

YOUNGSTOWN,  OHIO 

Vindicator-e  . 

.  1,234,193 

1,110,716 

§Vindicator-S  . 

576,749 

625,988 

Grand  Total .  1,810,942  1,736.704 


ABERDEEN. 

S.  D. 

American-News-e  . 

283,010 

223,552 

American-News-S  . 

145,264 

137,088 

Grand  Total  . 

428,274 

360,640 

ALTOONA. 

PA. 

Mirror-e  . 

840,721 

739,060 

APPLETON-NEENAH-MENASHA. 

WIS. 

Post-Crescent-e  . 

1,186,822 

1 .206,940 

BATTLE  CREEK.  MICH. 

Enquirer  &  News-e  .  . 

762,727 

767,077 

Enquirer  &  News-S  .... 

191,614 

220.283 

Grand  Total  . 

9S4.34I 

987,360 

BURLINGTON.  VT. 

Free  Press-m . 

695,842 

629.564 

CANTON, 

OHIO 

Repository-e  . 

1,436,722 

1,290,660 

Repository-S . 

504,756 

524,146 

Grand  Total  . 

1,941.478 

1,814,806 
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1961 


1962  1961 

CAR  BO  N  DALE-HURIN-MURPHYSIORO. 
ILL. 

Southern  lllinois«n-o  353,738  188,272 

Southern  'Ilinoisan-S  82,726  59,836 


Srano  total  936,464  248,108 

Does  ot  include  FAMILY  WEEKLY. 


CHAMPAIGN-UR8ANA.  ILL. 


659,848 

556,360 

Couri(r-5  . 

184.660 

221,172 

Grana  Total  . 

844.508 

777,532 

CORPUS  CHRISTI.  TEX. 

1,254,806 

1,106,896 

1.206,996 

1,149,148 

Culltr-S  . 

240.520 

304,136 

Grand  Total  . 

2,702,322 

2,560,180 

COVINGTON.  KY. 

Ktntucky  Post  ft 

Times  $tar-e  . 

588,210 

533,582 

DANBURY,  CONN. 

Ntws-Times-e  . 

843,010 

671,958 

DAVENPORT, 

IOWA 

Dtmocrat-m  . 

637,546 

623,406 

rim«s-e  . 

935,830 

868,056 

rimts-Democrat-S 

252,728 

338,646 

Grand  Total  . 

1.826,104 

1,830,108 

DAYTONA  BEACH,  FLA. 

Naws-e  . 

868,889 

793,513 

News-Journal-S  . 

182,889 

191,391 

lournal-m 

836.262 

737,650 

Grand  Total 

1,888,040 

1,722,554 

DECATUR, 

ILL. 

Harald  ft  Reviaw-ma  . . 

832,692 

785,946 

Harald  ft  Ravlaw-S  .  . 

226,380 

264,754 

Grand  Total  . 

1,059,072 

1,050,700 

Does  not  include  FAMILY  WEEKLY, 

EAST  ST.  LOUIS.  ILL. 

.ournal-e  . 

441,287 

436.063 

.ournal-S  . 

131,283 

159,991 

Grand  Total  . . 

572,570 

596,054 

GRAND  FORKS.  N.  D. 

Heraid-eS  . 

539,856 

505,656 

GREEN  BAY 

.  WIS. 

^ress*Gdzette-e  . 

1.096,004 

1,094,422 

HAVERHILL, 

MASS. 

Bazatte-a  . 

459,256 

404,838 

HUNTINGTON.  W.  VA. 

Vd»artiser-e  . 

712,202 

619,853 

-larald-Dispatch-m 

701.153 

617,160 

Harald-Advartiser-S 

205,307 

224,473 

Grand  Total  . 

1,618,662 

1,461,486 

’Includes  AMERICAN  WEEKLY  22,100 
ines  (1962):  >^.514  lines  (1961). 

HUNTSVILLE.  ALA. 

imes-e  677,474  204,078 

itnes-S  .  609,406  201,320 

Does  not  include  FAMILY  WEEKLY. 

JOHNSTOWN.  PA. 

ribune-Democrat- 

Ali  Day  .  903,497  738,850 

!ENNEWICK-PASCO-RICHLAND.  WASH. 

•ri-CIty  Herald-e .  518,609  473,872 

rri-City  Herald-S .  76,629  54,677 


Grand  Total  .  595,238  528,549 

Does  not  include  FAMILY  WEEKLY. 

KINGSTON,  N.  Y. 


'reeman-e  . 

661,948 

585,158 

LOCKPORT, 

N.  Y. 

Union-Sun  &  Journal-e  . 

442,610 

428,736 

MIDDLETOWN,  N.  Y. 

rimes  Herald- 

Record-m  . 

600,782 

599,032 

MADISON. 

WIS. 

Capital  Times-e  . 

1,058,939 

1,017,457 

jtate  Journal-m  . 

1,064,532 

1,009,330 

Itate  Journal-S . 

323,309 

330,106 

Grand  Total  . 

2,446,780 

2,356,893 

Includes  PARADE  28,119  lines  (1962);  33,- 
719  lines  (1961). 


MOLINE-ROCK  ISLAND.  ILL. 

Arqus-e  .  781,242  710,024 

Dispatch-e  .  871,892  818,342 

MONTGOMERY,  ALA. 

Advertiser-m  .  795,228  741,828 

Advertiser-S  .  266,826  312,102 

Journal-e  .  833,826  761,502 


Grand  Total  .  1,895,880  1,895,880 

EDITOR  dc  PUBLISHER 


1962  1961 

NEW  BEDFORD.  MASS. 

Standard-Times-e  .  751,926  721,882 

Standard-Times-S  .  291,154  309,361 


Grand  Total  .  1,043,080  1,031,243 

Includes  PARADE  28,122  lines  (1962);  32,- 
361  lines  (1961). 

NORRISTOWN.  PA. 

Times-Herald-e  .  664,033  544.573 

NORTH  PLATTE.  NEBR. 

Telegraph-Bulletin-e  451,570  438,382 

OGDEN.  UTAH 

5tandard-E>aminer-e  742,812  708,164 

Standard-E«aminer-S  ..  185,766  216,082 


Grand  Total  .  928,578  924,246 

Includes  FAMILY  WEEKLY  21,574  lines 
(1962):  32,816  lines  (1961). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  512,918  482,858 

News-Herald-e  .  397,953  332,207 


Grand  Total  .  910,871  815,065 

ONEONTA,  N.  Y. 

Star-m  . .  391,342  371,084 

PADUCAH.  KY. 

Sun-Democrat-e  .  647,780  621,824 

Sun-Oemocrat-S  .  209.832  219,898 


Grand  Total  .  857,612  841,722 

Includes  FAMILY  WEEKLY  21,350  lines 
(1962):  36.442  lines  (1961). 

PASSAIC-CLIFTON.  N.  J. 


Herald-Naws-a  . 

1.023,612 

830,289 

PINE  BLUFF. 

ARK. 

Commercial-e 

564,340 

536,592 

Commarcial-S  . 

135,660 

125,258 

Grand  Total  . 

700,000 

661,850 

Does  not  includa  21,584  lines 

FAMILY 

WEEKLY. 

PITTSFIELD, 

MASS. 

Berkshire  Eaqia-a . 

853,944 

819,714 

PLATTSBURGH.  N.  Y. 

Press-Republican-m  ... 

422,240 

343,854 

PORT  JERVIS.  N.  Y. 

Union-Gazatte-e  . 

229,194 

198,366 

POTTSTOWN,  PA. 

Marcury-m  . 

688,422 

667,310 

POUGHKEEPSIE.  N.  Y. 

Journal-e  . 

788,732 

694,816 

Journal-S  . 

247,995 

269,523 

Total-eS  . 

1,036,727 

964,339 

Includes  FAMILY  WEEKLY. 

pUINCY, 

ILL. 

Harald-Whig-e  . 

446,110 

445,396 

Herald-Whiq-S  . 

143,808 

186,808 

Grand  Total . 

589,918 

632,204 

RAPID  CITY.  S.  D. 

Journal-e  . 

515,004 

457,170 

Journal-S  . 

145,236 

155,540 

Grand  Total  . 

660,240 

612,710 

RENO,  NEV. 

Journal-m  . 

480,638 

412,118 

Journal-S  . 

181,580 

215,670 

Gazette-e  . 

795,676 

757,246 

Grand  Total  . 

1,457,894 

1,385,034 

Does  not  include  FAMILY  WEEKLY. 

SALISBURY, 

N.  C. 

Po$t-e  . 

467,726 

435,442 

Post  s  . 

120,316 

136,990 

Grand  Total  . 

588,042 

572,432 

SIOUX  FALLS,  S.  D. 

Argus-Leader-e  . 

636.720 

555,450 

Argus-Leader-S  . 

180.740 

219,996 

Grand  Total  . 

817,460 

775,496 

STROUDSBURG.  PA. 

Racord-m  . 

369,040 

332,052 

SUPERIOR. 

WIS. 

Telegram-e  . 

482,202 

474,698 

TUCSON. 

ARIZ. 

Star-m  . 

1,537.487 

1,483,524 

Star-S  . 

338,513 

390,058 

Citizen-a  . 

1,820,291 

1,735,006 

Grand  Total  . 

3,696,291 

3,608,588 
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WAUKEGAN.  ILL. 

News-Sun-e  .  981,372 


940,800 


WILMINGTON,  DEL. 

News-Journal-me  .  1,369,017  1,127,225 


WOONSOCKET,  R.  I. 

Call-e  .  619,542  543,488 


CANADA 
CALGARY,  ALTA. 

Herald-e  .  1.686,586  1,625,422 

EDMONTON.  ALTA. 

Journal-e  .  1,489,409  1,344,760 

HAMILTON,  ONT. 

Spectator-e  .  1.809,535  1,785,744 


KITCHENER-WATERLOO,  ONT. 
Record-e  .  1,189,618  1,061,418 


LONDON.  ONT. 

Free  Press-me .  1,714,592  1,476,047 


OTTAWA.  ONT. 

C!tiien-e  .  1,646,492  1,572,564 

Includes  WEEKEND  MAGAZINE  ft 
COMIC  Section. 

LeDroit-e  .  774,479  686,392 

Includes  PERSPECTIVES  42,559  lines 
(1962):  49,242  lines  (1961). 

SASKATOON,  SASK. 

Star-Phoenix-e  .  832,805  787,617 

TROIS  RIVIERES.  QUE. 
LeNouvelliste-e  .  613,734  568,239 

VANCOUVER,  B.  C. 

Sun-e  .  1,929,662  1,916,646 

Province-m  .  875,597  893,803 

Includes  WEEKEND  MAGAZINE  51,829 
lines  (1962);  62,990  lines  (1961).  PART 
RUN  16,877  lines  (1961). 


WINNIPEG.  MAN. 

Tribune-e  .  1,286,949  1,156,885 


.Vrtist  ami  Columnii^t 
De»i^  Arizona  Stamp 

Phoenix 

A  4-cent  ixtstage  .stamp  com¬ 
memorating  Arizona’s  50  years 
of  statehood  was  issued  by  the 
Post  Office  Department  in  Phoe¬ 
nix  Feb.  14. 

Co-designers  of  the  stamp 
were  Jimmie  Ihms,  aiTist  for 
the  public  relations  department 
of  the  Arizona  Republic  and 
Phoenix  Gazette,  and  James 
Chemi,  spoils  makeup  editor  and 
stamp  columnist  for  the  Gazette. 

Issuance  of  the  new  stamp 
coincided  with  ceremonies  mark¬ 
ing  the  state’s  50th  birthday. 
The  stamp’s  nocturnal  .scene 
features  a  .sahuaro  cactus  and  a 
cluster  of  sahuaro  blossoms. 

• 

Hutchings  Named 
Business  Editor 

Chicago 

Harold  E.  Hutchings  has  been 
appointed  business  editor  of  the 
Chicago  Tribune.  He  has  been 
a  member  of  the  staff  since  1934 
and  chief  of  the  New  York  Bu¬ 
reau  for  16  years. 

W.  D.  Maxwell,  editor  of  the 
Tribune,  also  announced  the  ap- 
ix)intment  of  Vincent  Butler,  a 
member  of  the  New  York  Bu¬ 
reau  for  31  years,  as  chief  of 
bureau.  Walter  Bilitz  is  a  new 
member  of  the  staff. 


Editor’s  Speech 
On  Moral  Issues 
In  Great  Demand 

Ashtabit..\,  Ohio 

Ordinarily,  a  speech  by  a 
new.s))ai)erman  delivered  before 
other  newspapermen  receives 
little,  if  any,  public  interest. 

Such  was  not  the  case  with  a 
talk,  “Who  Is  Tam|)ering  With 
the  Soul  of  America?”  delivered 
by  Jenkin  Lloyd  Jones,  editor  of 
the  Ttilna,  (Okla.)  Tribune,  be¬ 
fore  the  Inland  Daily  Press 
Association  at  Chicago  Oct.  16, 
1961. 

Permission  was  asked  to  re¬ 
print  the  speech  in  the  Rowley 
papers  of  Northeastern  Ohio: 
the  .^Hhtabula  Star-Hencon, 
Painesville  Telegraph,  Conneaut 
XtWii- Herald  and  Geneva  Free 
Preioi. 

They  printed  the  full  text  and 
the  response  was  immediate  and 
trt'mendous.  Hundreds  of  read¬ 
ers  expressed  their  aijproval. 
Supplies  of  Jan.  12  papers  were 
(|uickly  exhausted.  D.  C.  Row- 
ley,  publisher,  had  a  four-page 
tabloid  reprint  run  at  the 
Painesville  plant.  First  order  of 
reprints  at  the  Star-Beacon 
alone  ran  to  2,500  copies  and 
was  quickly  followed  by  an 
order  for  an  additional  1,000 
{Star-Beacon  circulation  is  in 
the  18,000  class). 

The  Telegraph,  with  a  circu¬ 
lation  of  20,000,  rapidly  ex¬ 
hausted  its  first  2,500  and 
jirinted  more.  An  additional  500 
copies  each  went  to  the  smaller 
Free  Press  and  Neu’s-Herald 
when  they,  too,  exhausted  their 
first  supply  of  reprintings. 

Mr.  Jones’  talk  was  an  ap- 
))raisal  of  the  moral  decline 
apparent  in  the  United  States 
and  what  newspaper  editors  and 
publishers  could  do  about  it.  His 
suggestions  ranged  from  making 
jiersonal  surveys  of  local  school 
curricula  to  “stopping  Page  1 
treatment,  as  glamorous  and  ex¬ 
citing,  of  the  brazen  shack-ups 
of  screen  tramps.” 

• 

Army  Info  Officer 
.A  Journalism  M.A. 

Col.  Walter  G.  Hopkins  Jr.,  of 
Tonkawa,  Okla.,  formerly 
Fourth  Army  Information  Of¬ 
ficer,  has  assumed  the  duties  of 
First  U.S.  Army  Information 
Officer.  He  succeeds  Col.  Gordon 
L.  Barclay  who  is  retiring. 

Colonel  Hopkins,  a  Business 
Administration  graduate  of  the 
University  of  Oklahoma,  has 
just  completed  work  for  a 
Master  of  Arts  degree  in  jour¬ 
nalism  at  the  University  of  Ala¬ 
bama. 
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SHE'S  BVERYBODY'5 
“GIRL-NEXT-DOOR”! 


From  toddlers  to  grand¬ 
parents,  readers  love  to 
laugh  at — and  with — 


.  .  .  the  charming,  bright- 
as-a-button,  devastatingly 
logical  and  always  unpre¬ 
dictable  little  tomboy 
heroine  .  .  . 


.  .  .  of  Orla  Gettermann's 
2-col.  daily  panel: 


GINGER 

PHONE  TODAY  FOR  SAMPLES 

FEATURE  SYNDICATE 

220  EAST  42...  STREET,  NEW  YORK  12  N  Y 


SYNDICATES 


New  Cartoon  Rewards 
Readers  for  Jingles 


By  Ray  Erwin 

A  new  comic  strij)  is  givinfj 
thre<*  prizes  each  day  to  the 
reader  who  contributes  a  win¬ 
ning  .jingle  uswl  to  introduce 
the  day’s  strip. 

The  comic  strip:  “Bo  .Jingles.’’ 

The  cartoonist :  Hap  Myers. 

The  di.stributor;  H.  D.  Myers, 
Features,  8299  Johnnycake 
Road,  Mentor,  Ohio. 

The  three  daily  prizes:  1)  a 
check  for  $5;  2)  a  frameable 
•‘diploma’’  certifying  the  win¬ 
ning  contributor  is  a  “Jingle 
Journalist”:  J)  “Bo  Jingles 
Kredit  Kard”  giving  the  bearer 
“kredit  fer  writin’  a  Bo  Jingles 
cartoon  idea.” 

Mr.  Myers  said  there  will  lie 
313  winners  a  year  under  the 
daily  strip  plan.  A  Sunday  strip 
will  be  addetl  later  with  four 
ditferent  jingle  panels  and  with 
four  winners,  adding  208  win¬ 
ners  for  a  total  of  521  in  a  year. 

Uuily  Winner 

“Every  day  some  reader-con¬ 
tributor  will  win  the  triple  prize 
for  the  funniest  rhyme,  jingle, 
limerick  or  idea,”  promised  the 
cartoonist-creator.  “The  con¬ 
tributor  need  not  worry  if  his 
entry  doesn’t  rhyme  perfectly — 
we’ll  help  him  —  just  so  it’s 
original  and  the  idea  is  a  good 
cartoon  subject.  All  he  has  to 
do  is  get  a  pencil  and  a  hunk 
of  paper  and  dream  us  up  a 
cartoonable  caper.” 

Mr.  Myers  started  the  strip  in 
approximately  30  newspapers 
on  Feb.  5. 

Some  Sample-. 

Some  sample  “Bo  Jingles”: 

If  he  dc»esn't  come  the  minute 
you  call 

It's  nothing  serious  at  all 

Chances  are  —  you  can  bet 
a  fiver 

He’ll  make  a  bang-up  Taxi 
driver 

These  modern  paintings  goin 
around  -  - 

You  can  hang  ’em  sideways 
or  upside  down 

1  jest  figured  out  how  they 
do  it  -  -  - 

Dump  over  the  paint  then 
walk  thru  it! 

.Satellites  soon  —  will  reach 
the  moon 

Or  further  I  suppose 


'Bo  Jingles' 

But  with  all  our  brains 

The  fact  remains 

We  can’t  cure  a  runny  nose! 

No  four  words 
Can  cause  more  fuss 
Than  when  .someone  yells 
“Here  comes  the  bus—!” 

'.llllllllllllllllllllllllllllllllllllllilllllllllllllH 

Syndicate 

Sentences 


— Fiftieth  anniversary  of  “Na¬ 
ture  Stories,”  by  Thornton  W. 
Burgess,  which  appears  six  days 
a  week  (New  York  Herald  Trib¬ 
une  Syndicate),  was  observed  in 
F'ebruary. 

— One  of  the  few  girl  car¬ 
toonists  is  Kate  Osann,  who 
speaks  the  language  of  the 
.Imerican  feminine  adolescent 
through  her  daily  panel  “Tizzy” 
(NEA). 

— When  Robert  P.  Clark  was 
named  managing  editor  of  the 
Louuivillc  (Ky.)  Timca,  fourth- 
grade  classmates  of  his  daugh¬ 
ter  wrote  him  congratulatory 
notes.  One  boy  wrote:  “P.  S. 
Will  you  make  the  funnies  two 


— \  recent  “Women  Now” 
column  by  Dorothy  Roe  (Chi¬ 
cago  Tribune-New  York  News 
Syndicate)  on  “Why  Put  a  Pen¬ 
alty  On  Patriotism?”  was  re¬ 
printed  in  the  Congressional 
Record.  “I  think  most  of  us 
would  prefer  to  die  fighting  for 
our  beliefs  than  to  knuckle 
under  for  expediency,”  Miss  Roe 
wrote.  “As  for  me.  I’ll  remain  a 
full-time  patriot,  proper  or  not. 


Just  how  would  a  football  team 
fare  if  the  coach  said:  ‘<>et  out 
there  and  fight,  boys,  but  don’t 
let  anyone  know  which  side 


— The  .-1  n  n  .4  rho  r  i  .M  ich. ) 
News  is  carrying  a  comic  strip, 
“Contes  Francais,”  with  the  text 
in  French  and  episodes  taken 
from  Victor  Hugo’s  “I.es  Miser- 
ahles.”  The  strip  is  prepared  by 
Mrs.  Mary  E.  Kincaid  of  .\nn 
.\rb<»r.  It’s  hoped  the  more  than 
1,000  school  children  in  the  area 
who  have  taken  French  will 
learn  something  from  it. 

— When  columnist  Drew  Pear¬ 
son  (Bell  Syndicate)  lectured  in 
San  Diego,  Si  Casady,  who  has 
known  Pearson  30  years,  devoted 
his  entire  “.\long  Main  Street” 
column  in  the  Kl  Cajon  Valley 
(Calif.)  .Vf’ir.s  to  praise  of  him. 
Excerpts:  “We  have  never  met 
a  mure  gentle,  kindly,  honorable 
guy.  (He  is  a  Quaker).  We  have 
never  known  a  man  with  a 
keener  nose  for  news  or  more 
determination  to  get  all  the 
facts.  We  have  never  known  a 
man  with  mure  courage,  both 
personal  and  professional.  We 
have  never  known  another  man 
who,  seven  days  a  week,  for  30 
years,  could  write  a  column 
which  interested  us  every  day." 

— Morrison  Wood,  author  of 
the  syndicated  column  on  un¬ 
usual  cookery,  “For  .Men  Only!” 
leaves  for  an  extended  European 
trip  in  mid-April.  Mr.  Wo<kI  and 
his  wife  plan  to  thoroughly  cover 
18  countries,  in  their  own  auto¬ 
mobile.  He  will  research  ma¬ 
terial  for  a  new  cookbook, 
“Through  Europe  With  a  Jug  of 
Wine,”  to  be  published  on  his 
return.  He  will  sample  food  and 
wine  in  the  countries  he  visits, 
and  gather  out-of-the-ordinary 
data  on  interesting  places.  Both 
Mr.  Wood’s  syndicated  features, 
“For  .Men  Only!”  and  his  travel 
articles  will  be  filed  from  Euro¬ 
pean  datelines  for  the  next  year 
or  two.  and  will  be  serviced  by 
the  Chicago  Trihune-New  York 
News  Syndicate. 

— “I’m  the  only  man  in  190 
years  with  the  courage  to  tell 
women  what’s  wrong  with 
them,”  <»bserved  Count  Marco, 
“Beauty  and  the  Beast”  colum¬ 
nist  (Chronicle  F’eatures,  San 
Francisco),  to  Honolulu  Stnr- 
BulU  tin  reporter  Helen  De  Hav¬ 
en  while  he  was  on  his  way  to 
Tahiti  to  invr-stigate  the  fabled 
fascination  of  Tahitian  women. 
“VV’omen  respect  me  for  it,  al¬ 
though  1  have  been  beaten  in 
public  five  times  by  women  I 
'  have  aroused  to  sheer  fury,”  he 
added.  “.American  women  are  de- 
‘  termined  to  ruin  femininity. 
They’ve  improved,  I  think,  since 
1  began  to  write.” 
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I'YA  iSONNA  BLAST 


ow.oa  ^ 
^  WEMPY/ 
HERE  ^ 
COMES  THE 
COUKTT  POWN 


^  NlNE-ElfiHT-)  ii 
SEVEN -S\X„.  J 


-  X 
I  BON^. 
-  BONfi  J 
'  BONfi 


The  Flibbertys 

. . .  flip  family,  never  flop 


STAN  .  .  .  male  head  of  the 
Fliblterty  household — 
when  the  Mrs.  is  missing! 


FRAN  .  .  .  took  Stan  for 
better  or  worse — and  tried 
ever  since  to  make  him 
better! 


Born  to  be  funny,  this  crazy  clan  was  soon  christened  “the 
funniest  family  in  print” — and  has  never  lived  it  down. 
They  are! 

They’re  all  naturals  for  doing  the  wrong  thing  at  the 
right  time  .  .  .  can  jam  up  any  jam,  including  those  they 
create  for  themselves.  High  octaned  and  hi-larious,  they 
can’t  help  giving  readers  giant  ha-has!  They  keep  the  comics 
comic  every  day! 

Their  bubbling  humor  is  highly  contagious,  makes  the 
whole  reader  family  their  friends — from  the  kid  in 
grade  school  to  gramps,  and  everybody  in  between.  The 
Circulation  Manager  can’t  helj)  loving  them! 

Want  to  be  nice  to  regular  readers — and  add  new  ones? 
Phone,  wire,  or  write  for  specimen  proofs  and  prices — 
today,  not  tomorrow! 


WENOY  . . .  never  depressed 
by  anything — except  the 
other  Flibbertys. 


STAN  JR.  .  .  .  nicknamed 
“Butch,”  he  helps  make 
mincemeat  of  any  situation. 


SIS  . . .  sweet  at  heart,  but 
nobody  ain't  pushing  her 
around ! 


GEDDOWN  .  .  .  the  pup’s 
been  railed  it  so  often  he 
thinks  that's  his  name. 


Chicago  Tribune-New  York  News  Syndicate,  Inc, 
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Humor  and  Folklore 
Make  History  Sparkle 

By  Edmuntl 

It  didn’t  take  a  Civil  War  <>()  miles  east  of  the  University 
centennial  to  make  John  W.  town  of  Carbondale  where  he 
Allen  realize  that  history  could  now  lives, 
he  matle  appealing  to  newspaper 

readers.  His  weekly  column,  “It  Ke,..„o,.s 

Happened  in  Southern  Illinois,”  At  Civil  War  reunions,  when 
is  now  in  its  sixth  year  and  is  veterans  sat  around  the 

used  regularly  in  some  l.oO  area  campfire  and  told  tales  of  hard- 
weeklies  and  dailies.  ship  and  courage,  John  was 

John,  .still  hearty  enough  at  always  eavesdropping.  His  phe- 
74  to  bend  a  beer  bottle  caj)  nomenal  memoiy  enables  him, 
between  his  thumb  and  fore-  even  now,  to  repeat  these  camp- 
finger,  probably  knows  more  fire  stories  in  detail.  He  can  tell 


about  downstate  Illinois  than 


equijjment 


t'A-;. 


any  man  alive.  His  formal  edu-  soldiers  carried  to  the  battle- 


John  W.  Allen 


50  Book 
\  Editors  Plan 
A  Seminar 


full  day  of  discussions  of 
book  reviewing  for  journalists 
will  be  conducted  at  Columbia 
University  on  ^larch  14  in  con¬ 
junction  with  this  yeai'-  Na¬ 
tional  Book  Awards. 

Fifty  newspaper  book  cilitors 
and  reviewers  are  expectwl  to 
attend  the  sessions  planned  by 
the  Columbia  Graduate  .School 
of  Jouimalism  in  coojieiation 
with  the  American  Book  Pub¬ 
lishers  Council,  sjjonsor  of  the 
annual  National  Book  .\wards. 

Allan  Keller,  staff  writer  and 
assi.stant  city  e<Htor  of  the 
New  York  Worhl-Tclcf/min  atid 
Sun,  author,  and  a  meml>er  of 


cation  in  history  was  limited,  field,  which  pieces  they  quickly  volume.’  Since  medication  did  J^e  University’s  Journalism  fac- 
however,  and  he’s  never  had  any  discarded,  and  how  thev  con-  u  f,.  fVm  ..  ‘ 


however,  and  he’s  never  had  any  discarded,  and  how  they  con-  not  render  it  offensive  to  the 

sort  of  journalism  cour.se.  But  .structed  homemade  devices  taste,  its  sales  were  tremendous, 

what  makes  his  column  so  popu-  which  were  more  practical  than  Its  promoters  became  wealthy, 

lar  is  that  John,  by  nature,  is  Gl-issue.  some  consumer.s  became  in- 

a  storyteller  in  the  tradition  of  This  memoiw  of  his  also  has  ebriated. 

the  old  wandering  troubadors.  pre.sen’e<l  bits'  of  folklore  that  “Wine  of  Canlui  for  Women 


a  storyteller  in  the  tradition  of 
the  old  wandering  troubadors. 


ulty,  will  serve  as  chairman  of 
both  the  morning  and  afternoon 
sessions.  The  moming  seminar, 
“How  a  Newspajjer  Covers  the 
News  of  Books,”  will  focus  pri¬ 
marily  on  the  content,  role,  and 


e  old  wandering  troubadors.  pre.sen-eil  bits  of  folklore  that  “Wine  of  Canlui  for  Women  n^^rily  on  the  content  role  and 

Vverage  People  might  otherwi.se  be  lost  for  all  widely  -  heralded  remedy  that  audience  of  the  book ’page’ in  a 

time.  He’s  written  some  fine  many  will  remember  in  its  ,jai]y  newspaper. 

Even  when  he’s  recounting  yams,  for  example,  about  im-  yellow  and  black  carton  .  .  .  This 


impoitant  historic  events,  his  plements  no  longer  listed  in  the  medicine  also  was  very  popular 
main  concern  is  with  people,  and  dlctionaiy  which  were  used  by  with  men  until  it  was  loaded 
he  sees  his  stoiy  through  their  housewives,  black.smiths  and  with  too  much  laxative.” 
eyes.  Yet  his  perspective  is  saddle  makers  in  the  19th  „  ... 


Seminar  Speakers 


eyes.  Yet  his  perspective  is  saddle  makers  in 
.seldom  that  of  the  general  or  century  and  earlier, 
the  politician  or  the  railroad  ,  i.-. 

tycoon.  Rather,  he  has  the  gift  “‘”*'*‘*  * 

of  making  timelessly  meaning-  <‘i  reallv  became  ir 


ot  making  timelessly  meaning-  “i  really  became  interested  in  terial  for  a  dozen  of  them  by 
ful  the  experiences  of  the  aver-  history  when  I  discovered  that  laimmaging  through  an  old  bam 

age  foot  soldier,  the  pioneer  j  ^as  distant  kin  to  Daniel  or  attic. 

farmer,  the  gandy-dancer  and  Boone,”  says  John,  who  has  “Minor  incidents  often  sug- 

the  prairie  peddler.  soft,  twinkling  eyes  and  a  crew  gest  stories  from  Illinois  his- 


with  too  much  laxative.”  ,  Participants  will  lie  Michael 

J.  Ogden,  executive  managing 
Burns  und  Allies  editor  of  the  Providence  (R.I.) 

,  Journal  and  Evenina  Bulletin 
Getting  idea.s  for  his  column  president  of  the 

IS  no  problem  He  can  find  ma-  Associateil  Press  Managing  Ed- 


a.  a  .......  Rosenfield,  editorial 

imaging  through  an  old  bam  amusements  eilitor  and 

.  •  1  .  ri.  critic  for  music,  drama  and  art 

Minor _.nc, dents  often  sug- 


gest  stories  from  Illinois  his- 


since  1925,  author,  and  associate 


Hm  column  is  circulated  free  cut  lyhich  belie  the  age  traced  tory,”  he  wrote  a  couple  of  years  editor  of  the  Sout’hwest  Rev 


by  Southern  Illinois  University  in  the  lines  of  his  rugged  back.  “One  such  incident  occur- 


,  T  u  111  .  .  ,  1  r  J  u  Goo  Tinkle,  literaiw  editor  of 

where  John  sened  14  years  on  countenance.  “That  made  me  rad  a  few  days  ago  when  some  .  xi„...-  nniknr  -ind 

the  faculty  before  his  retire-  pretty  proud  of  myself.  So  I  spools  of  barlied  wire  ‘Made  in  ^  nnH  ’cnm. 

ment  in  1956.  .Area  editors  who  looked  a  little  further  in  the  West  Germany’  were  found  in  t  Gnnthprii 

use  the  column,  and  there  are  records.  I  found  that  another  the  stock  of  a  Southern  Illinois  L  j.-Arei t v  and 

many  well  up  in  the  central  part  of  my  relatives  had  been  hung  farm  supply  dealer.  ‘  ®  LiUnr 

of  the  ctotA  who  do  frAooAntlv  ...  o  onf  stroncro  for  George  Troy,  book  review  editor 


ment  in  1956.  .Area  editors  who  looked  a  little  further  in  the  West  Germany’  were  found  in 
use  the  column,  and  there  are  records.  I  found  that  another  the  stock  of  a  Southern  Illinois 
many  well  up  in  the  central  part  of  my  relatives  had  been  hung  farm  supply  dealer, 
of  the  state  who  do,  frequently  as  a  hor-se  thief.”  “This  was  not  so  strange,  for 

tell  John  it’s  the  best  read  sense  of  humor  known  German-made  wira  is  an  in¬ 
feature  in  the  paper.  ’banouet  creasing  import.  It  did  .seem 


“This  was  not  so  strange,  for 
German-made  wira  is  an  in- 


of  the  Providence  Journal. 
Three  critics  will  open  the 


fe^ure  in  the  paper.  far  and  wide  on  the  banquet  creasing  import.  It  did  .seem  aftenioon  session  with  a  discus- 

One  re^on  is  that  John’s  circuit,  helps  make  his  columns  1”^  lira  the  issues  raised  during 

long  lifetime  has  been  spiced  entei-taining  as  well  as  informa-  the  state  whera  barbed  \\ire  *i,„  These  critics 

with  such  variety  he  never  had  tive.  He  chides  the  superstitious  invented  and  first  manu-  John  Barkham  editor  of  the 

a  chance  to  get  bored  with  mountain  jieople  of  byeoneday*.  &tu.ly  ItevierSyadicate.  for! 

humanity.  the  observance  of  holidays  that  “  cracking  gooii  story.  merlv  on  the  statf  of  Time  Mag- 

. .  .  ..  t  _  A  Anl  AAtinn  of  b  s  cn  limns  IS  merij  on  me  Sldu  Ol  l  ime  .uaR 


humanity. 


“I  helpe<l  build  one  of  the  have  lost  their  original  mean-  -A  collection  of  his  columns  is  and  foi-mer  managing  ed- 

first  airplanes  and  was  an  esti-  ing,  the  peccadilloes  of  the  near  soon  to  be  published  by  Southern  Coronet  Magazine;  A.  J. 

mator  on  ponsf.tiiotion  lolis  ”  Via  crreat.  and  the  screwball  asmra-  Illinois  university,  ano  jonn  .  .  , _ _  _ . _ , _ „ 


mator  on  construction  jobs,”  he  great,  and  the  screwball  aspira 


relates.  “I  sparred  with  Gene  tions  of  characters  like  the  Civil  estimates  he  s  already  had  1,000  yorker  Magazine  and 

Tunney  in  the  Marines,  had  tea  War’s  Brig.  Gen.  John  Turchin,  jnquiries  about  the  book,  rang-  Press”  and  other 

with  the  Queen  in  London,  and  better  known  hereabouts  as  '"S  from  those  of  Iwal  grade  william  G.  Rogers, 

I’ve  eaten  with  hoboes  in  their  “The  Mad  Cossack.”  school  children  to  the  nation  s  ,  ,  ratii-pd  arts  and  lit- 


ive  eaten  with  hoboes  in  their  me  Alacl  Cossack.  and  retii-ed  arts  and  lit- 

jungles.  I  ve  tought  school,  been  One  of  his  columns,  on  patent  .  /  ..  ,  ^  '  ..  erary  editor  for  the  Associated 

a  lumber  miller,  pinch-hit  for  medicines  of  yore,  recalls:  “A  ^  „  a  go„  the  Press.  Open  discussion  follows, 

the  preacher,  and  played  nurse-  typical  one  of  the  old  remedies  gems  One  woLn  ex-  At  a  luncheon  between  the 

maid  to  a  string  of  race  horaes.  was  Hostetter’s  Celebrated  bitter  disappointment  sessions  the  hosts  will  be  Ed- 

His  gregariousness,  and  his  Stomach  Bitters  with  its  picture  learning  he  was  man-ied.  (He  ward  W.  Barrett,  dean  of  the 
love  for  people,  are  reflected  in  of  St.  George  slaying  the  dragon  ^as  been  for  40  years).  A  little  Columbia  Graduate  School  of 
his  writing.  His  love  for  history  .  .  .  The  alcoholic  content  of  gjrl  once  w’rote  asking  him  to  .Journalism,  and  Storer  G.  Lunt, 
goes  all  the  way  back  to  his  Hostetter’s,  once  higher,  finally  “Please  tell  me  all  you  know  president  of  the  American  Book 
boyhood  in  Broughton,  Ill.,  some  was  reduced  to  ‘25  percent  by  about  Southern  Illinois.”  Publishers  Council. 
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THE  NEW  FACE  OF  THE  UPPER  MIDWEST 


On  Tuesday,  February  20,  as  John  Glenn  hurtled  through  space  in  his  earth-orbiting 
capsule— James  H.  Binger  followed  his  flight  with  far  more  than  patriotic  pride.  Binger,  as 
newly  elected  president  of  the  Minneapolis-Honeywell  Regulator  Company,  could  take  great 
personal  pride  in  the  fact  that  two  Honeywell  systems  were  controlling  the  capsule  during 
the  orbit  and  the  vital  re-entry  stage. 

Jim  Binger  is  a  lean  “youngster”  of  45  who,  along  with  his  staff  of  45,000,  is  facing  and 
solving  some  of  man’s  most  challenging  problems  in  the  search  into  outer  space.  Other  sig¬ 
nificant  projects  include  the  stabilization  and  control  systems  for  the  Apollo  three-man  space 
craft,  the  X-15’s  auto-pilot  and  guidance  and  controls  for  the  Dyna  Soar  manned  space  glider. 

Binger  and  Minneapolis-Honeywell  are  typical  of  the  growing  number  of  electronics 
industries  in  the  Upper  Midwest.  In  the  past  few  years  Minneapolis  (Hennepin  County)  has 
become  the  nation’s  2nd  largest  center  for  the  manufacture  of  precision  scientific  instruments. 
In  terms  of  building,  buying,  selling,  teaching,  learning,  growing— or  even  just  relaxing — the 
Upper  Midwest  is  one  of  the  most  stable,  yet  most  dynamic  areas  in  America. 

And  you  can  best  reach  the  heart  of  this  area— Minneapolis- St.  Paul— with  the 
Star  and  the  Tribune  — the  strongest  single  medium  in  the  nation’s  14th  market! 

Copyright  1962,  Minneapolis  Star  and  Tribune  Co. 
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South  Africa 
Press  Board 
Asks  Change 


CAi’FrrnwN 


of  journalists  responsible  for 
sen<lin>>:  news. 

The  report  says  it  is  “ex¬ 
tremely  undesirable”  that  these 
four  world  aB:encies  receive 
news  drawn  mainly  from  South 
Africa’s  Enplish-lanpuaRe  press, 
which  was  collect e<l,  selected  and 
.sent  by  unilingual  Enijlish- 
sn<*akin<r  journalists.  (.4P  has 


News  Media 
Make  Plans 
For  Africa 


A  tentative  for  cast 
by  UNESCO  .shows  that  the  total 
demand  for  newsprint  in  \frica, 
Asia,  and  I.,atin  America  is  like¬ 
ly  to  triple  by  lOT.S.  UNESCO 
also  envisages  such  techniques 
as  transmitting  press  dispatches, 
radio  and  television  i)ro)irams 
over  wide  areas  through  satel- 
The  African  countries  which  Htes  in  outer  space,  the  u.se  of 


The  report  of  the  government  an  Afrikaaner  journalist  on  its  provide  plenty  of  copy  for  news-  teleprinter  and  teletyjies.  tting 
commission  on  the  South  Afri-  thre»*-man  staff  in  Johannes-  hungry  -Americans  find  their  own  facilities  for  simultaneous  (lubli- 


can  |)ress  recommends  that  the 
country’s  only  national  news 
agency  —  the  South  African 
Press  Asso<'iation  (SAP.A)  — 
should  amend  its  constitution  to 


burg.)  news  much  wanting.  cation  of  newspaper  editions  and 

The  re)M>rt  ])oints  out  that  the  Twenty-eight  -African  states  the  u.se  of  television  and  fac- 
Afrikaans  press  supports  the  sif|d  fuur  Euroj)ean  countries  .simile  .ser\’ices  to  transmit 


governing  naMonal  i)artv.  while  "’ith  -African  interests  met  in 
the  English-language  dailies  I’aris  Jan.  24  to  Feb.  7  at  a 
give  more  say  in  its  affairs  to  sunnort  the  ojit'usition.  meeting  calle<l  by'  UNESCO — the 

the  .Afrikaans-language  jiress.  “N(»  comnrehensive  picture  of  Unite<l  Nations  Educational, 
It  also  recommends  that  the  South  -African  .scene  can  Ik*  Iscientific  and  Cultural  Organiz- 
SAP.A’s  news  service  should  be  obtained  from  any  one  newspa-  ation — to  discuss  their  lack  of 
made  available  to  all  world  news  per  or  from  either  set  of  news- 
agencies  “on  the  .same  terms  pai»«*rs,”  the  renort  states. 

“On  Dolitical  issues  Ixith  Afri¬ 
kaans  and  English  dailies  are 


and  conditions.” 

Unless  the  agency  accepts 
these  and  other  recommenda¬ 
tions,  the  commission  recom- 


information  and  to  do  something 
about  it. 

The  -Africans  found  that  alto¬ 
gether  they’  could  offer  only  one 


so  narti.san  that  no  objwtive  t’^py  newspaper,  two  radio 


picture  of  the  South  -African 


mends  that  SAPA’s  license  to  political  scene  can  be  had  from 
register  as  a  non-profit-making  either  .set  of  dailies.” 
association  should  In?  revoktnl.  Daily  newspapers  owne<l  by 

English-Language  newsi)apers  the  -Argus  Group,  South  -African 
control  87  per  cent  of  the  votes  .Associattsl  Newspapers,  and  the 


receivers,  and  half  a  cinema  .seat 
for  100  people,  with  even  lower 
figures  for  countries  south  of  the 
Sahara. 

The  countries  of  .Africa,  fol¬ 
lowing  -Asia  and  Latin  -America, 


newspaper  directly  into  the  I 
home. 

The  main  ob.stacle  in  expand¬ 
ing  news  facilities  in  the  less 
advance<l  countries  is  lack  of 
ca))ital. 

• 

llniqiif'  ‘’Valentine' 

For  Wnnian’s  Editor 

Longview,  Tex. 

On  Valentine’s  Day,  two  men, 
the  manager  of  an  outdoor  ad¬ 
vertising  agency  and  the  pub- 
li.sher  of  the  Longview  newspa¬ 
pers,  honorwl  .Mrs.  Julia  S. 
Acker,  women’s  e<litor  and  col- 


that  can  In*  cast  at  a  SAP.A  Nasionale  Pers  group  dominattnl  have  now  embarked  on  a  long-  the  X<w>t  and  the  ./oar- 

general  nu*eting,  the  report  say.s.  the  South  -African  press,  ac-  I’ange  cour.se  of  action  to  meet  for  more  than  a  (luarter  of  a 

Owners  of  Afrikaans  newspa-  counting  for  71  percent  of  the  ^he  minimum  standards  set  by  (.potyry. 

pers  are  represented  at  SAP-A’s  circulation  of  all  dailies.  UNESCO— 10  newsiiaiier  cojiies,  the  sign  man, 

general  nu*eting  “in  little  more  The  commission  also  suggests  hve  radio  sets,  and  two  cinema  ^.^.^ote  a  guest  editorial  in  which 
than  an  advisory,  catiacity.”  that  the  penny-per-word  press  «^^ts  for  eveiy  100  per.sons.  The  tribute  was  iiaid  to  Mrs.  .Acker. 

cable  rate  which  is  now  atijilied  E-stes,  the  imblisher,  had 

onlv  betwwn  Commonwealth  na- 


In  Prepuralion  12  \ear> 


This  was  only  the  first  part  of  tions  be  exten<k*d  to  as  many 


the  commission’s  reiiort  which 
has  been  in  the  making  for  12 
years.  It  contains  810  pages. 

The  report  analy'zes  t  h  e 
.sources  of  news  dispatched  to 
Reuters,  Associated  Press, 
L’nited  Press  International  and 
-Agence  France  Presse  and  also 

One-Man  Daily 

{.Continued  front  juif/i  15) 

with  the  jiajier  and  worked  his 
way  up  from  reporter  to  s|M)rt.s 
editor  to  city  editor. 

But  he  was  destined  to  roving. 
For  13  years,  from  1919  to  1932, 
he  did  special  features,  pnmio- 
tions,  advertising,  and  (lublic 
relations  for  papers  in  New 
York,  Pennsylvania,  and  the 
New  England  States.  Marrieil 
in  1929,  he  and  others  three 
.vears  later  Iwught  the  Canan¬ 
daigua  newspaper  where  he 


other  countries  as  jiossible.  It 
said  this  would  prevent  Great 
R-itain  from  being  “the  clearing 
house  for  South  .African  news.” 


M**arst  News  Wi?i»ter 
Is  I  iiuiiimoiis  (-hoiee 

Beveri.y  Hii-I-s,  Calif. 

Harold  L.  Brown,  University 
of  Nebraska,  won  the  news 
writing  conte.st  to  .set  two  new 
William  Randoljih  Hearst 
Foundation  awards  records. 

The  iournalism  .senior  was  the 
first  to  win  the  unanimous  .se¬ 
lections  for  first  i)lace  from  the 
judges. 

He  also  is  the  only  <louble  first 
place  fellowshij)  winner  in  the 
two-year  history  of  the  |>ro- 
gram,  announctsl  Randolph  A. 
Hearst,  Foundation  trustee. 

Mr.  Brown’s  .second  fellowship 
award  in  the  current  annual 


with  $240  million  to  be  contrib¬ 
uted  from  national  economies 
and  $120  million  from  outside 
sources,  mostly  through  bilateral 
aid  programs. 

-As  a  start,  the  -African  coun¬ 
tries  decided  to  meet  again  under 
UNESCO  auspices  in  19fi3  to  de- 
velon  news  agencies.  They  also 
decided  to  establish  a  council  in 
each  .African  state  to  coordinate 
the  develonment  of  news  me<lia 
and  establish  nriorities.  They  de¬ 
cided  to  seek  lower  sendee  I’ates 
from  world  news  agencies,  to  de- 
velon  low  cost  radio  receivers, 
and  to  uromote  official  and  lui- 
vate  etlucational  and  informa¬ 
tional  film  sendees.  Finally,  the 
-Africans  decided  to  set  up  na¬ 
tional  training  centers  for  jouni- 
alists. 

Third  Kegional  Meeting 

The  Paris  conference  was  the 
third  regional  meeting  on  mass 
communications  convened  by 
UNESCO  under  its  mandate  to 
provide  better  means  of  com- 


Valentine  engravings  made  and 
sui>erimposed  them  in  red  over 
the  mes.sage,  which  appeareil  on 
the  front  page  in  the  space  the 
jiublisher  uses  for  his  editorials 
on  major  events  and  outstand¬ 
ing  jiersonalities. 

-Mrs.  -Acker  has  been  associ¬ 
ated  with  the  Longview  publica¬ 
tions  since  they  were  acqu'rec 
by  .Mr.  hastes  2(>  years  ago.  She 
did  not  know  of  the  Valentine 
until  she  .saw  it  in  the  cojiy  that 
was  sent  to  her  by  special  mes¬ 
senger  at  fi  a.  m. 

• 

N(‘hs  Building 

St.  Lons 

The  eight-story  downtown 
building  occupied  by  the  I'oKt- 
lHnputrli  from  its  completion  in 
1917  until  19f>(>  has  l»een  .sold  to 
a  newly-formeel  North  Twelfth 
Corporation,  the  Pulitzer  Pub¬ 
lishing  Co.  announced  Feb.  25. 
-Another  new  corporation  pur¬ 
chased  from  the  owning  family 
the  land  on  which  the  building 


l>iretl  lease  held  by  the  Pulitzer 
company.  Purchase  jirices  were 
not  disclosed.  Most  of  the  build¬ 
ing  has  been  vacant  since  19fi0 
when  the  P-D  moved  to  the 


stayed  four  years  liefore  moving  series  was  grante<l  for  a  report  munications  among  the  peoples  stands  and  the  52-v 
to  Nanticoke.  on  the  effwt  a  missile  site  had  of  the  world  and  to  promote  free- 

-After  26  years  in  Nanticoke,  "ii  the  small  town  of  Mead,  Neb.  dom  of  infonnation.  Previous 
and  their  four  children  marrieil,  ^tiis  was  written  for  the  Lincoln  meetings  were  in  Bangkok  in 
Mr.  Howells  and  his  wife  are  (Neb.)  -S’lnr.  He  al.so  scored  with  i960  and  in  Santiago,  Chile  in 
ready  to  move  again.  n  depth  report  on  why  fans  .sup-  1961.  .A  second  conference  in 

“I’d  like  to  sell  to  someone  P^rt  the  Nebraska  athletic  pro-  Bangkok  last  Decemlier  led  to  (Uobc-Dcmocrnt  building.  The 
who  could  carry  on  the  paper’s  Ri’am-  an  organization  of  a  group  of  three-.story  building  u.sed  by  the 

26-year-old  tradition  of  serv'ing  Gerald  B.  Rankin  of  Stanfortl  -Asian  news  agencies.  p.j)  j^g  ^Id  site  as  mechanical 

Nanticoke.  A  daily  brings  a  cer-  U.  won  the  editorial  w'riting  The  United  States  has  at-  annex  is  t)eing  retained  and 
tain  amount  of  recognition  to  a  competition.  He  received  last  tended  all  these  Conferences  as  remodeled  as  quarters  for  radio 
community,”  he  said.  year’s  $2,000  grand  award.  an  obserx’er.  and  television  stations,  KSD. 
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How  Heublein  Gets 
Position  in  Papers 

Boston  showed  examples  of  newspaper 
lli»»  Heuhlein,  Inc.,  cooper-  merchandising  sup|)ort  ranginp 
alts  \Mlli  newspapers  to  obtain  from  simple  mailings  to  counter 
desind  ud  position  and  then  cards  and  market  surveys, 
folie'v.'-up  with  an  elalwrate  J.  Warren  .McClure,  president 
plan  >f  policing  that  position,  of  the  New  Enpland  XAEA  and 
was  pflled-out  here  this  wet‘k  publisher  of  the  llurlitiiftov 
by  Ni.rman  A.  Young,  assistant  (Vt.)  Free  tied  up  the 

advi-iii.sing  manager  of  Heul)-  nation’s  space  program  with  the 
I  lein.  .selling  of  newspaper  space. 

Speaking  l»efore  the  winter  ‘‘It’s  the  dollars  newspaper 
1  confcicnce  of  the  N’ew  England  spacemen  generatt* — the  adver- 
I  .\dvertising  Exwutives  .As.stx’ia-  tising  space  .sold  in  newspapers 
lion.  Mr.  Young  said  the  methods  — which  kt^eps  our  pn'ss  frin- 
(■mj>loy»‘d  give  Heuhlein  “the  and  untrammeled,’’  he  said, 
most  for  our  advertising  dollar.”  “Your  imjmrtance  as  spacemen, 
,  „  .  .  and  the  advertising  vou  gener- 

*  r  a.u  iA.t 

iite,  >roes  evon  further  .  .  .  It  s 


and  detailed  how  his  bureau  and 
the  .Vctr  Hnven  Joumnl-Couru'r 
cooperate  in  promoting  “truthful 
advertising  at  the  grass  roots.” 

Bruce  Logan,  v'icepresident, 
Preprint  Corp.,  showed  preprints 
l)eing  u.sed  in  foreign  countries 
with  current  newsmatter  .set 
around  the  ad  material.  He  said 
that  so  far  in  the  U.S.,  preprints 
have  l>een  used  as  inserts,  hut 
that  no  newspaper  has  yet  set 
news  copy  around  them. 


NAEA 

{Continiail  f  niiii  H) 

the  industrj-  has  had  up  to  now 
have  l)een  estimates. 

“The  newspa{K‘r  i  n  d  u  s  t  r  y 
needs  an  accurate  record  of 
dollar  volume — the  awe-inspir¬ 
ing  total  of  all  advertising 


AP  Scores  Best 
On  Saigon  Picture 

The  .4.ss<H*iated  Press  scored 
a  world-wide  picture  leeat  from 
Saigon  Feh.  27  on  the  l)ombing 
of  the  South  Viet  Xam 
presidential  palace. 

Pictures  taken  hy  .41’  photog¬ 
rapher  Yuichi  “Jackson”  Ishi- 
zaki  were  sent  from  Saigon  on 
an  .41’  transmitting  machine. 
Ishizaki  was  on  assignment  to 
Saigon  from  the  Tokyo  bureau 
where  he  normally  is  hase<l.  Ishi¬ 
zaki,  12,  is  a  Brooklyn-reanxi 
cameraman  of  Japane.se  parent¬ 
age. 

First  leg  of  transmission  was 
from  Saigon  to  Paris.  Paris 
relayed  the  picture  by  radio  to 
Xew  York,  and  onto  the  Xorth 
.4merican  Wirephoto  network. 


He  .said  that  all  in.sertion 
irders  issued  by  the  agency 
rtHiuest  position  “next  to  live 
news  and  not  on  obituary  pages.” 
He  noteil  that  Heublein  jirefers 
to  run  its  ads  in  the  general 
news  s»*ctions  and  not  on  the 
■i|K)rts  pages  commonly  used  for 
i  liquor  “iHH-ause  we  wanttnl  to 
reach  Udh  men  and  women.  The 
general  news  .section  will  reach 
1  the  largest  potential  of  Iwth.” 

•.  .Mr.  Young  said  that  to  police 

j  iwsition  given  its  ads  in  new.s- 

i  papers,  Heublein  uses  the  .4dver- 

r  tising  (’hwking  Bureau  which 

n  .sends  in  tearshi'ets.  If  the  jwsi- 
e  tion  given  Heublein’s  ads  does 
s  j  not  meet  re»|uirements,  the 
1-  I  agency  mwlia  dirwtor  writes  to 
the  newst)aper’s  national  adver- 
i-  tising  manager,  with  a  carbon  to 
i-  the  paper’s  representative  and 
d  to  .Mr.  Young, 
le  “1  file  them  by  re|)resentative,” 
It  .Mr.  Young  .said.  “If  a  paper  is 

It  consistantly  written  to,  or  if  a 

s-  particularly  bad  jwsition  is  given 

our  ad,  I  write  to  the  national 
advertising  manager  myself. 

“When  a  newspaper  represen¬ 
tative  makes  a  call  on  us,  we 
IS  bring  up  with  him  the  file  of 

•n  complaint  letters  we  have  for 

f.  his  list  of  newspapers.  We  dis- 

in  cu.ss  any  really  bad  cases  and 

to  ask  him  to  contact  his  i)rinciple,” 

Ih  he  .said. 

b-  In  stressing  the  importance  of 
5.  making  every  Heublein  ad  dollar 

work,  .Mr.  Young  touche<l  on 
ly  merchandising  supjwrt  given  by 

ijr  various  media.  He  said  such  sup- 

X-  l>ort  is  collected  monthly  and 

er  kept  in  a  folder.  At  the  end  of 

re  I  thp  month,  it  is  arranged  by 
d-  j  product  and  circulated  to  Heub- 
fiO  I  lein’s  top  management  so  that 
he  I  they  can  .see  what  has  l)een  done 
he  hy  radio-tv,  magazines,  and 

he  newspapers  in  support  of  the 

•al  sche<tules. 

nd  “I  might  .say  here  that  the 
lio  majority  of  it  is  from  news- 

papers,”  Mr.  Young  said.  He 


advertising  space — primarily 
advertising  space  in  newspapers 
— which  stimulates  people  to  buy 
and  keeps  our  production  lines 
humming.  So  as  spactunen,  you, 
too,  play  a  mighty  big  part  in 
kee|)ing  .4merica  rolling.” 

.4  discussion  of  “|)roblem 
copy”  was  held  by  a  panel  con¬ 
sisting  of  Vergil  (U)no|)ask, 
llristol  (Fonn. )  /’rc.s-.s;  (leorge 
Bellano, /’nxvV/cMc*'  ( li.  I.)  Jour¬ 
nal;  and  William  Mill,  .Vric 
llrifain  ((^onn.)  Hr  raid. 

The  panel  found  “jtroblem 
copy”  mostly  in  theater  ads  and 
“fictitious  comparative  pricing” 
ads.  .Mr.  Bellano  said  his  paper 
.screens  theater  co|>y  for  near¬ 
nude  scenes  and  suggestive  coi)y 
and  rejects  those  ads  “showing 
|)efM)le  not  fully  clothed.” 

.Mr.  Hill  said  his  pauer  does 
not  accept  vending  machine  ads. 
He  notwl  that  theater  adver¬ 
tising  “is  a  problem  everywhere.” 

“Once  in  a  while  one  of  the 
ads  in  the  problem  category  will 
get  away  from  us,”  he  said.  “We 
decide  whether  an  ad  for  a 
theater  should  l)e  rewritten  or 
revi.swl.  If  we  ado|)t  a  .stiff,  hard- 
lK)iled  attitude,  we  find  they  will 
not  offer  this  kind  of  copy  to  us.” 

(irealesl  I’roblcm 

Xelson  Demers  of  the  Xew 
Britain  Herald  said  the  greatest 
problem  was  “fictitious  compara¬ 
tive  pricing.”  He  said  that 
“readers  l)elieve  in  our  news- 
jiaper  and  we  have  just  as  much 
responsibility  to  readers  for  ads 
as  we  do  editorially.” 

“Problem  copy”  was  also 
covered  by  David  R.  Rice,  man¬ 
ager  of  the  Better  Business 
Bureau  of  Xew  Haven,  Conn. 
He  noted  that  newspaper  ad 
men  have  “had  a  great  deal  to 
do  with  the  initiation  and  foster¬ 
ing  of  the  BBB  movement,  and 
as  such  there  must  be  a  common 
bond  between  us.”  He  called  this 
bond  “essentially  protection,” 


dollars  spent  by  all  adverti.sers 
in  all  newspapers  in  a  year. 
When  this  figure  is  obtainwl,  its 
promotional  value  will  Inmefit 
all  levels  of  the  indu.stry — retail 
as  well  as  general,  classified  as 
well  as  display,  small  pa|K*rs  as 
well  as  large  pa|)ers. 

“The  Xewsi)aper  .4dvertising 
Ext“cutive  .4ssociation  has  aske<i 
Media  Records  to  undertake  the 
job  of  .soliciting  the  help  of  the 
over  1700  daily  newspaiK-rs  in 
the  Unite<l  Statt's,  to  obtain  the 
total  dollars  spent  for  newspaper 
advertising. 

“With  their  backing  and  en¬ 
dorsement,  with  the  supjK)rt  of 
Ihe  AXP.4,  and  es|H'cially  with 
your  cooperation,  we  ask  you  to 
send  us  your  1001  and  1000  to¬ 
tal  gross  advertising  dollar  vol¬ 
ume  for  all  linage  in  your  news¬ 
paper.  These  totals  we  guar¬ 
antee  will  not  l>e  revealed  but 
will  l>ecome  a  confidential  and 
hidden  factor  in  the  over-all 
industr>'  totals.” 

• 

Overseas  Press  ('lull 
Lifts  .MfMiilier  Ban 

.4  temporary  ban  on  associate 
resident  members  was  lifted  and 
a  member  hip  assessment  voted 
bv  the  Iward  of  governors  of  the 
Overseas  Press  Club  of  .4merica 
meeting  in  Xew  York  Feb.  26. 

.4ctive  and  associate  resident 
members  will  lx*  as.sessed  $20 
each  and  there  will  l)e  a  $10 
assessment  on  non-resident  mem¬ 
bers,  except  those  now  ser\’ing 
overseas. 

The  assessments  were  levie<l 
after  a  motion  to  raise  dues  $25 
to  $75  a  year  was  defeate<l.  The 
club  is  reported  to  be  ending  its 
fiscal  year  this  April  with  a 
deficit  of  about  $45,000. 

“We  are  facing  a  normal 
financial  problem  due  to  rapid 
expansion,”  Will  Oursler,  treas¬ 
urer,  said.  “The  situation  is  in 
no  sense  critical.” 


San  Francisco  then  picked 
up  the  relay  and  sent  the  .same 
pictures  across  the  Pacific  by 
radio  to  Tokyo,  .Manila  and  other 
|M)ints.  Tokyo  re|M)rted  “goo<l 
((uality”  rweption. 

“The  buzz  of  low  flying  planes 
woke  me  in  my  hotel  rmnn,” 
Ishizaki  reportwl.  “I  thought  it 
was  just  an  air  exercise  until  I 
heard  the  explosion  of  a  lK>mb 
and  the  rattle  of  machine  gun 
fire. 

“1  grablx'd  my  camera  and 
perche<l  on  a  window  sill  over¬ 
looking  the  city  and  .snappe<l 
away  as  two  fighter  planes 
circled  and  made  passes  at  the 
presidential  palace. 

“Then  I  (lashe<l  over  to  the 
palace,  already  covertnl  by  a  i)all 
of  smoke.  Outside  the  palace 
gate  I  joined  a  couple  other 
l)hotographers.  Guards  waved  us 
to  one  side  as  an  armored  car 
and  tank  rolletl  up  to  reinforce 
palace  defenders.  I  tried  to  get 
close  to  the  maingate  but  was 
.stoppetl  by  guards. 

“I  went  l)ack  to  the  office  only 
two  blocks  away  and  bt*gan 
making  prints  for  transmission. 
Finally  I  got  a  circuit  to  Paris, 
and  the  sweetest  words  I  heard 
were  from  the  Paris  bureau, 
following  my  transmissions: 
‘Quality  excellent’.” 

• 

Mrs.  FerfruMin,  S-H 
('uliiiiiiiist.  Killed 

(’ROSS  City,  Fla. 

Mrs.  Walter  Ferguson,  a 
columnist  for  Scripps-Howard 
newspapers  for  more  than  30 
years,  was  killed  in  a  traffic  ac¬ 
cident  F'eb.  27  while  on  her  way 
to  her  home  in  Tulsa,  Okla. 

Mrs.  Ferguson  74,  was  author 
of  the  column,  “A  Woman’s 
View,”  which  she  l)egan  writing 
in  1923  at  the  suggestion  of  her 
late  husband,  Walter  Ferguson, 
owner  of  the  Cherokee  (Okla.) 
Reimblirnn. 
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Medical  News  Offers 
Press  Big  Challenge 


New  discoveries  in  medical 
science  offer  the  press  of  the 
world  challenge  and  opportunity, 
speakers  from  a  dozen  coun¬ 
tries  asserted  at  a  seminar  on 
“Reporting  Medical  News.” 

The  International  Press  Insti¬ 
tute  sponsored  the  seven-session 
seminar  at  Lau.sanne,  Switzer¬ 
land. 

Here  are  excerpts  from  a  re- 
l)ort  on  medical  news  in  the 
U.  S.  by  Raymond  A.  Bruner, 
science  editor,  Toledo  (Ohio) 
Blade: 

Big  Business 

“Statistics  involving  the  dol¬ 
lar  sign  are  some  of  the  best 
indicators  of  public  intere.st. 
The  U.  S.  public  spends  an  esti¬ 
mated  $18,000,000,000  to  $20,- 
000,000,000  a  year  for  medical 
care.  This  is  .somewhat  less  than 
half  the  annual  expenditure  for 
armaments  and  about  one  twen¬ 
tieth  the  value  of  the  na¬ 
tion’s  gross  national  product. 
OlK'ration  of  hospitals  has  l)e- 
come  the  nation’s  third  largest 
industiy.  .\nnual  revenue  from 
patients  in  general  hospitals 
amounts  to  more  than  $4,000,- 
000,000  while  the  cost  of  oper¬ 
ation  of  mental  institutions  is 
alx>ut  an  equal  amount.  Out¬ 
lays  by  the  federal  government 
and  the  drug  industry  for  me<li- 
cal  research  per  year  amount 
to  between  $600,000,000  and 
$700,000,000. 

sur\’ey  this  year  by  Seienre 
Serviee,  which  sent  question¬ 
naires  to  newspaper  editors  and 
.science  writers,  disclosed  that 
ajjproximately  one  fourth  of 
more  than  1,500  daily  and  Sun¬ 
day  newspapers  in  the  United 
States  have  reporters  ‘who  give 
special  attention  to  science, 
medicine  and  technology.’  Al¬ 
most  half  of  these  writers  spend 
their  time  writing  science  and 
medicine  and  technologj'.  And 
more  than  one  fifth  of  the  1,500 
daily  newspapers,  the  sur\'ey 
found,  have  newspaper  science 
writers  that  spend  their  entire 
time  in  ‘science  and  related 
fields.’ 

“In  any  U.  S.  community  of 
any  size  there  is  always  an 
abundance  of  good  stories  on 
health  and  medicine  that  never 
get  covered  from  one  year-end 
to  the  next.  There  are  stories 
in  hospitals,  hospital  labora¬ 
tories,  public  health  and  wel¬ 
fare  agencies,  public  school  sys¬ 
tems,  industries  and  colleges  and 
universities.  They  are  not  cov¬ 
ered,  chiefly  because  they  are 
off  the  routine  beats. 


“Practising  physicians  and 
surgeons  are  generally  reluctant 
to  give  .stories  to  newspaper  re- 
l)orters  or  even  to  careful  and 
well  qualified  science  waiters 
alxmt  their  o^^’^l  work.  Part  of 
this  is  due  to  fear  of  being  mis¬ 
quoted  in  an  interview.  Doctors 
prefer  to  wait  until  they  are 
invited  to  speak  at  a  medical 
metding  where  a  number  of  in¬ 
dividuals  can  hear  them  and  can 
l)rove  they  did  not  say  what  the 
writer  covering  the  meeting  had 
rt'ported.  A  competent  physician 
or  surgeon  may  often  be  ver>’ 
willing  to  give  a  .story  to  a 
writer  he  can  trust,  but  after 
the  story'  appears  in  print,  he 
is  afraid  someone  will  denounce 
him  at  the  next  meeting  of  the 
local  medical  .society  as  a  ‘pul>- 
licity  seeker’  and  demand  that 
he  l)e  suspended. 

Stories  br  Telephone 

“Of  course,  an  energetic  and 
imaginative  science  writer  does 
not  need  to  rely  mainly  on  local 
doctors  for  his  material.  Sources 
of  good  material  are  abundant. 
In  one  month  there  may  be  more 
than  75  or  100  medical  meetings 
that  can  produce  numerous 
stories.  A  rejxirter  can  write 
for  programs  of  these  meetings, 
and  may’  receive  not  only’  pro¬ 
grams  but  batches  of  releases. 
For  a  few  dollars  he  may  call 
a  participant  who  seems  par¬ 
ticularly  interesting  and  there¬ 
by  get  a  good  interview.  If  the 
writer  has  his  questions  well 
pre])ar(‘d  and  has  a  good  knowl¬ 
edge  of  the  subject  in  question, 
he  can  complete  a  very’  satisfac¬ 
tory  inter\’iew  in  15  minutes  or 
l«‘ss.  This  is  certainly’  less  ex¬ 
pensive  than  traveling  out  of 
town  to  attend  the  meeting,  but, 
of  cour.se  covering  a  meeting 
has  numerous  advantages.  It 
not  only'  helps  the  writer  gain 
access  to  a  number  of  doctors 
or  scientists,  but  permits  casual 
discussions  that  enhance  his 
background  and  provide  him 
with  new  ideas. 

“In  any  U.  S.  city  of  appreci¬ 
able  size,  the  local  medical  so¬ 
ciety'  is  likely  to  have  a  good 
library,  with  numerous  current 
jnedical  journals  on  display. 
Some  libraries  may’  hav’e  500  to 
.several  thou.sand  from  the  U.  S. 
and  abroad  which  can  be  used 
as  a  voluminous  source  of  ma¬ 
terial  and  ideas  for  stories.  One 
advantage  of  such  a  library’  is 
that  it  provides  the  writer  with 
access  to  a  great  amount  of  re¬ 
search  material  for  workup 
.stories. 


“In  addition  to  all  these 
.sources  are  the  numerous  medi¬ 
cal  schools  in  the  U.  S.  and 
highly  productive  in.stitutes  like 
th{».se  at  the  National  Institutes 
of  Hc'alth,  Rockefeller  Institute, 
U.  S.  Public  Health  Ser\’ice, 
Sloan-Kettering  Institute  for 
Cancer  Research  and  hosts  of 
others.  They  continually  send 
out  releases,  abstracts  and  re¬ 
views  of  research  accomplish¬ 
ments. 

“There  are  al.so  a  great  many 
medical  and  health  organiza¬ 
tions,  such  as  the  American 
Medical  Association,  the  Ameri¬ 
can  Academy  of  General  Prac¬ 
tice,  the  American  College  of 
Surgeons,  American  Heart  As- 
.sociation,  the  American  P.sy'- 
chiatric  A.ssociation  and  numer¬ 
ous  others,  which  not  only’  in¬ 
vite  reporters  and  science  writ¬ 
ers  to  their  annual  meetings, 
supply  them  with  releases, 
spt'eches,  reprints,  and  other 
texts?,  but  eagerly  help  a  writer 
obtain  the  material  he  needs 
or  arrange  for  inten’iew’s.” 

Foreign  View* 

Prof.  Ritchie  Calder,  United 
Kingdom,  declared  that  good 
me<lical  cov’erage  does  not  nec¬ 
essarily’  mean  column  inches  but 
does  mean  highly’  selective  and 
resjsonsible  reporting. 

“If  there  should  l)e  a  new 
Pa.steur  today’,  the  French  jour¬ 
nalist  could  not  mention  him 
without  arousing  the  hostility 
of  the  medical  profession  and 
the  jealousy  of  his  colleagues 
against  Pasteur  himself,”  rue¬ 
fully’  rejwrted  Jean  Epan’ier, 
Fraaee-Soir,  Paris. 

All  articles,  Mr.  Epar\’ier  l)e- 
lieved,  should  l)e  .submitted  for 
the  aisproval  of  the  doctor  con¬ 
cerned  and,  when  necessary’, 
.such  amendments  should  be 
made  as  would  satisfy  lx)th  the 
doctor  and  the  reader. 

It  is  not  necessary’,  in  Mr. 
Epar\’ier’s  view,  for  the  re- 
jiorter  to  have  deep  knowledge 
of  the  subject  about  which  he 
is  inter\’iewing  the  doctor.  The 
less  he  knew  about  the  matter, 
the  more  chance  he  had  to  re¬ 
flect  the  thought  of  the  doctor 
and  to  arouse  interest  of  the 
reader,  he  felt. 

“Relations  between  doctors 
and  journalists  are  .seldom  good 
and  often  downright  bad,”  flatly’ 
stated  Dr.  Har\’ey  Flack,  edi¬ 
tor,  Family  Doctor,  London. 


College  Governor 

Montreal 
Newspaper  publisher  G.  Max 
Bell  of  Calgary’  has  been  named 
to  McGill  University’s  board  of 
governors.  He  graduated  in  com¬ 
merce  from  McGill  in  1932. 


Independents 
Still  Strong 
In  Canada 

Ry  Jamet*  Montague'* 

Ti  tROXTo 

Only  .’10  |)er  cent  of  Canadian 
daily  newspaper  circulation  is 
in  group  ow’nership,  Stuart 
Keate,  publisher  of  the  Virtorin  \ 
(B.C.)  Daily  Times,  said  at  the 
Eighth  Winter  Confenmee  o(  ! 
the  Canadian  Institute  on  Pub¬ 
lic  Affairs  here  Feh.  17-18. 

Mr.  Keate  said  that  despite 
the  growth  of  groups  in  Canada 
in  recent  years,  70  i)er  cent  of 
daily  newspaper  circulation  is 
still  under  independent  owner- 
.ship. 

Some  250  newspaper  tnlitors 
and  ])ublishers  from  Canada  and 
the  Uniteel  States  attended  the 
conference  on  “The  Press  and 
The  Public”  at  the  Toronto  Ed¬ 
ucation  Centre.  Panel  discus¬ 
sions  were  televise<l. 

Mr.  Keate  reported  he  was 
astonished  to  learn  that  at  the 
Univei-sity  of  British  Columbia 
last  y’ear  only  63  students  were 
interested  in  journalism.  Jour¬ 
nalism  stood  third  last  of  32 
careers  outline?!  by’  the  counse  ¬ 
ling  .sen’ice. 

Crime  Kepurt  Stymied 

variety’  of  topics  dealin; 
with  the  press  were  disens.-^ed  t  . 
the  conference.  Canadian  lib?- 
laws  were  felt  to  l)e  too  .strici 
to  |)ermit  the  airing  of  scandals 
was  re|>orted  that  the  Torovlt 
Glohe  and  Mail  some  months 
ago  had  a  staff  of  three  rc- 
l)orters  jirobe  crime  in  Ontari<i 
i)ut  when  it  came  time  to  pub 
lish  the  material,  the  new.s- 
paper’s  lawy’ers  decided  that  A 
would  result  in  law.suits.  Th( 
material  w’as  supplied  to  the 
Ontario  opposition  ])oliticai 
jsarty’  leader  and  jiresenteel  as 
])art  of  his  speach  in  the  legis¬ 
lature.  The  end  lesult  was  ap- 
|)ointment  of  a  Royal  commis¬ 
sion  to  investigate  crime  in 
Ontario. 

A  suggestion  came  fiosn  the 
floor  of  the  conference  that  the 
Canadian  government  subsidize 
reporters  of  the  Canadian  Press 
in  foreign  countries  so  as  to 
obtain  news  without  either 
United  States,  British  or 
French  viewixiint.  A  panel  of 
newsmen  opposed  the  sugges¬ 
tion  as  a  dangerous  innovation. 
Arthur  Blakely  of  the  Ottawa 
bureau  of  the  Montreal  GazetU 
said  publishers  could  finaiKf 
such  an  operation.  Pierre  Ber- 
ton,  associate  editor  of  the  To¬ 
ronto  Daily  Star,  said  it  would 
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lictt<T  to  have  Canadians  pay 
nore  ^  r  their  papers,  earmark- 
hg  jK.i;  of  the  sum  for  foreign 
n-w.s  coverage  by  Canadian  re- 
p.irtoi.<. 

'^iili^idy  Kt'ralleil 

I{ol)oi  t  Farquharson,  minister- 
counsellor  of  the  Canadian  Em¬ 
bassy  at  Washington,  and  a 
former  managing  «*ditor  of  the 
Vortiutf  filohe  and  Mnil,  recalled 
’.hat  ilie  government  had  subsi¬ 
dized  tlie  Canadian  Press  prior 
to  lyui.  and  when  the  subsidy 
*as  (hi'i>j)ed  in  1922  every  pub¬ 
lisher  111  Canada  was  hapjiy  to 
he  rid  of  it.  (lerard  Pelletier, 
editor  of  the  Montreal  La  Presse, 
<iid  he  would  not  strongly  ob¬ 
ject  to  a  subsidy  if  it  were 
o(fere<i. 

M.  (Jrattan  O’Leary,  pub¬ 
lisher  of  the  Ottawa  Journal, 
slated  that  in  his  40  years  of 
writing  tnlitorials  “not  once  has 
an  advertiser  directly  or  indi¬ 
rectly  or  by  any  suggestion 
questioned  anything  I  wrote.” 

Other  speakers  included  Louis 
Lyons,  curator  of  the  Nieman 
Foundation  at  Har\ard;  Robert 
Fulfonl,  liook  editor  of  the 
Toronto  Daily  Star;  William  F. 
Euckley  Jr.,  editor  of  the  .Vn- 
i,onnl  Review;  James  A.  Weehs- 
kr,  columnist  of  the  New  York 
Font;  and  Jean  Louis  Gagnon, 
«litor  of  Montreal  Le  Nouveau 
.OH  mol. 

Crges  .SabkalicuL 

Editors  forget  the  reader 
pint  of  view,  Carl  E.  Lindstrom 
t'ld  the  journalism  students  at 
lyerson  Institute  of  Technology, 
le  urged  jiublishers  to  give  edi- 
tirs  a  sabbatical  leave  of  three 
p.onths  during  which  the  editor 
lould  he  limited  to  one  edition 
c‘  one  newspaper,  but  would  also 
Isten  to  news  on  radio,  watch 
raws  on  television  and  digest 
tie  news  weeklies  and  other 
lublications  going  heavily  into 
jjurnalism. 

“Let  the  editor  take  stock 
ind  weigh  what  media  really 
lept  him  infonned,”  Mr.  Lind- 
itrom  said.  “At  full  pay,  the 
•xperiment  would  lie  worth- 
vhile  and  for  the  editor  a  reve- 
ation.” 


|{allo«m  to  Sootlund 

gas-filled  toy  balloon, 
released  on  Ixmg  Island  Feb.  10 
in  a  race  by  carrier  Ixiys  for 
Sewnday,  Long  Island  daily, 
was  recovered  in  Scotland  four 
Jays  later.  On  Feb.  23,  Newsday 
received  a  radiogram  from 
••Vlbert  Ernest  Rowe  of  Castle¬ 
town,  Caithness,  reporting  that 


Dairy  Ties-in  JFK  Civil  Defense  Spirit 

Milk  Boost  in  Ad  ,  tx  s 

In  Indian  Country 


How  President  Kenneily’s  re¬ 
cent  statement  about  the  im- 
jiortance  of  milk  to  goml  health 
was  utilized  by  Verifine  Dairy 
Products  Co.  in  a  series  of  one- 
color  and  black  ads  in  Wi.scon- 
sin  dailies  was  explained  this 
week  by  C.  M.  Wondergem,  ad¬ 
vertising  manager  of  the  She- 
I'oyyan  PrenH. 

“.About  a  week  prior  to  publi¬ 
cation  of  the  ad.  President  Ken¬ 
nedy  was  pictured  in  newspapers 
drinking  a  glass  of  milk,  and 
being  (|uoted  as  having  ordered 
milk  sen'ed  at  all  White  House 
meals,”  Mr.  Wondergem  said. 

“We  ])ublished  this  picture, 
carried  a  column  by  Drew  Pear- 
.son  entitled,  ‘Wine  vs  Milk’  and 
ran  an  editorial  on  the  subject. 
That’s  when  we  got  the  idea  for 
a  full-page  ad  for  Verifine  Dairj’ 
tied  in  with  the  new’s  aspects. 

“We  received  |)ermission  from 
-AP  to  run  the  jiicture  and  had 
our  copy  and  layout  depart¬ 
ments  jirepare  a  finished  page 
ad.” 

Mr.  Wondergem  said  the  ad 
was  submitteil  to  Walter  Grasse, 
Verifine’s  president,  who  bought 
the  page  in  the  Press  and  asked 
the  Press  to  prepare  a  half-page 
ad  on  the  same  subject  for  publi¬ 
cation  in  the  Green  Bay  Press- 
Gazette,  Kenosha  News,  Fond 
du  Lae  Commonwealth  Re¬ 
porter,  and  the  Raeine  Journal- 
Times,  covering  other  markets 
in  which  Verifine  has  di.stribu- 
tion. 


\ih  Sell  Beef 

Chic.vgo 

“Seven  million  additional 
jKJunds  of  lieef  were  sold  in  our 
stores  over  one  weekend  as  a 
result  of  increased  newspaper 
advertising  space,”  declared 
Orville  W.  Johler,  IGA  food 
stores’  vicepresident,  here  Feb. 
22  at  an  IGA  .Advertising  Man¬ 
agers  Seminar.  He  further 
}K)inted  out:  “Newspaper  adver¬ 
tising  is  much  like  a  bank,  you 
only  get  out  of  it  what  you  put 
into  it.” 


For  llie  While  Huhm* 


lIl  RON,  S.  D.\K. 

A  century  ago,  life  on  the 
South  Dakota  ])lains  was,  at 
l»est,  a  (luestionable  projwsition. 
There  were  wild  Indians,  bliz¬ 
zards  and  the  like  of  “certain 
death”  disasters  facing  the  set¬ 
tler.  Or  so  it  seemed  to  the 
softer  spirits  of  more  settled 
and  civilized  regions. 

Tixlay,  .survival  under  the 
threat  of  nuclear  war  is,  at 
liest,  a  questionable  projiosition. 
There  are  Russians,  nuclear 
liombs  and  the  like  of  “certain 
vleath”  facing  mankind.  Or  .so 
it  seems  to  certain  softer  .spirits 
of  more  civilizetl  intellectual 
regions. 

South  Dakotans  by  great  num¬ 
bers,  however,  met  both  projio- 
sitions  with  the  same  frame  of 
mind — prepare  for  the  worst. 

The  Huron  Daily  Plainsman’s 
publisher,  Robert  D.  Lusk,  pon¬ 
dered  the  situation  and  made 
his  decision.  The  77,000-plu.s 
jieople  of  Central  South  Dakota 
should  be  told  the  risks  they 
would  face  in  a  nuclear  war  and 
the  steps  they  could  take  to 
make  the  best  of  the  bad  situa¬ 
tion  they  might  one  day  face. 

The  Plainsman  newsroom  l)e- 
came  a  center  of  accumulated 
knowleilge  of  the  problems.  Con¬ 
versations  around  shop  and  city 
led  a  judge  to  design  a  loaf-of- 
bread-.shaped  shelter  to  lie  built 
of  .sheet  steel  for  burial  in  the 
yard  off  the  basement.  The  op¬ 
erator  of  a  tank-building  firm 
risked  the  money  to  start  build¬ 
ing  them.  And,  to  nolwdy’s  real 
suriirise,  there  was  a  market. 

Rut  lxx)k-leaming,  as  many  in 
the  newspaper  business  feel,  is 
not  enough.  This  in  mind,  Mr. 
Lusk  sent  associate  editor  Wil¬ 
liam  Oakley  to  Battle  Creek  for 
.some  first-hand  study  of  the 
civil  defense  program,  then  on  a 
.study  mission  to  Cape  Cana¬ 
veral,  to  pick  up  knowledge  on 
the  art  of  delivering  the  liombs. 

The  end  product  of  the  let¬ 
ters,  calls,  Ixioks  and  Mr.  Oak¬ 
ley’s  mission  was  a  six- page 
section  on  civil  defense — pitched 
primarily  at  the  problem  of  nu¬ 
clear  fallout,  as  Huron  is  ap¬ 
proximately  300  air  miles  from 
the  nearest  likely  target — un¬ 
derground  missile  sites  in  South 
Dakota’s  famous  Black  Hills. 
.Merchants  eagerly  bought  ads 
offering  shelter  supplies  and 
equipment  from  foods  to  flash 


.stocks  of  civil  defense  brochures 
sjiecially-procureil  by  the  jiaper. 

This  done,  another  project 
was  getting  well  under  way  — 
a  combination  underground  pa¬ 
per  storeroom-fallout  shelter  for 
Plain.sman  employes  and  their 
families.  “If  we  preach  it,”  Mr. 
Lusk  rea.sons,  “we  shall  practice 
it.” 

The  fini.shnl  product  will 
hold  144  persons  underground, 
l)rotecte<l  by  grade  on  four  sides 
and  overhead  by  12  inches  of  re¬ 
inforced  concrete.  The  shelter  is 
located  under  a  j>arking  area. 

I’lanneil  throughout  as  a 
dual-purpo.se  addition  to  the 
Plainsman’s  jilant,  the  space 
will  provide  a  month’s  jiaper 
storage  not  otherwise  obtain¬ 
able  in  the  plant.  Savings  pos¬ 
sible  by  cutting  out  warehouse 
rent  and  transfer  costs  of  jiaper 
are  enough  to  warm  any  busi¬ 
ness  manager’s  heart. 

In  one  comer  is  a  l.o-foot- 
souare  “disaster  newsroom” 
'.vhich  w’ill  be  used  in  the  mean¬ 
time  by  the  circulation  dejiart- 
ment. 

Publisher  Lusk  has  built  a 
similar  shelte*r,  considerably 
smaller  but  adeeiuate  for  his 
family  ami  occupants  of  other 
units  in  his  a])artment  building. 
And  Assistant  Publisher  L.  J. 
Maher  installeil  one  of  the  lo¬ 
cally-manufactured  buried  shel¬ 
ters  at  his  just-completed  home. 
Several  other  staff  members, 
too,  have  )>re])ared  their  homes, 
ranging  from  conversion  of 
basement  cisterns  .so  (lopular  in 
older  houses  in  this  area  to  less 
involved  jireparation  of  below- 
grade  ba.sements  for  emergency 
occupancy. 

There  has  l>een  more,  too. 
Spurred  by  Daily  Plain.sman 
promotion,  Huron  and  surround¬ 
ing  Beadle  County  have  organ¬ 
ized  to  form  a  civil  defense  dis¬ 
trict  and  employed  a  i>art-time 
director. 


Stuff  for  ('ops 


Cleveland 
Winsor  French,  columnist  of 
the  Cleveland  Press  and  News, 
has  donated  an  oil  painting  to 
the  White  House  collection.  The 
canvas,  an  extremely  valuable 
painting,  is  an  Alexander 

^  he  had  found  one  of  the  2,650  Wyant  of  the  Hudson  River  lights,  and  many  set  up  special  alx)ut  police  and  courts  that  he 

helium-inflated  ballons  sent  up  School.  It  had  been  in  Mr.  supply  displays  in  their  stores  was  using  it  as  material  for 

by  carrier  boys  in  a  circulation  French’s  family  since  the  middle  for  a  serious  weekend  promo-  training  cadet  patrolmen  in  the 

department  contest,  1800’s.  tion.  And,  at  each  location,  were  Cleveland  Police  Academy. 

editor  ac  PUBLISHER  for  March  3,  1962 


Cleveland 
Chief  of  Police  Frank  W. 
Story  of  the  Cleveland  Police 
Department  recently  told  the 
Plain  Dealer  that  its  .school 
paper,  “News  Highlights  for 
Schools,”  produced  by  the  Edu¬ 
cation  Service  Department, 
headed  by  Mrs.  Margaret  G. 
Byrne,  was  so  illuminating 
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Sky  Was 

{('iintinned  frtnu  12) 


spet'k  in  our  field  j^lasses  and 
when  it  was  completely  out  of 
sifi:ht,  only  then  did  we  talk.  A 
few  men  a))plauded.  A  few  more 
cheered. 

.■\n  air  force  colonel  turned  to 
a  reporter  and  said,  “I  .see  the 
wind  was  K‘*ttinK  in  your  eyes, 
too.” 

It  had  {gotten  in  the  eyes  of 
many  rei)orters  that  day  at  the 
press  site  at  Cape  Canaveral. 

*  *  * 

Sequel  in  !\atioii''s 
('.apitul 

By  (ierry  Van  d»-r  Meiivel 

Wa.shincton 

.More  reporters  than  have 
covered  any  event  since  the 
Inaujfuration  walktsl,  ran,  rode, 
or  just  st^)od  in  peltinjj  rain  to 
cover  t  he  W  a  s  h  i  n  ^rt  o  n  home- 
cominp:  of  A.stronaut  John  Glenn 
Jr. 

.\t  the  White  House,  in  addi¬ 
tion  to  the  rejfular  accredited 
newsmen,  108  additional  work- 
injT  i)ress  pwple  were  listtsl  for 
admission,  .\lmo.st  to  a  man  they 
stood  out  in  the  area  of  the  rose 
jrarden  for  nearly  half  an  hour 
waiting  under  umbrellas  anil  in 
a  varied  assortment  of  rain  s<^*ar 
to  witness  the  arrival  of  the 
President  and  Colonel  Glenn 
from  .Andrews  -Air  Force  Base. 

The  crowd  of  difrnitaries  that 
gathered  in  the  President’s 
office  to  witness  the  short  cere¬ 
mony  there  completely  filled  the 
space  and  even  the  pool  rejiorters 
and  photographers  couldn’t  he 
stiueezed  in.  Probably  because  it 
was  obvious,  looking  through 
the  doors  and  windows,  that 
nothing  could  l)e  done  almut  the 
situation,  the  usual  reaction  of 
reporters  to  any  exclusion  was 
missing. 

However,  even  a  mi.xup  in  pool 
car  arrangements  that  left  Ed 
Folliard  of  the  Pont,  Mary 


.McGrory  of  the  Sftir,  Carl 
DeBloom  of  the  Poluitihun  Dis- 
/xitrli,  and  Hugh  Sidt‘y  of  Tinit' 
momentarily  without  transjjor- 
tation,  barely  straimnl  the  gen¬ 
eral  feeling  of  good  will.  The 
reporters  merely  stood  their 
ground  and  refu.si*<l  to  budge 
until  a  car  was  i)rovid«*<l. 

CroHded  Pr»-^<«  (piillery 

So  while  the  remaining  cars 
in  the  cavalcade  waitwl,  a  police 
officer  and  Jay  (Jildner,  .Assist¬ 
ant  Presidential  Press  Swretary, 
lM)th  went  .scurrying  for  a  car 
and  each  came  back  with  one, 
and  just  for  good  measure,  a 
third  car  with  a  driver  from 
X.ASA  who  said  he  was  .su))pos(‘d 
to  be  driving  a.stronauts  al.so 
was  presstnl  into  service. 

.At  the  Ca|)itol,  where  Colonel 
Glenn  addressed  a  joint  session 
of  Congress,  plus  the  .Sujireme 
Court  and  the  Cabinet,  the  press 
gallery  with  its  !»(»  .seats  gave 
working  room  to  alMiut  twice 
that  number  of  j’e|)orters. 

There  are  times  when  the 
press  galleries  in  either  Hou.se 
are  not  vantage  points  because 
they  are  directly  over  the  ro.st- 
rum.  Nor  can  the  extreme  right 
or  left  be  .seen  without  leaning 
forward  across  the  rails.  Thus 
when  the  .Astronauts  came  in 
from  the  right  and  took  seats 
down  front  three  tiers  of  press 
j)eoi)le,  two  dee])  (one  sitting 
and  one  standing  at  each  place) 
leaned  forward  across  the  rails. 
This  miirht  have  made  an  inter¬ 
esting  spectacle  except  everyone 
else  was  looking  where  the  jiress 
was  looking. 

MacArlliiir  Becalled 

N'ot  counting  ai)j)earances  of 
the  President,  |)res.s  officers  in 
the  House  gallery  thought  they 
would  have  to  go  back  to  General 
Douglas  Mac  .Arthur’s  ajjpear- 
ance  before  a  joint  session  for 
a  similar  turnout  of  iiress 
l)eople. 

The  Washington  Po.st  had 
21  rei)orters  and  8  photogra¬ 
phers  working  on  the  story.  It 
ran  a  full  t)age  of  color  photos, 
j)lus  a  full  page  of  black  and 
white  and  additional  i)ictures  on 
other  pages. 

The  Evening  Star  had  1-1 
rei)orters  and  11  photographers 
covering  and  the  Wnnhinuton 
Dnily  Sewn  had  four  reporters 
and  three  |)hotographers.  An 
early  edition  of  the  Xews 
carried  a  three  de<“k  headline 
saving:  WASHINGTON  WEL¬ 
COMES  JOHN  GLENN  and  at 
the  lx)ttom  of  the  page  it  sug¬ 
gested  that  i)erha])S  readers 
would  like  to  hold  the  pa{)er  up 
for  “Col.  Glenn  to  see  when  he 
passes  down  Pennsylvania  Ave. 
on  his  way  to  the  Capitol.” 

The  New  York  Daily  Newn 
had  its  entire  eight-man  bureau 


working  on  the  .storj’  |)ius  1(1 
photograiihers  who  were  sent 
down  from  New  York. 

.At  the  State  Department 
where  John  Glenn  went  to  lunch 
the  i)re.ss  was  bamnl  from  the 
area  of  the  eighth  floor  dining 
room.  .A  coui)le  of  new.sgals 
gave  it  the  old  “Front  Page” 
try,  however.  One  identifiiHl  ber- 
-self  as  an  aide  to  a  N.ASA 
official.  She  didn’t  get  very  far 
but  it  insj)irt“<l  a  more  .seasoned 
reporter  to  i)ass  her.self  off  as  a 
memlH*r  of  Vice  President  John¬ 
son’s  staff.  Her  efforts  were  no 
more  succt».ssful  but  she  showed 
more  finesse. 

• 

Astronaut  Kdititni 
(voes  '’Roiiini  World 

Mia.mi 

.A  .souvenir  of  the  history¬ 
making  drama  at  Ca|)e  Canav¬ 
eral,  i)lus  four  color  sections 
celebrating  Miami  —  Dade 
County’s  Million  Population, 
was  i)ublishtHl  in  an  8-section 
edition  of  the  Miami  Neirn  on 
Feb.  2b. 

This  “.Astronaut  —  Millionth 
Poi)ulation”  edition  is  l)eing 
mailed  around  the  world  in  an 
esjKH-ially  designed  wrai)i)er. 

The  first  section  was  devoted 
TO  Lt.  Col.  John  Glenn’s  ride 
into  orbit.  The  front  and  back 
l)ages  carried  a  color  j)hoto  of 
the  .Atlas,  Col.  Glenn,  a  track¬ 
ing  ma])  in  color,  and  cut-away 
diagram  of  the  cai)sule. 

.A  minute-by-minute  coverage 
was  given  of  the  flight,  per.sonal 
history  of  Col.  Glenn,  the  .sus- 
l)enst‘  of  his  descent  into  the  .At¬ 
lantic  and  the  pick-up  by  De¬ 
stroyer  Noa. 

Four  sections  —  “A  Million 
Peo))le  Under  the  Sun”  —  had 
full  color  on  the  front  and  back 
of  each  section  with  color  inter- 
sper.-:ed  throughout  the  iiaper. 
• 

.\  Full  Pajje  Pliolu 
Huilt)  Spare  Flight 

Rei)\V(k)I)  City,  Calif. 

.A  page  i)hoto  of  the  astronaut 
— aside  from  two  inches  of  tyjie 
at  the  liottom  and  the  headline, 
“John  Glenn  Does  It,” — heralderl 
the  space  flight  on  jiage  one  of 
the  Redwood  City  Trihane. 

The  .story  continued  on  page 
three  for  a  full  jilay  there,  with 
custormary  iiage  one  rei)orts 
shifted  to  jiage  two.  The  story’s 
imjiact  on  the  community  toiiperl 
all  o|)timistic  wlitorial  forecasts, 
ex|)lained  David  Schutz,  editor. 
• 

Color  ill  Reserve 

Appleton,  Wis. 

Using  color  plates  made  for  a 
jiicture  of  a  previous  .Atlas  D 
firing,  the  Appleton  Pont-Cren- 
rent  had  a  ilramatic  page  one 
picture  for  Feb.  20  to  accompany 
the  orbiting  by  Col.  John  Glenn. 

EDITOR  3C  P 


News  Trip  Longer 
Thun  Spare  Flight 

United  Press  International 
re|)orter  Edward  V.  .McC.uthy 
had  more  trouble  getting  lack 
to  his  home  base  after  cov.  ring 
John  H.  Glenn’s  orbital  flight 
than  did  the  10-year-old  a -tro- 
naut  in  circling  the  earth  thri>e 
times. 

.Mr.  .McCarthy,  a  UPl  .staffer 
in  the  New  York  bureau,  was 
assignwl  to  the  carrier  Randoliih 
during  the  s|)ace  shot  on  Feb.  20. 

He  l>egan  his  tri])  back  on 
Feb.  22  at  2  ]).m.  He  reacheil 
his  home  on  Staten  Island  lO':. 
hours  later. 

The  jtlane  carrying  Mr. 
Mc(?arthy  took  off  from  the  deck 
of  the  Randol|)h  and  headed  for 
Norfolk,  V^a.  Bad  weather  in  the 
Virginia  city  forced  the  iilane  to 
fly  instead  to  Jack.sonville,  Fla., 
where  he  iKiarded  another  |»lane 
for  Washington.  It  was  divertixl 
to  Baltimore.  .A  flight  fiom 
Baltimore  to  New  York  was  can¬ 
celled  liecause  of  fog. 

Mr.  .McCarthy  finally  tiulled 
into  New  York  by  bus  at  <!:k0 
a.m.  on  Feb.  23.  He  travelleil  the 
final  leg  to  Staten  Island  by 
ferry. 

(ilenn  made  his  tri|)le  flight 
aiDund  the  world,  by  rocket  and 
space  ca])sule,  in  four  hours  and 
•")(!  minutes. 

• 

'Gleiui  Orbit  Day' 

Hits  Tiiiirs-Herabl 

Dallas,  Tex. 

Siiorts  Editor  Blackie  Sher¬ 
rod,  Dalian  Timex  Herald,  userl 
“space  age”  heads  and  bylines 
throughout  his  four  siiorts 
jiages,  lalielltxl  a  “S|)ace  St'ction” 
on  Glenn  Orbit  Day.  Ht'ads  used 
such  expressions  as  “.A-Okay,” 
“Roger  and  Out?”,  “T  .Minus 
3,”  “Down  Range,”  “In  a  Cap¬ 
sule,”  “Countdown,”  “In  Orbit,” 
“Rocket  Slows,”  “Still  in  .Air,” 
“Astro-Not,”  “Spacefolio,” 
“Splashwl  Down,”  “Weightless¬ 
ness,”  “Loud  and  Clear,”  “Way 
Out,”  “Control  Center,”  “Blast 
Off.”  Bylines  included  Louis 
Coxi)it,  Flash  Boggs,  Jetison 
Woodruff,  Jim  Rocket,  Mercury 
Forsvall,  .Mac  Orbit,  Pad  Galt, 
and  a  basketball  photo  was 
creditetl  to  “AP  Spacephoto.” 

• 

Glenn  Puts  Signature 
On  Explorer’s  Globe 

The  oTth  signature  on  the 
“Flyers  and  Explorer’s  Glolie” 
of  the  American  Geographical 
Society  is  that  of  Col.  John  H. 
Glenn.  The  18-inch  glolie  was 
once  owned  by  John  H.  Finley, 
late  editor  of  the  New  York 
Timex.  Col.  Glenn  signed  directly 
beneath  the  signature  of  Col. 
Charles  A.  Lindbergh  at  a  White 
House  ceremony. 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


\firspaper  Hrokers 

rrs  NtT  the  down  payment  that 
buys  the  newspaper — it’s  the  (lerson- 
ility  and  ability  of  the  buyer.  This 
it  why  we  insist  on  iiersonal  rontact 
■ellinK. 

LfTN  I’EIOHNER  ACENCY 
P.O.  Box  192  Mt.  Pleasant,  MichiRan 

NBW.-^I'APER  SALES-PURCHASES 
All  neRotiations  in  strict  confidence. 
No  i>ublic  listinRS 

PIXIE  NEWSPAPERS 
P.O.  Bo.x  5T9,  Gadsden,  Alabama 

PEAN  'El.LBRS  sells  Arizona  and 
Southwest  newspaiiers.  62.i  E.  Main, 
Mesa.  Ariz...  c  o  Cummins  Trust  Co. 

OONKIIiENTIAL  INFORMATION 
Daily  Newspa|)er  Properties 
W.  H.  Glover  Co.  Ventura.  Calif. 

may  BROTHERS.  Binirhamton.  N.  Y. 

Established  1914.  Newspaiiers 
bought  and  SOLD  without  publicity. 

SALES-PITRCHASES- FINANCING 
handletl  with  discretion.  Publishers 
Service.  Box  3132,  Greensboro,  N.  C. 

EXPERIENCE  COU.NTS.  We  negotiate 
new’spaiier  proiierty  sales  in  California, 
fair  to  iKith  buyer  and  seller.  Try  us. 
GABBERT  &  HANCfVCK.  :l7li‘t-B 
Arlinjrton  A\e..  Riverside.  California. 

.Vf'irjipnp#>rs  For  Sale 

SO.  CALIF.  EXCLUSIVE  WEEKLY 
CrossinK  $235,000.  Good  plant,  very 
tealthful  climate,  sound,  profitable, 
lotary  press.  $55,000  down.  J.  A 
Snyder.  Newspaper  Broker.  2234  East 
I  lomneya  Dr.,  Anaheim.  California. 

VESTERN  WEEKLIES  AND  DAILIES 
werywhere.  JACK  L.  .STOLL  &  ASSO- 
(lATES.  Suite  fiOO-fiOT.  63S1  Holly- 
tood  Blvd.,  Los  Anfteles  27.  California. 


CLASSIFIED 

Advertising  Rates 

Us*  Rotes  EACH  CONSECUTIVE 
lascrHea 

SITUATIONS  WANTED  (Payable  with 
orter)  4  times  (S  55e  per  line  each 
insertion;  3  times  @  70c:  2  0  80c; 
1  9  9Sc.  Add  2Sc  for  Bn  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  tending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 
4  timet  ®  Sl.OO  per  line  each  insertion: 
3  times  @  $1.15;  2  times  @  $1.30:  1 
time  ®  S1.4S  per  line.  3  line  minimum. 
Add  SOc  for  Bn  Service. 

PI.OO  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

MSPLAY-CLASSIFIEO.  $2.50  per  agate 
linE  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wndnesdoy,  4  p.m. 

Count  36  characters  and  or  spaces  per 
line.  No  abbreviations,  (add  I  line  (or 
bos  information).  Bos  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily  Editor  A  Publisher  reserves  the  right 
to  •sill  all  I  ups  . 


Editor  &  Publisher 

850  Third  Ave..  N.  Y.  22.  N.  Y. 
Phone  PLaia  2-7050 


.VNNOlI>'(’£!VIENTS 
Netespaperx  For  Sale 
COUNTY  SEAT  EXCLUSIVE 

WESTERN  WEEKLY,  rich  farm  area; 
very  valuable  plant :  sound,  profitable. 
.Attractive  town.  $40,(100  down.  J.  A. 
Snyder,  Newspaper  Broker.  2234  E. 
Romneya  Dr.,  Anaheim.  Calif. 

WESTERN  COUNTY  SEAT  DAILY 
Nice  email  city  in  picturesque  mountain 
valley.  Irriftated  ranches  and  cattle 
ranches  too.  What  a  place  for  your 
cow  buys  and  cow  irirls  to  (frow  up! 
Fine  hunting  and  fishing  for  you  tool 
Good  plant,  sound  future,  ste^y  local 
payroll.  Only  $25,000  down.  J.  A. 
Snyder,  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif.  KB  3-1 3RI. 

('OLORAI)O  NEWSPAPERS.  $18.00ii 
up.  Lyle  Mariner  Associates.  1417 
Glenarm  PL,  Denver  2. 

OWNERS  OITER  unexploited  eastern 
Indiana  weekly  in  well  paid  industrial 
town  of  3200  with  or  without  plant. 
$.5000  will  handle.  Nearest  city  13 
miles.  Box  1174.  Editor  &  Publishei. 

WEHHCLY  NEWSPAPER,  near  San 
Francisco.  2nd  class  mailinE  i>ermit. 
general  circulation.  Owner  needs  to  sell 
account  of  age.  If  you  can  show  me 
that  you  are  a  iierson  who  knows  the 
newspaiier  business  from  lieRinninit  to 
end — are  not  afraid  to  work — I  will 
treat  you  riirht.  and  you  may  contact 
me  for  full  details.  C.  S.  Pechtel. 
P.O.  Box  12,  EU  Granada,  Calif. 

CALIF.  EXCLUSIVE.  ISOLATED 
DAILY  $43,000  down.  You  will  nee<l 
some  other  income  for  the  required 
.5-year  payout.  Priced  right,  good  plant. 
Financial  references  required.  J.  A. 
Snyder,  2234  East  Romneya  Drive, 
Anaheim,  Calif. 

NEW  LISTINGS!  E7orida  properties 
never  liefore  on  the  market.  Gross  up 
to  $125,000.  Newspaiier  .Service  Co.. 
Inc.,  408  S.  Bonita  Dr.,  Panama  City, 
Fla. 

FLORIDA:  Prize-winning  county-seat 
weekly.  $60.b00-gro8s  class,  hleally  sit- 
uateil  for  e.xptinsion.  Owner  retiring. 
Can  lie  Imught  in  several  ways.  Please 
state  your  exi»erience  and  finances. 
DIAL,  tlx  So.  Bunlick,  Kalamazisi  x. 
Michigan. 

Florida  Publishing  Proiierties 
L.  PARKER  LIKELY  P.O.  Box  431 
St.  Petersburg.  Florida 

PUBLISHER  OF  (X)ASTAL  California 
weekly  seeks  resismsible  party  to  take 
over  iiaiier.  Will  sell  or  lease  with 
oiition  to  buy.  Bo.x  1232,  Eilitor  & 
Publisher. 


SELECT  WEEKLIES 

("oloriulo  Iowh  $4oM.  ; 

Mihk.  NehraHka  $2oM.  $r>oM; 

Oregon  ;  S.  Dakota  $2oM.  i25M; 

WashinKton  IHoM;  WyomiriK 

MARION  R.  KREHBIEL 

*2  N.  2n$l  Ave.  Norton.  Kana. 

SMALL-CITY  DAILY,  central  U.  S. 
GroHa  $1 15. <KH>  plus;  owner's  profit 
$35,000:  flown  payment  alsmt  $65.)H>0. 
I^>x  124.S.  F>litor  &  Publisher.  Please 
inclufie  your  oualihcntions. 

Newspapers  Wanted 

OHIO  DAILY 

51</o  or  more.  Principal. 

Box  1196,  Elditor  &  Publisher. 

PUBLISHER,  just  sold  own  paiier. 
will  buy  weekly  (’hart  Area  2.  Suc¬ 
cessful.  wide  exiierience.  For  quick 
action  write  fully,  send  several  copies 
of  paiier.  Bo.x  1246,  EVlitor  &  Pul>- 
lisher. 


A.NNOl  NC.KMKNTS 

l‘iiltlirations  Fitr  Sale 

SO.  CALlFttRNIA.  Daily  constr.  trade 
Journal.  Gross  $4l)M.  Price  $;{()M.  .A 
going  concern  iileal  for  energetic 

hiisb  wife  team.  Bo.x  !t33,  Eilitor  & 
Puldisher. 

investment  (fppttrtunities 

OETERING  ONE-EDURTH  of  total 
voting  stock  (guarantees  iiosition  on 
Isiard)  of  unopiiosetl  Kansas  daily  in 
.S5th  year,  gross  $340  M.  financial  iio¬ 
sition  excellent.  Now  completing  new 
liuilding.  installing  new  offset  press 
equipment.  Urban  Renewal  revamping 
business  district  into  state's  most 
modern  city.  Box  1184,  Eklitor  &  Pub¬ 
lisher. 

NEWSP.VPEK  .SERVICE.S 

Features  Wanted 

NEW  E'EATURE  SYNDICATE  seeks 
fresh,  concise  features,  series,  columns 
of  national  interest.  .Send  samples;  also 
wants  talentetl  stringers  from  all  areas. 
Standard  rates.  Send  resume.  Box  1189, 
Eklitor  &  Publisher. 

W  R  I  r  E  R  S  W  .ANTED 
for  assignfsl  articles.  Dep(.  7.  .522X 

Irvine  .Ave.,  No.  llollywiHsI,  Calif. 


Press  Engineers 


Newspaiier  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
CO.,  INC. 

1100  Ross  Ave.  -  1315  Ashland  St. 

Dallas  2.  Texas  Riverside  1-6363 

EHtECTING.  DISMANTLING. 
TRUCKING.  REPAIRING, 

AND  PROf’ESSlNG 
Serving  the  South  and  S.W,  since  1900 


Newspaper  Press  Installations 
MOVING— REPAIRlN(i— TRUCKING 
ESxpert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-.59  E'ourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 

MAOIINERY  and  .SUPPLIES 

Composing  Hoorn 

L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  Unitol  Slates 
iind  foreiirn  oountrietf.  **.Ask  the  man 
who  uses  them.'*  to  $97.50. 

None  lietter  at  any  iirice.  Write  for 
liternture. 

L  &  H  SALI-S^  (Y>MPANY 
14ox  560.  Elkin.  North  Carolina 
WorlfTs  Lartrest  Distributor  of 
News|»ai»er  Form  Trucks 
Telephone:  X35-1513 


INTERTYPE  MACHINES 

Thoroughly  Reconditioned  Model 
C  Intertype  Machines,  by  factory 
trained  machinists,  with  gas  or 
electric  pot.  Condition  guaran¬ 
teed. 

Linotype  Maintenance  Co. 

1S6  Chureli  $t.,  Nsw  York  7,  N.  Y. 


TTS  EQUIPPED 
C  INTERTYPES 

Ser.  Nos.  15271;  17258; 

18000  &  18500 

Pedestal  Base.  Electric  Pot. 
Excellent  Condition. 
Available  30  days. 
Priced  for  immediate  sale. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St. 

Kansas  City  8,  Mo. 
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MAailNEHY  and  SUPPLIES 

C.omposing  Rottm 

~Tntert7p 

.Mislel  G4'2,  No.  23174 
.Mixlel  G4.  No.  20.590 
.M.mIcI  F4/4.  No.  1.VX.51 
Mcalel  C4  4.  No.  1.5219 
Mislels  B.  C.  eSM 
tkich  machine  has: 

Electric  Pot,  AC  .Motors 

BEN  SHULMAN  ASSOCIATES 

69  East  42nd  St..  N.Y.  17  OXford  7-4599 

Engraving 

UNMTD.  ZINC  HALkTONES  $1.30 
6  sq.  ins-iioBt  paid  4th  class.  Same 
low  price  Zinc  etchings.  Send  for  price 
list.  Wilmeth  Engraving,  P.O.  Box 
306,  West  Chicago.  HI.,  or  P.O.  Box 
10848.  St.  Petersburg,  Florida. 

Press  HiHtm 


PRESS  ROOM 


32  Goss  units,  21  Vi"  cutoff:  decker 
type,  arranged  as  8  octuples  or  4  dou¬ 
ble  octuplee;  8  double  formers  and 
double  folders ;  fudge  devices  for  each 
folder;  4  single  balloon  formers;  30,000 
p.p.h.  straight.  Presently  used  for 
black  and  white  and  multi-color  print¬ 
ing. 

Included  are  8  GE  multi-unit  elec¬ 
tronic  AC  press  drives  with  rectifiers 
and  550  volt  DC  motors,  installed  in 
1950. 

Also  9  Ca|>co  |>ortable  fountains. 

STEREOTYPE 

For  7/16*  plates  and  21*/^*  cutoff:  1 
Junior  Autoplate  and  Shaver;  2  Auto¬ 
matic  Autoplate,  I  right-hand  &  1  left- 
hand,  with  2  Standard  plate  shavers 
and  9-ton  Kemp  gas-fired  pot. 

1 — split  Kemp  gas-fired  i)Ot.  4 ’.4  ton 
on  each  side. 

I — complete  l-piece  double  page  hand 
box  with  pump  and  electric  tail 
cutter  and  shaver. 

I — router  for  single  or  double  page. 

1 — Goss  router  for  %*  plate  or  7/16* 
plate. 

1 — four-ton  Kemp  gas-fired  job  pot. 

1 — Nickel  tank,  capacity  450  gal., 
holds  8  plates. 

1 — 50  gal.  tank  for  boiling  plates. 

8— plate  clamps  for  7/16*  plates. 

1 — Generator  and  controls  for  nickel¬ 
ing  tank. 

All  of  the  above  equipment  available 
about  September  1.  1962. 

Folloufing  equipment  is 
at/ailable  immediately: 

For  >4*  plates  and  21*4*  cutoff:  1  Hoe 
casting  hand  box  vacuum  back  with 
pump;  1  Hoe  Electric  Tail  Cutter; 
1  Hoe  Shaver ;  1  Hoe  Beveler. 

8  plate  clamps  for  *4*  plates  for  nickel 
plating. 


Contact  either  Eugene  Muller, 
959  Eighth  Avenue. 

New  York  19,  N.  Y. 
or 

J.  S.  Becker,  General  Manager, 
Baltimore  News-Post 
&  American 
Baltimore  3,  Maryland 

DUFLEX  MODEL  E.  FLATBED  WEB 
press.  Serial  No.  1563.  eight-page 
standard  or  IG-page  tabloid,  quarter 
fold,  ^cellent  condition.  Extra  rollers 
and  chases.  220  volt.  A.C..  3  phase,  15 
H.P.  motor.  AMERICAN  BANKER.  32 
Stone  Street,  New  York  4.  N.  Y. 
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MACHINERY  and  SUPPLIES 

Press  Room 


INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 

1962  THATCHER  PACER 

(Now  in  Production) 

Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

Rugged  Constiniction — Walk- 
Thru  Units — Dynamatic  “Ad- 
justo-Sp^d”  Drive  —  Fully 
Automatic  Tensions  —  Sim¬ 
ple  Mechanical  Controls. 

Note:  We  will  take  roar  present 
equipment  in  trade.  We  buy  and  sell 
all  newspaper  equipment.  includinK 
presses,  typesetting  machines,  TTS 
equipment,  Ludlows.  EIrnds,  mat 
rollers,  etc. 

Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 
1720  Cherrir  St.  Kansas  City  8,  Mo. 
HA  1-5365 


DUPLEX  24-Page  Tubular 
GOSS  4  Units  &  Folder 
SCOTT  5  Units  &  Folder 
JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  1 7.  N.Y. 

HARRIS  LB  OFFSETT  automatic  presh 
(4-i)aife»,  41"  x  o4"  with  Umnha  folder. 
Excellent  comlition.  AIho  o1<I  Robinson 
Camera.  Press  usetl  until  recently.  All 
three  for  as  is.  where  is.  Con¬ 

tact  HaroUl  M.  Wilson.  Daily  News. 
Bosralusa.  Louisiana. 

NEWSPAPER  EQUIPMENT 

DUPLE.\  TUBULARS 
(ioss-HUE-scurr  presses 


A.C.  Drives -Mat  Rollers — Kemp  Pots 
Mail  Room  Bell  and  Roller  Conveyors. 
(.'utler-Haminer  Newspaiier  Conveyors. 

LOYAL  S.  DIXON  CO. 

’’Newspaiter  Press  Erectors** 

11164  Saticoy  St.  Sun  Valley.  Calif. 
Poplar  6-U610  TRian^ie  7-3S71 


NEW  COLE  QUARTERFOLDER 
PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH- POLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CirV  MACHINE 
WORKS,  INC. 

16.37  West  .Main,  Oklahoina  City. 
Oklahoma.  Call  CE  6-.'iSJl. 


M.VCHIXERY  and  ■SUPPLIE.S 

Press  Room 

ILLINOIS  LOCATION 
GOSS  UNITUBULAR  PRESS 
Six  units,  color.  24-paKe  capacity.  Bal¬ 
loon  former.  Runs  at  25,000  per  hour, 
plus.  Quarter  folder  and  stereotype 
eiiuipment  incluile<i.  This  press  ami  aux* 
iiiary  e<iuipment  has  l>een  maintaineii  in 
first-class  me<‘hanical  condition.  Two 
units  are  only  five  years  old,  and  were 
installed  at  a  cost  of  more  than  $70.(KM». 
The  press  is  flof»r-mounte<l  (shallow  pit) 
and  fed  single  width.  The  cut-otf  is  22*% 
inches. 

Stereo  €Kiuii)ment  includes  two  oastinjr 
lM>xes.  one  resrular.  the  other  money  and 
time-savinff  ‘*No-Pak.’*  Also  included 
are  vertical  router  (broach),  tail  cutter 
and  metal  pot  for  the  castinjr  lioxes. 

DRIVE  AND  CONTROL 
EQUIPMENT 

AC  drive,  with  Cline  Class  laO  IT  con¬ 
troller  and  control  l>oard.  There  are  16 
six-button  control  stations  on  the  press. 
Main  motors  .are  Westinjjhouse  60  H.P.. 
60  cycle,  '{-phase.  220-440V  and  West- 
inifhouse  5  H.P.,  60  cycle.  3-phase.  220- 
440V.  There  is  a  6-inch  chain  lielt  drive 
with  one  extra  l>elt.  As  spares,  there 
are  two  more  Westin^house  motors— one 
5  H.P.,  as  alKive — and  one  60  H.P.»  as 
alM>ve — with  chain-l>elt  drive. 


MACHINERY  and  .SUPPLIES 

Wanted  to  Buy 

MODERN  TWO-ITNIT  PRESS  Web  fe<l 
standard  four  plate  with  22*4"  cut-off. 
Box  1205.  Bklitor  &  Publisher. 


4  UNITS  WITH  DOUBLE  IXILDEK 
22-%  Cutoff  end  fe<l  preferred.  Duplex 
Metrr>iH>litan  out.  No  Deck  machines. 
L"  P  E  C  O 
Hox 

Lyndhurst.  N.  J. 


HEIJP  W A>TE1) 

Academic 

MIDWESTERN  STATE  UNIVERSITY 
offers  jfraduate  assistantship  to  news 
man  qualifietl  by  experience  and  under- 
l^radunte  reconl  for  jjratluate  study  in 
journalism.  Box  1195,  Editor  &  Pub¬ 
lisher. 

Administrative 


BUSINESSS  MANAGER  for  jfrowinjf, 
urban  weekly  in  (Thart  Area  6.  Excel¬ 
lent  opportunity  for  right  man.  Send 
complete  resume  to  Box  1199,  Editor  & 
Publisher. 


Available  April  1.  1962.  and  in  opera¬ 
tion  until  that  time.  Ideal  for  daily, 
commercial,  suburban  or  community 
publication  work. 

PRICE:  $72,500,  Terms:  20^  down. 

MAY  BROTHERS 

Binghamton,  New  York 


(loss  mmlel  E  Duplex  web-fe<l  flatl»e<l 
press.  1952.  Excellent  condition.  Now 
o|»erating  N.Y.C.  Eight-page  std..  or 
16-page  tabloiil.  Qtr.  foUler.  Write 
owner.  Box  1221.  E^lilor  &  Publisher. 

I6-PA(;E  ROTARY  PRFJSS.  w  casting 
and  )>)ate  finishing  diuiiiment.  i>ot. 
Available  miil-summer.  Also  two  HSL(' 
(joss  16-page  unit  w/  60  hp  ilrive.  22^*" 
cut-off.  Contact :  Publisher.  Evening 
Demixrat,  Fort  Madison,  Iowa. 

24-PAGE  DUPLEX  TlTbULAR 

2-to-l  M.Klel.  No.  484,  AC  Drive. 
8-Page  Toi)  Deek  in.stalled  new, 
19.4(1.  Comjjlete  vaeuuni-back 
stereotyjie. 

BEN  SHULMAN  ASSOCIATES 

6(t  East  tJnd  St..  N.Y.  17  OXford  7-4590 

Stereotype 

MAT  ROLLETJS,  Sta-Hi  machines. 
%-page  folders,  curved  routers,  casting 
equipment.  A.C.  motor  drives.  30.  40, 
60,  75,  100  HP.  Extra  control  Itoanls. 
G.  C.  Oxford.  Box  90.3,  Boise.  Idaho, 


PONY  AUTOPLATE 

Wood  Heavy  Duty — 22%''  Vacuum  back, 
water  cooled.  AC:  pneumatic  pump. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  O.Xford  7-4.590 

Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREX7  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXfoixl  7-4.'i9o 


California  Newspaiier  Publishers  Asso¬ 
ciation  invites  applications  for  isisition 
of  General  Manager,  with  emphasis  on 
service  to  memlier  publishers  ami  leg¬ 
islative  problems.  Applicants  shoiihl 
have  sound  newspaiier  background.  De- 
scrilie  exiiericnce.  eilucation.  family, 
and  other  details  fully,  with  salary- 
range  exiiecteil.  Slate  iiress  association 
e.xiierience  heliiful.  liut  not  essential. 
Applications  will  lie  held  confidential. 
Contact  Ralph  H.  Turner.  PresUlent. 
('NP.\,  Box  I5S.  Temple  City.  Cali- 
forniii. 

Artists-Cartoonists 

L'NIQUE  OPPORTUNITY  for  eommer- 
i  cial  artist  with  ability  and  experience 
i  in  newspaper  cartoon  work.  .Send  sam- 
Iiles  and  references.  Daily  News,  St. 
Thomas.  Virgin  Islands. 


Cirrulation 

CIRCULATION  MANAGER 

To|>-rate<l  weekly  newspaiier  publishing 
14  pa|>ers  in  northwest  suburbs  of  t'h’- 
cago  has  nee<l  for  a  circulation  man¬ 
ager.  Excellent  opiMirtunity  for  man 
(or  woman)  currently  employe<l  as  an 
assistant  with  ixitential  leiulership. 
Fleasant  working  comlitions,  mislern 
air-conditioned  otfices,  lilieral  company 
iienefits.  icleal  location.  Send  resume 
anil  salary  requirements  to:  S.  U. 

l*a<l<lo<k.  Jr..  Paddock  Publications. 
Inc.,  217  W.  Campliell,  .\riington 
Heights.  Illinois. 

CIRUULATION  MANAGER  nee^leii 
now  for  T,0(M)  .\BC  afternoon  daily. 
Splendid  opiKirtunity  for  cap:*ble  man. 
Advise  ex|)erience,  references,  salary 
first  letter.  Contact:  N.  A.  Perry.  Jr.. 
The  State  Journal,  Frankfort,  Ky. 

UNUSUAL  OPPORTUNITY  for  news¬ 
paiier  man  with  circulation  or  ailver- 
tising  ex|ierience.  Will  travel  a  ten 
state  area  calling  on  top  newspaiier 
executives.  If  you  can  sell,  and  are 
o|)en  to  travel,  write  giving  age,  pres¬ 
ent  income,  background.  Ours  is  a 
wen-establishe<l  firm  serving  newspa- 
liers.  Visual  E^lucation  Center.  Tele¬ 
graph-Herald  Bldg..  l)ubu(|ue,  la. 

Classified  Adrertising 


TWO  CUTLER-HAMMER  Press  Drives 
— 75  HP  each,  two  control  panels,  prac¬ 
tically  new.  Will  run  single  or  tandum. 
Will  sell  separately.  Box  1112,  Editor 
&  Publisher. 

MUST  SACRIFICE  liest  .S-page  Duplex 
press  on  Pacific  Coast  to  make  room 
for  new  Rotary.  $S0t)O  or  best  offer 
takes  model  AB  in  excellent  condition 
with  all  accessories,  chiises,  extra 
rollers,  etc.  Can  be  moved  in  one 
piece.  Contact  R.  K.  Rebele.  GA  2-8335, 
Chula  Vista  Star-News,  Chula  Vista, 
Calif. 


Linotypes — Interty  pea —  Lud  lows 
PRINTCRAFT  REPRESENTATIVES 
136  (Thurch  Street,  New  York  7,  N.  Y. 

PRESS,  CHANDLER  &  PRICE  10  X 
16  and  12  X  18  new  series;  hand  fed. 
Allied,  3771  CTiester  Ave.,  CHeveland-l*. 
Ohio. 

GOSS  ACME  STRAIGHTLINE 
ROTARY  PRESS  it  3D 
Furnish  specifications,  photo,  prices 
and  estimated  transportation  cost. 
Write:  Mr.  Q.  Yuyitung.  CHINESE 
COMMERCIAL  NEWS.  P.O.  Box  452, 
.M.'inlln,  Philippines. 


CLASSIFIED 

MANAGER 

Metropolitan  newspaper.  Long-time 
classified  leadership.  Wants  aggres¬ 
sive  young  man  well  versed  in 
classified,  with  managerial  expe¬ 
rience.  Will  consider  top  assistant. 
Complete  resume  in  first  letter. 
Benefits  well  above  average.  Top 
salary.  Repeat  —  TOP  SALARY. 

Box  1200,  Editor  &  Publisher 


HEIJ»  W  ANTED 

Classified  Adrertising 


PHONE  ROOM 
SUPERVISOR 

for  expanding  staff  of  liii'v'<  '’hart 
.■\re!i  2  daily  anil  Sunday 

If  you're  the  iierson  who  ca!.  park 
linage-building  ideas  and  i-oni.i  them 
enthusiastically  and  effectively,  ad  if 
you  enjoy  the  detail  work  nec.’.--.iry  to 
keep  on  top  of  day-to-<lay  activities, 
you’ll  want  to  discuss  this  top  .|i|ior- 
tunity  with  us. 

We  offer  an  excellent  starting  -.alary 
and  a  bright  future. 

Box  1261,  Editor  &  Publishtr 


Correspondents 

STRINGERS  WANTED  in  all 
U.  S.  centers  for  lively  industrial 
newspaiier.  Good,  prompt  payment. 
Write  fully  to  Box  1171.  Editor  & 
Publisher. 


FREE  LANCE  WRITERS  and  PHO- 
lOGUAPHEKS  lor  assignments.  Send 
resume  and  subject  interests  to  MBA, 
Box  12071,  New  Orleans,  La. 

Display  Adrertising 

EXPERIENCED  ADVERTISING  sales¬ 
man,  strong  in  promotions  and  layout, 
can  write  his  own  ticket  on  a  fast¬ 
growing  bi-weekly  in  city  of  70.00C 
on  fringe  of  Chicago  metroiiolitan  area. 
Must  not  lie  afraid  of  daily  competition. 
Stata  background  and  we  will  outline 
BHiary-comiitission  setup.  Box  1100, 
Editor  &  Publisher. 


AN  INTERESTING  SALES  JOB  it 
open  on  our  5-man  staff  for  an  exiieri- 
enreil  man  to  exploit  new  ideas  and 
develop  new  business.  Salary  at  least 
8130.00  plus  linage  bonus.  Write  or 
call :  Clark  Nelson,  Times-Journal, 
Vineland,  N.  J. 


IMMEDIATE  OPENING  for  display 
advertising  salesman  on  rapidly  ex¬ 
panding  daily  newspaiier  in  one  of  the 
most  iieautitul  areas  of  the  United 
States.  This  is  .an  esiiecially  challeng¬ 
ing  opiKirtunity  for  a  high  producer. 
Please  give  resume  of  exiierience.  in¬ 
cluding  income  record,  together  with  a 
statement  of  iiersonal  ambition  in  a 
letter  to  M.  1).  Glover.  Publisher. 
Skag't  Valley  Herald,  Mt.  Vernon. 
Wash. 


RARE  OPPORTUNITY  for  Real  Sales¬ 
man.  890  gunranteeil.  but  giMsl  man 
double.  Netsls  know  :irt,  layout,  iieople. 
how  to  sell,  service,  build  business. 
Reply  immediately.  Jordan  Enterprises 
Weekly  Newspaiiers,  Box  10888.  .\tlanta 
10.  Georgia. 


ADVERTISING 
SALES  MANAGER 

Florida  Newspaper 

We  are  looking  for  an  aggressive 
man  to  become  Sales  Manager 
of  a  well-known,  growing  Flor¬ 
ida  daily  newspaper.  The  man 
should  ideally  be  around  40  years 
of  age,  although  we  are  some¬ 
what  flexible.  Hedefinitely should 
have  had  experience  in  sales 
and  sales  management  work 
in  a  highly  competitive  field, 
preferably  with  a  newspaper, 
magazine,  or  radio  or  television 
station.  The  location  is  excellent 
and  the  future  potential  of  the 
position  is  very  good.  Starting 
salary  will  probably  be  in  the 
$8-10,000  range  with  the  prob¬ 
ability  of  future  growth.  The  in¬ 
dividual  selected  should  be  a 
self-starter  who  is  both  a  man¬ 
ager  and  a  salesman,  and  one 
who  can  direct  a  sales  group  of 
6-8  men.  All  replies  will  be  held 
in  strict  confidence.  Write  de¬ 
tails  of  background  and  expe¬ 
rience  to  Box  1230.  Editor  4. 
Publisher. 
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HELP  W.LMTED 


l)i»plar  AdvertUing 


HELP  W.LNTCD 


HELP  WANTED 


HELP  WANTED 


Editorial 


\li\  Kl:  riSIN<;  MANACER  for  Florida 
1(1'  laily  tt>ml>ination  and  lH.iMiO 
Sundt''  IVrmanent.  koixI  salary  plus 
eomii  -um  or.  increases.  Hospital  and 
life  •a.-'Orance,  iiension  plan,  liive  de¬ 
tails  tirst  letter  to:  Advertisintf  l)i- 
rwtur.  Mews-Herald.  P.O.  Bo.\  1940. 
I’anain..  t'ity,  Horida. 

advertising  manager  for  Michi¬ 
gan  daily.  Enterprising  newspaper  in 
7.5IK)  town.  Pletisant  community,  ex¬ 
cellent  -chools.  fine  idace  to  raise  your 
family  D'  I*  resiionsilde  for  all  ad- 
yertisintt.  You  will  lie  associatetl  with 
a  fine  newsiiaiier  organization.  Our 
employees  know  about  this  ad.  Reply 
to  Hoy  1-35.  Editor  &  Publisher. 

1MMEI)1.\TE  OPENING.  .Must  have 
proven  sales,  layout  ability.  Record- 
■Searchlight.  Redding,  Calif. 

i^'FaMENCED  ADVERTISING  sales¬ 
man.  strong  in  promotions  and  layout, 
^cellent  town,  working  conditions. 
Eiveilay.  13.(MMt  evening  paiier.  Aver¬ 
age  Sin"-fI50  weekly.  (Complete  resume 
with  first  letter.  All  replies  strictly 
confidential.  Box  1318,  Editor  &  Pul^ 
Usher. 

.UXSRUSSIVE.  FAST  -  .STEPPING, 
hard-working  advertising  manager  is 
what  Nve’re  looking  for  here  on  Flor¬ 
ida's  fastest-growing  West  Coast  news- 
paiier.  We  nee<l  a  man  to  work  with 
an  advertising  director  who  needs  to 
spend  more  time  with  the  accounts.  A 
good  man  can  expect  a  gtxxl  salary. 
Are  you  the  man  we  want,  with  or¬ 
ganizational  ability  and  contagious  en¬ 
thusiasm  to  get  a  job  done?  Reply 
Box  1214,  Editor  &  Publisher. 

MAN  WITH  MANAGEMENT  POTEN¬ 
TIAL.  FAilly  ex|ierience<l  in  all  phases 
of  newspaiier  advertising.  Salary  com¬ 
mensurate  with  ability.  Excellent  liene- 
fits.  Combination  daily  over  lOU.OUO 
circulation  in  Chart  Area  2.  Complete 
resume  with  first  letter  including  salary 
requirement.  .All  replies  strictly  confi- 
ilential.  Bo.x  1213,  Alitor  &  Publisher,  i 

Editorial 

FWSTVGROWING^bUweeknr^I^^ 

women's  section  editor  who  isn’t  afraid 
of  daily  competition.  City  of  70.000  on 
fringe  of  Chicago  metropolitan  area. 
Good  opportunity  for  society  reiiorter 
with  at  least  three  years  of  experience 
n  reporting,  head  writing  and  layout. 
State  background  and  salary  expecta¬ 
tions.  Box  1098,  Editor  it  Publisher. 

IMMEDIATE  OPENING  for  copyreader 
m  live  Midwestern  a.ra.  daily.  Starting 
Kale  S141.50 ;  fringe  benefits:  go^ 
>pportunity  for  advancement.  ^x 
1099.  Elditor  &  Publisher. 

ALERT,  YOUNG,  SPORTS-MINDED 
'cporter  who  can  take  over  sports  page 
‘>n  outstanding  Michigan  small  daily. 
Involves  dummying  i)age.  headwriting 
ind  copywriting.  Job  open  early  March. 
Good  pay  plus  other  benefits.  Write 
Box  1170,  Editor  &  Publisher. 

NEWS  DESK  —  Immediate  opening 
for  exiwrienced  wire  editor  or  man 
re^y  to  step  up  on  progressive  Indiana 
daily  in  40.000  community.  Send  ex¬ 
perience.  background  summary  to  Box 
1148.  Editor  &  Publisher. 

newsmen — for  future  openings  with 
Mglish  language  daily.  The  San  Juan 
Star,  San  Juan,  Puerto  Rico.  Excellent 
future  with  growing  enterprise.  Prefer¬ 
ence  will  !«  given  to  bi-lingual  news- 
■nen  (Spanish-English.)  Send  resume, 
•lips  to  Managing  Eklitor,  Box  4187. 
:^n  Juan,  P.R. 

PROGRESSIVE  MORNING  DAILY  in 
college  town,  33M,  Chart  Area  1,  neetls 
e.xperienced  sports  editor.  Ebccellent 
fringe  lienefits,  chance  to  grow.  Three- 
man  staff.  Box  1160,  Elditor  &  Pub¬ 
lisher. 


S'HMULATING  OPPORTUNITY,  pay 
to  match  quality  of  general  reporting 
delivered.  News  sense,  initiative,  accu- 
jjcy  and  clean  copy  required.  Male, 
New  Englander,  with  small-town  ex¬ 
perience  preferred.  Write  (no  telephone 
calls)  the  twice-weekly  Falmouth  En¬ 
terprise.  Falmouth,  Mass. 

editor  8c  publisher 


EDlTOR-AD  MAN  needed  by  Ohio 
weekly,  liacked  up  by  good  plant  pro¬ 
ducing  other  i>a|iers.  No  production  | 
worries.  Join  a  young  publisher  —  an  i 
organization  on  the  go.  Write  Box 
1190,  Editor  &  Publisher. 

GIRL  FRIDAY  WANTED 

EXPERIENCED  NEWSPAPER  WOM- 
AN  ne^ed  to  assist  editor  of  Southern 
PM  daily — 50.000  circulation— in  han¬ 
dling  syndicated  columns  and  letters 
irom  readers.  In  addition,  must  double 
as  secretary  and  occasionally  act  as 
reporter.  Apply  in  detail:  George  W. 
Shannon,  Ciditor,  Shrevetiort  Journal, 
Shreveixirt,  La. 


GROWING  PACIFIC  Northwest  Daily 
in  Southeastern  Washington  seeks  to|i- 
flight  staff  reporter.  Plenty  of  oppor¬ 
tunity.  Please  give  full  details  in  first 
letter.  Box  1188,  Editor  &  Publisher. 


MEDIUM-SIZED  AFTERNOON  DAILY 
located  in  Illinois,  seeks  a  city  editor 
for  this  fast-growing  newspaper.  Write 
Box  1197,  Editor  &  Publisher. 


,  SOCIETY  EDITOR  plus  features  for 
small  California  PM  daily.  Contact: 
John  Wilson.  Managing  Editor,  Im- 
Iierial  Valley  Press,  El  Centro.  Calif. 

ALERT.  YOUNG  REPORTER  on  the 
way  up  wanted  by  sizeable  Eastern 
daily.  We  want  you  for  two  or  three 
years  solid  exiierience  liefore  you  hit 
the  big-time.  No  dead-l>eats,  no  has- 
I  beens.  or  never-will-le’s  need  apply.  | 
But  if  you’ve  got  zip  and  style  and  | 
imagination,  and  aliove  all  accuracy, 
we  have  a  place  for  you. 

Box  1232,  Editor  &  Publisher. 


COPY  DESK  , 

The  Courier-Journal  &  Louisville  Times 
are  now  considering  applicants  for  coi>y  j 
desk  i>ositions.  A  vacancy  exists  on  { 
each  desk,  and  there  is  a  imssibility  of 
one  or  two  more  oi>enings  within  the 
next  60  flays.  Only  ex|ierience<l  copy  ■ 
editors  with  goofl  work  reconls  ami  i 
sound  eflucational  backgrounfis  neefi 
apply.  No  ’phone  calls,  please.  Semi 
complete  flata  to:  Cleve  Rumble,  Di- 
rector  of  Employee  Relations,  Louis- 
ville-2,  Kentucky. 


DESK  MAN  for  6-flay  afternoon  news- 
pai>er  in  gofid  county-seat  town.  Sun- 
Journal,  New  Bern.  N.  C. 


CREATIVE  WRITER 

Kingslierry  Homes  Corporation,  of 
Fort  Payne,  Alabama,  one  of  the 
nation’s  top  home  manufacturers 
(64%  sales  increase  last  year)  is 
looking  for  a  creative  writer  for  a 
new  publicity  and  imblic  relations 
flepartment  l)eing  set  up  primarily  to 
service  information  requests  from 
trade  and  consumer  magazines  ami 
newspapers. 

The  man  we  hire  will  lie  young, 
have  a  flegree  in  English  nr  Jour¬ 
nalism,  have  hail  newspaper  or  other 
creative  writing  exiierience  and  lie 
definitely  on  his  way  up.  Rapid  com¬ 
pany  growth  will  iissure  gofxl  iier- 
sonal  development  opportunities. 

Duties  will  include  field  reporting, 
publicity  writing,  and  efiiting  small 
internal-external  news  letter. 

Fort  Payne  is  nestled  alongside 
picturesque  Lookout  Mountain,  near 
Chattanooga,  Tennessee.  Good 
schools,  suiierb  climate,  excellent 
recreational  facilities,  friendly  small 
town. 

Beginning  salary  .46.500  to  $7,000 
plus  goofi  fringe  lienefits.  Company 
will  pay  relocation  expenses. 

Air  mail  complete  resume  with  writ¬ 
ing  samples  to  W.  L.  Brown,  Kings- 
lierry  Homes  (toriwration.  Port 
Payne,  Alabama.  All  applications 
will  be  acknowledgeil. 
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EDITOR 

Excellent  opportunity 
available  on  staff  of 
weekly  Catholic  .school 
periodical  for  primary 
grades.  Requirements 
include  primary  teach- 
iiiK  experience,  proven 
writinK  ability,  and 
.sound  educational  hack- 
round.  If  interested  in 
beiiiK  associated  W'ith  a 
company  loiiK  exjieri- 
enced  in  this  field,  in  a 
irood  salary  and  other 
benefits,  .send  resume 
of  teachiiiK  and  writ¬ 
ing  experience. 

Box  IlOo 

Editor  &  Publisher 


DESK  MAN  iiosition  on  Krowin?  daily 
Chart  Area  2.  AK^ressive  paper  and 
community.  Don't  miss  this  opportu¬ 
nity!  Movinjr  exiienses  paid.  Send  com¬ 
plete  resume  to  iiox  1255.  Editor  & 
Publisher. 


NEED  KEPORTEU  with  at  least  2  or 
3  years  exiierience  in  »?eneral.  feature 
and  8i»ort8  reiiortinjc*  Duranjco  (Colo,  l 
Herald.  IM).  Box  61.  _ 

NEWSMAN  wanteii  for  midwest  radio 
station  of  five  kilowatts,  which  places 
premium  emphasis  of  complete  news 
coverage  at  all  levels.  Station  is  grow- 
inif.  locate<l  in  metroiK>litan  market, 
and  lonK  e8tahli8he<l.  New’sman  pre- 
ferreil  should  have  some  experience  in 
related  tieUis,  as  well  as  sound  educa¬ 
tion  and  interest  in  news  work.  Eili- 
torializinK  and  feature  work  also  ]>art 
of  news  job.  Itox  1240.  Editor  &  Pub¬ 
lisher. 

ONE  OF  UPPER  MIDWEST’S  most 
proirressive  dailies  iiee<ls  comi>etent 
Mfeneral  reiiorter.  Box  1245,  Editor  & 
Publisher. 

(ypPORTUNITY  for  younj?  man  on 
prize-winninir  ilaily.  Desk  work,  fea¬ 
tures,  photoirrnphy.  Press,  Charles  City, 
Iowa. 

REPORTER  Catholic  newspaiier  de¬ 
sires  ex|ierience<l  newsman  23-40  with 
college  liackfrround.  Oeneral  assism- 
rnents.  some  proofreadlnK  and  makeup. 
Knowledge  of  Washinirton.  D.C.  area 
helpful  but  not  essential.  Startinj?  sal¬ 
ary  $8.5-1125  depending  on  qu^ifica- 
tions.  Excellent  fringe  lienehts.  Send 
resume  and  samples  of  work  to  Box 
1220,  Editor  &  Publisher. 

REPORTER  for  general  assignment; 
and  a  WIRE  EDITOR  for  13.500  cir¬ 
culation  paiier  in  excellent  living  com¬ 
munity  and  outdoor  sports.  Good  i>ay. 
lieneHts.  Write  backgrouml  to:  C.  V. 
Rowland.  The  Sentinel.  Lewiston.  Pa. 


GENERAL  REPORTER  for  one  of 
nation’s  largest  semi-weeklies,  aver- 
«'iging  60-plus  pages  iier  week,  over 
16,000  paid  circulation.  C*hallenging  op- 
liortunity  in  progressive  and  growing 
suburban  community,  across  river  from 
St.  Louis.  Mo.  Exiierience  preferreil ; 
liberal  fringe  lienehts.  salary  com¬ 
mensurate  with  ability.  Very  modern 
color-rotary  plant,  air-conditioned  of¬ 
fices.  Write  fully. 

GRANITE  CITY.  ILL.. 

PRESS-RECORD 


REPORTERS 

We  have  an  o|>ening  for  a  first-rate 
me<lical-science  reiiorter  who  can  trans¬ 
late  complicated  scientific  and  medical 
news  into  language  understood  by  the 
average  reader.  There  also  is  an  open¬ 
ing  for  a  gocMl.  young  general  reiiorter 
who  has  a  desire  to  get  news  and 
report  it  in  good,  straight-forward  Eng¬ 
lish.  Write  to:  Alitor.  Pittsburgh  Post- 
Gazette.  Pittsburgh  30.  Pa.,  giving  full 
details. 


VVEEKLY  INSURANCE  NEWS  maga¬ 
zine  has  opening  for  reporter-editor 
with  exiierience  in  news  writing. 
Plenty  of  work  and  variety,  including 
some  traveling,  for  man  eager  to  get 
aheatl.  Write  fully  to  Box  1251,  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  fast,  accu¬ 
rate.  imaginative  copyreader  for  desk 
of  lively  capital  city  PM.  No  second- 
raters  or  drifters.  Send  complete  resu¬ 
me  to  Roliert  G.  Fichenlierg.  Managing 
Elditor.  The  Knickerbocker  News.  Al- 
liany  1,  N.  Y. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


lOsiMk'' 


Use  CHART  AREIA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTinCATION 
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HELP  wamt;d 

Fditorial 

SI’ORTS  EDITOR.  Utnefits,  opiKirtuiii- 
lies  for  ^l^f^f^essive  younK  man  who  ran 
<levelop  virtually  all-l<K’al  sisirts  paKes 
tor  suburhan  Kansas  City  morning 
daily.  (\»ntac*l  Buzl>ee.  Daily  News, 
Olathe,  Kan. 

WIRP^LAYOITT  KDITOR  ne«led  by 
three-e*lition  daily  in  ('hart  Area  7. 
Either  man  or  woman  OK:  prefer  some 
ex|>erience  on  <lesk,  but  willing  to  train 
ambitious  i>ers<m.  Pleasant  folk*Ke  com¬ 
munity.  shopping  center  for  larjre 
area.  Modern  plant,  pleasant  working 
<'onditions.  Kox  12>14,  E4iitor  &  Pul»- 
lisher. 


HEI.P  WANTED 

Mechanical 


AD  MACHINE  OPERATOR 

Want  to  work  for  one  of  Southern 
(.California's  outstanding  daily  newspa- 
Iters  and  brin^  your  family  up  in  an 
All-American  city?  Growing  organiza¬ 
tion  in  inland  Southern  California 
needs  tojt-notch  ad  machine  otterator 
on  night  shift.  Must  be  career  type 
applicant  and  able  to  furnish  full  char¬ 
acter  references.  Full  package  of  fringe 
Itenefits.  Write  full  details  to  Box  1140, 
E<litor  &  Publisher. 


Free  Lance. 

FREE  l.«AN('ERS!  Sell  your  phirtos  ti» 
the  huge  house  organ  market.  4.0(Mt 
company  magazines  buy.  Payment  frttm 
$10  to  $UH»  for  single  pictures  and 
captions.  Free  Information.  Gebbie 
Press.  151  W.  IHth  St.,  New  York-^lfi. 
N.  Y. 

Mechanical 

COMPOSING  ROOM  FOREMAN 

Must  l»e  thoroughly  comitetent.  exercise 
IMtsitive  leadership  <iualities.  ()p|K>rtu- 
nity  on  combination  morning-afternoon 
pH|>er  in  grttwing  Southern  city  over 
loo.tMM)  iMtpulation.  Box  1225,  E4litor  & 
Publisher. 


INDUSTRIAL  ENGINEER 
FOR  LARGE 
METROPOLITAN  DAILY 

With  graphic  arts  experience,  particu¬ 
larly  in  mcslern  com|)Osing  room  proc¬ 
esses  including  photo-comi>oaition  and 
TTS.  To  serx’e  as  staff  consultant  to 
production  management  team  embarked 
on  long-range  program  of  improvement 
and  change.  Prefer  college  engineering 
graduate,  with  ability  to  bring  about 
major  cost  and  i^rformance  improve¬ 
ments  by  giving  technical  assistance  to 
line  executives.  Excellent  salary,  bene¬ 
fits.  and  opiHirtunities  for  growth  and 
advancement,  (’’hart  Area  2.  Box  1212, 
Editor  &  Publisher. 


CLASSIFIED  AD  DRDER  FDRM 


NAME 


ADDBCSS 

CITY 

^ONE. 

STATE 

By 

Insart  my  classifi.d  ad  for _  _  _ insartion. 


Clauificatlon. 
COPY: _ 


G  Assign  a  box  number  and  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22.  N.Y. 

"Situations  Wanted"  payable  with  order 
(See  classified  rate  structure) 


HELP  WANTED 


Mrrhaniral 


PRESS  ROOM  FOREMAN 


for  6-unit,  4-plHte  witle  Goss  headliner. 
Must  have  exiterience  with  a  press  t»f 
this  tyt>e  and  size  and  lie  met'hanicaliy 
incline*).  Press  head  has  two  double 
f(»)ders  and  reversible  color  cylin4ier. 
Salary  (»|>en  for  negotiation.  The  man 
we  hire  mu.st  lie  prepare*!  to  work, 
work.  work,  as  chain  of  weeklies  e\- 
pamis  into  tlaily  hebl.  Chart  .Area  2. 
Tell  us  all  in  first  letter.  Box  1231, 
Fklitor  &  Publisher. 


PhotoKraphr 


PHOTOGRAPHER  thoroutchly  compe¬ 
tent  in  (lark  room  and  with  camera. 
Twice-weekly  which  insists  upon  good 
pictures  and  best  reproduction  in  prints 
and  on  paper.  Write  (no  phone  callsi 
The  Falmouth  Enterprise,  Falmouth, 
Mass. 


RAPini.Y-KXPANDING  Pacific  .N’orth- 
west  daily  needs  photo(trnpher-re|(orter. 
Must  know  (lark  r(M>m.  Scan-A-tiraver. 
camera  know-how.  Reiiortinu  ability 
essential.  This  is  a  job  that  uses  only 
the  latest  e(iuipment.  and  needs  a  man 
to  match  it.  Give  full  details,  salary 
e.xiiected.  Skatrit  Valley  Herald,  Mount 
Vernon.  Wash. 


Public  Relations 


PUBLIC  RELATIONS  DIRECTOR  for 
national  insurance  trade  association. 
Must  !«  proven  iierformer,  skilled 
writer,  sound  knowledge  of  graphics 
and  visuals,  able  to  conceive  and  direct 
national  program,  and  supervise  ac¬ 
tivities  of  outside  public  relations  coun¬ 
sel.  Insurance  background  desirable, 
[‘osition  involves  considerable  travel. 
Headquarters  in  Chicago.  Salary  open. 
Send  resume  and  photo.  Box  1198, 
Editor  &  Publisher. 


Salesmen 


TRADE  SCHOOLS 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


SITUATIONS  W  AN']  ED 


Administrative 


MAN  WITH  GREATER  POI  .  NTIAL 
than  pre((ent  iKisition  offers.  Twelve 
years  ad  sales,  some  edi'ixal  and 
photo  exiierience.  Earned  s7  iiu 
year  as  ad  manager  of  sp.  1  town- 
daily  where  dollars  stret(  I..  Civic 
leader.  :tti.  Box  12-ti,  Editor  X-  Pub¬ 
lisher. 


MANAGE.MENT  AVAILAHLI  ituc. 
cessful  daily  publisher  and  'xiciates 
of  proved  ability  seek  managcou'nt  coiv 
tract  or  lease  with  medium  si/(.l  daily 
in  Southes(st.  Reputable,  res|Minsihle. 
This  is  an  o|>|M>rtunity  to  oliiain  top 
(luality  management  with  little  or  no 
net  (*(>st  in  case  of  a  iiewspaivr  ru^liny 
ui>gra(ling  in  (luality  and  protiis.  ('on- 
tidential.  Box  I^.Vi,  Editor  A  Puls 
lisher. 


YOUNG  MAN  NEEDED  to  develop  a 
Public  Relations  Program  for  a  mu¬ 
nicipality  located  adjacent  to  Chicago. 
Duties  involve  participation  of  news 
releases  and  pamphlets.  Also,  the  po¬ 
sition  provides  an  opportunity  to  gain 
administrative  experience.  Salary  — 
$6,000  to  $7,500.  Apply:  Village  Man¬ 
ager,  5127  Oakton  St.,  Skokie.  Illinois. 


WE  WANT  GOOD  SALESMEN  to  sell 
our  new  and  improved  general  adver¬ 
tising  mat  service  and  rest  of  newly 
improved  line.  Most  liberal  commission. 
Drawing  account.  Several  choice  terri¬ 
tories  open.  Real  career  opportunity. 
All  inquiries  will  be  treated  in  strictest 
confidence.  Meyer  Both  Co.,  1935  S. 
Michigan  Ave.,  Chicago  16,  III. 


BUSINESS  MANAGER,  divers,  expr., 
all  departments;  seeks  publication  that 
has  or  desires  national  distribution. 
Box  1162,  Editor  &  Publisher. 


MANAGER  with  g(Hal  production  rec- 
(irds.  Know  all  ((hases  of  the  Fourth 
Estate,  laitterpress  and  Offset.  .Xvail- 
able  March  1.  Family  man  with  four 
children,  lait  me  run  your  plant  and 
make  you  money.  Build,  grow.  Mahilii, 
your  business  with  a  gixsl  future.  Sal¬ 
ary  and  iiercentage  of  profits.  .Submit 
Offer!  Box  1233,  Editor  &  Publisher. 


.SuccesstuI  CIRCUI».\T10N  MANAGEB 
with  accounting  background,  ceaily  to 
move  up  in  newspaiier  management 
Have  worked  in  circulation  depart¬ 
ments  of  large  new'spa|>ers  and  as  cir- 
culation  manager  of  20.u<)(l.  .\ge  early 
Id's  anil  married.  Excellent  references 
from  res|>ecte(l  newspaiier  iieople.  Box 
1236,  Elitor  &  Publisher. 


('.irculation 


RECENTLY  RESIGNED  as  Cir.  Mgr. 
of  a  37,000  daily  net  paid  Asters 
newspaper — “Little  Merchant  Plan." 
Am  48  years  of  age,  and  have  served 
that  newspaper  for  25  years.  Experi¬ 
enced  in  every  job  pertaining  to  th» 
operation  of  a  newspaper's  cir.  dept; 
also  charter  member  of  local  news¬ 
paper  union  which  I  served  for  21 
yrs.  Have  proven,  outstanding  abilitisi 
in  organization  and  promotion  in  cin 
culation  dept.  Will  consider  offers  for 
all  types  of  supervisory  poeitions  and 
am  willing  to  relocate.  Write  Box 
1103.  Editor  &  Publisher. 


ARTIST  MANAGK'MENT  seeks  man 
(or  woman)  willing  to  travel,  able  to 
Isiok  well-known  auditorium  attractions 
with  colleges,  fraternities,  civic  organi¬ 
zations.  etc.  Should  also  know  publicity, 
promotion.  Starting  salary  $150  -+-  (qi- 
|M>rtunity  to  share  in  business.  P.O. 
Box  215.  Rye,  New  York.  (Office  Man¬ 
ager  also  wanted  I . 


CIRCUI^VTION  DIRBCTflR  desires  re 
location  with  paiier  needing  hard-work¬ 
ing  ixomoter  who  gets  solid  results 
Excellent  references.  Twenty  years’  ex¬ 
iierience  in  country  and  metroimlitai 
areas.  Family  man.  early  40’s.  Boi 
1222.  Editor  &  Publisher. 


Correspondents 


CAPE  CANAVERAL  correspondent 
Accredited  and  experienced.  Advia 
needs  with  no  obligation.  Box  1153 
Editor  &  Publisher. 


STRINGER  JOBS  WANTED.  Four 
years*  with  engineering  mag  plus  news 
paper  work.  Majored  math  and  chem¬ 
istry  college.  Located  Southwesteri 
Michigan,  near  Chicago.  Box  U5i 
Editor  &  Publisher, 


TRADE  JOURNALS.  MAGAZINES. 
NEWSPAPERS.  Tell  us  your  writing 
and  photo  needs.  Also  send  specifics- 
tions,  pay  rates,  recent  issue.  MBA. 
Box  12071,  New  Orleans,  La. 


EXPERIENCED  REPORTER  handit 
your  Washington  correspondence.  $54 
week.  Box  1014,  Editor  &  Publisher. 


REVENUE  BUILDING  EDITOR 
Midwest  daily  newsman-editor  seeks 
management  incentive  position  any¬ 
where.  Former  money-making  weekly 
publisher;  also  experienced  in  busi¬ 
ness,  advertising,  and  checking  print¬ 
ing  costs.  Proven,  award-winning  rec¬ 
ord.  Family.  28,  and  some  college. 
References.  Make  offer.  All  replies  con¬ 
fidential  and  answered,  ^x  1187,  Ekli- 
I  tor  &  Publisher. 


LET  ME  REPRITSENT 
YOU  IN  EUROPE 
(TTY  EDITOR.  lO.bOO  class  newspaiier 
consistently  lieating  stiff  met  comiieti- 
ti(in.  embarking  for  Euroiie  mid-April 
I'll  lie  sending  corresiKindence  to  my 
present  employer,  and  I’ll  *ie  glad  t» 
represent  you.  too.  Traveling  across 
U.  S.  from  West  Coast,  will  go  any¬ 
where  for  interview.  29,  single,  foot¬ 
loose.  Box  1254,  Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  DIRECTTOR.  maturs. 
able.  16  years'  all  departments.  Msn- 
agerial  experience  retail,  general.  N»w 
England  or  Eastern  location.  Available 
1  month's  notice.  Box  1093,  Editor  a 
Publisher, 


EDITOR  Si  PUBLISHER  for  March  3.  1962 
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Advertising 

Circulation 

Editorial 


SITUATIONS  WANTED 


Management 

Mechanical 

Publicity 


ItisfUar  Adrertixinfi 

AU  |tn:Kt''rOK  or  NhI'I.  A<IvIk.  Man- 
ijfer.  ytMirK*  ntf\vs|>a|>er  saleM  ami 
media  »  u>ei-  ad  aRency.  l^iat  15  selling 
retail  -  o.itional  50U.1MHI  eomi»«titive 
Jaily-  S**it->tarter  eapahle  all  phaHeM. 
Averaa«'d  over  $10.IMUI  last  two  years. 
Avaiialib'  March  14  anywhere.  Small 
daily  tipiuiries  also  inviteti.  Itox  122s. 

A  l^ll>lisher. 

Al>VKICTl.'^IN(f  iTitle  not  im|H>rtantk 
Top  rrtMliicer  in  Sales,  hrin^r  in  the 
rt*suilN.  Know  how.  If  you  neeil  busi¬ 
ness  and  inrreaseii  vidume.  then  wire 
me  at  once.  Will  not  c*onsider  a  Imse 
{•ay  of  less  than  H25.no  week  plus 
bonus  and  commission  an<l  car  allow¬ 
ance.  Tresent  contract  expired,  now 
owner.  A\ailab>le  imme<iiately !  Royal 
Anderson.  I042  **.\**  Street.  Sparks. 

Nevada. 

lALF^M.AN.  -Ml.  four  years’  ext>eri- 
enc*e.  copy-layout,  wants  Mid  west- West 
job.  strai>;ht  commission  rivrht  deal. 
Cun  invest!  lto\  1223.  F>litor  &  I*ul»- 
lisher. 

SAKKSMAN-MANA(;KR.  ten  years* 
ex|>erierice  all  ad  departments.  Mid 
Ski’s,  rnarrieil.  Itox  1237,  t^litor  &  Puh- 
lixher. 

Editorial 

♦•EDITORS'lTRiPORTERS** 

National  clearing  houaa  for  competent 
tenonnel  roast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADIJNE  PERSONNEL  (Agency) 

5(  W.  45  St..  New  York.  OXford  7-6728 

SIX-YEikR  NEWSMAN  with  camera 
ability  seeka  return  to  West  ci^t. 
College  graduate.  Family.  All  beata. 
Hice  and  city  hall  atrong.  (jood  refer¬ 
ences.  Box  1126,  Editor  A  Publisher. 

SPORTS  EDITOR,  26,  on  diicago- 
iiburban  daily,  wants  opportunity  on 
nedium  or  large  daily  anywhere.  Ex- 
ptrience  reporter  or  desk.  BA  degree. 
Box  1119,  Editor  A  Publisher. 

DAILY  EDITOR.  25  years’  on  four 
newspapers,  looking  for  newspaper  or 
piblic  relations  employer  who  knows 
value  of  solid  ext>erience,  ability  and 
jtyalty.  Now  happily  employed,  but 
it  sufficiently  paid.  Prefer  South  or 
.Snithwest.  Box  1139,  Editor  A  Pub- 
liiher. 

HlITOR-D’EA'rURE  WRITER,  imagi¬ 
native.  dei>endable.  Twelve  years’  news¬ 
paper  and  magazine  experience,  in- 
chiding  editor  of  house  organ,  PR, 
freelance  writing,  college  administra¬ 
tion.  .Seek  opportunity  to  develop  solid, 
aamificant  editorial  fare  as  magazine 
editor-writer  or  newspaper  Sunday 
editor-writer.  Married,  age  32.  Top 
references,  samples.  Box  1149,  Nitor  A 
rublisher. 

IXPERIENCED  Rin»ORTER.  strong 
on  feature  and  farm  writing,  wants 
newspaper  or  PR  work  in  Chart  Area 
to  or  12.  Box  1143,  Editor  A  Pub- 
Isher. 


.PORTS  WRITBTR,  13  years,  seeks  step 
tp  from  70,000  daily  to  top  paper  or 
JR  job.  Experience<l  editor,  reporter. 
Mk.  columnist.  Box  1166,  Editor  A 
rublisher. 

ALI^AKOUND  newsman— 15  years’ 
experience  reporting,  desk,  administra¬ 
tive:  award-winning  outdoor  writer, 
successful  free-lance.  Family  man,  35, 
^Ks  (lermanent  job  with  challenge  in 
■Midwest  or  West.  Will  consider  news- 
Mper,  magazine,  public  relations,  aca- 
Mmic  (losition.  Now  in  $10,000  bracket, 
rackgrnund,  references  exceptional. 
Box  1191.  Editor  A  Publisher. 

(XIPYREADER,  feature  editor  -writer, 
^  graduate  of  all  lieats  seeka  reaasign- 
Northeast  preferred.  Box  1204. 
Editor  A  Publisher. 


Editttrial 

EXECUTIVE  EDITOR  or  wire  desk. 
Keliable,  ex|ierienre«l,  mature;  reason¬ 
able  salary.  Chart  Areas  2.  3,  4,  5. 
Box  1203,  Editor  A  Publisher. 

EXPERIENCED  EDITOR.  BA.  daily, 
weekly.  East.  Minimum  $7500.  Box 
1201,  Iklitor  A  Publisher. 

FOR  MANACINC.  EDITOR,  see  ’  Rev¬ 
enue  Building  Eilitor”  under  situations 
wanteil  ’Administrative.’ 

IS  'THERE  AN  EMPLOYER 
in  newspaiier,  radio-TV’,  magazine  or 
public  relations,  seeking  highly  respon¬ 
sible.  self-starting,  ambitious,  hard¬ 
working  newsman  with  references  to 
prove  it.  Eleven  years’  exiierience,  em¬ 
phasis  on  government,  exlucation. 
Stymied  in  present  job  on  medium-sizeil 
Midwest  newspaiier.  Seeking  iiosition 
which  offers  professional,  financial 
growth  ijotential.  Box  1207,  liditor  A 
Publisher. 

PKTCTIE  EDITOR  for  newspaper  or 
magazine  whose  management  has  come 
to  Iielieve  that  wor<l-photo  coverage 
can  tell  a  story  lietter  than  words 
alone  and  is  ready  to  try  it.  Could 
combine  job  with  feature  writing. 
Trained  photographer  plus  9  years’  of 
news  writing  and  feature  experience. 
Mature  and  reliable.  Address  Box  1192, 
Editor  A  Publisher. 

YOUNG  MAN — recent  college  gradu¬ 
ate,  some  journalism  experience ;  im¬ 
agination  and  drive.  Seeks  reporting 
Iiosition  in  Metropolitan  New  York 
area.  Box  1211,  Eiditor  A  Publisher. 

YOUNGER-SlDE-OF-40.  E'amily  man. 
respected  News  Editor  of  daily  news¬ 
paper  in  #1  National  chain,  wants 
advancement  to  top  on  medium-size 
newspaper.  Have  national  recognition 
and  very  finest  experience  and  back¬ 
ground.  Box  1209,  Eiditor  A  Publisher. 

E^DITOR.  many  years  e.xiierience  week¬ 
ly,  monthly  tabloids,  magazines,  write. 
I  rewrite,  makeup.  Box  1226,  Eklitor  A 
Publisher. 


EDITORIAL  WRITER.  Eilitor.  Ke- 
isirtcr.  E'ull  or  part-time.  Ohio  and 
Pennsylvania  exiierience.  College,  19. 
marriol.  Box  1249,  Eilitor  A  Publisher. 


Exi^-rienceil  REPORTE:R-PHOTO(;RA- 
PHE7R.  26.  single,  draft-free,  wants 
■  Permanent  isisition  on  daily  with  ad¬ 
vancement  opiiortunities  near  Ism  .Vn- 
geles  or  in  state.  Box  1239,  Eilitor  & 
Pulilisher. 

GENERAL  REPORTER 

Youhk  family  man  «le8lre«  to  locate  in 
tliart  Area  3  or  4.  Three  years’  ex^jeri- 
ence  on  «lHily  an<l  traile  journal.  Wants 
future  and  security  in  nev^spaiter  <»r 
I*R.  (’omplete  resume.  Box  1227,  E*litor 
&  Publisher. 

MAN  ANH  Wire  RKPORTERS  U»th 
two-way  with  l>eat  and  general  exi)eri- 
ence  on  daily.  Box  1257,  K’ditor  & 
Publisher. 

JACK  PAAR.  in  the  March  lisquire. 
writes:  “Our  sources  of  news  informa¬ 
tion  are  drying  up  l»ecause  the  |  news- 
pai)er|  owners  have  another  cute  little 
e<‘onomy:  r>on’t  send  anyboily  over¬ 
seas.  No  more  than  twenty-five  of  our 
daily  newspa|>ers  have  even  one  corre- 
s|K>ndent  in  a  foreiKn  country  ...  In 
critically  imiM>rtant  areas  such  218  Lsios 
or  Vietnam  or  Africa,  for  instance,  the 
total  information  reaching  the  United 
States  may  l>e  providetl  by  an  AP 
man,  a  UPI  man  ami  one  or  two  other 
reiK>rter8  .  .**  Younjf  writer.  27. 

single,  two  master’s  dej^rees.  currently 
eilitor  of  .\rmy  new8pa|)er,  completes 
military  service  early  summer  and 
plans  travel  at  own  exttense  to  Vietnam 
and  tdher  areas  of  American  interest 
and  commitment.  Will  <lo  on-the-scene 
articles  for  your  newspai>er  or  maRa- 
7ine.  Also  travel,  humor.  Inquiries  in- 
viteil.  Box  1250,  Eilitor  &  Publisher. 


t'ditarial 

ALERT  EDITOR  (WOMAN*  wishes  to 
reliK'ute.  Fine  background  iDpy.  wire 
desks.  fiKHls.  fashions,  features,  adver- 
tisinR.  Flair  for  sharp  layout,  lively 
heads.  (VdleRe.  sinRle,  top  references. 
I4o\  1216.  t^litor  &  Publisher. 

MANA(;iN(;  EDITOR 
seeks  new  connection  as  top  news  ex- 
ei'utive  on  lU-.5<k.u<Mk  daily.  E\|»erience<l 
ail  desks.  YounR,  hard-workinR  family 
man.  Master’s  deRree.  Honoreil  for 
community  service.  Box  1243,  F^litor  & 
Publisher. 

MAN  OF  REPUTATION  in  reiHtrtinR. 
eiiilinR  and  makeup  wishes  immediate 
job.  Box  ‘♦72,  k^litor  &  Publisher. 

MANAGINf;  EDITOR  25  years’  every 
phase  eilitorial  side  includinR  last  15 
years  rnanaRinR  eilitor  13.n(JO  Midwest¬ 
ern  daily:  wants  chanRe.  All  inquiries 
answereil.  Box  1244,  Editor  &  I*ul>- 
lisher. 

PERSONABLE  MIDWF^T  MklTOR. 
3!*,  will  trade  12  years  exiterience.  in- 
teRfity,  for  isml  with  income  to  sui>- 
|M>rt  four  children  in  wholesome  en¬ 
vironment.  WiliinR  to  resiRn  excellent 
|SM<t  which  leaves  time  for  little  home 
life,  liox  1224.  I-^litor  &  Publisher. 

P(>LITICAL  EDITOR,  writer,  munici¬ 
pal.  county,  state  levels.  Middle-aReil. 
wiile  barkRround  in  |s>litics.  exisise 
campaiRns.  ('hart  Area  2.  Box  1212. 
Editor  &  Publisher. 

SI'X'TION  EDITOR  on  h(»M  daily  seeks 
desk  or  re|>orter  s|M>t  on  P.M.  in  ('hart 
Area  10  or  12.  Five  years’  all  Iteats. 
Exi>erienceil  all  ithases  desk  work.  Vet¬ 
eran.  2M.  marrieii.  child.  Best  refer¬ 
ences.  liox  1217.  Editor  &  Publisher. 

;  SEEK  WRITING  JOB  IN  KlTtOPE 
I  Now  re|M>rter  .5  yrs  on  fine  33.500  daily. 

I  .Simie  news  desk.  PR:  much  nal’l  tech 
&  trade  strinRinR.  Ala.  J-school  Rrad. 
27  ;  awards:  enterprisinR,  conscien¬ 
tious:  family.  Box  1250.  »litor  & 
Publisher. 

WIRE  EDITOR.  42.  seeks  job  in 
F'lorida.  Exi»erienceii  all  phases.  A.B.. 
Journalism  DeRree.  On  present  job  10 
years.  Itox  1260,  F^litor  &  Publisher. 

WOULD  YOU  LIKE  TO  FMPJA)Y  a 
younR  family  man  who  isn’t  con- 
<‘erned  with  40-hf)ur  weeks.  frinRe  l>ene- 
fits  or  retirement  plans  a  man  who 
has  had  his  own  successful  business 
for  f»ver  seven  years?  This  colleRe  Rrafl 
of  31  wishes  to  enter  journalism:  a 
field  new  to  him.  AlthouRh  res|N>nsible. 
sol>er.  ambitious,  oheilient  and  rever¬ 
ent.  the  ap|>licant  is  no  Boy  Scout: 
rather  a  serious.  imaRinative  man  who 
is  willinR  to  work  an«l  learn  overtime 
to  Rain  the  exi>erience  he  desires.  He 
will  Ruarantee  satisfaction  at  any  chal- 
lenRinR  news  job.  ('hart  Areas  3.  1,  {♦. 
U(.  12.  Prefers  10-25.000  daily.  I4ox 
1241.  Editor  &  Publisher. 


iMnee 

■WHAT  ON  EARTH”  Whimsical 
Martian  mlilorials  ili.scussinR  U.  S. 
news.  'I’his  week’s  release:  $3.  On  a|»- 
proval.  Box  I23M.  Editor  &  Publisher. 
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Free  Lance 

PROFESSIONAL  Writer-Artist  open 
for  article  assignments  in  Atlantic 
City,  world  playground  and  convention 
center.  On  the  scene  year  round:  wide 
range  of  interests — boating,  fishing  en¬ 
tertainment,  homes  and  gardens,  fash¬ 
ions,  conventions,  food,  hotel  accom¬ 
modations,  transportation,  etcetera. 
You  spark  me  according  to  your  urgent 
needs.  I  don’t  write  dead  stuff.  SketcluM 
and  portraits  of  adults,  children  and 
pets  keep  me  busy  enough,  but  make 
a  writing  assignment  genuinely  exciting 
for  me.  and  I’ll  take  time  out  to  enjoy 
myself.  Variety's  the  thing  with  which 
to  stir  the  universal  heart  and  make 
it  sing.  Box  1094,  Editor  &  Publisher. 

SAVE  THIS  AD  —  Metro  staffer  will 
do  free  lance  stories  on  anyone,  any¬ 
thing,  in  Colorado  or  Rockies,  ^x 
1159.  EMitor  &  Publisher. 

FIRST-RATE  INDIAN  JOURNALIST, 
stationed  New  Delhi,  desires  stringer 
assignment.  Box  1186,  Eiditor  &  E^ib- 
lisher. 


Mechanical 

Composing  or  mechanical  problems ' 
Good  man  available,  and  comiwleni 
in  all  nsiiects  —  hot  or  cold. 

Box  1152  Editor  &  Publisher 

PRESS  ROOM  EXIREMAN.  36.  18 

years’  exiierience  press — stereo  t-olor; 

5  years’  suiiervision  Goss — Scott — Hoe. 
References.  Box  1164,  Eiditor  &  Pub¬ 
lisher. 

TOP-FLIGHT  MACIIINI.'^T.  ITS  s|«- 
ciulist.  available  for  ismition  as  head 
of  department.  Uxiierienred  on  .\1,1. 
comiMising  r<K»m  machinery.  Will  fur¬ 
nish  references.  lUix  12.76,  Ealitor  & 
Publisher. 

Photography 

PHOTO  JOURNALIST  eight  years 
.Seeking  position  with  future  on  maga¬ 
zine  or  newspaper.  Picture  story  plan¬ 
ning  and  photo  retouching  specialist 
I  have  $1,600.00  in  camera  equipment. 
Write:  J.  El.  (Vosby,  1329  No.  Clayton 
St..  Wilmington-5,  Del. 

PHOTOrORAPHER-PHOTO  roiTOR. 
Wide  experience-  -14  years’  with  Life 
magazine:  also  The  AP  similar  p<»i- 
tion.  Desire  newspaper  or  magazine 
employment.  Box  1193,  Eiditor  &  Pub¬ 
lisher. 

AMBITIOUS  PHOTO-.IOURNAL1ST 
with  metro|M>litan  ilaily  exiierience  on 
all  lieats.  features,  rewrite,  copy  desk, 
layout  and  makeup.  Also  weekly  tslitor 
and  PR  background.  J-Sch<x)l  graduate, 
veteran,  married.  31.  West  Const  em- 
plo.ve<l.  Will  relocate.  Best  references. 
Ikix  1247.  Eiditor  &  Publisher. 

Promotion 

PROMOTION  MANAGER,  thoroughly 
grounded  in  all  phases  of  promotion 
and  public  relations  in  competitive 
major  market.  Box  1194,  Editor  & 
Publisher. 

Public  Relations 

PR  GO-GEITTER  —  Ten  years’  defense 
industry  public  relations.  All-around 
experience.  Top  military,  press  con¬ 
tacts.  Proven  planning,  policy,  super¬ 
visory  know-how.  Heavy  release  and 
article  writing,  editing,  placing.  For¬ 
mer  newsman.  Age  33.  Seeking  a  top 
spot,  chance  to  help  in  dynamic  PR 
program  of  major  company.  Box  1176. 
Editor  St  Publisher. 

PERSISTENT,  conscientious  newspa- 
lierman  now  on  the  rim  who  in  8  years 
has  supervisee!  others,  written  features, 
covereel  all  types  of  lieats,  taught  Eng¬ 
lish  and  journalism  in  secondary 
schools,  seeks  challenging  writing 
chores  for  first-line  corporation  or 
.agency.  Box  1262,  Eiditor  St  Publisher. 

PR  JOURNALLSM  GRADUATE  seeks 
job  Milwaukee  area.  Three  years’ 
newspaiier.  PR  exiierience.  Was  Com¬ 
munications  C<K>rdinator  for  top  com¬ 
pany.  Will  show  clips,  publications 
ratings.  Available  May  1.  Write  Ibix 
1219.  Ekiitor  &  Publisher. 

TWO  YEIARS’  REPORTER,  two  years’ 
college  F*R  work :  wants  PR  work  in 
industry,  business,  in  Chart  Area  7. 
EMit  house  organ,  relateil  publications. 
Avail.  June.  Box  1258.  Eiditor  St  Pub¬ 
lisher. 

Salesmen 

INTERES’TED  ADDING  newspaper 
supplies,  mechanical  department.  Es- 
tablisheil  record  30  years,  acquainted 
top  production  men.  Presently  selling 
newspaper  inks.  Eastern  Pa.  and  New 
Jersey.  Commission.  Box  1206,  Eiditor 
St  Publisher. 
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Shop  Talk  at  Thirty 


Kv  Robert  L  .  Br»»Mn 


P.  O.  Will  Lose  Customers 


Contrary  to  the  expectations 
of  jiroponents  of  tlie  new  iK)stal 
rate  bill  for  elimination  of  the 
postal  deficit  the  proposed 
increases  in  second  class  rates 
may  force  some  customers  into 
other  avenues  of  distribution. 

In  response  to  E&P’s  appeal 
for  all  publishers  to  write  their 
Senators  and  Congressmen  about 
the  effects  of  the  rate  increases 
on  their  publications,  we  receive<l 
a  copy  of  a  letter  to  the  chair¬ 
man  of  the  Senate  Post  Office 
Committee  from  the  Los  Anyclt  s 
lUiily  Jottnial. 

What  Telford  Work,  pub¬ 
lisher,  has  to  say  alxmt  the 
speed,  efficiency  and  cost  of 
delivery  by  other  methods  as 
opposed  to  the  Post  Office  should 
be  of  interest  to  a  lot  of  pub¬ 
lishers  and  to  all  Senators. 

The  Daily  Journal  now 
delivers  through  the  mail  at  one 
cent  per  copy  alx)ut  3,000  copies 
in  the  downtown  area  of  Los 
.\ngeles.  The  cost  is  approxi¬ 
mately  $30  a  day,  $150  a  week, 
or  $7,600  per  year.  Under  the 
new  bill  increasing  the  rate  to 
cents  and  then  to  two  cents 
a  copy  the  mailing  cost  will 
increase  to  $1.5,200  a  year. 

Mr.  Work  explains:  “The  way 
we  will  be  compelled  to  meet 
such  prohibitive  cost  increases 
will  be  to  return  to  carrier 
delivery  which  is  the  method 
now  used  by  tbe  Wall  Street 
Journal  and  other  newspapers 
who  figure  that  carrier  delivery 
per  copy  is  cheaper  than  the 
one-cent  price  which  is  presently 
charged  by  the  Post  Office.  We 
have  made  experimental  spot- 
check  deliveries  from  time  to 
time  and  believe  that  carrier 
deliveries  can  actually  be  made 
at  a  little  less  than  one  cent  per 
copy.  However,  so  far  we  prefer 
the  Post  Office  routing  because  it 
saves  us  from  personnel  prob¬ 
lems  with  tho.se  who  seriously 
l)elieve  that  it  is  a  responsibility 
of  the  state  through  the  em¬ 
ployer  to  guarantee  them  the 
Fourth  Freedom — from  want. 

“We  have  already  made  the 
switch-over  from  the  Post  Office 
to  the  privately-owned  and  oper¬ 
ated  United  Parcel  Ser\'ice  for 
the  delivery  of  our  packages, 
amounting  to  about  50  parcels 
per  day  to  consignees  through¬ 
out  Southern  California.  We 
have  found  that  United  Parcel 
Service  undersells  Parcel  Post 
by  about  20%,  gives  faster  serv- 
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ice  and  picks  up  parcels  here  on 
the  .second  door,  which  the  postal 
pwple  did  not  agree  to  do.  It  is 
true  that  United  Parcel  will  not 
at  present  deliver  to  Kokomo, 
Ind.,  or  to  Portland,  Ore.,  and 
we  must  still  use  the  Post  Office 
for  tho.se  destinations.  However, 
United  Parcel  is  spreading  its 
operations  and  is  now  taking 
parcels  for  us  to  Reno,  Nev.,  and 
Phoenix,  .4riz.,  and  no  doubt 
will  1m*  in  Kokomo  in  due  time. 

“It  should  be  noted  that 
Unittnl  Parcel  is  outselling  and 
outcompeting  the  federal  postal 
.service  in  this  area  while  it  is 
paying  dividends  to  stockholders 
and  taxes  to  the  various  govern¬ 
ment  agencies.  .  .  . 

“What  the  postal  sertdce  will 
be  doing  will  be  not  to  improve 
its  deficit  situation  insofar  as 
revenues  and  costs  are  con¬ 
cerned.  What  it  will  be  doing 
will  1m?  to  ‘price  itself  out  of 
business.’ 

“It  is  our  humble  opinion 
that  what  is  needed  is  not 
higher  prices  for  postal  service, 
but  better  service  in  larger 
volume  by  incentive-motivate<l 
employes.” 


The  State  of  Florida  has  some 
massive  real  estate  developments 
most  of  which  are  legitimate 
and  deliver  to  the  customer  what 
they  promise  in  their  adver¬ 
tising.  However,  there  are  some 
l)honies  in  the  pack. 

The  Board  of  Orange  County 
Commissioners  became  so 
alarmed  that  it  has  called  on  all 
media  to  cooperate  in  combatting 
sale  of  county  lands  unsuitable 
for  homesites.  The  chairman 
notetl  there  had  been  cases  where 
land  sold  could  never  be  utilized 
for  homesite  purposes. 

Martin  Andersen,  publisher  of 
the  Orlando  Daily  Newspapers, 
stated  at  a  special  meeting  of 
the  commission:  “The  Sentinel- 
Star  does  not  want  to  be  a  part 
in  selling,  or  helping  sell,  land 
for  homesites  unless  developers 
have  made  special  provisions 
for  proper  access  roads,  drain¬ 
age,  sanitary  facilities  and 
utilities.” 

This  should  be  the  sentiment 
of  all  media  in  Florida,  and  else¬ 
where  that  such  lands  are  adver¬ 
tised  and  promoted,  to  protect 
readers  from  unscrupulous 
advertising  and  misleading  news 
stories. 


4%  Rate  Rise  Seen 
For  Papers  in  ’62 

.Advertisers  were  warned  this 
week  to  look  for  a  4%  rise  in 
basic  rates  for  newspapers  and 
supplements,  in  the  fourth  of  a 
continuing  series  of  studies  con- 
ducteil  by  Interpublic  Inc. 

The  predicte<l  rate  rise  for 
newspapers  and  s  u  p  p  1  e  m  e  nt  s 
during  1962  compares  with 
anticipated  rate  increases  of  8% 
for  magazines  and  television; 

7  %  for  outdoor  and  spot  tv ;  and 
2%  for  spot  radio. 

The  report,  issued  through 
Interpublic’s  Marplan  division, 
also  pre<lictcd  that  advertising 
volume  this  year  will  top  that  of 
1961  by  more  than  $500  million, 
reaching  a  total  of  some  $12.5 
billion,  but  emphasized  that 
increased  media  costs  will  be  a 
major  factor  in  the  rise. 

The  projection  is  contained  in 
a  34-page  report,  with  19  charts, 
entitled  “A  Marketing  Profile 
of  the  Second  and  Third  Years 
of  ‘The  Decade  of  Incentive’.” 
Copies  may  be  obtained  without 
charge  by  writing  to:  Corporate 
Information  Office,  Interpublic 
Inc.,  485  Lexington  Av’e.,  N.  Y. 

• 

Guild  Dues  Rise 

Members  of  the  Newspaper 
Guild  of  New  York  were  voting 
by  units  March  1  and  2  on  the 
question  of  whether  or  not  dues 
will  be  increased  from  5  percent 
to  7  percent  of  one  week’s  pay 
per  month  to  build  up  an  emer¬ 
gency  strike  fund.  The  extra 
2  percent  would  replace  a  1 
percent  addition  to  regular  dues 
dropped  in  August  1961  when 
the  emergency  fund  reachetl 
$500,000.  Now  the  Guild  esti¬ 
mates  it  needs  $4,000,000  to 
guarantee  members  13  weeks  of 
benefits.  Opponents  of  the  40 
l)ercent  increase  say  it  is  based 
on  a  “strike  psychosis.”  The 
present  contract  expires  Oct.  31, 
196‘2. 

• 

N.Y.  Post  Publishes 
Biggest  112>p^  Issue 

The  New  York  Post  Feb.  21 
l)ublished  a  112-page  edition,  the 
largest  since  it  was  founded  by 
.Alexander  Hamilton  in  1801. 

Prior  to  last  Wetlnesday  the 
Dorothy  Schiff  tabloid  had  been 
limited  to  96  pages  because  of 
press  capacity. 

Robert  G.  Gray,  mechanical 
superintendent,  said  press  time 
was  moved  up  one  hour  for  the 
big  issue.  A  new  Scott  unit  cost¬ 
ing  with  installation  charges 
$125,000  has  been  installed 
(E&P,  Sept.  16,  1961).  Expected 
to  be  completed  by  June  1  is  a 
new  mail  room  with  Cutler- 
Hammer  conveyors,  Jampol  and 
Signed  wire  tiers. 


IRS  Wants 
Springfield 

Plan  Altered 

Sl'RINGFIEI.lP.  Mass. 
The  Internal  Revenue  .Sen-ice 
is  threatening  to  disqualify  the 
Springfield  new.spapeis’  em. 
ploye  pension  funds  for  tax  d^ 
duction  purposes. 

This  situation  was  di.sclosed 
this  week  when  the  newsiiapjr 
officers  askwl  Superior  Court 
Judge  Daniel  D.  O’Brien  to 
authorize  an  amendment  to  the 
pension  plan  which  would  re¬ 
store  an  actuarial  error  jiroti- 
sion  to  a  form  previou.sly  ap¬ 
prover!  by  IRS. 

■815  Million 

One  of  38  amendments  to  the 
irension  jilan  which  were  pas.sed 
at  a  15-minute  meeting  of  the 
Springfield  Republican  Publish¬ 
ing  Company’s  Iward  of  direc¬ 
tors  a  year  ago  providerl  that 
any  surplus  that  might  remain 
at  the  termination  of  the  plan 
would  be  distributed  among  em¬ 
ployes  and  beneficiaries.  The 
original  section  requinxl  tlat 
the  surplus  revert  to  the  com¬ 
pany.  The  pension  funds  have 
a  current  value  in  excess  of  $15 
million.  . 

Robert  M.  Mese^^•e,  attomev  h 
for  the  newspapers,  explained  f 
to  Judge  O’Brien  that  the  IllS 
had  reriuesteel  a  return  to  the 
old  section.  Under  a  stipulation, 
subject  to  a  contempt  of  court 
citation,  the  plans  can  not  he 
further  amended  without  ap¬ 
proval  of  the  court. 

Miiiurity  Reaction 

The  amendments,  includinp: 
one  making  contributions  froo 
the  newspapers  to  the  funds  ir¬ 
revocable,  were  adopted  sevenl 
months  after  S.  1.  Newhou* 
purchaseel  a  40  percent  stock 
interest  in  the  parent  Republi¬ 
can  company  and  probable  mi- 
jority  interest  in  1967.  Speak¬ 
ing  for  the  minority  interests 
Attorney  David  Burstein  tot 
Judge  O’Brien  they  did  not  war. 
to  see  the  pension  plans  dis¬ 
qualified  for  tax  concessions  br  1 
would  agree  to  restoring  the  ot 
actuarial  error  clause  only  if 
all  of  the  new  amendments  wen 
rescinded. 

Judge  O’Brien  took  the  mat¬ 
ter  under  advisement. 

The  hearing  of  testimony  » 
the  Newhouse  action  charging 
present  executives  of  the  news¬ 
papers  with  mismanagement  is 
in  recess  until  March  7.  'Th* 
record  in  the  master’s  hearing 
has  reached  nearly  12,000  jiages' 
in  75  court  sessions. 
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I’riHteil  in  I’S-H. 


angemaster  Mixer  Linotypes  are  famous  for  quick, 
irderly  control  of  the  most  heterogeneous  matrix 
ombinations.  The  Model  35  can  keyboard  sizes^ 
rom  5  point  to  36  point  normal,  or  48  point  con- 
iensed.  No  side  magazines  are  necessary.  All 
vpe  comes  from  the  main  magazines.  Put 
^angemaster  on  headline  duty.  Put  it  to  work  in 


your  ad  alley.  Reduce  hand  setting  and  saw-in.  You 
can  set  two  and  three  line  food  store  composition  on 
^Rangemaster  and  have  slugs  ready  for  lockup  with- 
Bkoutcostly  hand  com- ■ 

SL  RanQ6iiiQSt6r 

master  is  a  pay-  ^ 

ing  proposition.  Mergenthaler  wocw 


Cramer:  9  to  4:30 


SIdL  ***#  ^'■<1 

one.  '•"*o*fpro  I 

r'f  ^  •' *■ 


»■•  »»*  «»• 


The  Washington  Daily  News  columnist  John  Cramer  keeps  280,000  Federal  employes  up  to  date  on  the 
grinding  of  the  bureaucratic  wheels  . . .  often  makes  them  grind  faster,  and  fairer. 

Last  spring  a  Cramer  column  be-  ^]|f*  Cramer  exposed  the  “almost  in- 

•  gan:  “Wanted— a  Good  Samaritan  credible”  story  of  Mike  Zorn,  a 

CZ/  to  help  a  Navy  employe  in  distress.”  CZ7  Public  Health  Service  employe  who 

A  Philadelphia  Navy  worker,  detailed  to  Wash-  angered  his  superiors  by  insisting  they  end  a 

ington,  had  his  daily  expense  allowance  revoked  wasteful  abuse.  In  reprisal,  they  kept  him  idle- 

after  experiencing  a  severe,  hospitalizing  heart  with  no  duties— for  two  and  one-half  years, 

attack.  W'hen  then  Navy  Secretary  John  Con-  although  he  continued  to  draw  his  $6300  salary, 

nally  read  the  column  at  lunch,  he  immediately  Abraham  Ribicoff  read  the  story  and  24  hours 

ordered  the  per  diem  expense  allowance  retro-  later  Zorn  had  a  job— with  real  duties!  Indirect 

actively  restored  and  pushed  a  change  in  Navy  by-product:  A  still-continuing  Ribicoff  investi- 

regulations  to  prevent  further  injustices,  gation  of  Public  Health  management. 

A  Washington  Daily  News  columnist  for  20  years,  and  in  his  field  far  and  away 
the  most  quoted  in  The  Congressional  Record  and  Federal  employe  publica¬ 
tions,  Cramer  writes  for  the  little  people,  to  whom  he  is  devoted;  If  his  mail  is 
any  indicator,  they  return  the  devotion. 

Give  light  and  the  people  will  find  their  own  way. 
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